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Abstract

The objective of this research was to study adaptation guidelines for the survival of hotel
and resort entrepreneurs in Thailand’s era of business disruption. The research used qualitative
methodology by conducting in-depth interviews with high-performing hotel and resort entrepreneurs
in Thailand, 152 establishments for 152 people from selecting specific entrepreneurs according to
the specified qualifications. Data collection using open end structured interview guide. Analysis of
emphasis and coherence data. The research methodology consisted of 4 steps: (1) study of relevant
documents and research reports, (2) data collection and composition, (3) analysis and synthesis of
the composition, and (4) appropriate component verification and confirmation stages using
connoisseurship based on 9 experts. The research results are showed that that adaptation guidelines
for the survival of hotel and resort entrepreneurs in Thailand’s era of business disruption had five
key components: (1) demand responsive management; (2) digital business transformation; (3)
mindset change; (4) cost-effective resource management; and (5) smart professional entrepreneur
with 11 indicators included: (1) determination of effective vision and strategies; (2) determination of
appropriate organizational structure and resources; (3) creation of an organizational culture that
supports the creation of innovation and services in all dimensions; (4) forms, processes and practices
model that facilitate demand responsive management; (5) applications of appropriate digital
platforms for services; (6) adaptive leadership team that is committed to becoming a systematic
services innovation organization; (7) team had an innovative habit of creating quality work; (8) creating
a unigue corporate climate and ecosystem; (9) innovative knowledge management and effective
learning exchange; (10) adjustment of creative mindset and behavior; and (11) motivating digital

learning throughout the organization.

Keywords: Adaptation for Survival, Business Entrepreneur, Hotel and Resort
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wagnsUuifzauuaziisamedmiunsaidugsna weliamsahdeyaluldlunisdnu
PONKUY kagimINMIALTugsivesUsenaunisgsialsusuuagiasvlviinun nuasUseansam
aenndestunsamNgTsSAansAszey 20 U ilonsiamngmaimnssuuinsuasnsvieailen

YasUsewmalnamaly

NYINUIYYDINTIY
eRnyuarsyIIMIMIUTURLieAIMeg oA UTENBUNTSSNAlswusHuay Saesnlug ALt

nsndnlaunsgsiavesusenelvey

YBULIAVDINISIVY
YBULUARULIDNN

s

miseedsilumsfnwuummmsuiuiafiennueyseavesisznaunisgaialsusuuay iaosv
Tugauiimswanlaumsgsnavensumalve fnsanussduiiaenadeuasvinyauiuuummeanmsUiui
wleregsendmiumsiuiussialsusuuasIaesvlulssmalnouazuiunlan fuusUsziiunside
Tutiumesnsiidussialsausuuasiae fniuszauanuduiaszneude

1. USunuazmudAgyveen1susuiivesgsialssusuwasaoin

2. aefUsznevrBIMsUT UL iorwegsenvesgsRalsIusILaL DN

3. fuppuLATNITUILNTUSURMYRN ATl sILAY SAD SISy Avis

4. msasrsuazdatenisifussansuwisuinnssulunisaniugsfalsausunaziaasvlugaums
NsNANTaNN9TIRA wae

5. uwInsmsUuR e ey seavewiUsznaumsssialsusuasaesvlugauismsnanlon
Megsnaveslsmelng

vauwaRunguEidayanan

naulsitioyansn (Key Informants) Al#lumsnuideadsiiduiussnoumessialsusunasiaesv

76 dmin Milnausznauntsadlulsemelng 152 uwis 1u0u 152 AU NN1sLdeng Usenaumauuuiteas

'
wvad o

(Purposive Sampling) muAuanTATIAmun toun (1) fusmsvieduszneunisgsialsausuuayiaoiv

AlATus19Tauszaneng o #ialasun13suseIsEuuANAINIINATENTINTVIBL T ILasAnInTe

wuIeNsUsuRILiaANag sanvaEUTENaUNT

gsnalssusuuaziaasmlugauiinisnanlaunegsiavesUszndlne
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nsgnTIvTeantudg 4 (2) gusmsvierusezneuntsniivszaumsallunisusmsngugsialsausy
wagsaesnvuIngeu (SME) egeias 5 U uay/mie (3) fusmavserusenaunisiivsvauaudusa
wardl Tedanunmidelsednylunsianngdiuunisuinslussauana sauiunsdusnndeflde vy

Y

U 9 AU

N1INUNIUITIUNITU (Literature Review)

LUIRATINITUS MTHAZAI5IANTS (Administration and managerent) 11nn31 100 T KAWL
IeAfmunnsedeidondudfuifuims dninms uazinidedwomsnnldneemfmuaiiogls
v‘h‘l,ﬁﬂuﬂmEJL*f]wﬁu%maﬁﬂwawmmﬁwL%f\]LLazléfwmmmﬁfgjmjwasuaamiﬁﬁmﬁmmiﬁﬁﬂizﬁwﬁmw
HadNETLY Ao nguidumsuimswegmsdamsdiuaunn lwnAdeiiedesiuaniunsalingadng o
TueRnliAnseeuasiandunAauasguimiduniiosessunudladogesnumsafingatu
Tumu%’aﬁﬂmwﬁ%’aléﬁuﬂ%mLLmﬁmLLawqwﬁﬁLﬁaﬁaaﬁmwu%’ﬂuﬁwuﬁw 9 leuA (1) n133nnIs
ABUAUDIADAIINABINTG (Demand responsive management), (2) M34UA sukUasmagsfandsa
(Digital business transformation), (3) MsUSUNsBUANKAA (Mindset change), (4) MIIAN WS HENNTOE 1ANAN
(Cost-effective resource management) kae (5) N3 Lﬂup}'ﬂisﬂaumiﬁam%w (Smart professional entrepreneur)

nedimaihluldduaseiiodnauswuimianisusudiiiionnuey 5ea10eUsenaun1sgsnalsausy

wazSasvilugawiinisnanlaunisgsfavesusewmelng

"R
aa a

WWIRAUAEINE) NN U s UMIT AN MR B NABIMT (Demand responsive management)

nssdugsfaneusnviiAanssunianisnain gussneunisdeadilainmudenisves
anfgalmideneou luvusidvafugnigelmidesnisdeiiunndsluaniduudaninilimiioulns
Taglanizegnsd snnuszaumsalanmsuilnansemssuuims Wledanusesnsvesqniigalmiuda
FethaaundunagnsnaiadioysidnlagndlildlaeRarsmnd Aanssunismaiaiiviludu
denpdesiunguandtmine whiusnsuagemudeinsgndnlumen (Yang et al, 2019) MSFAALUULAL
aps A5 Product , Price, Place, Promotion tulsliiesnes nseluda 1ilseanisauinisveslanle
Wasuwaslulna Imam?laqﬁa?iamﬁqﬂ‘lmiLﬁwuﬂﬁuwuwwﬁﬂﬁzyﬁuﬁa duwasiln (Resnick et al, 2016)
Sumediindsfimmdrdyunlunisdeansmensnangelvel siliAndunagnslmiianldaugly

fu 4Ps WuRe i 4Cs Usenause Consumer, Cost, Convenience and Communication lngv3 4C

a

AugufgnAndudiudidy nagnsniseanaieidnlagndn winilusiudunagns aps iy

1] o

it}

fazdaasulinisnainiindeuazudaunsadatu dmsunagnsnismaingalvnimsazdodidunesiin
waUndndu uazunanrlesuadvia Wesmniduaiededdgiagyinliusznevgsiaansadeasla
ag1andalnauaziiAnldaneni (Topleva & Prokopov, 2020) wenani gefiuuiAaieaiunayns

nMseandmsugIiauTMyin msdindulaiiedevesgnAn (Buying decision process) iansauauUseas

uwaman1sUiudiieasegsanvasusznaunsasialsausy

wagsdasnlugauisnmndnlauniegsiavasssmalne
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MIMINANAUTNT (Marketing Mix) v neui Tadududszaumensnana (7Ps) maiuiiugsialugai
arwdasmIvasgnéndaumarnvasuaslidntn gnénfisiunasesesunntuniuan ilensvaues
AeaufoInIsiingn gafamsiaLarUiuUTInszuun Ui dRnuieandlddiglunsduduen
LLazLﬁmaﬁﬂsqaqm (Wattanakomol, 2021)
wwRnuazvaEifetasiumsAsuuUamsgsiaRdia (Digital business transformation)
msfmidndeavesmsuf iRgramnssuadsd 4 (ndustry 4.0) slsAnnaiUAsuadiuagdui
Tunanegsia ilesnnmadsuulaiuunniuasnaniavveanelulad (Technology disruption)
slsgshvannsnaueduduazuimsliuigndldognesands dnsmovaueddiud Snviediduny
nsluinisiianas vinlesdnsannsoutsiulunassialndldegsliifidedrinegaiiuuluefn
(Ratchavieng et al., 2021) mmj{ﬁm’?a@j’u%mﬁmﬁmﬁuaﬁmﬁaLﬁﬂﬁaaasjN"L%’?fﬁé’aﬁﬂﬂﬁﬂﬁaaﬁm

finansznuuaslianinsasidugsnanelle lnewwzesdnsvunalvg Nszauruddaunuuaulifng

' '
' ' v

zflganagusausadnunudeiuld Anlunseensumsidsuulandudsddyfianvesdi (Li, 2020)
Taedngnsmansdniauauuziwuinianisiliesdnsulasgyaidva laesialunudnesdnsi
srUszavanudnsatuinannsimeluladfdviaudssgndldegiumnzan Aensivuaiienig

mMsaguwUaternsagnefiusea@nsan (Sriram & Vinodh, 2021) agdlsinnu unsesnseslaifinssmme

' laa o

wrugnsenans og 1Talulunsiud suugdAdvia (Digital transformation) 7iaganunsainesdnslug

o
LY (K" o

AU anRINa faluazdiulainmsihmsvd sulamnandsia Buannsnenagsinazd weu

Usraumsallagruilon ntdudsaesnduingauduazuinmslml waluladidiunaduayu Sailug
naAsuutainelussdnsiensininy lassadeesdng msuims uazanuvaeadelulanlewes
AduFesdfy mnuamanenagnsidenldlinszuiumansasunlamisiava uienadudies
mim?{augmmumi%mu

LLmﬁmmzwqwﬁﬁL?'im%’mﬁ'wnwﬂ%’unsammuﬁﬂ (Mindset change)

amwLmé'ammivﬁmﬁuqiﬁaé’amﬁmsmﬁauufdmagimaamnmﬁgamim?{auLLﬂaqué’mmwﬁ% GAGH
nales walulad wazuinnssu laslanzegwdansdsuulamisduasugiaiinsudsdusiu
oSNy dwaligsiafomeeumnagnsuasiuammssidugsiaiviliesinsanunsoud sty

a

wazssyRulalesgnwiuadluszasem msdensadelmivuiuguueimsusunseurufAn (Mindset change)

o o A

JafldwdAniivelvinisdidunuveednsussauanuduioogiedsdu mugiuanuamnsavdn
Aduedesdlondslunsutasnagnsidriminiermunsosdnsungnssuaunsudmsminensuyud
(Santos et al, 2020) gAwiauinnssuiidugafimaluladnisdoasanunsadrdaldie wazduslaa
anunsavheslslddonuesdsaliiAnnmaasuulamesiumginssuegaiulddaay (Agyapong et al,

A., 2021) pruldeuntasdiugagravingsy 4.0 Niasienginssuvesjuslnngalyyl wwAnnisudsiuiy

wuIeNsUsuRILiaANag sanvaEUTENaUNT
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Tuganguslaaiinnug vizevesmdumameanusinntuinlinginssuvesjuilnalidnumaiunsadeans
enaaanan madidenm YoumtaznIn wmnwnawanival dedidmamionineudu veunusuiniivedes

v A aa

imﬁgﬁwauLﬁuﬂuéﬁmuﬁmw uazAnaulacmigszezanuauNINazAals deldvinanemsdndula
veei3lnA FafuosdgsRalioasuivhanudlatunginssuesuslaaiideuly Tasdumdeya
e umesiiaviouaundiatusing q fannsadddldde fafussdnslugusdndeniodlvuins
Sudusosssuinianudlatunginssui@efiudeuly Tashmginssuvesuilaamaniluinses
wazUsuldiugsiavesesdnsiiuszauninudnsa (Wattanakomol & Silpcharu, 2022)
wRauaznquiiifedasiunssanmiwennsatnedurn (Costeffective resource management)
msdamsuazmsUimadunsuszaumudueiotodenles dnass uadlivsnennsidogededia
Tussdnsuasduirdouliiosinaulugitimanenidesnsesdiussavs am msusmsnuidielyifiussavam
wazUssvBnanudiiinual iy duimsviedinmafesondensuimsnuiidussuuuasmngauiy

ANLINADUVBIBIANT TINDINSALTUINUNTEUIUNTUUDE 195240 SULUUWNLYS pUleUNe Fansindula

Y] .

vesffuTmsTeyauazszuvadviatuifutiadeiiddn egnsd wensnaunuufifnuuasnsaiunu
ieliussa Tnqussasdinausunuiiimuals (Cavallo et al, 2020) fuswsenaiinanlsisnnwediasirsos
waziiununadoyadenuesindudomeunneliiuinreusidunanisadoya fadiftowian
THuszneunsdindulaignieamnzauuayfustlonisossdnsunniigalnsiawzesnad duanunisal
wiimsszunvedlein-19 fuimsBaiesmstoyaiiuiunsuasseususnnddulunsuimsansesdng
thimméhL%am'wmmamswaﬂhmég@ﬁﬁmaﬁs‘uumsﬁ:@ﬁﬂaﬂ (Anh & Gan, 2021)
LLu'JﬁmLawqwﬁﬁLﬁ'm%’mﬁun'ﬁﬁ]upﬁﬂwnwmﬁﬁam%w (Smart professional entrepreneur)
AnuEnsadnmngasasnsaviiinsuf iRmussauanudida uimsiisimmanansovdn

wazaunsadunldujuRnulaatedentsveniisnisinaannioddu amisavinliesAnsveny

I a o

Uszauanudnia anuansavanuazAudisanylannumiloduseinsenisasnideunuuiud

Y

' a

reliAnAuAuresdng Walemaliiesdnsannsnvenefuitgssialn faduussgdlaifanudusiug
wazdsnansznuserwddsveatnmanglusumisiFms naonaungAnssuvesyaraiiannsaufiay
TupsAnsliuszaunudnsa (Nsereko et al,, 2021) n1saanisadelud (Modern management)
WuismsAsuaznsUiuiasudmsumsvhaumesyaannsiieglussing ilelimsaliuayuesiniensna
flagsliesdnsviogshntu wasdoamnisdanisludusuldlumsuimsesdna dosanlulandid
naiAsuulasegunaisuasirodesngmaonnailuiumneluladfuannsmaasesia daau
AREON LLaxé’aﬁmmaSu 5 8nunue (Sadangharn, 2021)
sUBUTeINTFUILMIUSE AN s msuesindlnesdnavianiulifisuuuuiioes fiass i

Y a

safnsTmieuiuazdeddnszuiunsinnisimieuiudasdszavanud s mnustuegivduims

Y

uwaman1sUiudiieasegsanvasusznaunsasialsausy

wagsdasnlugauisnmndnlauniegsiavasssmalne
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wazypanTavIalussAnTi iR msndsudongunusivlesdnamanduldnddldndeniiesls
SnuspifunilsiiviliesdnsUszaunadianuamjsneiiniiveanesdnsfife anuasindng
wemt s vy liivsrnslussrndieueshaegluesinsiuetuiun (Franquesa & Vera, 2021)
Snifemilanannin memuauendunsmsansuarasRaeunam U TRaulnemsiUSeudfisufuitmine
nsUfvRasdudunndelidulaiinansufoRnuussauadnsmudesnis uenainid nsauay
Fadunszurumsnunutazuansisieya deundy (Feedbadk luis aswemanisinduslugiusd
Hulugrudmiunmsufoimuernaudsuwadusuiandndae unumdidyesnisaiuau léun
113571 (Standard) N33ANa (Measurement) M3USeuiiey (Comparison) wagmsud (Take action)

(Ratchavieng et al., 2021)

WMsaiunide

naideediilisuteouiitudmummuniufdniug Qualiative) Insli3smsTinssidemamm
wuUSTUS (Interactive Qualitative Analysis : 10A) Tnendumseenuuumsiseriasnsendiladdn
Aeafuusngnisalinunsaunnng uuaznsaunnguiuugdn faduismsinseaouarduiug
seinanuaHanlAsIE31wenNLNg (Creswell, 2023) WilaAnwuuIMIMsU Ui IioANLBETOR
Y0eEUsENoUNTINAl T skAETansvlugauisn1sndnlaunsgsiavesusemelng

insesilafliluniside

w3 eaflef i lumsideiduuudunualuuuilassasnawuuda (Open Structured Interview Form)
Tnnsfinnsanysiiuiiaenadeaasmnzauiuuiunvssmsuiuiiiiernusgsendmiunissdiu
ssfalsssuuasiaosvlulszmalveuazusunlan Muuadsznunisideluuiunvesnisdniugsia
Tsausuuasiaesniluszauanudiiauseneudie (1) vsunuasanudifyuesnisy fuiivesssia
lsausuuagsansy (2) adﬁﬂizﬂausummsﬂ%’uéf’;LﬁammagiamaaqiﬁﬂsaLLiuLLaz%‘aa%‘m (3) Fumeu
LagnIzuILMIUiufesgialsasLasiaefiituszansam (4) msadauardadoniniuesdng
wiswdanssulunmsiifiugsialsusuiasSaetvlugauisnsndnlaunegsia wag (5) wmeansusuda
ilernuogsenvaisznounsgsialsausuuaziaesvlugauiansnanlaumagsivesusemelng

JUABUNITALTUNITIY

v
o =

YURBUMTANTIUNNTITEATILI 4 Tusau tauA (1) TUNSANYILBNENSWAYTIEIUMTITENN U84

7 &

2) ‘U‘um'ﬁLﬂU‘ﬁ@iﬂmmzﬁ’muﬂ@ﬂﬁﬂi%ﬂau (3) TUNISI LﬂiwﬁLLmé{“ﬂmiwﬁgULLUU Way (4) JuUNISASIEU

uazdufuasduszneuiivmnzalasmsdunund i denmaiuuimsgsialsusy msvisauflsauazu3ng
seutledfl uinnssu uwazwalulad (Connoisseurship) 317 9 AL INVUIsuTiAses Iiun
aneulsausilve aneugsiavieniisanelulszma (@) aunesduadugsienielne e
daafumsflusinaUseme fumuannnsersamsvisadioauasfim uagifUszneunmsgsialsusuayiaesy

A o &
NUTLEUAINNEAT
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mafiususudoya

[

Az 3desndunsifiuteyalasnsdunaiiowuveenlauazesulat iiudeyaseuing
WauunsIAL-una w.A. 2567

nsAATIzvitaya

mensitoyaradumuninnsiufduiusueraUdnuamdatiomideguie (Content Analysis)
wenUsznndavanangidu 5 nuan wasvihdeildeya (Indexing) aBuauazimszinnuminedoya
fisunuludnuazlasaaiie (Structure feature) warmmsngvestoyauiterilugmsisuGesdoyalm]
WedeslonnAnuasquidldidunseunringussasd snduhdeyandarneifiomuamenisusui

ey senveawusznounsgsnalsasuarIaeivlugawiansnanlaunisgsiavesUsewmalneg

NAN1538
NNNIANYITLTBN WU sUT Uil ueg TonvaeE Usenounsgsnalsusuuagiassy

TugawismIndnlaunegsiavessemalng” annsauanmansiTeuasmaliaszideyanuingUssasd

v
v v A

398l
1. USUNUAzANdIAYURINITUTURIYRIgINAlsILIHLAL TR

MNMsAnyIenansuasTBNUNIdefifedes yudinsdunualBdngusznoumsgsialsusy
LLaz%'aa%wiﬁﬁmumwmwLLazmmﬁﬁaﬂadmsU%’uﬁqLﬁammagiamé’ﬂﬁ

