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(Perceived of Utility Corporate Social Responsibility Programs and the Customer Trust

affecting the Brand Equity of State Enterprise of Electrical Power)
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ABSTRACT

This research aimed to examine the relationship of perceived value of Corporate Social

Responsibility (CRS) benefits, customer trust and brand equity of State Enterprises in the electrical power
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sector. The subjects participating in this quantitative research were 400 customers which were random
from all 16,031,373 customers of the Provincial Electricity Authority. The main instrument employed in
this study was a questionnaire. The data were analyzed using multiple regression analysis.

The findings revealed that hypothesis test results indicated that the Customer Trust of State
Enterprises was statically significant at 0.05 level on perceived corporate responsibility, education
promotion, accountability to customers, and average monthly income. On Brand Equity of the
State Enterprises, it depended on public trust on corporate responsibility, communication/
dissemination of technology information and the capacity/competency. On Corporate Social
Responsibility of State Enterprises, it associated with corporate responsibility for people’s health and

welfare, environmental responsibility, culture responsibility, average monthly income, and age.
Keyword: Corporate Social Responsibility, Customer Trust, Brand Equity
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