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ABSTRACT

This research aimed to study compensation of workers in the creative industries in
Thailand. This research used demographic-related data collected from the National Statistical
Office (NSO) in the Labor Force Survey from 2012-2022, totaling 11 years with 10,711
observations.  Descriptive statistics and regression analysis were used to describe the
characteristics of labor compensation in the creative industry. The majority of creative industry
workers (98 percent) were private employees, worked in the Creative Originals group, lived in
the municipal area, had a primary education level, were married and were female.
In the part of studying the factors related to labor compensation in the creative industry, this
study applied Mincer's (1974) wage model It was found that factors that affect labor
compensation in creative industries in Thailand were gender, marital status, household head
status, educational level, work experience, minimum wage rate, provincial GDP per capita,
provincial consumer price index, and urbanization. In addition, it was found that only those
working in the Creative Goods/Products, Creative Content/Media, and Creative Originals groups
had average labor compensation that is 6.3 percent, 5.1 percent, and 2 percent higher than
those working in other creative group, respectively. By investing in education, developing the
skills necessary for workers in the creative industries was also essential for the country's

economic development.

Keywords: compensation, creative industry, creative economy
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6. Jadumefivesondnveawssnulugnamnssuasneassd (NsagIu Ao nauanaInnssy
A8 (Related Industries: Xs)

Husznevadnlugravnssuassassaneglungusngiumainusssuaseassa (Creative

saa

Originals): X; #A1mauwnuusanuunnitguseneveninlugravnssuasassaifianugdu Sovay 2

@ @

seAutiaddgyn1eada 0.05 lu Model 3 way 4 aldnrunudadeneniafiegende udaglinuly

o

=p

drdgyneadd mnlidladudsmuauniaiiegerde Avlu Model 1 uag 2 wandliiuinfiuiinegends

P o w

fiauddglunmsimvuanisuseneuenvesiseneven@nlungusngumsiausssuaineassa

3

Husznovadnlugnamnssuadeassafieglunguasunudiuasdeasnaassa (Creative

S '

Content/Media): X, #AMmaUwuKsIIUINNIRUTENoUR AN lugnamnssuassassANlanugdu

o o a

Sovay 5.1 WiszAutuddgyeada 0.01 Tu Model 3 way 4 uay TAIMBULNLLIINUIINNIRUTENOY

o

v @ o

TN ATanULdU Sovay 4.6 szautudAyneEda 0.05 Tu Model 1 way 2

Husynovenlugnanvnssuadwassaeylungudufasnasse (Creative Goods/Products):

P 1Y

X, fdfmouwnuissnuannnidusenaueBnlugpavnssuasnsassanflaniusdu Sovay 6.3 Niedu
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YedrAgyni9ada 0.01 Tu Model 3 uay 4 uay dAMBULNULTINIUININNTIH UsEnaua1Twly

gREvNIINaTsaTIATiTlan LAY ovar 4.6 isziutiuddnmisada 0.01 Tu Model 1 uag 2
Fusznevendnlugnavinssuaisassafioglunauuinisaineassd (Creative Services): X

LaiwudedAgnisadfdndameuununsinuunnd1ingusenavendnlugnavnssuaieasse

Plannuzdu

a o 3 a a o I3

7. NANAUNUIATINSEAUTININFaUTEINNT Laetade NUNNINARAMNLIaTINTEA VTN InAD

v '
= =

Usgvn3 LiNTRNNe niladuum Inavindedineusnunssnulugnaivnssuaieasse Sevas 33.7

q

v o o

NszautldAgnieads 0.01

¥
& aa

8. Ardnsdusmsedavia Ineladefuiifddnmandisdum Wudunng uilsm awdsauinde
Ameuunuussylugaavnssuaiassd fevas 0.4 fsgfutoddmiseadn 0.01

9. ffirafuslaaedmin fuififsadudunasdsanssnunaauiudnouruLsy
Tugnamnssuaiisassd lnsladsfuifiddeinaifuilon uduyng wiaie ardwaause
Ameuunuussnvlugaavnssuaiassd fevas 0.8 fszfutoddmiseadn 0.01

10. mnuduiiles fusznevednlugnaunssuaiiassanedvogluunmeauia fameuunu
ussnuInnIgUszneuainlugramnssuaiassAfienduegueniunmauna Tngiads Sovas 1.7

LYY o

seautudAnneans 0.01

<

A19199 2 wamslaszladenlianuduiusiermneuunuusanulugramnssuaineassa

fiauUs Model 1 Model 2 Model 3 Model 4

LAY 0.065*** 0.065%** 0.065*** 0.065%**
(0.007) (0.007) (0.007) (0.007)

ADTUNINATAUTH 0.028*** 0.020%** 0.029*** 0.021%**
(0.007) (0.007) (0.007) (0.007)

anuzmsiduimtheiaseu 0.037%** 0.035%** 0.033%** 0.032%**
(0.007) (0.007) (0.007) (0.007)

Aududios 0.009 0.008 0.017%** 0.0177%
(0.006) (0.006) (0.006) (0.006)

UTTAUUTTONANY 0.036*** 0.037%** 0.038*** 0.038***
(0.009) (0.009) (0.009) (0.009)

ITAUNsEURNYINEUAU 0.067*** 0.067*** 0.070*** 0.070***
(0.010) (0.010) (0.010) (0.010)

TTAUITsELANEIRaUTaTe 0.095%** 0.097%** 0.103*** 0.105%**
(0.012) (0.012) (0.012) (0.011)

JusERUBYUSHAN 0.184%% 0.188** 0.198%** 0.201%%

(0.023) (0.023) (0.023) (0.023)