1.1 malula8adiia (Digital technology) funumddylunmadufnszdunsvasunlas
susuunRdugsha vhilesdnssng q annsensuauedldedenig) wazanusalininensidviavemy
§egnafiuszansam ilosnnnadeudediindu auadow uazieietnensdsauiifinisliny
wialuladfdvia mmaaLﬂﬁaquaﬂssuLLazmmmwi’wmgﬂﬁ’ﬂé’asm??ul,%a NMINUMIUITIUNTIN
Tanuin ssdnsmadianuddussiulumneusuesiermsmanisesgndn L §iemnaiunalulad
fifpsnshanliifvesdnsiliunmsasundamsidauasgnanfifiaruanssamssuimelulad
aninasinsannsafmmumeluladlug q 1 islesdnsiinuanansamensugety e
gafvansmsniidundsransznusegaseunsesmaanaddemniimmumnlunsuamsnminens
wazndudnswammaluladlng Weorulduseuluniswtsiu Fedoduiadoddaylunissudu
nsuasuulamsgsiandviauagnsuiuivessdnsssnadnde Uedynak et al, 2021)

1.2 u¥Anssu (Innovation) MsthanaAalvsl FBmsufoalml viiedwssivslml vieenaazlssy
mMaUiusnds Rl uesmgantuanunsel Aaadldsunmamesesfigaiuasimuduneu

TiAnanuudetisliibinadnsnAniwhunuiulsadasuamunuiRnudunavlisedvs nme v

uwaman1sUiudiieasegsanvasusznaunsasialsausy

wagsdasnlugauisnmndnlauniegsiavasssmalne
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2. 99AUTENAUVRIMIUTUAUNBANUBYTOAYRITINALTIUTILATHR SN
PNMIANEILNATHAEBNUMTITeTNgBTIMDINTFUN TwallBadnUsenaum s salsausy

wagaesniionvuneIRUTENaUYRINITUTUAILNOANLDY TRARARIFININT 1 Aall

. N15IANTITADUAUDIRDAIUADINTS
29AUsznau 1 .
(Demand responsive management)

. n9asuLUaMNgINARIVEA
asAUszNaU 2 . . .
(Digital business transformation)

. N15UTUNTBUANAR 29AUszNaUARINTSUSUAIEA UL aATBY
29Adsznau 3 *

(Mindset change) fusznaunisgsnalssusuuazisasm

. N133IANIINTNYINTDENIAUAY
asaUsenau 4 )
(Cost-effective resource management)

<) v - a
. nstugusenaunisiiaann
23AUszNaY 5

(Smart professional entrepreneur)

2.1 N15AANITNDUEUDIRBAIUADINTS (Demand responsive management) N15A1LHU
g3nalugravnssuNIsvieimNUIEan AoudzEuyinianssunan1snatn gusenaunsdeadiladn
PARBIN Ve NAAlNwanelUNGY wlantval liwileules InswweUsvaunsalannisuslog

WemsFuuing Asluussneumsdesdimsuiunagnsiauesegnmaalvl yngshaidngnAnannminls

Y Y

@

fdadssvaumsnifidlitugnénldinng du Smfamegninfiasuseriulasudnduaugniuuasdnd
wnaefugnsznetmasvesduiuasuimsaeludingudy Ssgaatfinisdeasooulavildine
il ynan Wegndezidsuidenimeunsussaunisaluanidsuiuii eudsnuesulayid auin
(Andersson et al., 2020; Kumar, 2021)

2.2 Mswdsunlamiegsiafasa (Digital business transformation) N13LUAELLUAMNS
ganeRaviasenslineluladiflousulssssavBamnsidunuvesesdnaileliussqvnemagsia
Famsdsuulameiavardadulssfiuiiinadladmiuesdngdng q sialan (Alamaki & Korpela, 2021)
maffuimslugmamnssunsviesfisauazuinsldmnuinuimedaia wu mslenesiaundesd
dodsrmeaulay msliiewdsuutasmdiniudiugndn nszuiumsnely wasdelauesins q fiflyasn

aa o

fusmnsdnlvgmaiuiwalula8fdvalidwmdnlaumiwemmavnsuunsuaensviendienog19smis,

uwImemsUiuduiiaauagsanvasgusEnauns

gsnalssusuuaziaasmlugauiinisnanlaunegsiavesUszndlne
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23 maUiunsauariiAia (Mindset change) msdnmsadielvivuiiugiuesnisuiunseumiuin
viiengingsy fdnddyiivelinsiifiunuvesesdnsuszaunnudiieedsdeiu eougifuanannse
wanidued el awﬁﬂuﬂmlﬂaaﬂawﬁ‘%ﬁ grimivsaid mingesnIug NIEUNTUSINSAU (Santos et al,,
2020; Agyapong et al., 2021) ﬁwasmlﬂﬁlﬁii'rqﬂmﬂimumamuﬁmmmmsmﬁulﬂmmﬁaﬂﬁﬂsmwi’q
wazdensesdUsznevlafifinadeniiuanunsafifiog deaziduusmdnduazaivayulsiifianasy
FamaruosinerumisnusarihlUgranlussiuosdng

24 n’lﬁﬂn’liﬂ%'WEJ'miatj’Nﬁ:uﬁ'l (Cost-effective resource management) NM5AANTLAZNTUITINT
fanadumsuszanunuidueiotedesles Saass uazlininensifiegegsiinlussdnsuazduindou
’LﬁaqﬁﬂﬂﬁulﬂzjL{]mmm?’iéfaamiasmﬁﬂisﬁw%mw (Cavallo et al, 2020) msuSmsnuiielsiusEavsAm
wagUsyAvSnaniui dvualisy uimevied fansiesendensudmsnuiidussuuuasmnganiy
AN MWINdoNT9I0FNT Tmdamsduiunumunszuunstues el sy fsuuuuumunioulou
Felunmsdndulavesfuims doyauazszuulediituidutadefidfydsensnunuujifnuues
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4.1 MsmuuaiiAnsaeAnsiuduudIanssy Usenauale (1) msimuaiderielsauiulaegt
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US58IMANIANTIH (INnovative climate) uazlidowinnssu (Innovative behavior)
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FUszneumsgsRalsausuuaziaosvlugauismandnlaumegsiavesusemelne fosdusznouiidfy
5 p3AUsENOU LAk

5.1 NMSINNIIRDUAUDINBAILABINTT (Demand responsive management)

5.2 mSL‘lJa‘IEmLLUaW’Nﬁﬁﬁﬁ]a%ﬁa (Digital business transformation)

5.3 N135UTUNTOUALAR (Mindset Change)

5.4 N3IANINTNEINTOENeAUAT (Cost-Effective Resource Management) wag

5.5 mnﬂuéﬂizﬂaumiﬁaaﬁw (Smart Professional Entrepreneur)
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(Demand responsive management)

|
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(Digital business transformation)
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(Smart professional entrepreneur) 9) wianssun1siansanuiuasnisuaniUasuiieuiifiussaniua

i

10) MsUFunuIAALAZNOANTTUTIAT9ATIA

v anw & Y

11) nsadussgelaliiianmaieufideddnaninsesdns

AW 3 wnmimsuTuiliverLeg seavesUszneunsgsnalsusularTaeivlug AN snanlay

ngINvesUsEimnelng

@

o
nu: g

“ob

uwaman1sUiudiieasegsanvasusznaunsasialsausy

wagsdasnlugauisnmndnlauniegsiavasssmalne

9193ed



Pagel7

M9EATINYINITIANG Journal of Management Sciences

UAINYIRBLNYATATERS Kasetsart University

Ui 4 2l 1 unsieu - Tquisu 2568 Vol. 4, No. 1, January - June 2025

nsasluazeniusena

NNNSANYITEaITnTINasULar e UsenaINNT AT i Ueyaeg NI UATULUUENT AN
wazdutusnnaiagUsvasd nuddeauonusdalonelan gl

A3UNan133de

namTeannsaagulnenmsnliin wammisuiudaiiernuegsenvessznounisgiie
TssusuuasFaeinlugaurisnandnlaunisgsivvessemalne dlassadrsiugrunansdanmi 4
Tneflosuseneudiddey 5 esdusznou Toun (1) nsdansnevaussonudeans (2) Maasuula
9RITTa (3) MaUSumneuAnvEangRnsst (@) msdamsvinensed Aua wae (5) mauduszneunis
fiooni Taedl 11 fausd Tud (1) meswunidevtaiuagnagnsiitiussansnm (2) nsimuslasaadig
uaznIneINToIRnsTmIzan (3) Msai1snusssuesAnsTiatiuayunsiaiauinnssuuay S NSy ndiA
(4) 5UuUU NIPUIUNNS warmsUfuafierensinnianouauasiarufesns (5) madsegnild
unanvlesuAdviafivnzaudmsumsuIns (6) fufthideususiiyeiulugnisidussinsuisuinnssy
msvimsenadussuu (7) funuiiidowininnsalunsasassinanuiifinanm 6) msadsussene

'
¥ a a

warszuulnaniisndnualianied (9) uinnssun1sdanisanuiuaznisuaniliouseusniussaning

Y

aa v

(10) M3UTUNTBUANUARLAE NORANTTITIAT19ATIA Uay (11) miasrunpliliiensfeus i 3wdva
NRURORGE Sﬂﬁyami‘z']’um?{auiﬁqiﬁm{agjﬂ’mﬂuaﬂﬁﬂnmqui’mﬂiiumi‘u%mié’m%’ums%’mmiqiﬁa
Tsusunazdaosvliusvaunadnialdtu astinsfnuifiethasdussnouiamniing1iunssy v
duuleue nagnd su1fevdfUa waznisadradeimuaniodsnisidndudmiunsenduau
AULUURTUBIANTTIATIIN ﬁy’qﬁwﬁuaqﬁ’uiﬂsaa%ﬁﬂLLasi’muﬁiimaqﬁﬂsﬁﬁmaam%’uﬁ’umﬂﬂﬁauu‘daq
wuuwanlaueie (INSEAD, 2020; Agyapong et al., 2021)

nsUufs NN MIAumIngaNiuuuIng myafreenusndliegfuesdng nisi
winluladfdviasnusuldedramnzan msthnagnfiieaiudandilunsiiuUssansnnuesgsie
wazmsaueiernsauuiniadeslesiilan uenainil {usznoumsfesansadanisuinnsaunsuinig
fidaduldLduag sl unmsuivmsianisuasnianFeus vilvigviaududdenuae aynfuny

fumsgiugs waglasunsimuiegsraiiosnsudiunndiu Wugsiafiamnsadanisliaenadesiv

Y

AuRBINTs LuTtusvetednsuioan1tudy q waellduralunsiaudmuwiinisseuindsgu

atelidugn uenantl Juseneunsrsneeudes IR neuinedemaetidns mlunsivug

sala

FMUUTILIANTTH MITINUHUBNAENSNTUTEAEanveteing suumuiliyaansidniuinnssy

nsUIMskagnIsasassAauAndumihivasanusuiaveuvenau Bdluniniu fuwseuims

a '

msaslalemalivnauiidnsulunsuanspudniuegradudassuasiidusiulunsimuniienig
aa o o

UBIBIANTTINTOL WA WATIALDY soIrnsuviauinnssumgshiaus Mg ARdviananansadulsldes 1 sEu

selulusinan

wuIeNsUsuRILiaANag sanvaEUTENaUNT

gsnalssusuuaziaasmlugauiinisnanlaunegsiavesUszndlne



M9EATINYINITIANG Journal of Management Sciences

UAINYIRBLNYATATERS Kasetsart University

Ui 4 2l 1 unsieu - Tquisu 2568 Vol. 4, No. 1, January - June 2025

2NUTENANITIAY

NanITIIEaInsatdinteAUTenaluussudaylneninsulain “wuamanisusudn
ilenwegsenvesriUszneumssanalsausuuariaesvlugauisnsnanlaumgssvessemelng”
\dunsadrsfuszneunisgstalsausuuaziaesniliinainnisaiaassdaddviniodnisusuuse
fagUuuuAsmerinulag nsrvumsAnud v i nsumsdansivss s ez amn ity
Tnethlulfidutadondnlunisuiusuiiennueysesvesiuszneunisgsialsausunayiaoivlugauss
nswanlaumsgsiaenulutagiu lnsaenndesiunudvinisves INSEAD (2020) 53184338909
Bae (2021) waw Walsh and O’Brien (2021) wuin nsadesdnsliidussdnsuieuianssumagsiatu

fusvsgouiiunumdrdglunmsimuswasaiuauiiansliussadathuszasd Safeadudafinnzdin

Y

V4

Tudnuaizsing 9 1wy fihuisnsiasunuasiioondnuazfinisusus usu fuimsdediidoving
Tumsumsnuiinfeusuiumsasuuias fuimsanansaaiisusseinmauiauinnssuasnaassd
Inglinisativayuegiaisane NMsnauIyAaInstiaINns0as19assAkaIHEWNTUIRNTTUNITUTNNT
filnanmszavanna fimsairausagdanasennasinssauiumsmsusmslidisalaeiianudassing

uennil namsIdusiaenndosiunuidbues FloresGarcia et al. (2021), Pauluzzo (2021),
Ratchavieng et al. (2021) way Phuriruengkit et al. (2023) wu11 mmﬁﬁmaaaqﬁﬂiqiﬁaﬁﬂizawmmﬁﬁL%ﬂ
fnfinstuideuiudutnunmzamudndainsslussdunngiu Tneatuamzauiianse
vhanlivsslondldasuanduussloniiomsianndnfusitazuimsiduidesnmsiwisiwesjuilna
Mniinamstsueaasafudulddn uwamemsuiuiuiiearuegsenvesUsznaunsssialssisy
waraeivilugawinsnaniaumigsiavensumalneliiuwmneay dmsuthllglunsdnnisgsialsausy

wazsaasvilugnamnssunisviesieIuasusnsidnun nlaag1auwiasa

daruauug

1. daiusuuzideulevisuaznisiwaideluly

kafifnnmeideedaaunsnesuelrenmrnasssydudoeueusduloveld nawuvs
nsUSudsuuuunanlaumsgsiaenguludagiiusudaniunisalvesnsseuinvedlsagiilyg
Vil s ivénuesesnsgsnalsusiuaraesgairsugiandviadianvasfimsnduludaleune
nsatiuayuieiesdiolunisin maduiivinuliiunyrannsmelutasmieuinnssunsuinisaieuen
fuoaiurundululdvainisaisesdnsusisuianssumagsiauinisivanyay luilgaudi fimmes
snTgIRMAWisEgnATsI AU BAue sy AnsTIazegsenlslusinan TasendumnuAseieassn
Frsfinevaussieridnlidudennnadin mmdnvalvFeuuniissysauiidaau madenlesiia
TuszAugameanazuvaa awnsafnenmusseuluesdnsgsiveenuldlfesnafivsvdvsnm wazlignfa

fungunauiifinfisnindunuinisvesaudnsiely

uwaman1sUiudiieasegsanvasusznaunsasialsausy

wagsdasnlugauisnmndnlauniegsiavasssmalne

8193ed



Pagel9

M9EATINYINITIANG Journal of Management Sciences

UAINYIRBLNYATATERS Kasetsart University

Ui 4 2l 1 unsieu - Tquisu 2568 Vol. 4, No. 1, January - June 2025

mshsandeluldnumnitmamsuiuiaiieanuegseavesiuszneunisgsialsausy
warFaesvlugauisnisndnlaumisgafiavesuszmalne musdusenouuasdiuadluldlneusuuge
susuumssidugsiaviludureamsimuslasadsesdng Bdnmeiivanzay sudeuUfoaddululs
wagmsivuaunuImitaauesyransyndie wWethlugnisassesdnsuiinnssudianansadeus
waziAulaviunansan I suRstuiisunswessruuiasugRalanldlusuian

2. Faiauauurlumsisenfedaly

meideadwislumeiiiunsiteddnintugiuuurdowmemesnsiusaiienuogson
Tunnfiffiaenndosivanunmsaimaasvgialuiagiunufinsfnuidaifiowsmaniadodeaiveg

dwsulfilunalnddglunsusuduiiennuegsenvasesdnsgsialildegadeiu

AnAnssuUsEnA
unaniideaduillasunuatduayunsifouasinuiinewnsaninedegusenounisaseassa

windsaulnduns uminerdewelulagsivusnasnulnduns anegideveveunseaandusgiege

17 4 lanadl

LONA1391989

Agyapong, A., Maaledidong, P.D., and Mensah, H.K. (2021). Performance outcome of
entrepreneurial behavior of SMEs in a developing economy: the role of interational mindset.
Journal of Strategy and Management, 14(2), 227-245.

Alamaki, A., and Korpela, P. (2021). Digital transformation and value-based selling activities:
seller and buyer perspectives. Baltic Journal of Management, 16(2), 298-317.

Andersson, S., Awuah, G.B., Aagerup, U., and Wictor, I. (2020). How do mature born globals
create customer value to achieve international growth?. International Marketing Review, 37(2),
185-211.

Anh, D.L.T., and Gan, C. (2021). The impact of the COVID-19 lockdown on stock market performance:
evidence from Vietnam. Journal of Economic Studlies, 48(4), 836-851.

Bae, B.R. (2021). Effects of service authenticity, customer participation and customer-perceived
sernvice climate on customers’ service evaluation. Asia Pacific Joumal of Marketing and Logistics,
33(5), 1239-1254.

Cavallo, A., Ghezzi, A., and Ruales Guzman, B.V. (2020). Driving internationalization through
business model innovation: Evidences from an AgTech company. Multinational Business Review,

28(2), 201-220.

wuIeNsUsuRILiaANag sanvaEUTENaUNT

gsnalssusuuaziaasmlugauiinisnanlaunegsiavesUszndlne



M9EATINYINITIANG Journal of Management Sciences
UAINYIRBLNYATATERS KU 1 Kasetsart University

I 4 atuil 1 unsau - Tquieu 2568 Warageriant Seencas Faclly Vol. 4, No. 1, January - June 2025

Chen, J,, Liu, L., and Wang, Y. (2021). Business model innovation and growth of manufacturing SMEs:
a social exchange perspective. Journal of Manufacturing Technology Management, 32(2),
290-312.

Cimini, C., Boffelli, A, Lagorio, A., Kalchschmidt, M., and Pinto, R. (2021). How do industry 4.0
technologies influence organisational change? An empirical analysis of Italian SMEs.
Journal of Manufacturing Technology Management, 32(3), 695-721.

Creswell, JW. (2023). Research Design: Qualitative, Quantitative and Mixed Methods Approaches.
Singapore: SAGE Publications, Inc.

Flores-Garcia, E., Bruch, J., Wiktorsson, M., and Jackson, M. (2021). Decision-making approaches in
process innovations: an explorative case study. Joumal of Manufacturing Technology Management,
32(9), 1-25.

Franquesa, J,, and Vera, D. (2021). Small business debt financing: the effect of lender structural complexity.
Journal of Small Business and Enterprise Development, 28(3), 456-474.

