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Abstract

The purpose of this research is to examine the behavior and decision
of community tourism generation millennials (A case of Dan Kwien village,
Nakhon Ratchasima). This research was conducted using quantitative
approach by collecting questionnaires from 400 tourists, now will be called
as samples. Number of tourists was being selected by simple random
sampling. The statistics in analyzing the data were percentage, mean,
standard deviation, an independent t-test and one-way analysis of variance.

The results found that tourist’s behavior has been to travelling at
least 1 time. The purpose for relaxing and education. The reason to travel
was created a new experience. The majority of tourists traveled by theirs
personal car. There are 2-3 members come together. The traveling time is
on weekend. Most of the information was obtained by internet.
The decision making, to travel at Dan Kwien village, Nakhon Ratchasima of
the millennial group found that the decision to travel because of the idea
of creating works. In searching for decision information by personal
experiences. The assessment of alternative to travel by good marketing
promotion. The reason to travel because of the beautiful location and the
post-tourism behavior is likely to travel back to Dan Kwien village again. In
addition, the results of hypothesis testing found that personal factors
including gender, age, education, occupation, and income had a different
effect on the travelling behavior and decision making were different at the

statistical significance level of 0.05. However, conclusion and discussion
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include directions for future research are discussed in the last section of this

research.
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