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Abstract

Study of new entrepreneurs under community identity 1) To study the identity of the
community and 2) to study strategies for the success of creating new entrepreneurs under community
identity. Under the concept of community identity. The way to start a new business through the Start
Up project. Community identity development. Reflects the way of life. Cultural tradition Encourage
participation, learning, and realization of citizenship. Make the community self-aware. Know root Know
the value of the community. It leads to the public consciousness to take part in community
development. And have a sense of ownership and jealousy. To lead a strong and self-reliant
community. On the basis of community peace. As well as bringing the identity of the community to the
development of the environment. The campaign is to have a lifestyle that is environmentally friendly.

By using biodegradable materials and in food packaging / packaging instead of plastic bags.
Key words: Entrepreneur, Identity, Community
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