Free, C., and Hecimovic, A. (2021). Global supply chains after COVID-19: the end of the road
for neoliberal globalisation?. Accounting, Auditing & Accountability Journal, 34(1), 58-84.

INSEAD. (2020). Building Competitiveness and Business Performance with ICT. INSEAD elab ICT Report.
New York: The Business School for the World

Javed, A, Yasir, M., Ali, M., and Majid, A. (2021). ICT-enabled innovation, enterprise value creation
and the rise of electronic social enterprise. World Journal of Entrepreneurship,
Management and Sustainable Development, 17(2), 189-208.

Jedynak, M., Czakon, W., KuZniarska, A., and Mania, K. (2021). Digital transformation of organizations:
what do we know and where to go next?. Journal of Organizational Change Management,
34(3), 629-652.

Konst (e. Penttild), T., and Kairisto-Mertanen, L. (2020). Developing Innovation Pedagogy Approach.
On the Horizon, 28(1): 45-54.

Kumar, J. (2021). Understanding customer brand engagement in brand communities: an application of
psychological ownership theory and congruity theory. European Journal of Marketing,
55(4), 969-994.

Lai, F.Y.,, Tang, H.C, Lu S.C, and Lee, Y.C. (2020). Transformational Leadership and Job Performance:
The Mediating Role of Work Engagement. SAGE Open, January-March 2020: 1-11.

v o o : 5 - O
LL‘L!’JVI'Nﬂ’]TUiUﬁ’JL‘WEﬂ’]']%JE]E;JJ‘SE]ﬂ“Uaﬁﬁ&ﬁi%ﬂaUﬂ'}‘éﬁqiﬂf\]TyiﬂLLiﬁJ Q)

wagsdasnlugauisnmndnlauniegsiavasssmalne F\D)
o



M9EATINYINITIANG
UAINYIRBLNYATATERS KU [

U7 4 adudl 1 unsau - Sguieu 2568 e

Journal of Management Sciences
Kasetsart University

Vol. 4, No. 1, January - June 2025

Li, F. (2020). Leading digital transformation: three emerging approaches for managing the transition.
International Journal of Operations & Production Management, 40(6), 809-817.
Nsereko, I, Mayanja, S.S., and Balunywa, W. (2021). Prior knowledge and social entrepreneurial

venture creation: the mediating role of novelty ecosystem. World Journal of Entrepreneurship,

Management and Sustainable Development, 17(2), 260-273.

Pauluzzo, R. (2021). The imitation game: building cultural intelligence as a social learning capability
to boost SMEs’ international performance. Joumnal of Small Business and Enterprise Development,
28(3), 317-336.

Peter, MK, Kraft, C., and Lindeque, J. (2020). Strategic action fields of digital transformation:
An exploration of the strategic action fields of Swiss SMEs and large enterprises.
Journal of Strategy and Management, 13(1), 160-180.

Phuriruengkit, D., Khantanapha, N., and Piriyakul, R. (2023). Management Model for Environmentally
Friendly Business Operations of Industrial Factories in Nakhon Ratchasima Province.
RICE Journal of Creative Entrepreneurship and Management, 4(1), 77-92

Ratchavieng, A., Phakamach, P., Syers, S., Srinet, S., and Pengchuay, W. (2021). An innovative
organization model for efficient industrial business operations in the digital era under
new normal situation in Thailand. NEU Academic and Research journal, 11(3), 184-200.

Resnick, S.M., Cheng, R., Simpson, M., and Lourenco, F. (2016). “Marketing in SMEs: a “4Ps”
self-branding model. International Journal of Entrepreneurial Behavior & Research,

22(1), 155-174.

Sadangharn, P. (2021). The success of start-up business at the Eastern economic corridor.

Business Review, 13(2), 62-75.

Santos, R.S., Sun, S.L., and Luo, X. (2020). invisaWear: evolving the entrepreneurial mind-set.
The CASE Journal, 16(4), 393-414.

Sriram, R.M., and Vinodh, S. (2021). Analysis of readiness factors for Industry 4.0 implementation
in SMEs using COPRAS. International Journal of Quality & Reliability Management, 38(5),
1178-1192.

Topleva, S.A., and Prokopov, T.V. (2020). Integrated business model for sustainability of small

and medium-sized enterprises in the food industry: Creating value added through ecodesign.

British Food Journal, 122(5), 1463-1483.

wuIeNsUsuRILiaANag sanvaEUTENaUNT

—
‘9
a0 gsnalssusuuaziaasmlugauiinisnanlaunegsiavesUszndlne
o



M9EATINYINITIANG Journal of Management Sciences

UAINYIRBLNYATATERS Kasetsart University

I 4 atuil 1 unsau - Tquieu 2568 e i Vol. 4, No. 1, January - June 2025

Walsh, J.N., and O'Brien, J. (2021). The role of information systems and knowledge codification
for service provision strategies. Journal of Service Theory and Practice, 31(3), 318-350.

Wattanakomol, S. (2021). The effect of guidelines on reducing logistics costs. Uncertain Supply
Chain Management, 9(3), 667-674.

Wattanakomol, S., and Silpcharu, T. (2022). Second-order confirmatory factor analysis of auto parts
manufacturing industry management guidelines for sustainable success.
Uncertain Supply Chain Management, 10(1), 905-912.

World Bank. (2023). Global Economic Prospects. January 2024. Washington DC: World Bank.

Yang, J., Xie, H., Yu, G., and Liu, M. (2019). Turning responsible purchasing and supply into
supply chain responsiveness. Industrial Management & Data Systems, 119(9), 1988-2005.

, o
wuanan1sUsuRaieAMuBgsanvasUTENaUNS &.6,

- y a a ¢
ganalsausuuaziaasmlugauisnisnaniauniegsnavasussmndlne N
N



Page23

M9EATINYINITIANG Journal of Management Sciences

UAINYIRBLNYATATERS Kasetsart University

Ui 4 2l 1 unsieu - Tquisu 2568 Vol. 4, No. 1, January - June 2025

Motivation in Learning English among Thai EFL University Students:

Internal vs. External Factors

Prathomwat Suraprajit’” and Warirat Seedang?

*Corresponding author email: fmspts@ku.ac.th*

(Received: December 12, 2024  Revised: January 25, 2025  Accepted: February 07, 2025)

Abstract

Acquiring a foreign language presents significant challenges, particularly for individuals
with limited exposure in their daily lives. Motivation, therefore, plays a crucial role in facilitating
effective language acquisition. This study examines the internal and external motivational factors
influencing Thai university students leaming English as a foreign language (EFL). The sample consists of
150 Thai freshman students. Data was collected using questionnaires and semi-structured
focus group interviews. Findings from both questionnaires and interviews were in the same line
by indicating that, on average, participants exhibit a stronger orientation toward extrinsic
motivational factors than intrinsic ones. However, both types of motivation are predominantly rated
at high to very high levels. Future research is encouraged to investigate further motivational differences

based on gender or English proficiency among Thai EFL learners in higher education.

Keywords: Motivation in Learning English, Thai EFL University Students, Internal Factors,

External Factors

Background and Signification of the Research Problem

1. The Importance of English and Motivation in Language Learning

English, recognized as the most widely spoken language globally, functions as the intemational
lingua franca. It is acquired by millions of individuals, either as their native language or as
an additional language. In Thailand, English is taught and used as a foreign language and holds
significant importance across various domains, particularly in education. In the contemporary context,
students utilize English not only in face-to-face interactions but also for communication via

diverse digital platforms and websites. Moreover, during the educational process, students are
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frequently required to read and comprehend textbooks or supplementary materials to enhance
their knowledge and fulfill academic requirements. Given the increasing globalization of the real
working world, proficiency in English is now regarded as indispensable (Nishanthi, 2018).

For these reasons, it is essential for learners in higher education to develop English
language skills, as these competencies will be crucial for their future careers. A key factor
that significantly influences the teaching and learning process is motivation. Motivation is closely
tied to success in learning English language, since students' performances are mainly determined by
their motivational levels. When students are motivated to learn a foreign language, they have goals
in overcoming challenges and understanding the language (Seven, 2020; and Nat, 2022).
Conversely, a lack of motivation can result in reduced engagement with the subject, thereby hindering
their success. Thus, it is reasonable to state that the motivation students use when studying English language
is the most critical factor affecting their success in learning English.

However, it has been observed that many EFL students in higher education do not exhibit
a genuine interest in learning English (Lai, 2014) or do not have positive feelings regarding
classroom instructions (Ahmed, 2015), as they do not perceive it as a central component of
their academic major. Nevertheless, upon graduation, these students frequently come to recognize
the importance of English in advancing their careers or pursuing further education.

2. Statement of the Problem and Significance of the Study

Recognized as one of the primary factors of success or failure in second language acquisition
(Richards & Schmidt, 2010), the present study aims to explore internal and external factors
influencing motivation in English language learning among Thai EFL university students.
Although many learners, educators, and administrators are aware of the challenges related to
learning English language among Thai students (Tantiwich & Sinwongsuwat, 2021; Tahe, 2020;
and Chuanpongpanich, 2021) there remains lacks comprehensive understanding regarding
the role of motivation in this process, as well as up-to-date research on the issue.

Furthermore, by examining EFL learners' perceptions and the significance of motivation
in English language learning, researchers can gain deeper insights into what learners consider essential
for their motivation throughout their language learning journey. This understanding, in turn,
enables an evaluation of whether these factors have been adequately addressed in current

educational practices.

Research Objective
The objective of the present study is to explore and compare internal and external motivation

factors perceived by Thai university students when learning English as a foreign language.
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Scope of Research

The study focused on the freshmen at Kasetsart University Sriracha Campus, Thailand,
in academic year 2024. They are those who enrolled in a fundamental English course, namely
“English for Everyday Life,” which is a compulsory course.

Literature Review

1. Definition of motivation in learning EFL

Gardner (1985) describes motivation as a combination of effort, aspiration toward a goal,
and positive attitudes toward achieving it. Crookes and Schmidt (1991) further characterize motivation
as the learner’s orientation concerning the objective of acquiring a second language. Broussard
and Garrison (2004) interpret motivation as the attribute that influences our decision to act or refrain
from action. Additionally, Richards and Schmidt (2010) define motivation as the force that
propels action in any given context.

2. Types of motivation

2.1 Intrinsic vs. Extrinsic motivation

Cahyono and Rahayu (2020) propose that intrinsic motivation arises from “the internal feelings of
a person”, while extrinsic motivation stems from “factors external to the individual's concerns”.
Similarly, Richards and Schmidt (2010) note that “intrinsic motivation refers to the enjoyment
derived from the language learning process itself, whereas extrinsic motivation is driven by
external factors, such as parental pressure, societal expectations, academic requirements,
or other sources of rewards and punishments”.

2.2 Integrative vs. instrumental orientation (motivation)

Firstly, Gardner and Lambert (1972) describe integrative motivation as being “rooted in
the desire to become a more valued member of a society”, whereas instrumental motivation is
“driven by the goal of securing a good job and gaining social recognition”. Later, Dornyei (1994)
suggests that motivation in the context of English language learning can be categorized into
three primary dimensions: the language, the leamer, and the leaming situation. The language dimension
is associated with two key components of motivation: instrumental motivation, such as the desire to
secure a well-paying job, and integrative motivation, which involves an interest in learing about
the culture of native English speakers. The learner dimension encompasses factors like the need for
achievement, self-confidence, language use anxiety, perceived competence in the second language,
causal attributions, and self-efficacy. Lastly, the learning situation dimension comprises three elements:
the course, the teacher, and the group. Lastly, Richards and Schmidt (2010) explain that integrative

orientation is defined by a desire to assimilate with valued members of the target language community,
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while instrumental orientation is centered on practical objectives, such as obtaining employment
or passing exams. Additionally, they emphasize the importance of maintaining a positive attitude
toward both the target language community and the language learning environment, as well as
demonstrating a strong commitment to learning the language.

2.3 The importance of motivation in learning a foreign language

According to Lapadat and Lapadat (2023), motivation plays a crucial role in both teaching
and learning foreign languages. Motivation pushes individuals to engage with and persist in
achieving a goal—in this case, leaming a new language. This emphasis on motivation is well-founded,
as numerous studies consistently show that motivated students tend to excel in language leaming,
displaying greater persistence, resilience, and engagement. Language learning is inherently challenging
and requires sustained effort, so motivation becomes a key ingredient for long-term success.
Students who are motivated are more likely to put in the necessary time to practice and to work
through difficulties, while those who lack motivation may become discouraged and lose interest.

Another view towards the importance of motivation from Thohir (2017) stated that as
the leamners are distanced from the culture and everyday context of the language. Without immersion
in an English-speaking environment, learmners lack the natural exposure and reinforcement that helps
intemalize language concepts. This logistical and psychological distance can make it harder to stay motivated,
as language learning may feel less relevant or applicable to their daily lives. In this context,
motivation becomes especially important, acting as a bridge that can connect leamers to the language
even when they are removed from their native cultural setting. It can keep them engaged and
willing to overcome the many challenges involved. Motivation helps learners maintain interest
and a sense of purpose, which can be powerful drivers of progress. In other words, motivation is not just
a helpful addition; it is essential for language learmers to remain invested and engaged,
particularly when logistical and cultural separation can otherwise make learning feel distant or disconnected.

3. Previous studies

3.1 International studies in motivation on learning English as a foreign language

First of all, there are various intemational studies (Husna & Murtini, 2019; Nevisi & Farhani, 2022;
Wallace & Leong, 2020) emphasized the distinction between intrinsic (internal enjoyment and interest)
and extrinsic (external rewards or pressures) motivations. Findings suggested that while both types
are essential, extrinsic motivation often outweighs intrinsic motivation, especially among beginner
and intermediate learners.

Secondly, many studies identified instrumental motivation (learming English for practical benefits,
such as career opportunities) as predominant, though integrative motivation (desire to integrate into

the target language community) was also significant for some leamers (Nguyen, 2019; Wallace & Leong, 2020).
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Then, Multiple studies (Respati et al., 2022; Hosseini & Shokrpour, 2019; Ortega-Auquilla
et al,, 2022) highlighted the influence of teaching styles, teacher characteristics, and leaming materials
on motivation. Effective teaching practices, engaging materials, and a positive teacher-student
relationship were commonly linked to higher motivation levels.

Next, Factors like socioeconomic background, parental expectations, students’ academic year,
and parents’ English proficiency were shown to shape motivation (Nguyen, 2019; Mahmoudi
& Mahmoudi, 2015; Al-Zaareer, 2019).

In addition, some studies (My, 2024; Hosseini & Shokrpour, 2019) highlighted how external factors,
including peer influence and classroom environment, play crucial roles in sustaining leamers’ persistence.

Finally, Nevisi and Farhani (2022) found variations in motivation based on learners'
proficiency levels, with beginners relying more on extrinsic motivation, while advanced learners
showed a stronger intrinsic drive.

3.2 The motivation for learning English as a foreign language in Thailand

First of all, several studies investigated the integrative and instrumental motivation among
Thai students. In integrative motivation preference, Hendrajaya (2023) found higher integrative motivation
among both liberal arts and engineering students, though liberal arts students displayed
higher scores overall. Intakum & Phonwanpongsa (2022) also revealed slightly higher integrative motivation
than instrumental motivation, with both levels considered high. Chomthong & Chaichompoo (2015)
then identified English majors as more integratively motivated, although their instrumental motivation
was slightly higher. In instrumental motivation preference, Esteban (2023) showed significantly higher
instrumental motivation among participants, with students believing that English proficiency
aids job prospects and confidence abroad. Oranpattanachai (2013) then reported instrumental reasons
as more significant than integrative reasons, emphasizing their influence on academic achievements
and students’ desire to continue learning English. Assavanadda & Tangkiengsirisin (2018) also highlighted
that while motivation was high in both types, students were predominantly instrumentally motivated.

Secondly, some studies explored the factors influencing motivation. In socio-cultural influences,
Gyamfi & Lai (2020) found that socio-cultural contexts influenced students’ grit, adaptability,
and learning goals, with future careers, societal needs, and life purpose being key factors.
In teaching and peer support, Intakum & Phonwanpongsa (2022) emphasized the role of teachers,
school services, and peer support in fostering motivation. In social interaction, Hendrajaya (2023)

confirmed that the students’ social interaction played a vital role in shaping their motivation.
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Moreover, in disciplinary and gender differences, students in liberal arts consistently
displayed higher motivation scores compared to engineering or other faculties (Hendrajaya, 2023;
Esteban, 2023). Then political science students exhibited high motivation, leaning toward instrumental goals
(Assavanadda & Tangkiengsirisin, 2018). Moreover, female students were generally more motivated than
male students (Assavanadda & Tangkiengsirisin, 2018). By focusing on the majors the participants studies,
there is no found those that studied in the faculty of Management Sciences, and Economics.

That is why the present study should be conducted.

Research Methodology

1. Data collection

Participants will be asked to complete questionnaires to gather quantitative data, and then a subset
will be purposefully selected for interviews to collect qualitative data. The study will involve 150 freshmen
from the Faculty of Management Sciences, Engineering, and Economics at Kasetsart University
Sriracha Campus, enrolled in the 2024 academic year. Of these 150 students, all will participate in
the quantitative phase through the questionnaire, and 60 will be purposefully chosen for the qualitative
phase involving interviews.

The study focuses on first-year university students enrolled in a compulsory fundamental
English course which is required for their degree. These participants were selected for their level of
English proficiency, as assessed by scores on university-administered English placement tests
that were used to group students for the Fundamental English course.

2. Instruments

2.1 Questionnaire

The questionnaire utilized in this study is a 5-point Likert Scale, adapted from Gardner (2004)
and Hosseini and Shokrpour (2019) to assess both intrinsic and extrinsic student motivation.
The guestionnaire comprises twenty-five items, divided into two primary sections: intrinsic motivation
(items 1-12) and extrinsic motivation (items 13-25). The specific questions are listed below

A. Intrinsic Motivation Questions (item no. 1-12)

1) I am studying English with the objective of enhancing my proficiency in the language.

2) | experience a sense of confidence when required to speak during my English class.

3) | derive considerable enjoyment and satisfaction from learning English.

)
)
)
4) | perceive my English class as an inefficient use of time.
5) I have limited interest in my English class.

)

6) | am studying English to fulfill the requirements for obtaining a university degree.
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7) | study English due to my interest in English-speaking communities and their cultures.

8) Learning English provides me with the opportunity to travel abroad and immerse myself
in English-speaking cultures.

9) Learning English can impart a sense of achievement.

10) | study English to gain the ability to comprehend content in English on social media platforms.
11) My interest in English has significantly increased due to my strong appreciation for its
music and songs.
12) For me, learning the English language is of considerable importance due to its significant
utility in contemporary society.
B. Extrinsic Motivation Questions (item no. 13-25)
13) | study English to achieve a high performance in my examinations.
14) My parents actively encourage me to practice English as extensively as possible.
15) Learning English is crucial as it enables me to engage with a broader and more diverse
range of individuals.
16) Learning English is essential for my career advancement and professional development.
17) Proficiency in English is advantageous for securing desirable employment opportunities.
18) My English lecturer serves as a significant source of inspiration for me.
19) English is a crucial component of the school curriculum and is mandated as

a com puLsory course.

20) The effort | invest in learning English is largely contingent upon the quality of the
English classes.

21) The effort | devote to learning English is significantly influenced by the quality of the
materials provided in the classroom.

22) | study English to facilitate my comprehension of other academic subjects.

