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ABSTRACT

The paper aimed to study consumer behaviour in purchasing bagged rice, and the
characteristics and analyses of the factors that determine the price of packed rice products in
the market. The analysis used data from a survey of 481 consumers regarding 855 products in
Bangkok, Thailand during August and September, 2018. The study found that consumers
purchase white rice by 75.9% and colour rice by 24.1%, where their income, education, and
exercise habits were the influencing factors. Consumers were also seen to prefer more tender
and soft rice when cooked. Accordingly, brand and price are the main factors when consumers
are making purchase decisions. The price analysis using the hedonic method showed that the
attributes that had a positive effect on the cost of bagged rice were species, colouring, jasmine,
organic, and accredited standards. In contrast, fresh cultivation, mixing species, nutrition label,
vacuum packaging, and brand (i.e. store and general brand) were seen to have negative effects
on prices. The results indicated that consumers are willing to pay additional money for coloured
rice, jasmine rice, local rice, organic rice, and standard accredited rice. Entrepreneurs that sell
bagged rice then should add coloured rice to their stock and employ various standards in

responding to their customers.

Keywords: Consumer Behaviour, Packed Rice, Hedonic Price Model, Coloured Rice
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ANAIUNADEY Adulszavsanney (B) std. Error t p-value
ARl (Constant) 64.333 6.113 1052 0.000%**
wugtnuazananwazd1n

Wuginalsdiuess (RB) 44.258 5.027 207 0.000%*
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A15197 2 (510)

ANIUNADY Aduuszansanney (@)  std. Error t p-value
Bivre

alnsiusun (BRA1) -10.951 3.605 304 0.002%%
WUSUALAN (BRA2) -8.209 2.174 -3.78 0.000***

R Square = 0.518; Adjusted R Square = 0.508; F = 53.02***

NBWR: *** p < 0.01, ** p < 0.05, * p < 0.10
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