23) | study English to keep pace with global economic and technological advancements.

24) My interest in English has significantly increased due to my strong enthusiasm for pop culture.

25) | study English to enhance my educational opportunities and access job prospects abroad.

Three faculty experts were then consulted to review the questionnaire items in order to
ensure content validity.

2.2 Interview

A structured, face-to-face small group interview was employed to collect qualitative data.
This approach served as a follow-up to the respondents’ questionnaire responses, with two main objectives:

1) to verify the data obtained from the questionnaire and 2) to gather specific information
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that could not be revealed through the questionnaire. The interview questions were designed to explore
both internal and external factors influencing motivation in learning English. The interviewees were
some of the same participants who had completed the questionnaires, and they were those who
got a midterm score higher than 70 percent, resulting in 20 selected groups, three students in each group,
totaling 60 students. Each group needs to express their opinion after listening to each question.
They were allowed to spend five minutes to finish each question by writing their answer(s) on
the provided papers. Selection criteria for interviewees also included their willingness to speak openly
and their comfort in sharing ideas. Data collection was facilitated using notetaking. That is due to
the potential for interviewees to become excited or nervous when using a recording application.
The interview questions are listed below:

1) In what classroom learning situations do you feel least motivated? Please explain.

2) What teaching strategies do you consider having a motivating impact on English learning
in university students?

3) How do you encounter English in your free time?

4) How motivated do you feel to work with English at a university?

5) What is/are your goal(s) in learning English at university?

)
)
)
6) What keeps you from being motivated to learn English in the classroom?

7) What kind of learning environment motivates you to learn English?

8) What makes you interested in learning English in the classroom?

9) Do you think that motivation plays a crucial role in learning English? Why?

10) In your opinion, which type of motivation (integrative or instrumental) has a significant
impact on learning English? Why?

11) How can a classroom environment be created that positively influences your motivation
to learn English effectively in the university context?

12) What teaching and learning resources help you feel motivated to learn English
effectively while studying at the university?

13) What things do you want to achieve by studying English at university?

14) What is your motivation in learning English at university?

15) When you face a problem/difficulty in learning English, what is the motivation that

keeps you learning English?
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3. Data analysis

3.1 For Quantitative data analysis

The questionnaire data were analyzed for frequency, percentage, and mean score. A five-point
Likert scale was employed to measure the types and levels of participants' learning motivation.
This scale was incorporated in the questionnaire to quantify the degree of agreement or disagreement

according to the specified criteria.

Mean Range Interpretation (degree of motivation)
4.51-5.00 the highest

3.51-4.50 high

2.51-3.50 moderate

1.51-2.50 low

1.00-1.50 the lowest

The findings are subsequently presented in terms of frequencies, percentages, and means.

3.2 For Qualitative data analysis

The qualitative data obtained in this study were analyzed using a six-step process
commonly employed in qualitative research. These steps included preparing and organizing the data
for analysis, coding the data, using the codes to develop a more comprehensive understanding
of the data, presenting the findings, interpreting the findings, and validating their accuracy.

Subsequently, detailed descriptions were provided to enhance the significance of the findings.

Results
1. The results from the questionnaire

The results from the questionnaire were divided into intrinsic and extrinsic motivation.

Firstly, table 1 presents the intrinsic motivation results.

Table 1: Intrinsic motivation results

ltem Degree of
Statements Mean

no. motivation

| am studying English with the objective of enhancing my

1. 4.64 the highest
proficiency in the language.

| experience a sense of confidence when required to speak

2. 2.90 moderate
during my English class.

-
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Table 1: Intrinsic motivation results (Continued)

ltem Degree of
Statements Mean
no. motivation
| derive considerable enjoyment and satisfaction from
3. 4.01 high
learning English.
4. | perceive my English class as an inefficient use of time. 1.33 the lowest
5. | have limited interest in my English class. 2.37 low
| am studying English to fulfill the requirements for
6. 3.23 moderate
obtaining a university degree.
| study English due to my interest in English-speaking
7. 3.89 high
communities and their cultures.
Learning English provides me with the opportunity to travel
8. 4.07 high
abroad and immerse myself in English-speaking cultures.
9. Learning English can impart a sense of achievement. 4.24 high
| study Ensglish to gain the ability to comprehend content in
10. 4.53 the highest
English on social media platforms.
My interest in English has significantly increased due to my
11. 4.11 high
strong appreciation for its music and songs.
For me, leaming the English language is of considerable
12. 4.12 high

importance due to its significant utility in contemporary society.

The top - five highest intrinsic motivation are item no.1 “I am studying English with the objective

of enhancing my proficiency in the language.” with the highest level, followed by item no.10

“I' study English to gain the ability to comprehend content in English on social media platforms.”

with the highest level, item no.9 “Learning English can impart a sense of achievement.” with a high level,

item no.12 “For me, learning the English language is of considerable importance due to its significant

utility in contemporary society.” with a high level, and item no.11 “My interest in English has

significantly increased due to my strong appreciation for its music and songs.” with a high level.

Secondly, table 2 presents the extrinsic motivation results.
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Table 2: Extrinsic motivation results

ltem Degree of
Statements Mean
no. motivation
13. I study English to achieve a high performance in my examinations.  4.10 high

My parents actively encourage me to practice English as

14. 4.27 high
extensively as possible.

Learning English is crucial as it enables me to engage with a

15. 4.64 the highest
broader and more diverse range of individuals.

Learning English is essential for my career advancement and

16. a.77 the highest
professional development.

Proficiency in English is advantageous for securing desirable

17. 4.75 the highest
employment opportunities.

My English lecturer serves as a significant source of

18. 4.35 high
inspiration for me.

English is a crucial component of the school curriculum and

19. 4.48 high
is mandated as a compulsory course.

The effort | invest in learning English is largely contingent

20. 3.92 high
upon the quality of the English classes.

The effort | devote to learning English is significantly influenced

21 3.93 high
by the quality of the materials provided in the classroom.

| study English to facilitate my comprehension of other
22. 4.22 high
academic subjects.

| study English to keep pace with global economic and

23, 4.40 high
technological advancements.

My interest in English has significantly increased due to my

24, 3.75 high
strong enthusiasm for pop culture.

| study English to enhance my educational opportunities

25. 4.59 the highest
and access job prospects abroad.

The top - five highest extrinsic motivation are item no.16 “Learning English is essential
for my career advancement and professional development.” with the highest level, followed by

item no.17 “Proficiency in English is advantageous for securing desirable employment opportunities.”
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with the highest level, item no.15 “Learning English is crucial as it enables me to engage with
a broader and more diverse range of individuals.” with the highest level, item no.25 “I study Ensglish
to enhance my educational opportunities and access job prospects abroad.” with the highest level,
and item no.19 “English is a crucial component of the school curriculum and is mandated as
a compulsory course.” with a high level.

2. The results from the interview

Question no. 1 In what classroom learning situations do you feel least motivated?
Please explain.

In the responses provided, students express feeling least motivated in classroom settings
where there is a lack of engaging, interactive activities and too much reliance on traditional
lecture methods. Situations where instructors follow slides or textbooks too strictly, deliver content
in a monotone, or deviate from relevant topics contribute to disengagement. Additionally, rapid pacing,
a lack of quizzes, minimal classroom activities, and limited opportunities for critical thinking
further hinder motivation, disruptive noise levels from classmates and instructors who create
a tense atmosphere or lack credibility also contribute to a lack of motivation. For some, the requirement
to prepare presentations or respond solely in English adds stress and reduces enthusiasm.

Question no. 2 What teaching strategies do you consider having a motivating impact on
English learning in university students?

The responses suggest that teaching strategies with the most motivating impact on English learmning
for university students are those that foster active engagement, interactive participation, and
a supportive classroom atmosphere. Students appreciate a leaming environment where the instructor
increases interaction through questioning and active engagement, as this approach helps
maintain their focus and stimulates interest. Strategies such as question-and-answer sessions, individual
and group activities, and unexpected questions encourage students to pay close attention and
participate actively.

Additionally, using engaging instructional materials, incorporating games, and providing
online quizzes and review exercises are viewed as helpful in enhancing motivation. These methods
support varied learning styles and add an element of enjoyment, making the learning process
more dynamic. Creating a relaxed atmosphere with a humorous approach, while consistently encouraging
class participation and allowing room for mistakes, also contributes to a motivating environment.
Strategies that permit students to share opinions, engage in debates, and practice speaking in English

without fear of judgment provide confidence-building opportunities that further strengthen motivation.
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Question no. 3 How do you encounter English in your free time?

The responses reveal that students commonly encounter English in their free time
through various forms of media and casual interactions. Watching movies, listening to music,
and playing games are among the most frequently mentioned activities, highlighting entertainment
as a primary way students engage with English. Many students also interact with English while
using social media platforms and watching content on YouTube, TikTok, and talk shows, which suggests
that digital media plays a significant role in their exposure to the language.

Additionally, some students engage in English conversations with friends, including those from
foreign countries, and a few reports translating song lyrics or game content, which indicates
a deeper level of language interaction. Reading English books, novels, and foreign news also contributes
to their language exposure, although this is less commonly mentioned than entertainment-based
activities. Overall, these responses demonstrate that students encounter English primarily through enjoyable,
informal contexts outside the classroom, suggesting that popular media and social interactions
are key sources of motivation and exposure for language learning.

Question no. 4 How motivated do you feel to work with English at a university?

The responses suggest that students feel motivated to work with English at university
primarily due to its perceived value for future career opportunities, personal development, and
improved communication skills. Many students see English proficiency as a pathway to secure
better job prospects, higher salaries, and the ability to establish connections with international
colleagues and friends.

Personal factors, such as self-development, achieving good grades, and fulfilling both self
and family expectations, also play a significant role in motivating students. Social influences,
including the presence of friends with similar language-learning goals and the desire to connect
with international students, further enhance their motivation. The appeal of understanding
English-speaking artists, keeping up with global trends, and interactions with foreign lecturers or
engaging teaching techniques provide additional intrinsic motivators, making the learning experience
more relevant and enjoyable.

Question no. 5 What is/are your goal(s) in learning English at university?

The responses reveal that students' primary goals in learning English at university are largely
career-oriented, with a strong emphasis on achieving fluency for future job applications,
international communication, and enhancing employability. Many students view English as essential
for working in international companies, securing good job opportunities, and preparing for
potential internships or professional roles that require proficiency in English. This aligns with

instrumental motivation, where the language is learned as a practical tool for career advancement.
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In addition to career goals, students also aim to improve their communication skills for
daily life, suggesting a desire to use English not only professionally but also socially, enhancing
their ability to interact with friends, foreigners, and in diverse everyday contexts. Some students
seek to build confidence in public speaking and class presentations, indicating that self-improvement
and academic achievement are also valued outcomes.

Lastly, achieving high grades and excelling in English exams are recurring themes,
reflecting the academic motivations behind their language learning. Overall, these goals demonstrate
a balanced combination of career aspirations, practical communication needs, self-development,
and academic performance as key motivators for students in learning English at university.

Question no. 6 What keeps you from being motivated to learn English in the classroom?

The responses indicate that several factors contribute to students' lack of motivation to learn
English in the classroom, with a mix of personal, academic, and environmental influences at play.
One prominent factor is the instructor’s choice of language and the use of unfamiliar vocabulary,
which can create barriers to understanding and engagement.

Furthermore, external pressures, such as familial expectations and the desire for good grades,
add layers of stress that can detract from intrinsic motivation. The pressure to achieve high marks
can lead to a focus on assessment rather than the enjoyment of the learming process, as students
may prioritize grades over language proficiency.

The desire for a relaxed learning environment is also highlighted in the responses,
suggesting that an overly stressful atmosphere can inhibit motivation. Additionally, the aspiration
to build friendships and communicate effectively in English points to the importance of social
connections as motivators. However, the fear of not understanding or being unable to converse
can create anxiety that detracts from their willingness to engage in the learning process.

Question no. 7 What kind of learning environment motivates you to learn English?

The responses indicate that several key elements in the learning environment significantly
motivate students to learn English. A prominent factor is the necessity for communication with peers
who use English as their primary means of interaction.

The presence of dedicated classmates and committed instructors is another crucial aspect
of a motivating learning environment. Additionally, a relaxed and enjoyable atmosphere is highlighted
as vital for motivation. The importance of incorporating opportunities for speaking and listening
into the classroom is also noted. Lastly, the emphasis on easily understandable teaching materials
further supports the idea that a motivating learning environment should cater to students'

comprehension levels.
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Question no. 8 What makes you interested in learning English in the classroom?

The responses indicate that students' interest in learning English in the classroom is driven by
a combination of personal aspirations, cultural interests, career goals, and the quality of instruction.

Question no. 9 Do you think that motivation plays a crucial role in learning English? Why?

The responses to the question regarding the role of motivation in learning English underscore
its pivotal importance in fostering both academic success and personal development. Students
consistently emphasize that motivation serves as a catalyst for engaging with the language and
achieving proficiency.

Question no. 10 In your opinion, which type of motivation (integrative or instrumental)
has a significant impact on learning English? Why?

The responses highlight a nuanced understanding of the interplay between integrative
and instrumental motivation in learning English, indicating that both forms of motivation play
crucial roles in fostering language acquisition.

Question no. 11 How can a classroom environment be created that positively influences
your motivation to learn English effectively in the university context?

The responses reflect a comprehensive understanding of how to create a classroom environment
that effectively enhances motivation to learn English in a university context. Several key themes
emerge from the students’ feedback, highlighting the importance of peer influence, instructional
strategies, emotional well-being, and the overall classroom atmosphere.

Question no. 12 What teaching and learning resources help you feel motivated to learn English
effectively while studying at the university?

The responses reveal a comprehensive understanding of the teaching and learmning resources
that can enhance motivation for studying English at the university level. The emphasis on various materials
and techniques illustrates a multifaceted approach to language learning, highlighting the importance
of engaging resources and supportive environments.

Question no. 13 What things do you want to achieve by studying English at university?

The responses reflect a comprehensive understanding of the diverse aspirations that
students have regarding their English studies at the university level. These goals range from
practical language skills to academic achievements and career opportunities, underscoring

the multifaceted benefits of mastering English in today’s global landscape.
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Question no. 14 What is your motivation in learning English at university?

The responses reveal a range of motivations for learning English at university, reflecting
both personal aspirations and external influences. The key themes summarized from the students'
answers are career aspirations, academic success, communication and social connections,
personal interests, support systems, desire for growth.

Question no. 15 When you face a problem/difficulty in learning English, what is the
motivation that keeps you learning English?

The responses highlight various motivations that sustain students' efforts to learn English
despite facing challenges. These motivations can be grouped into key themes that reflect both
personal aspirations and external influences. Key themes of motivation in overcoming Challenges
are career aspirations, personal goals and dreams, academic success, support from external influences,

social and cultural interests, catalyst of problems.

Discussion

1. Questionnaire

1.1 Discussing intrinsic motivation results

This research result outlines the top five intrinsic motivators that encourage learners
to study English, highlighting the personal interests and self-fulfilling goals that make
the language-learning experience meaningful and engaging.

1) Enhancing Language Proficiency: Ranked at the top, “I am studying English with the objective
of enhancing my proficiency in the language,” indicates that learners are primarily motivated by
the goal of improving their skills. This form of intrinsic motivation reflects a strong personal drive
to gain mastery and confidence in using the language, often fostering a deeper and more sustained
commitment to learning.

2) Understanding Social Media Content: The second highest motivator, “I study English
to gain the ability to comprehend content in English on social media platforms,” reflects the influence
of digital media in driving language learning. With social media being a key source of news,
entertainment, and cultural exchange, learners find value in understanding English to engage
with global content directly. This motivation highlights the role of media in making language

learning personally relevant and enjoyable.
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3) Sense of Achievement: The third item, “Learning English can impart a sense of achievement,”
emphasizes the intrinsic satisfaction that learmners experience through reaching language milestones.
Achievements—such as understanding a movie without subtitles or holding a conversation—
create a rewarding sense of accomplishment, reinforcing their commitment to learning and
growth in English proficiency.

4) Utility in Contemporary Society: The fourth item, “For me, learning the English language is of
considerable importance due to its significant utility in contemporary society,” shows that learners
recognize English as a practical tool in today’s interconnected world. This awareness can fuel
intrinsic motivation, as learners see English as personally beneficial, improving their capacity
to navigate an English-speaking world and engage with global information. This is in the same
line as Alomar and Alenezi (2020) whose finding indicated that the EFL leamers were interested in
learning English because of international orientation and the globalization factor. Also, Setiyadi
and Sukirlan (2016) found that the EFL learners considered English is worth to learn as it can be
used to contact with people worldwide. In addition, Nevisi and Farhani (2020) found that
the EFL learners considered social prestige as one of intrinsically based motivational factors.

5) Appreciation for English Music and Songs: The fifth highest motivator, “My interest in English
has significantly increased due to my strong appreciation for its music and songs,” underlines the
cultural draw of English media. Music is a personal and enjoyable way for many learners to connect
with the language, blending entertainment with exposure to English. This cultural interest
deepens their engagement with language learning in a way that feels authentic and enjoyable. This is
in the same line as Wallace and Leong (2020) who reported that the EFL leamers increased
their intrinsic motivation to learn because their favorite activities were games and songs.
Also, Nevisi and Farhani (2020) found that the EFL learners rated personal enjoyment as one of
the intrinsic motivations.

1.2 Discussing extrinsic motivation results

The research result here reveals that leamers’ extrinsic motivation for studying English is driven
primarily by career, social, and educational incentives. These motivators differ from intrinsic motivation
as they focus on external rewards and requirements rather than personal satisfaction or enjoyment.

1) Career Advancement and Professional Development: The highest-ranking extrinsic motivator,
“Learning English is essential for my career advancement and professional development,”
indicates that learners perceive English proficiency as key to moving forward in their careers.
This aligns with the global job market’s preference for candidates fluent in English, as it opens doors

in international business, technology, and various professional domains.
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2) Employment Opportunities: The second item, “Proficiency in English is advantageous
for securing desirable employment opportunities,” emphasizes the practical need for English
in the job market. English proficiency is often a requirement for high-paying and prestigious positions,
especially in multinational companies. Learners, therefore, are motivated by the belief that
English will provide a competitive advantage in securing these positions. This is in the same line
as Anwari (2019) who found that students are motivated toward the learning of English language
be its helpful for their careers and jobs in the future. Then, and Esteban et al. (2023) pointed out
that the motivation to practice English could help the learners find a job in the future. And Nevisi
and Farhani (2020) who found that the EFL learers have motivation to learn English for getting a job.

3) Interpersonal Engagement: The third item, “Learning English is crucial as it enables me
to engage with a broader and more diverse range of individuals,” speaks to the social benefits
of English. As a global language, English enables communication across cultures, which is valuable
not only for personal relationships but also for networking in professional settings. This desire
for cross-cultural engagement reinforces English as a tool for expanding one’s social and
professional network. This is in line with Nevisi and Farhani (2020) who found that source of
extrinsic motivation for EFL learners is for effectively interacting with native speakers.

4) Educational and International Opportunities: The fourth item, “I study English to enhance
my educational opportunities and access job prospects abroad,” reflects aspirations to use English
for educational and career mobility beyond national borders. Many educational institutions and
job markets abroad prioritize or even require English proficiency, making it essential for learners
who wish to study or work internationally. This is in the same line as Anwari (2019) and Esteban
et al. (2023) who found that the learns find learning English is important for using in abroad.

5) Curriculum Requirement: The fifth item, “English is a crucial component of the school
curriculum and is mandated as a compulsory course,” shows that for some leamers, studying English is
largely driven by institutional requirements. While this form of motivation is more passive, it still
plays a role in shaping learmners’ engagement with the language, as compulsory courses often provide
the foundation for further language leaming. This is in line with Nevisi and Farhani (2020) who found
that the EFL learners is motivated to learn English for pursuing education.

2. Discussing the interview

2.1 Classroom Environment and Engagement

1) Low Motivation Situations (Q1): Students often feel unmotivated in classrooms where
the instruction is monotonous, lecture-heavy, or rigidly follows slides without encouraging

interaction. Distractions, high noise levels, and stressful atmospheres further reduce motivation.
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2) Motivating Environments (Q7): In contrast, students are most motivated in classrooms
that foster communication, allow for interaction, and have a relaxed, enjoyable atmosphere.
Supportive peers and approachable, committed instructors create an environment that encourages
active learning.

3) Positive Classroom Atmosphere (Q11): A motivating classroom is built on peer support,
engaging instructional strategies, and a warm environment. Creating opportunities for social interaction
and speaking practice can strengthen motivation and improve learning outcomes.

2.2 Teaching Methods and Strategies

1) Effective Teaching Strategies (Q2): Strategies that increase engagement, such as
question-and-answer sessions, group work, games, and quizzes, make learmning English more stimulating.
Incorporating humor and allowing students to share opinions and make mistakes fosters
a positive learning atmosphere.

2) Teaching Resources (Q12): Interactive resources, such as digital tools, games, and varied
instructional materials, keep students engaged and motivated. Access to diverse materials helps
address different learning styles, adding depth and variety to the learning experience.

3) Motivating Factors for Interest in Classroom Learning (Q8): Instructional quality,
culturally relevant materials, and career-oriented teaching approaches maintain students' interest
in English, as these align with personal goals and aspirations.

2.3 Intrinsic and Extrinsic Motivations

1) Motivation Types (Q10): Both integrative and instrumental motivations play a role in
learning English. Integrative motivation encourages students to connect with English-speaking cultures,
while instrumental motivation is tied to career goals, academic achievements, and skill development.
Each type contributes to a comprehensive motivation strategy.

2) Personal and Academic Aspirations (Q13, Q14): Students aspire to improve both career
and personal skills through English learning. Career-oriented goals, like job opportunities and
public speaking skills, intersect with academic success and personal growth, showing the multifaceted
reasons behind learning English.

2.4 Career-Oriented Goals and Practical Applications

1) Career and Communication Goals (Q5): The primary goal for many students is career-oriented,
including achieving fluency for job opportunities and intemational communication. Students view

English as crucial for professional success, internships, and future roles.
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2) Role of Motivation in Career Aspirations (Q9, Q15): Students believe motivation is essential for
learning English and achieving professional goals. When facing challenges, career aspirations, and
personal dreams help students persist in their language studies, reinforcing the link between motivation
and long-term achievements.

2.5 Social and Cultural Exposure Outside the Classroom

1) Encounters with English Outside the Classroom (Q3): Students often engage with English
in informal settings, such as media, social media, and interactions with foreign friends. This exposure
suggests that language learning extends beyond the classroom, with popular culture and casual
encounters reinforcing their skills and interest.

2) Social and Cultural Interests (Q15): Cultural connections and the ability to engage with
global trends serve as additional motivators. Students who can connect their leaming to personal interests

or popular media feel a stronger drive to continue studying English.

Conclusion

This study examined internal and external motivational factors perceived by Thai university
students learning English as a foreign language by employing both questionnaire and semi-structured,
face-to-face focus group interview. Results showed that both types of motivation were generally
rated at high to very high levels, aligning with findings from Wallace and Leong (2020). The results
from both the questionnaire and interviews revealed that participants considered both internal
(intrinsic) and external (extrinsic) factors important for learning English, though external factors
were rated higher on average. In summary, findings from both methods suggest that students

value both types of motivation in learning English.

Suggestion
Future research should explore motivational differences based on gender and English

proficiency level among Thai EFL students in higher education.
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Abstract

In today’s era of intense business competition and rapidly changing environments, supply chain
collaboration has become a critical strategy for enhancing competitiveness and increasing
operational flexibility. As Thailand’s major industrial hub, the Eastern Economic Corridor (EEC)
must develop effective collaborative models to cope with potential uncertainties. This study aimed to
examine the confiratory components of supply chain collaboration among industries in the EEC of Thailand.
A gquestionnaire was employed as the research instrument, and data was collected from 414 executives
and supply chain practitioners in the EEC. The data were analyzed using Confirmatory Factor Analysis (CFA).
The results revealed that supply chain collaboration in EEC industries consists of four key
components: information sharing, trust, collaborative commmunication, and collaborative knowledge creation.
These findings provide a clearer understanding of the collaborative structure within supply chains for
organizations operating in the EEC, particularly for those that depend on both domestic and

international suppliers or partners.

Keywords: Supply Chain Collaboration, Information Sharing, Trust, Collaborative Communication,

Collaborative Knowledge Creation
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Isaely mnmsvgsnssmuuunliduymsmadumnusudieszeren (Cheng, Chen, & Mao, 2010)
Tnoanusudielulgunutufinatsguuuy Tusgfulasiaiiavesgsiauasunumysmuaesy
Tuiilegumuiliieados fuiulaiduduiiedasdosdamnuduiusivindeutuluynanuduiug
(Kampstra, Ashayeri, & Gattorna, 2006)

mms'a:u:ﬁ'aﬁuiui%'qﬂmmz‘u’aaiﬁﬁﬂﬁmmmiamasaﬁ’ﬂmimmL?{mié’ﬁifu (Raj Sinha,
Whitman & Malzahn, 2004) #sneusauiuazanansayiliesdngsng 1 Tulggunuanunsnegsiuiu
LaTUTSNANLEETaziAetuld (Glenn Richey & Autry, 2009) %qmmimﬁaﬁu’iu‘lﬁqﬂmummm
vhldvane s wu msudstiutoyasuiu msdinaulasaiu msliminenssaiu anusaudelunsioans
WaENNTA31909A AN M T (Cao, et al, 2010; Hudnurkar et al,2014; Scholten & Schilder, 2015;
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U
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ANUTALIU AIUTINLS? LLasmmﬁwsjuﬁLﬁwﬁu (Scholten & Schilder, 2015) uagN13as19ANIIT I
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ThiAemsud summgseminsesdng SeastioniiassavBnaveansnausuning nsesdng (Enterprise
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lnenaasufiudoya (Try out) §1u3u 30 fa9E19 Wi ansa9doUAduUIEANS woarvsAsaULIA
(Cronbach's alpha coefficient) 1A 0.891 Funnniunasi i fus@e 0.70 (Cronbach, 1951) uansladn
wuuasuaiinadede

3. maiusausindeya

maiseedsiiutoyannnguiesdagliuuaeunuduriedislunsiss fideldiihmaiuieys
Tiaseuaquiniiuil ssvrafeufiouinsieu we. 2567 Safouliquisu we. 2567 laemsauuudeuny
lugn3svlnenss Fefimsfiaroanulssneumausasuiandinsdwineu ntulsdsuuasualag
msmuanulszneunslaenss viedsdudlunanuussneumsusasivis Jsvdeuvuasuaaluds
anuUszneunsibuilidoyaviniu aavhedineuuuuaounuiadusiuiu 414 aonudsenouns
TneAnduferazdon vesamuuszneumsiuilidayaiomn uasdinsmmadeurnuasuituvesdoya
mndemaulalildiunisey sagimsaeumuiedasenduludsnounuuasuaiieasunudoya

TugrunmelUlusiui
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4. MTURTwRToya
NITeldNsiuelasEi1veseUszneurer NS il e lulg g UmMuannIsNumILIS TN S 3Y

waznauiunguanundeluldguniu Wensiaaeununsulelaseasne (Construct Validity)

£
[ Y aa

ANUERnAdasiulayaldaUsEany uideldddaiinslinseviesnuseneuldsgudu (Confirmatory
Factor Analysis: CFA) iilefinunanusadlefilulsgumiluamsingivesgmanvnssulumiauniiey
meszTusen (EEC) vowszmAlne Tneidumeuntsimszeisl

4.1 11 UayaNNguiieg 19 IATIERANImENEaNYedasAUsENoUIEANaINTa luN1TeY
Tudhuuutiuese 910 1) Anjminesduseneu (Factor Loading) sywinsiusdfuesiuszneu asldinast
MsgenduimTnesAUsznauiiaunnin 0.50 (Kilic et al, 2020) 2) APfiBInsweeIRUsENaU
(Composite Reliability: CR) 111131 0.70 (Hair et al., 2019) 3) ﬂ'wmmwﬁﬂi’gwaéEJsuméthJ'ﬁLLmﬁgﬂaﬁ’mlﬁ
(Average Variance Extracted: AVE) 111031 0.50 (Hair et al,, 2019) wag 4) AdaUsyavis weavihesnseuUA
(Cronbach's alpha coefficient) 1031 0.70 (Cronbach, 1951)

4.2 thfeyauinseesduseneulsduduielusunsudusagudmsuiiaseiad Analysis of
Moment Structures (AMOS) 1t easiaseuaus oA ululy g UniulungingAvesgaamnssy
Tumianiirenanziusen (EEC) v0Usznelng Tnsdiinasinisuszidunuaonndovodkuuinass

(Evaluating the Data-Model Fit) fitharldlunisfinnsan Tesannsnsdi 2

A9 2 1NTINITUTZEIUAINADAAADIUBNLUUTIa84 (Evaluating the Data-Model Fit)

] Lnauai fian
CMIN/df <3 (Hair et al., 2019)
GFI >0.9 (Hooper, 2010)
CFl >0.9 (Hair et al., 2019)
> 0.95 good
NFI (Bentler, 1990)
0.90-0.95 acceptable
TLI > 0.9 (Marsh et al., 2004)
RMSEA 0.03-0.08 (Hair, 2019)

fiun: Ul s2md (2566)

Nan133vY
1. Teyavaluvasaniulsznaunis
NA15NT 3 ngusiegaduaniulseneunisiiaudunisvigsfianisuinis evay 529

wazgsian1sndn fovar 47.1 anuuszneunsdnlngiluanuuszneunsvuain Andusesay 53.9
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sesaantaun @nuuszneunisvunlug wazauianats Andusesay 28.2 uay 17.9 auaidu
anulsznaumsadlugsiiiunanisuannnia 15 U Andusesay 34.3 wavanuusyneunsdiulng

\Jugstanflidvesauden wiselugsianseuad Anduiovas 432

M13199 3 TeyavialuvesaniuUsEnauns

0
v 3

Payaniluvesaniuusznaums Aud HORGH
. 33NANTHER 195 47.1
anwuen15Usznaunis =

§309U3INS 219 52.9

W0 (Frununtinauteenin 50 Aw) 223 53.9

YUINVDINANSG a9 (FUIUNTNIIY 50-200 AL) 74 17.9
Tty (Fruruniinguunnnin 200 Aw) 117 28.2

0-5Y 130 31.4

SEEzLIaNluNISANIY 6-10 U 90 21.7
fians 11-15 U 52 12.6
11nn91 15 U 142 34.3

fanisidnvesaudel / gsnanseunid 179 43.2
- AINIVnaviuEI 33 8.0

Uszanvaananig P—

Y3ENINA 135 32.6

USENUMFUINNR 67 16.2

v
LY o

2. namsieedaunsadlassadraiiefinnsaninnumnsauue iU lunsidusa in
Tuusazosrussneundniauais

nan1sIAsIzasAlsnavvasauTnienululdgunmulunizingfvesgnaivnssuluy
waRmuIRLAYAAny Tueen (EEC) vasUsemdlneiis 4 safusenay wuindaArumsnasiimmun

AILANILURITIN 4
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M13197 4 uandnmtinesAuseneu (Factor Loading) Ansiiennsiwetarusznau (CR)
wazAPIUTUTIURRsvesTILUSWHNgnannle (AVE) uagArduUszansueanivesnsoutia

(Cronbach's alpha coefficient)

Factor Cronbach’s
, _ CR AVE
9AUsENaU AIUIY loading Alpha
(>0.70) (>0.50)
(>0.50) (>0.70)
IS1 0.784
msuustudayasiuiy IS 2 0.822
0.877 0.642 0.867
(Information sharing) 1S3 0.804
IS4 0.793
, TR 1 0.760
23AUsEnau
) TR 2 0.751
anulinela 0.862 0.611 0.861
TR 3 0.837
(Trust)
TR 4 0.775
. . cC1 0.753
AMusilalunsiedns
CcC2 0.723
(Collaborative 0.840 0.569 0.840
CcC3 0.799
communication)
cCa 0.739
3 oL KC 1 0.824
NMSHIIAINIIAUNY
KC 2 0.873
(Collaborative 0.870 0.627 0.865
KC 3 0.667
knowledge creation)
KC4 0.789

NA5NT 4 @unsaasuladn esdusznavvesausiuilenululdguniulunisingfives
gaamnssululaimufiirvniany usen (EEC) vosusemdlng Usenaudie 4 asAUsznaundn

LAY 16 FRUT TATHIUANLLNUSNTARINUA LaAIINTANULALNEEL

3. NANNTIATIEVDIAUTENBULTIE WY
mami’?m'ﬁwﬁaﬂﬁﬂizﬂauL%ﬂﬁué’mﬁ'amnaaummmaL%ﬂimaa%ﬁwmmmi’mwudﬂ
A1 CMIN/Jf = 3.596 A1 GFI = 0.905 A1 CFl = 0.937 A1 NFI = 0.915 @1 TLI = 0.923 wazA1 RMSEA = 0.079

wansinmluuasnAfeInaunduiutayalieUsEding danimi 1

anusiialuldgumuluanamnssu

Y]
@
LwanmuitAYAIAn Juaan (EEC) vasuszwmelne i)
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62

51 78

68

152 82

65 -80
S3 X

74

55 \
1S4
58
TR1 76
el TR 75
70 84
TR3
78
60
TR:
71

57

CC1 75
52
ce2 72
54 80 Communication
CC. i
55
CC4
68
KC1 82
- &7 v

Cc2
4 67 Knowledge
KC3 78

62

oy
-

i

KC4

OO ®EROOO O®OE® OE®®®

Chi-square=352.451,Df=98,Chi-square/df=3.596
GFI=.905, CFI=.937 ,NFI1=.915TLI=.923,
RMSEA=.079

AN 1 N15ASIEYRIRUSENRUWSEUSY (CFA)

(: I;:\JII%UEJ)

PN 1 wamsianzsiesiuszneuidsdusuiiensiaaeuaunsadilaseiionnnsiands
i eudiiuSssrvesUssneunsiavaRiandul syAvisavduiusSuamiome uanrin 4 esuUszney
fenuduiusivluiienasieddu aguladn lumaesdusenoudsduduvennusiudodululyauniu
yasgaamnssuluaiaufieen1anziusen (EEC) vaslszmalng Usenoudie 4 asduszney

WAy 16 FUT Lawn

s d'

aeAUsznaud 1 nsuusludeyasiudu (nformation sharing) au13adnlaain 4 dausd

¥ o
s '

Toesudnsidminnnige laun Insuddudeyafeiuteimuaimuaunmiuefegadaau (S 2)

v v
Saa o o

fAnin 0.822 warfuwniumtnsesma lawn Insuusdudeyaniawanisutoyayiians
uusglevisuiussrinesdnsuazaan (S 3) danimiin 0.804 Tuneulunsuisdoyalrmunaes
Tsigfudfou (S 4) fAndmin 0.793 wariimsfiaroUssanunuinudeyamsnununsuiiRauserinesdns

vieeansdululgauniu (IS 1) IA1miin 0.784 1wy
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v

asrUsEnaun 2 anulinga (Trust) awnsadalaain 4 iU Tnedudndivinuiniige

laud dnsasnsnueensuveminausenuwanAensadufanssuseninesAnsiuga (TR 3)

= v a

fAnimtin 0.837 wagduwiduminsesmaun loun dmsdndulansensnaunuwaynnagnssuiu

L v

sewi19036n3 (TR @) favmidn 0.775 Aanadededayadldainesdnsd ululdguniu (TR 1)

fisnthwiin 0.760 uazAanauasddniaudednddedu (TR 2) fdniwiin 0.751 nugiy
osAUsEneudl 3 mnusmilelunisdeans (Collaborative communication) awnsainldain

4 s Tneudfddwiinanniian Tdun fnsdemsinfussrivesdnafleatsernuuiusingd i

v
a1 o o

(CC 3) fiAnhmiln 0.799 uarsuARTvwinsesawn WA fnssuilmuAndiugsiueyiusswineedns

(CC 1) fientiwin 0.753 fimsAemsssrivesdnsdedayaifuass (CC @) famiwmiin 0739 uavaiuayu

mﬂ%ﬁzwﬁLﬁﬂmaﬁﬂﬂumida%aﬂaﬁﬂmstuLLasﬁwdwmﬂ‘m (CC 2) fiend i 0.723 pudneu
asrUsneudl 4 nsas1eAL3 3L (Collaborative knowledge creation) annsninlaan 4 U

Ingdus@nduiminuinige lawn asrnsluldguniuinisiivssaunisalfiniuuuyssyne g

Y o v
aa o o

wazuaniUdguiu (KC 2) darumidn 0.873 wagdiu@iduminsesasn laud asdnslulaguniu

fin1sAnAuns aWaUINTEUILNSANTUIUT WAL (KC 1) fa1dinin 0.824 dnsudlalgyniiitie

Tumsanfiunusiuiuesinsdu o lulgguniu (KC 4) dadwmiin 0.789 uagiinisuinnuiannaiguen

snusulglmiuanuusenaunis (KC 3) faninutin 0.667 auansy

nsefUTENa
HaN1TIATIEsAUsEneusBudumuuliefululgaunuesanamnssuluwnimun iy

anzTueen (EEC) vesusemelng nuil lnadianuaenadesiuteyaidausydng wagaudunus

sewisoadUsznoui 4 du ululufienaden Sweaunenaluisiazesdusenou dail

n1suvstudeyasiuduvesesansluldguniu iduiugiuvesarusudedululdguniu

a

Tnslanzogdslunmgdnginmsdeansfivinduasdnauiinnudfnunn wiiui EEC axllmulii3eu

A1UlATIATIINUFIUATND LU TEUU 5G UaTlUngAaIuNTIudIaTey (Smart Industrial Estate)

Y o w

win1suuslutayasenintesdnsiuldaunudsnaundgdednin lnsanzlunguiusenaunis SME

(Small and Medium Enterprises) 718/3lsifi5zUU Enterprise resource planning (ERP) w%asxwu%mﬁmmﬁaaﬂa

Mgeuleatugan Jsdmalinisuanasudeyalididuszuuiasrinanueraedy 91nnsanyINUIn

U

a

nsuvaudeyatisatudemnuadununmiueAneg ndaauduladendanudidyuinian
Feavviouinnisuderimunidaautielvidhedns q Tuldeuniudilamasgiuuasysududmiulan
Uaduiddrysesaanie mauandsutoyanilulselovisuiu Fusteannnunguasolunisdnaula
o a o v U @ ! a b4 v A U 1 a ydg
wagmsmiiiuau iivinninesesiusemuinsaihldeunmuuasws samewsuileduwmnisallinafslasvy

3 sanAd et UUAITav89 Scholten and Schilder (2015), Hudnurkar, Jakhar, and Rathod (2014),

anusiialuldgumuluanamnssu
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Hsu, Chen, and Cheng (2013) tiaz Nguyen, Barrett, and Fletcher (2006) Awuinsud stud ayasIuiy
yossinsluldgunuashliinmudaeu iiumsieaiu uevanmudsuazanaliwiveuhlggunu
uenninmMATesmuiruesssiTlumushuteyadmelinsummsnidunluldgumunuiuiu
anAuauaziiumudangu Geaenadosiuauidoves Scholten and Schilder (2015) wag
Simatupang and Sridharan (2005) finuinenus wilerululdgumuagiliiAsanunauasarudaneu
Tulggunu

flufl EEC UsznaudeaniutsznounisinnvainuansUssa iy @iﬁJ%u ansyy wavelsy
fausazesdnsifmussaumauimsdansuasmaindulafiunndetu anuuansnsienarilinnsang
anulindaszninsesdnafnd ulddininlussuunldguniui fdnuazaglussmeietu
Tnoaulindadusnundniiduind euariusuie fuluszesen (Cheng, Chen, & Mao, 2010)
MnsamsAnwnandiiiuin anuseniluaausnsinsazmssiuAanssufivannvanyszinaesdng
Dudsdiidsnswaian Fomnefenisseniuuaziaanluaiuunniisresnszuiunsvhaumie
fmusssuesdng viliiAaanudlalunshausiutuy ddunisseniueuuandamisTausssy
Fudugaisuduresmetamausniioasadsduluiiuiion EEC Yaduifanudidysosnanldun
nsfnAulanageunuTNtuEnIesAns Jeagviouivmnudetulunnuaiusavesiunag iy
Feaonndeatuauideves Doganay and Ereun (2017) finuinanulindlasasanuduiusiieniuiu
fugdmiegsam (Supplier) fuszlewiunnunedmsvuisvluilsgninveniaslegumu wonanil
ms\deiiedoyannesdinsdu uaramidedndsegin duiilian anslusdalunssuunmsinuidiglyi
ansnsasndumsesaiunuardesiumudaudsmehldgunmuld Ssenadesiunuideves Wamba (2018)
uag Jing et al. (2019) iwuin armilindaazduduyumadsnuuasAassadmivuitming q T e

ausiielumsdeasidud nnilsesruseneuddy msfeansuiusewinesnsiiioadsiusing
Huiusndnfuandiifufemunienlunisadmnudiiudesezenssinagdi fadunisamu
Tusumuduiusiiddaromnuiunwedsgumu Jssonndestuansideves Pohl and Mller (2015)
way Lee and Kim (2021) finanslififiuinnisdeansuvusaudofuduniaiuusednsnmves
nsuvstiudeya nsuaniUde naunay WewannmuivesgRsioly wonanil Jafedunmsuis
AuARTLsEINeIANT PredaaiunM ey nsTiannTaneUausi srNFaIN SRR azH el A
wagn1sduaSussuudidnnselindlunsdsdayadiisangUassaiunaiuasssesne inlilgguniu
annsaviauldonadiussansnmuaziumgmsallunnaniunisel egslsinunisdeanaidsnagns
Tulggumugnamnssuves EEC mwmnalnnans i gudussanunuiudeyaviassuuiissioudimin
Tunzingd wiiin$gasdulovisativayu Logistics Management Lag Smart City WAN15d 9a15
SEINAAMNALNYUG W DA IHENAUBITFUU WU NMsivuninasguteyas iy viemsaiuayu

5¥UU EDI (Electronic Data Interchange) tiatiinanulusslanaz dosiuanuartilunisangula
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MNanUMIAIINGFAAN 9 TIdenuAuaTeasznIcsema gusgnaunislu EEC Sunseniinds

ANUEAYVDINTHAIUIDIAAINNITINAY LU N15INBUTUTINTENINENER dFmTosIavT (Supplier)

a _an 1 =3

nawdstunsdifnmanueiingiuagnisuiofuanunisaiiliaadeditiuan sgndlsfnunalnand
Fufinanizlunguuisnvualugivindu §usgnounissedesdiiaunanesuniedenas
Tunsuanidsuanud damaliiAnaumd sua-luduaamiouuazdnsniwlunisiugaain
mnuliniueurewatn Tnsnmsiannanuismiududntadonisiiasunuudunsdulygunu
MnraMFITenu mathuszaunsaliiusnldsuiuszrinesdnadutladodfyiian sesaanie
osrnsluldgunmuiinisAnduvdeiannnssuiumsandunuswiu essnmsaiisesdanuiln
TulggumuartisiaSuaisuinnssuuaranuausatunsusdulvinuasnsing 9 (Rajabion et al, 2019)
wonantinmsUsulirnurnnsuenliaenrdestumsiudiunulufesdudahlfldgumuanansaiuiie
fuaruimelmi q foradntuluewanldibtusngae
msAnwesUszneuvas s nilelulsgumumelinngingfuandiiiiuinnafisszans am
Tu a s Teun msudstuteyasiudu mnalinda musuilolumsdeans wasnsairennuisuiu
\Dutldedrdyiagdelilegumuluaiamuniasniang fusenanunsnufufuagyinausauiuld

at1alusEansan ulluanunsalnfianudssgeuasliuiuey

dalauauuy

1. Torauaunugdmiunsinaidululy

wansidedluldannsntisasuadannuannsolunsuuiuag anuswieluldguniy
meldinmeingilfetnadiuszavsam lagesdnsing 4 lulsgumumsainszuunsuisutoyaiivasnsi
wazaaafiszringdluldguniu 1wy maauunanosuAIviafiausadifsteyauuuiFealsd
nslnrwddnyfunisdoastefmunnunmiidaiou wagnsimumnasgiunsuaniudsudeya
faenndoaty sstoifiunruilusda annruiliuviuou uaziiuarwdavguvesdguvmiluaniunisol
Adsuudamanainan

Tushuanalinda ssdnsesdadduanalindaiuenilsdaasmudedadlunssuumehnu

wu M3daUseguieviaudilalud minewasAudeInITsEnIeeIRns Msduasunisildusiy

Yy oA

Tumsdndulauaznaunusiniy awhligddesiulumiusuie annrudaud uazannsasuilof
mndesdng q 1Rty

Tushumnusauidielumsiieans msdasumsldinsesdiouayszuunsdeansisessumsvhanus iy
ogwiailles 1w mslszuuBiinvselinddmiunsuaniudsutoya mednsaitudeansiifaudeinegy

Y

Lﬁaﬂawizmmmﬁuqmuaz%hmmwmfluﬁuﬁﬁm sudansduasuliinissuiamnuAnLiiu

wazdalauauuzIenineiu asieliinnsiseusseninvesinsniiuseansanuasiinisusuimlvidndu

anunsallaasngsiuniedi
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lusunsasennui iy asadielausssunmsiieusiuesdnsuazlgguniulagsiy 1wy
mstamssusumiugfiiteuanidsuamudiasszaunisalluanumsalingd viemsdadeguddoya
vendamuidmiumsaievenssdanug avtieuiunnuamsalumsusuialiiuesdnsuad ey
mMaunuinnssufidenadesivaniizvesgnamngsy

uena1nd na¥gnientaseuiiA vadesdiannsotinaideluldlunsmvuaulouis

= o

wazmslinisatduauudunsiineusy W Msduasuliinuleveatvayunisuisdutdoyauwuudivia
waznsdnvhgdeuumnafuadmiunsaieanusailenifussansanluleguniu azvasensesu
aannsavetssnslumiaL s ane Susenlinfeusuileruanuimedieraiatulueuan

2. Forausuuglumsifonduioly

mfordsildinduitoswrnanuussneunisluiiuil EEC msfinmedarelumsueenguinoss
TrseunquyansnAgavnTsIdiMazLBnon EEC ielilddeyadeinuasBsudiouumemsiulle
AngAvesurargramnisy TmieiinneiduiouiisunmssuiioveddgunuluingAnddadesnai
U AngRnssInnd mMssvuiavedise vietladuiaswgialan ilelidlatausuilowagnisianis

TegumuazUsudiegalsiannuriveiunnenei

LaNE1581984

Trssmsumianniiienneang Tueen — EEC. (2566). dwrlugsnauayananvngsy. 910 httpsy//Awwvw.eeco.orth/
th/filedownloads/4949/file-7545bde300ab43ee089d93c6d5e7 blas.pdf

Suens Juninszdng. (2567). AgRUFNINETTUTIANUNANTENUNIATYTAITAS.

310 https://www.econ.chula.ac.th/

Hew Sgeunn. (.U, EEC- (Fastern Economic Corridor). amtumsguningn. ainhittpy/wikikpi.ac.th/
index.php?title=EEC-_(Eastern_Economic_Corridor)

U3if waalun way sungngu yuuia. (2560). Ussaninimvesnisyiuusesalaluldaumunansdas
umSouAuS RS lumsa RIS msudeTuioseesumsEhg umATs oY
F3EHA7. WTINUS. UNTINEIREYITNINGNVATTUN.

I SN, (2566). mﬁﬂ%mamaqmsﬁluﬁwaﬂeziqUmwé’amﬁsmmmaﬂiﬁfﬂﬂ%m 19 Y99RANTIY
Tulsewelne. 2959755%Rumansuay ausssy. 7(7): 257-271

annssa @insensual. (2560). Jadeiiling uasnavesndwswdeluldaunuiidnonaniss vy
suladaindgsioniiealuszmalng. Ineniinug. uminendorium.

a

Ej%‘ Ysandn9d. (2556). Essential management tools for performance excellence. NTINN.
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Abstract

This research aims to examine the direct and indirect influence of influencer-brand
congruence on consumer attitudes toward both influencers and brands. The study employed
a quantitative research methodology, collecting data through online questionnaires from a sample of
304 cosmetic product consumers in Thailand who followed influencers on the TikTok platform.
The samples were selected using a purposive sampling technique. Data analysis was conducted
using partial least squares structural equation Modeling (PLS-SEM). The findings revealed that
influencer-brand congruence has a direct positive effect on consumer attitudes toward influencers
(B = 0.550) and attitudes toward brands (B = 0.613). Additionally, consumer attitudes toward
influencers exhibited a direct positive effect on attitudes toward brands (B = 0.303).
Furthermore, influencer-brand congruence demonstrated an indirect effect on attitudes toward
brands through consumer attitudes toward influencers (B = 0.167). This research contributes to
the existing body of knowledge on digital marketing strategies through influencers and provides
practical guidelines for marketers to develop marketing communication strategies aligned with

target audience preferences.

Keywords: Cosmetics Industry, Influencer-Brand Congruence, Consumer Attitude toward Influencers,

Attitude toward Brand
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uaw (3) mawannaalindalunusus Brand trust) Tnenalnieniidsasienisasseanitumsensued
seminafulnafuuusus Seamsiigshaneeuinunagnsmsdeasmsnanaiieassealindaliiiu
fuslneiiu envegludnunvesmslitmsdviwanenufafivunyaiundnsusivi suusudfiazanunso

' 3

FreadaiAunRfidnewUsus (Tores et al, 2019; Tseng & Wang, 2023)

v '
= =

wenINtl MsnguUslnasuslatermennd e s g NI B YENEIALAAUATIUTUA Y WAl Ud
nsilviruadiifdednsadvinanimnudn Juineiganaziilugnisasiairuafidauindawusud
(Torres et al, 2019) na1Ae W UTINATUFIENTBNTNATANUMINZANLALAOAAR DT UKUTUA

Huslamasiinanuidnideuindednsedvinanau Wy wesdanuundeie dauaisda vie

q

farudenmanis antuamuidndeindasgnanelouluguusudiignsdvinaaiivayu siliguslae
fiiruaRTiAsouusuimlUae (Tseng & Wang, 2023) Ay euuildenndasiunsyuiunms
ns3useaEARAn (Endorsement Process) FaeSueiAaid nuaiiazanuA wosyaraiiveidossgnanelon
TuSmansaifimnaduayu Tasomeiilefuslnaueaiumnudeulouazarmaenndesyning
uﬂﬂaﬁﬁ%aﬁmﬁ’mwiuﬁﬁu (De Cicco et al, 2021) fati anudaiudsenaniiuunliufiaztsatie
paldlUsoumansuiadunasiasuasisenuudaunssunmdnwalliiuiusud

MNMINUMLITTUNTINTHLINa s UL uauuRgun1sideuarnseuLAnN T
Tgianwd 1

auNAgIudl 1 (H): A naenndeeszninagmssdvinansnnudnuay wusuaisninanianss
sovimuaRvesiuslnaidnogmsdvinanisnuan

amﬁgm‘ﬁ 2 (Hy): AUA0AARBITENINENIIBNTNANWANUAALAE LUTUAL DN NHAN9ATS
AovimARTITlouUTUA

anRgiu 3 (Hy): viruedve{UsTnafiddesnsBviavnemwAsd By wamemswevimnRiideuuss

AUz 4 (Hy): Anuaenndessyninegmsdrswaninudnuas uusudiidvdnanadon

I '

soviAuARTRowUTUAlRERUTIFUARYaIEUSInANTIROAM S BVIENaN19ALAR
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NSOULUIAANISAY

WiaupRvesEuslnaid
AofnIIdVENaN1

AINAR

ANADARGBITENIN

AuARTiADLUTUA

Ansadvinanma

AUANLAZLUTUR

AT 1 AUUAFIULAZNTOURNAANTTIY

]
=

u: {37

WBn13auliun1sIvy

Ao fumAdediinu (Quantitative research) feginsdmakiumafiunurdeya
a1 Frananlananila (Cross-sectional survey) Tnganunsaesuieneasdenieniuismssiiiunivels
Fasteluil

UsEvINIUaznNguA29En9

Ussmnsuaenguinesns fe duiladlulsumelneiifiony 18 Ul uandugiidnnugnssdrine
yamAn (Influencer) Masnuia3 asdrondluumanmos TkTok agstios 1 518 Tuts 6 1ieufikiusn
Tow Q’wsaém%wamqmmﬁﬂﬁ’]uLﬂ%adﬁwawﬂmmﬁé’aﬁ fio yaraTdBvEwANAe LR lsEAY BNy
FearadomiAnatundntasiguainssadfaulneidud1wes (Wusus Mizum) iudedsnuseulat
waedisouRnmaluumanviosy TkTok daus 10,000 gfRanaduly Fdlivsudnures)ssrnsiiuiase
mstmussuenguitesns fidedenlimnseilinaaunslasaiuuuhd sesiosiigaundn
%4 Cohen (1992) ldsgy1vu1nvesng ufaeg wmsileg1aies 156 #10819 wag Hair et al. (2017)
Puusimnangusiegaivaneaumsiisnuauegsewing 100 - 200 fege vielisadnmunanguiaeeis
I 20 Wil suneld TeamAdetusznousesuusdunsldsnm 11 fuls (11 x 20 = 220)
Feiu sunndusegnatusueseiddeminiy 220 fegre uagliTmsdunduiaegnauuuliende
AuU19zLTu (Non-probability sampling) f98n1581s99819uUULa2a (Purposive sampling) wail
wuuaaunwldsiliunmsnszaneluginguiegnaiutemsesulatl (Goosle form) Inetiudeyaszming

o

Weusunau 2567 fs unsiew 2568 vsiliiebinilaindreunuugeunulungudegadmnevesniivy

A A o o ° 1% [ ' 13 ! A 1 ° o a a
UILANDIUAANTDNUIU 3 VD lﬂLLﬂ 1) YVDINIUAININ 18 UM?@I@J 2) PMUIUVBHNINBNE NG

o

Y
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a o 4

ynsrnaAniivinuAnmaluunasmesa TkTok uag 3) iugdnuansiasiguaiimssa wusus Mizumi viels]
viannszaneuuvasunudfneunduuuuasun L asuiuay safamnsailuldlunsiesesideya
1 304 Ay Fefieineglusziuimanye

nswaLAsesilon1sise

wuvaeumunAdeilineusulsmnamAdenouni Usenauludae 4 dau ldun 1) euaenades
seminensaBvSavnemuAnuAzLUTUS S1uu 3 e FauSuUgannauideuess Dwived et al (2015)

(P a

2) vimuaRvesjuslanfisivednsdvinaneanudn s 4 9o FauFulssmnemiddees Ooi et al. (2023)
3) AuARTIIAeuUTU $1u0u 4 Fo UFuUTI9nNUIToves Tores et al. (2019) Tnetamanliunsia
LUU Likert’s scale 5 53U Ao 1 muneds liiudieeg198e uag 5 nunefls viudieegeda was
1) Yeyaviiluvesneunuvasuay Uszneude e a1y oldledeseiieu sefunisdnungan
auAlunsly TikTok szeznaededildy TikTok detu uazsrurugnsdvsnanauAndifnaa
Fadudemnulaneln (Checkiist) wuvaUnUA N SUTZRINRNE L‘?‘J'mngl,t,asmaamﬁy 23U (Pre-test)
nnnguyanailalinguiegnadiuan 30 18 Famanisuspliufiiiunusiuasgufiaiunsotluly
Tunsiiunusideyaseluls

aoAkaznIsAATIzidaya

mﬁ%’aﬁ%miwﬁ%’a:ﬂaimwaaﬁmmm Usznaudag A1aud (Frequency) wazAniosay
(Percentage) ilaaBunsdnuaizyesimeunuuasuay uazldriads (Mean) wazdudonuuannsgu
(Standard deviation) LleugnssziuanuAnTuvesReuLUABUAL Tnsitsnsuladeenidu 5 sz
#ail 1.00 - 1.50 sedutiosiian 151 - 2.50 sedutios 2.51 - 3.50 sEduUNAN 3.51 - 4.50 SeduNn
uaw 451 - 500 sEAUINNTian uasveseuasAgumATlaliaiReynusomalinreiluraainslasei

5?8’3%?%’15&86@13@8171'@@U’Nﬁ"m (Partial Least Square Structural Equation Model: PLS-SEM)

WNan1539e
v o

dayanluvasgnauuuuaauay

v

AmeuiuuaeUuE U dumevdga S0u 179 A (58.9%) Tengetsewing 18-24 U iy 236 Ay

(77.6%) Teldiadedaiion dosndt 15,000 U 13U 143 AU (47.0%) seAuNsAnwgegauTyans

[

$1uau 225 A (74.0%) Tauilunisldau TikTok nnTu S1uau 198 Au (65.1%) szezaindeildy

Y

TikTok siefuagsening 30-60 W 31431 108 AU (35.5%) Uagll TN IAAMUINTIBNENan1ANLAn

Tu TikTok 985¥1I19 6-10 AU F1UIU 104 AU (34.2%) AEIAU
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FZAUATINANTILYBIAIINADAARDITENINNNTIBNTNANIIAMUAARAZLUTUR TIAUARYDS
v a0 v a a a o ada ¢
Huilnanisagnsedvinan1enudn uaziiruaRndnouuTuA

HANITIATIETEAUANLAATILYDIRILUIAILAONAGDITENINNENTBVENaN AU ARKAZILY

o a v a a a

sud fAedswiidy 4.22 (S.D. = 0.625) viruadvesifuilaniiivernsdvinanisanudn daade
Winffu 4.37 (S.D. = 0.495) wagvirupddsenusus faadewintu 4.23 (SD. = 0.618)
nsAATIzidaya

PAfelduumanmsiinsgilunaaunislasiasnewes Anderson and Gerbing (1988) sUszneusiae
2 fumou 1fun n1sUssdiuluinamsin (Measurement model) iiensaaounmauasdeyaidosdy
gaslnnaneuen (Outer model) kéa3ssifiulunalaseadna (Structural model) Wil ofuduauufsiu
voslanmanslu (inner model) Tnediseazidondsil

HansUsEulaeanisin (Measurement model)

Kansinsziamaenndesnsl (Intemal consistency) §3ssfiansanainanimidniade
(Factor loading) westiofana namsiiaszvinuindleteg seming 0.792 - 0.865 Fwinunausiannsgui 0.70
Armuideiuwerieson InefinsananAdulssavsueanivesnsewutn (Cronbach’s alpha coefficient)
NanTAATIEEnUITIA1eg5EMINg 0.803 — 0.845 FarnuinasinnsgIud 0.70 wagArAuTesiusam
Y8R ILUTUHS (Composite reliability: CR) @338A11INATT 0.7 HAN1TILATIZYINUINEA108 52NN
0.803 - 0.846 srminmuainmsgu Kaiu Fsasdldhuuvaeunuresnuideiinuaeaadesnely
(Hair et al., 2017) MsnAdaUANLATTRMIIDU (Convergent validity) InenadaunisAlA ULl TUTIU
fiarwlfinde (Average variance extracted: AVE) masiifnuinnin 0.50 (Hair et al, 2017) nans3aszs

WUINTiAN9EE1MIN 0.672 — 0.717 FINUNUTNINTFIY TIEALBEARINNTIN 1

B

A15197 1 wan1snegaulunanisIn

” o Factor Cronbach’s
U CR AVE
loading alpha

AUFDAARDITENTNHNIIDNTNANNANUAALAZLUTUA (IBC) 0.803 0.803 0.717
IBC 1: §n348vEnan19nuAnizis Mizumi 1Jusn
- 1 fia Y 0865
WURINZaN UL UTUAR UM
IBC2: {N398vIENaN19ANUAATTII Mizumi 8
cal v ¢ 1 0.841
AEnyaiNaenATBITULUTUARUM
IBC3: §n598vSnanisanudniists Mizumi 1du
) 0.834

Al oniiau e aana luN1TwUgRUTUAGUA
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A15199 1 HaN1sNAERUlLRanISIn (e)

v o Factor Cronbach’s
VAU CR AVE
loading alpha

iruaRvasuslnanliagnssdnsnanisndnuda (AT 0.837 0.837 0.672
ATIL: FUARIENTIBNENGNANUAANTIY Mizumi
, 0.844
Waula
ATI2: FUAAIENTIBNENGNANUAANTIY Mizumi
o 0.792
REERH
ATI3: FUAAIEMIIBVENGNIANUAANTIY Mizumi
. o 0.811
Wseivla
ATId: FUARTIEMTIBNTNANWANUAANTII Mizumi
4 o d 0.830
flypdnindage
VirunRTAaLUTUA (ATB) 0.845 0.846 0.684
ATBL: Mizumi \Juuususdudiiinganis 0.861
ATB2: Mizumi \Juuususdudiinaula 0.799
ATB3: Mizumi \Juuususdudiigduen 0.827
ATB4: Mizumi \Juuususdudiiginaunin 0.819

va o

fu: LIy

NSNAFBUANNATATITLUN (Discriminant validity) UuRE#ia1504197nAT Square root AVE @Al
ANINNINAIENAUNUTTZII 19 ILUTIATIATIE HANITIATIZUNUINAT Square root AVE dALAUAIAY
anduius syrinedudslassase Wulunnunasinsuseidiuves Fomell and Larcker (1981) Langin

wuugeuniaUnsegluNATNINTEIU S19a2IBARINNTIN 2

M1519% 2 Fornell-Larcker criterion

fiauUs IBC ATI ATB
IBC 0.847
ATI 0.550%** 0.820
ATB 0.780*** 0.640%** 0.827

VINeWe) ATTULLIVIKESH AB AN Square root AVE , ** p-value < 0.05, PR MIABARGITEVI NI VENG
MerUARLATIUTUA (BO), ViraRvawfusinanilnermsdvsnaneena@n (AT, iraRisideuusus (ATB)

= I
N {8
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nan1sUssluluwalAsEs ez sAdeUANLAgIY (Structural model and hypothesis testing)
mywswiliwadunslasEsaesMaseemieeigaudm gnidtnldiverinneanuduiug
SEWINAUIABUeN (Exogenous variable) wazdakusneli (Endogenous variable) Tunseunnanmsivy

Ineagnn@aUA8I5n1T Bootstrapping 5,000 resample hagUseliuairnuansalunisvinuigvedluna

[ " v

meAEmduiusIdmenidaes (RY) vedinaniglu (runfves]uslnaniidensadvsnamninudn

Y]
a

WaiAUARTIIAOWUTUR) HANTIATIZANUIN ANLADAADITENINEMTIBNENaNIANUAAKAZIUTUA

fidnsnanmsesevirunfivesuslaafidaegnssdninanisainuda (B = 0.550, p < 0.001) uaz

N o v

upRndnewusus (B = 0.613, p < 0.001) egfitiuddaadia uasvirunRvejuslnaTifiservs@viva

Y

38

' 3 o w

MIAMUARTTBNSnan TR oviAuARlsoLuTus (B = 0.303, p < 0.001) pgnsildodAgyN19@if

o

WANINU L aNAABUBVENAN9E DY WU AIUABAAG BITENT 1 NTIBNTNANWANUAAUALLUTUA

Anfiseuusudlngr niruaRveusinaniisedvsdvsnansenudn (B = 0.167,
p < 0.001) 9gadiviedFgy

TvSwandeusieviFun ]
meadageiedmiruaanirefiyaraiidlunisnseduligusloaiaviauad

v
' '3

VAfaLUTUA NeTlANLEonAT 09T NI NENIBYENaNANLAALAELUSUAANINTIIIeYIFLARvR I UTINA
NilsiernssdnSnanisnuda lasesay 30.3 (R® = 0.303) eegluszduuiunand (Hair et al, 2021)

WAEANILABAARDITENINENIIBVENANNANUARLaTILUTUAkALTIAUARYBIUSTnAslR o N T8 nENa

MeruARAINSIIINeViFuAR ISR W Seeae 67.2 (R = 0672) Feeg lusvnuliuna (Hair et al, 2021)

Ao v a a

lngfvinupivesuIinailnensdninaniaauaniian Predictive relevance agluszauiiunan

' v
ada 1 2 [

(Q” = 0.290) wazsiruART InBLUTUATAT Predictive relevance g luseAuge (Q° = 0.602) Al

nnaunAgIudalasunseeansy A 2

R’ = 0.303, Q” = 0.290

fimuafvaiuilnaid
slognssBrinanie

ALUAR 0.303%**
0.550***

___________________________ R? = 0.672, Q° = 0.602

ANUADARRDITLAIN

0.613***

AmsaBvwanms FiAuARNilnoLUTUR

ANUARLAZLUTUA

AN 2 HANSVINEBUALLFAFIY
VUBWR: *** p-value < 0.001

= Y
N {8
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ANsanUsIENE

PNHANSVIARBUALLAFILAUNTOULIANNTITE {338avaRUTeNan s TemuauRgIum Iy sl

AUUAFIUT 1 ANABAASBITENI L NTITNTNANNANUAALALLUTUATINT HAN19ATS

AoviruARYDIUILNATIEABEMTIBVENaMIANUAN NaNTITENUT ANNADAATDITENINNENTBYIENA
NIANUARLATLUTUANBVENAN A TUTIUINADTIAUARvaUTInANTIRoEMTIBVENaN19ALAR 1191

\WomnilegvsdvsnansnnuAnianudenndesiuwusudlugedlAd Aty As Aumnanyainianenmn

o

:4' ada

Mynzauiuuusud waginulaidladiaenadesiuamAiveaiusud avdmalguslaafaviruafng

v a

ofnsdvdnameruAaiy nsAunuiasvieuliiuinduilnabinuddgduanunaundusening

U

a a 3

Avsedninanazuusud lnemnuaenndosianananduladefgalifuilaainanuaulavazimu
viraRfin el msBvEnammuAn Faileguinmginssuguslaelulssmdlneildunaniosy TikTiok
wuih minderas 60 FadulatedudannenTimesnsdvinamemuRefifimwdnualenadoatuuud
Fadumsairsszaumanielvituduslnndndumils (sunensngamm, 2568; Marketingoops, 2567)
amsiTeiiaenndosiunuidbves Tores et al. (2019) finuin AUABAATDITENINYATNANYEA
frsdvinansnnufnuaziususinaderimunivosuslnafiirensnsadudne uonanissatuayy
NAMSI3Bv04 Belanche et al. (2021) fiuandifiuinnsdnidendmsdvsnaninnuasnadosiunusud

asaiunsiudiusuduazausslaiovesuilaaldegdiduddey dofunutreduiddliiuds
AEAUBINTAANIUNANLADARAR BITEII A VITB VB NALAZUUTUA LN TV NUKANAY NS NTHAIAAT TR
HIUENTIBVENANANUAR

AUUATIUN 2 ANUADAASBITEVINANTBVENANANUAALSL LUTUAN BVENAT M T 0V ALAR

| '3

NFABUUTUA NANFITENUTT A UADART DTV NEN B VENAYNAYT LA ALAERUTUAT B VS WAV ST auIn

ada '3

sevtruaRTisirewusus Hallsumensandlvetu defuslaanuingnsdvinadaumenndostunusud
Tudustn 4 wu yrdnam Anflen wasgtuuunsidiuin ashlimetiaueiudsuinsadvisnadu
famuindefiouandussauvfuniu dmaliuslnafafmunfiiddenusud venand nisfiuusud
\denlinsidvsnaiidanuaenndesiunmdnualuazguiivesusud Suansiifiufennuldla

lunsiearsiuduslaa Fedrwadrenswenlesnmdnealndalaululaguilan vinliiAanisandd

[N v a

wazANSANNRsaLUTUALANETY BTN s aueAUA N LN SBNENaTANNAenAT DI TULUTUR

U
£

szpiinnunidanazlifunslavaniiflusssund nansideliaenndesiunuideves Freberg et al (2011)

=

NUIIANINADAARDITE NI NENTIBNENANANUAALALILUTUATIB VSNV N TR DTIALAR T AR U UTUA

'
=

fftuliiuiavdwastenasirdladeuasmaiiausaumost3Tna uonuni wams3deues Tomes et al (2019)
ﬁﬂaﬁuauudﬂﬁﬂuﬂﬁﬁﬁLﬂuﬂﬁaﬁﬁiﬂumsmsﬁquaﬂiiumi%uaLLasmsﬁ@ummmﬁﬂﬁﬁiaLwiué
fihiauormgnsdvinamenufa fefumuiiteddgpomemaununagysmraanavar s visna
YNIAIAR ImstIﬂmimmmmﬂﬁmmﬁﬁmﬁumiﬁmﬁaﬂ{g’ma%mﬁwaﬁﬁmmaamé’aﬁuLwiuﬂ"lwmaﬁa

vaa o o a

WieasensiuinauasimunviruARigsuInveuslnandsauusun

U
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£ a
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Y

1%

namsiTemu fireRvesfuslaefitiverdmsBvnamnenniAed Sy namnmsad auansevieunifisireuusus
fatleaileunanideduslandviaundiifdedusdvinamenufn biiesdummdureuluyadnam
asziilalunnuiBing viemsveusuludmuvesinsdvsnameanuAniu axdwalifuilng

TuwrliunavUssdunusua N msdninantsanuAadnauslugeuingiy nanfe dnisaieleu

aa
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a

danaliduuginion1siiaudvesnssdninansanudadinaindede uaruiaulanniy
Tuanemuesfuslng Ssasiilugnsianvimnfiiadenususdldsumauusi somidedaonadasi
uAToves Belanche et al. (2021) Auandlsiiiiuin AnuaenndosseminauusuduaznsBvnamenuin
fodulladoddniitiesnsyiuusyans nmussnsdeamimsnana Snsddiunumddnlunmsiesuadns
viauaRvosuilnafifiderouususvesnguitimeneldosidintuasddu wasdmenadostunanisiduves
Till and Busler (2000) A3L@0AANDITENINUWUTUA LazENIIBVEHAdmalagnswan1sTuiiasimuai

Nilsouusud sEAUTeIANdonAtes Ngsdshelauaianundeiiovesdud Funeigaaziilig

U o v v

ausdlaeriintulumyiuslom egnsfideddty defumuannnsideildiiuinuddyuensinden
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v a
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Abstract

This research aims to reduce steps and time waste in the T-shirt production process of
the case study company. The study applies ECRS principles, time study techniques,
and flow process charts to analyze and improve production efficiency. Data collection was conducted
through field observations, in-depth interviews, and time analysis of each step in the production process.
The findings indicate that the number of production processes was reduced from 28 to 24, and
the production time decreased from 364.21 minutes to 340 minutes, representing a 6.65%
reduction per 50 T-shirts produced. Additionally, daily production increased from 65 to 70 units,
leading to an annual production increase of 1,560 units and revenue growth of 7.69% using
the same labor hours. The results of this study demonstrate that implementing waste reduction strategies
can enhance operational efficiency, minimize production time, and improve the company's
competitive advantage in the garment industry. Furthermore, the proposed methodology can be
applied to industries with similar production structures to optimize processes and improve

overall efficiency in the future.
Keywords: Waste reduction, Process Improvement, Garment Production Process, Time Study, ECRS
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Abstract

This article aims to apply Artificial Intelligence (Al) to enhance financial excellence at
the Faculty of Environment and Resource Studies, Mahidol University, in the digital era. It analyzes
the role of Al in financial resource management, trend forecasting, and risk management,
which contribute to financial sustainability and transparency. The article presents a strategic framework
integrating Big Data analytics and Data- Driven Decision Making, along with examples of Al
utilization in cost reduction, efficiency enhancement, and creating long-term positive value for
the university. This study serves as a crucial approach to advancing sustainable financial management
and boosting global competitiveness for the Faculty of Environment and Resource Studies,

Mahidol University.

Keyword: The Faculty of Environment and Resource Studies, Strategies for Applying Intelligent-

Al Technology, Developing Financial Excellence in the Digital Era Towards Sustainability
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iy mafamansaidamiirfemandsuasminaiuianfisuvioanadueuwian uenainiiu
suUsTInaUALTinaE A Lnd suagnInensmans smminendeniina 9 unsatuayuanisuaudn
yelaluduvedinuenulsvanm inaNMsInnsing mIusmITeuasUsnsiving msdmmusslond
MnAuUN§NS uazannsiuiunisdu q fedanusndulumshsdaatumivayuliiAnaninades
Tumsanfiunuuarussadngussadlaegalivssansnmagldnisiiuguavesamegdusmsdname
(nsudgy@nany, 2564)

AU UImMINIsUsrgndldimealulagdndes Al lunmsiauannududanianisidu
Tugaddviagaudiduvesrasdaundeuuasyinginsmans umiingndouiing lugaravaiivalulad
wazdeyalsinanedunsnensdhdndmsumsiannlunnaedin smivendedadugudnansuesnsdin
MsITuaznsiaLuTAnssy oumdgyiuanuimelndfidesdnnisedaivsyansam lnanz
Tus 1581 (Ahmad & Khan, 2023) eTfaLfJuﬂavLﬂﬁwﬁ’aﬂumssﬁ’uLﬂ§aumiﬁ%azﬁ’]mmmmmﬁmma"’a
TWganudnsa mstmaluladsaases Al nliieiasuaiisuuimenisuimsinnismenisiu
Duwnmeiiddglunsenssiuanuansalumsusudalidniuamuua suamazadsanud du
Tusgdulan FsuiunvesmingdslugaddauazanavimenanisGuasiiunum Aldlidudes
aonuiidwiumsiFoumsaeu uidadugudnansdmivmsaiaianssuuasmalulatlval 4 fineuauswio
AUA DINTTVDIF IAUKALRNAIMNTTU (Harris & Cooper, 2024) saanisud siuluseaulanvinle
a1 inededea siutmunlasaiiei ugiu n133de wagnisuimsdanmineInsanisiu
TiuszAvBnmage dwsumnavimevnamsiuanmsfisiuva muiisnie wu nsflanuesiuyuanigua
wiersssudonnsfnwenlismelussevem uwillanudemnislumsamugdumsianmalulag Advia
Imqa%ﬂqﬁugmﬁﬁuaﬁaLLazmﬁ%’aL%ﬂﬁﬂ stenafiaudsminsdunnmsuimsdaniswiiau
vsensamululasanisvunalvg (Lee & Park, 2023)

Tumsuszgndldimeluladsaaios Al feimunmmdudmminmsiu Uszneuse 1) melnsgi
Uo3alT9an (Data-Driven Decision Making) lagaunsnsiusiu Jneikazdunszidoyaruinlvg
wlea¥auuassmsmansaimamsiu (Predictive Financial Models) A elyfaminenduannsanaus

msldieuagnsamulaegusiug 2) Msdamsninenssnlul® (Automation of Resource Management)

wwamemsuszgndldimaluladanses Al lumsiawianududamensidu

lugandviagainudsduvasansiwindosuasnineinsaans uninerdeusina
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shomsld Al ileandumilunsuiins Wy msuszananatoyametal nMsnaumIUUsEN Wy sAnma
s1eTesvuisealnl 3) n1susmsaudss (Risk Management) (Rodriguez & Garcia, 2023) 1W31g
weluladsaaioy Al ausainssianudsonmimsiuiieiatusaruusihumaiioantanssny
Tnsummivendaglausylovdannmsiasuaswanuaninsalunsiesdi (Enhancing Global Competitiveness)
wsrznsdmalulagoaaive Al urdreliumingrdeanunsauimmineinsuazanduaulaegig
fisedvsam lvannsaudsiutuuminendeduilusssulanldwesiunmniauladmiudndnw
uazainidemniialan (Zhang Liu & Chen, 2023) Tnslamnzlugunseduayuyissuaslasamsuinngsy
FsazLumsimunnrmdadumanisiiu (Financial Sustainability) 91nnsteandunuluszezen 1y
nsannnugdelunssuiunsuims meansuyundaruuagmslivinensidgue suiafuaeld
semsieneilenialumsainnusiuiorumaensuniensamululasinisiisifnenin
unamaatiuiTslniauorounmesmssendliivallaBsandes Al iewamesdusznousn o
PiReartussuunmsiuuesane Iud madeseiuazeamsaiuliinamsiiv (Predictive Finandal Analytics)
M39REsIIUUsTISIaS ey (Smart Budget Allocation) n153an1sAudsadeainnisal (Al-Driven
Risk Management) kazn13a519uuus1aem1an1siiuiineuauedseanun15aia3wuy Real-Time
Tnensimunveuai 3sliiftosudaseunauisnalnnigluresesdnishty uddsmeslugnisata
fuuudaleus (Policy Prototypes) wagmsenseivamvmiendelilugudnanumisuimnssunsiudaases
Tusgdumfuaruuind yunesiililunisiiesesilunuisnistuineguugiuuanves
n13duaTgndiumans (Interdisciplinary Synthesis) Iagysan1seaAnuiINAEASHU Al,
\sYgFNansAvvia (Digital Economics), MIUSMNSneNNIvNINIsRu uazkLNARALE B (Sustainability)
ddmefuegaluszuu Weasddeimilsessuumsivlurasmeldusumenmivendelusmsswii 21
msUszgndliivaluladdandes Al Wemmdudamemsiubimifiusmsihuiansssmauwnm
sruuRuwiniy widumsmennguenslifivainguasianuasnsalumsueenalussduileus
wagsEuNMIUIINIIAMTesssdnsgaudn Tneraveansdansesiesdmusluunauis il
wuslnifinaedawndenuaznsnensmans univendeuding annsaduduwuulunisian
Al-based Financial System fifiauusiugn Wisla S8 waranunsoudstuluseduanaldagiaiung
W%@Mﬁ’m’mmeﬂﬁﬂwiﬂmmamagjmil:df?{EJuLLUaaL"?Jﬂmaa%ﬁﬂuixwmsﬁumaawﬁmmﬁaé"u 9 YUz
wazviilan
venmnidluuvanud andumsthiauerieasrsuumdmilunmsuszg ndldmeluladsanies A

oA 19P U LA AN TR LA NSUS NS ANSIUAZE JURA DULASS NENNSANERNT WIvendeuiing

an o =

luldduiiswmaden willaudndulugandva Ssagyrsadnanuddulussesenuasddaasy

unumvesmIngrdelugiuggudnatsmsvauiwazuinnssuszavlan wuamensusegnald

< U

a a '

waluladoaas vy Al NHUsEANS Mnazaig L Ingnaen19LANUNIMIENINNISHY #@519anUlusla

wuwamemsuszgndldinaluladdandes Al lumsiawianududanensidu

lugaddiiagainudiduvasnnziawindonuasninensmans uninerdeuding
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LLazszTULﬂ?{aummé’aﬁﬂunﬂﬁa %éﬂﬁ]%jL"T]umiﬂﬂi%ﬁUﬂmﬂ’]W‘UaﬂiJ‘t/iTQJVlEJ’]éJEJ wmmﬁﬁaﬁalﬂummmﬁﬂ
wwamalvdlunmsussenaldvelulagidanses Al WiesnsysuMsUSmMImSnennsMInTRusasad 19Uy
Tamrivende Jwvdmanonmsianneuasnselumug ulussdulanuastedaasaunummeam i nendy
Tugruzaudnansvesnnuiuasuinnsslugaddvia MhlviAnusslomisomsainslifauaigfiomih
agnedadusely

LLmﬁﬂLLaquwaﬁLﬁm%'m (Theoretical Framework)

RN}
ada a

1. npufiineatasiumalulagdantes Al uasmalulagdasezluuiunnistiu

mUssgndldnaluladsaaies Al uasvelladsaaterluuunmsRulsiAeuaismauimsdams
wazmsdpdulavesminerde maluladmadansouuupmuuiuguasssans mmlumsuims
VTN NI IRUAIUNTLUIUNTIATIVTBYE MINEINTAUAZMITIANITIULIMNG 1INNTIATIEN
Fuemwiuazay vufuasunumeaaluladsaaies Al Tuuiuvnsiu Weasvesdanuslmifiduiidete
uaweuUlusER U RkazLR Sfsialuil (Thomson & Walker, 2024)

1. nufiiiedosiumaluladseaier Al uazalula8daados 1dun 1) Machine Leaming (ML)
FadunsBeuiveardeaduilavdnveaneluladsaaies Al iseliszuvaunsaliesesideyaiidudou
wavasrsuuuiaesiildlunisnensaluazdndulanienisiiu 2) Big Data Analytics Faudununfnues
mAengidenaunalngfiiumssius dafu uarUssnanadeyalutiinaanema Wead ety aldedn
ffuuselomilumsdansnsiiu 3) Predictive Analytics Saduniswennsaluunltumanisdusasanundes
Tuswanlagedoguuuumaadauasimaluladdanios Al 4) Resource Optimization Theory Sadumaui
msdamsvinennsinedesiunslivaliladsnios Al iofsszavsamlunsdaasminensmmstu
Tmngauiian (Chen & Wu, 2023)

2. unmumveavelulagganser Al uuSunmsiu Usenausae 1) myiesievideya (Big Data Analytics)
mszannsadnnsiudeyaiiiuinaannuazanvans wu feyamatiyd msldsouasteyaseld
mﬁmiwﬁ%’aga@ﬁmﬁ&JixqgﬂLLUUﬁsziaua&UJ'GquLﬂulﬂiﬂlmumﬁmiwﬁuwﬁguﬁm fagagu
nslémalulad daaies Alluuvinendeodi eusziiulszans nmnslins nennsuaznausunisasmu
2) mawensal (Predictive Analytics) nszimeliladsanios Al amnsaiiaesidoyaluednil eneinsal
wulifuluawen wu seld nsuAsuuasulssann uasatlddeflerafaiu fegau nswennsal
Inulndnnlmivieneldannunisfing 3) msdanminenmanisiu wnewalulagdaaiey A
aunsaifiayszavsamlumsianissuusznalaensieueuurmsUsuandun wasnsdndiumnuddny
yan5ldane Fregradu nmsdansmuidelagldveluladsaaioy Al liloanauidssvedlasins

lallgua (Bennett & Richardson, 2024)

wwamemsuszgndldimaluladanses Al lumsiawianududamensidu

lugandviagainudsduvasansiwindosuasnineinsaans uninerdeusina
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3. unuMBauInIeaaluladsaasu: Al luusunnisiu laun 1) msasuaiianisdadula
a3ty innzmaluladdaaios Al azeduimslunsdadulaidudou 1wy msdaasmmineins
msdamaviiAusarnsamululasimslu 2) madumalvidaussssanivg masmeluladsaaioy Al
zPwanANLRANAIATUNTUTININTRULazas1eAulUsslar T uTEUUN TR TIRdR UL UULS Balnil 3)
mMstansanudes mszmaluladsaaios Al asteaanisaivarUestuanudsmianisdu 1wy
NIBANANTENUINAMUAUNIUTINAIR (Miller & Davis, 2024)

4. msmauwaqwﬁLﬁaa%waaﬁmmi‘tmié’wmn%amim Big Data Analytics Aun159AN1S
ninens msensiesgideyaruiaivgansadiluldlunsianissudssanauayinauaunsly
nSnennsesedsiu Mty Predictive Analytics Tunsmaususzezen wsznsnennseifiulugiazdaeli
unAnendvannsoairaununniuiinevauessonisiudsuuadiueuian sastennsuszgneld
Resource Optimization Theory fiumnalulagdansey Al lun13Ina1AUAIINEAYYRINITAMUNINITRY
el Al LﬁaiﬁLﬁﬂﬂisﬁw%quaqm (Yang & Zhang, 2023)

Tunadeulsanguiuazunumvesmaluladsanios Al luvTunnisduiidunsinge
Fuawinaznsussgnaltiiloadisesdanuilng wu msfauedesfiomaluladsaaios A7

a = s

AN11503LASILNTBUALTIAN ANANTITAILUILTUNIINISUY BALIANISNS NN bR ag19898u d1usu

U
v

nansgnulusziumAduadunamaiildausarieiuusanmsuimsinnisuminedenazaing
Funuudmivesdnisd uluvszmalneg drulussdunisdundadanunsadludszgndldly
uAngrdeniossdnisluszdulan ietfindamnuannsolunisudedu feiamadlusuiaslunsld
waluladdaasoy Al luusunnisiudsnsfidnenmgsdmiunisianndeides iwu nsld Machine
Learning Aifianuanunsaidouduuudilusififiedamsmeidluanmmisdoniidudowsnndduumemuiile
fodumuynidnmadnmsiitiensngudmiunisliinalulagsaaior Al lunsiamendude
mamsdulusminendouazesdnisiiieates

2. NuiATEgAENSANE (Digital Economics Theory)

VOufswgeansAivia (Digital Economics Theory) lutsunvasnisiaunanuudamanisdu

o 1

Tumminenageduned awaﬂiwwaamdﬂa@a%wamaﬂismumia%ﬂgam mMsaniUasy Mdaassvswenns

o

waznsiaunlastaiaasygialugafdia Insluvsunvesuminetds nsdmgufiudssendld

ansagatuluinsimuazdnnisssuunsiuiierudiduluszaulan desaluil

o

1. 3 UsENaUninTemgulasugmansaidsia liun 1) Teyaluniwensd1Aty (Data as a
Key Resource) fiaslu "Aunindadvia’ inssaalugandvia mslnmeidayauuinive (Big Data Analytics)
gl Ing deaunsaUTuuTen1sInN1TMIaNITEY Wy MIRuIvUsEInulagdinteya

sglaAnaniou Uity wazn1suTmImingIns sauanuUsEaniaImn1sannisalannsly Al

wuwamemsuszgndldinaluladdandes Al lumsiawianududanensidu

lugaddiiagainudiduvasnnziawindonuasninensmans uninerdeuding
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I's

iedinnzsinualduselduazanldsnglusuinan 2) tasugiauuunanwosu (Platform Economy)
winannesuATaYILaTNsTUUMIMNUTINAUEs MU NS neNTTenI U Inends W nswan
uwnasveunsdnnisinensvnanisdu Adeulosmenungluuminedouaznisldunaniodu
Woad1asoldlng 1y ndngnsesulatuuy Micro-Credentials 3) Funusiuazn1sUUTLIA
(Low Marginal Costs and Scalability) twsizimalulagfdviaasdrvansununisaiunuluuminede
wunsanduunsimiuteyadieszuu Cloud Computing wenisanaildaneymainsuiunisld
walulagoaasey Al Tuauenans wu n1snsIadaun1stinang (Wilson & Roberts, 2024)

2. MIUsEYNANO U iATUIMans ATV A luUTUNYRIIMINeNde laud 1) Msiaunseuunsdnnis
NINLINTNTRU WU Msdnaluladsaaieg Al uag Machine Learning sntigiiasigilaseasnesela
wazATldIeveumMTINENdt ¥SeMIWALNSZUU Predictive Financial Planning iftesessumssindula@awuanms
2) mavinaulusdlalunisdnniinisdu wunisld Blockchain Technology lunisdnnisgsnssu
1anN193u LU NImTadeuALgnestasuite autensld Digital Dashboard LilaliEuims
ansaRanuan ugnsRuLUUSEalngd 3) Msadegladdvialval Wy madadmdngnseeulad
n3onswautunanosy EdTech fiannsaiuseldliuminerds sausfansiauiszuy
Crowdfunding dmsunisatvayulasan1side 4) n1sdnassnineinsegresduseansaim aenisld
welilaBsaaier Al ledndiummdidnueinsléane wu msdenlasainsitinansenugasemuddy
uazMEASZUY Dynamic Resource Allocation ileuSmsviwensmuanudesmsiiudsuuasliud
(Thompson & Williams, 2024)

3. mudenleafunudsdu (Sustainability Linkage) 1éun 1) msatiuayuidivane SDGs
(Sustainable Development Goals) Ingavingrdeazannsnlduuifnasugamansadvaioannisly
ningnsluilessuszuudagierlumsinnsmdsnunaralivayunAdeigatiu isvgianuiou
(Circular Economy) 2) nMsanNansenUsiodsndes sensandunuuaznsneInsiildlunisdiduay
W Nsaan1sinienans waznnsldszuu Al-Driven Carbon Tracking HiensivaaunisUaesnsueu
YIUNINE1AY (Kumar & Sharma, 2022)

faa v v

nouiirsugaansasnadlnduaiedieddglunisadvayuuninedeliussaanuduie

'
| o a aa o

mansiulugeddauasssganudiduluseaulan mahuwnAaieltuasugiandauusuld wu

a aa o

n1sldlunagsfafdialun1sdanisnineinsvsen1suseliunanauunun1anIsinaINITamu
Tuwmalulagdaaiey Al Wy nsiadsyavnmlunseuiumavinisiu dwsumahluldaisiinsamu

Tussuunaluladdanes Al wasidviaegaududunou nsadiudidsrnyimuasugeansadviaway

WALlAE AL NNTINA IS TUN IR IS ANANTENUSLELEVBINS ImAlUlagdaas oy Al Tunnstu

wwamemsuszgndldimaluladanses Al lumsiawianududamensidu

lugandviagainudsduvasansiwindosuasnineinsaans uninerdeusina
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3. NBYNITUITINIIMINGINININISIRY (Financial Resource Management Theory)

mwﬁﬁtﬂuﬂsauLLmﬁmﬁwﬁzyﬁiﬂﬁuﬂmNLLmuﬁmaisLLazmmw%’wmﬂiﬁmamiﬁu ieliAn
UszAvBamgeaeuavadsrnssiunsmemsivluszerem ledloussyndldfumminendsluuiungandia
wagmsthwalladsanses (A) uld Tnefiuumassiolui

1. 9IAUTZNDUNANVDINGBHN1TUTUIINTNEINTNIINITRU DAKA 1) N1FIINUNIINITIU
(Financial Planning) tdumsimuauaunisaanssels wazalddneed nadussuunionmsidwalulad
Saadey Al leTeneideyamenaiuluefauazmanisaiuliilusuian (Predictive Analytics) 527k
AU Dynamic Budgeting flanansaufuiudsumuaniunisaimaassghanazanudednis
VI INGNAY 2) NMIIRATINTNEINT (Resource Allocation) tun1susmsninenslimunzaniu
Wmneuaza1duaNd1Ag Wy A-Based Prioritization axidunisldnaluladdaaiey Al lunisuseidiu
AMUEIAYURILATINTG W 1ASINTITENIToNUNIANY won13dnasseulssanaludnume Zero-
Based Budgeting (Z8B) i edinverinildineet1sasdon 3) MsAUALLALARAHG (Control and Monitoring)
Tunnsldmsnensmnenisiu wu nsld Digital Dashboards Wiefnmuaniuznianisiiuwuusealng
M eMINALN A-Powered Auditing Systems &3 UnsaaaeuMsitaneeenglusdla 4) msuszdiuna (Evaluation)
AIEAITTANAAUASIVOINTITUSIITNSNEINT WU N15TLATIEA ROI (Return on Investment) 389
1A59n15M19n1553 U 0314 Key Performance Indicators (KPIs) 4t aUsziiiu mansznuvesnishd Al
Tusguunsidu (Gonzalez & Fernandez, 2023)

2. Mm3vszgndldngunisuimsmsneinsnansduluaningrds laud 1) n15anuny
auUsEUNLTILLaNg (Strategic Budget Planning) tiunsldimalulagdaasey Al dinsigvinuildy
5181ANUNEWINT 9 19U AnaToU NUITELaLENATUALUIINAEUBNY3BN1SANUA Scenario-
Based Financial Models i 8173 sums audm$ U UE suuUamiaiasugaa 2) nnsand uyu
waziiusaviBnm (Cost Reduction and Efficiency) smensinmalulad Robotic Process Automation (RPA)
1TIEan MITNUENAITNINIRY Saiinsidinellagsans ey Al lumssansndnuluimmivende
Wi oanAildd1edundsay 3) n1saseseldlng (Revenue Generation) Wy MsWAWISEUY Digital
Learning Platforms Lﬁ@ﬁ%ﬂﬁ’]ﬂlﬁmﬂmilﬂmvﬁﬂqmaaulaﬂ samslimeluladenses Allumsinssi
Fnenmvosnisasu 1wy Tasamsifinansenugasieannudsdu 4) msdanisanuidemnanisiiy
(Financial Risk Management) 1y nsldfinaluladdanies Al fienansaluastastuilgmmanisitu
WU MR B TUENTNAG DY TIINTHAILTYUY Real-Time Risk Monitoring 7i%2efnn1y
#01UN15IN15RU (O'Connor & Murphy, 2023)

3. muduiusfumaluladdanioy (A) uazgaddsia laud 1) n1sld Al elfiuuszansam

TunIZUIUNTITNIINITITU LU N19WAIUN Al-Based Decision Support Systems L 998l 18UT NS

Y a_a

AndAulaLTIwLINIMTON19IATILY Big Data Litan1nn1salladeniuasugiandnadeunine1dy

wuwamemsuszgndldinaluladdandes Al lumsiawianududanensidu
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2) Msadesruunsdanismineinsiidiannudsdu (Sustainable Resource Management) #aennsld
weluladsanios Al iflolinnesinansznuvesmsanululasesnsiiiedosiud wmnennudsdu (SDGs)
WemsannszuunsRuiiannsimsnenns 1wy nsdamssuussanaiing Cloud-Based Financial Systems
(Patel & Desai, 2024)

0. sedwsTmavianmsUszandlivguid Tiun 1) anududenmansiu (Financial Excellence)
wu msiiuselduazanduuuenmanendeuarmslininensidegliiAnuselovigean 2) analusdla
warAnuUndedie (Transparency and Trust) 1y nsdnvhssnumanisiuilsdaruszuuiaa
visomsassmud esfulunausTdnilsdinids wu duinm dndnvesyamu 3) mwdeiluszozen
(Long-Term Sustainability) #8n15a31alunanisiiuiisessunisiasunvaslueuinnvienisan
HANTENURDAIWINGDUNIUTZUUN TSNSV NeINsTiTiuszAnSnan (Anderson & Taylor, 2023)

5. Foweuouuzdwsumsiauluvivends wu msaaiiuBomnainaumauanudiunsiu
wazmalulad msiaunszuumsiansminensmamsiuiifimaluladsanios Al Huqudnatsuay
msdnevsuifioiisinuryaainslumsltineluladfdsa

msthmguinisuimminensmamsiundszgndld Tnsenglugeddviafinaluladdnies A
funumdndny sstieatvayuliminedoannsaussannududemansiiu wieussganuddy
Tusziulanegrafugusssy

4. ngufiiieadestuarududanansiiy (Financial Excellence) uazn159an1siuyy
TuvnAnedeiierisdsyansnmuazairsansauluidauan

Aududamensiiu (Financial Excellence) WuuwiAndiunsusmminensmansiiu
olUszAvBn il eussquimnaduLmaaraismanssnudsuinlusseren luuumesmivends
LLu’;ﬁmﬁyLﬁ"msimﬁ‘umﬁ’mmsﬁunuaemmiyamm Wioauayuiusiadunmaifeunisaou n131de
wasMsU3Msdsnn nauiuarwnmeufuanosysaiesdanulmifaunsaiiluszgndldlundnms
uazdndnluszauAlazuIuw@ Usznausme (Thompson & Williams, 2024)

1. nfifiieatesiuanududamenisiiu ldun 1) Resource-Based View (RBV) i uuinfniiitiu
msldnsnennsiifiogosaiuszansamuasd By Taouminendodesssyuaeiann "mswennsiidaaay’
L numsﬁwmaximaa%’ Nﬁyugmmqmiﬁu 2) Financial Planning and Control Theory Wunsnauau
wazruANnsRulimAnedannsadaassvinensliaenadostuimmnoduumms ananuides
waztfinaulussla 3) Value-Based Management (VBM) 1un1suimsiissaisyarluszozen
Tnemsfansvsnensmnsiuiiasenssvuludannsedfdnlddudoriom Brown & Smith, 2023)

2. Yadeddglunmsdanmsdunuluamivends lawn 1) nsdnasssudszana (Budget Allocation)
dumsenesiaudoanslusumsidsunisaou n153de waemsanlasedeiugu delinsld
sulssanuaenndedfuiusiavewminetds 2) msudmsauidssnainisdu Wumsmanisaluas

Josiudaduides iy n1swdsuwdaesselannanasey vion1sanasvesduaiuauuainninyg

wwamemsuszgndldimaluladanses Al lumsiawianududamensidu

lugandviagainudsduvasansiwindosuasnineinsaans uninerdeusina
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3) maanuvaeeldlvd mnmsduaSulasinsidandyd Wy nsiWavdngasiiiay mMIdansnindady
VRIWMINGHELAZNTATANUTIT DA UNAGAAMNTTY (Kim & Choi, 2023)

3. eimelunsdanisiuudlusmiinends Iua 1) niwennsidiamnzsulsanailiivansy
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unagu (Conclusion)
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