AmeuyuYesiulugnamnsuas NassAluUsmAlng

A15719% 2 (s0)

11

fiauls Model 1 Model 2 Model 3 Model 4
AWsTAUUTYYIRS 0.164%** 0.167%** 0.172%** 0.173%*
(0.034) (0.034) (0.034) (0.034)
usEAUUSyyn 1.244%% 1.244%% 1.219%% 1.216%*
(0.140) (0.140) (0.143) (0.141)
Uszaunisnl 0.010%* 0.010%* 0.010%* 0.010%*
(0.001) (0.001) (0.001) (0.001)
Usgaunisol? -0.000%** -0.000%** -0.000%** -0.000%**
(0.000) (0.000) (0.000) (0.000)
nausINgIUN I TRNsTINAT1NETIA 0.012 0.012 0.021% 0.021%
(0.009) (0.009) (0.009) (0.009)
nquADUIMUALAYADadsaTIA 0.046* 0.046** 0.051 % 0.051%%*
(0.019) (0.019) (0.018) (0.018)
NANUINITAIESIA -0.038 -0.037 -0.029 -0.027
(0.027) (0.027) (0.027) (0.027)
naudufaieassd 0.046%* 0.046** 0.063%** 0.063*
(0.009) (0.009) (0.010) (0.010)
HA RS U78505TA VTN T AR 0.406*** 0.392%** 0.339%* 0.337%%*
Usans (0.017) (0.017) (0.022) (0.022)
Andstusinsednte 0.004%** 0.005*** 0.004%** 0.004%x
(0.000) (0.000) (0.000) (0.000)
sudinanduslnaseduimin -0.008*** -0.008*** -0.006*** -0.008***
(0.001) (0.003) (0.001) (0.003)
Constant 8.238*** 8.113%* 8.128*** 8.233***
(0.094) (0.265) (0.095) (0.270)
1381 U (BASE = YEAR 55) NO YES NO YES
Mafietfend (BASE = REG 1) NO NO YES YES
R-squared 0.1781 0.1832 0.1900 0.1942

mnewe): fiavlunnsauaneds

v o w

* LARIDITEAULEARINISED

°

U FAINNTEAUNEANAUNI9EDRA 0.01

AU7: INAISANEN

AU

<

o

o

o

Usedans wazdiavluladunansdad Robust standard errors,

a

§ 0.1 ** uanseseautiudAynieans 0.05
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n1saAiusIeNa
AmauunukssulugaamnssuassassAianuduiusfussdvidnianisfnwinay

Usgaunisallunisvineu iuluaungufnuaysd (Human Capital Theory) find13371 Baussnu

fisgdunuuywdgannuinls AezBaddnenmgalulunisuszneuer@n vilildsurnauunuussnu

=

N9 INgLIUEINNTAFIaNANNIHIUNTANYIANT U kaginruanUszaunisallunisvinteu

U

AENSRUNTANYT AILUNITAMUAIUNISANIMaENMTRRLTINweRToussnudadiaud Ay way

' v @

Fudusdrwianiio uenaind Auiifiegordeiiiauddnlunisimunnisuszneveninvesiuszney
o1inlnglanizegads lungusingrumieianusssuainaassA (Creative Originals) 19y suilile waz
snansan auas Aavznsuans uasiimudatl delunguisndudeddfatsnietausssundsiuiidudy
Tumsasassdaniiie AavzuasTausssn Suandsannguendnlugnavinssuainsassdous lned
AR ULNUUTILINNN I UsEneuadnlugnaunssuasieassAfiianiurdu lnsladofovas 2
fisgiutivddnmieadd 005 uanenenguszneuandniloglunguasunuduasdoainiassd uas
fusznovodnitoglunguaudaiisassd Aaifitasemeduiuiindudosfalumauaonsgld 3
lidasldfulsdeiuivioldffmmouwmunsmiluaonguiifidganigussnevenlugramnssu
a¥rsassAnflaniugdu dvsugusznovendnlugmaivnssuaiisassaiioglunquasuimuduazde
43198556 (Creative Content/Media) 19U AMNEUAT NITUNTAMLAZNTEAIBLEL N1IAUN Bodus
(inauazueidu) fameuunuusanuinnningfuszneverdnlugnaivnssuaiassadaniugdu

Inewade Seuag 5.1 NgautvdAynieada 0.01 way {UszneveinlugnaivnssuaieassAiiod

U

lungudu1a3s1eassa (Creative Goods/Products) 11U AUAUNEU TA1ADULNULTINUNINAT
fusznevoiwlugnanmnssuaivassaitianugdu lnsladeosay 6.3 Aszdutoddymaaia 0.01
Tnowanisnwnifinnuaenndesty Been et al. (2023) fldAnwiamulivindoutureselives
ussnlungugnanvnssaieassd vesUssimaluLsasuaud finuin nguauivhaud udausidudu

gisglaninauivhaudalsiineudiesiuanamnssudug wenanil mNNRIYVLATYgATlY

)

v

NunAdaNFUTLSZUINAUNSITNTE IR IMOULNULSII HBangUsenoue Tniiog luiuiind

nanfarinanussiuiminneUssrnsgauaziadnsduiguansinduiunndenuasaiulan

[

wiswgia wazdildusslordanaaausenuiiudsdulunisusznavon@niiomselaiiady fsaziiula

v
N

ndndrewssnulugaainnssuasassafilnednlngisednegluie@adunuing ey

MNAATEENEINT

JaLduBLu

v
=

AmeuLnuLsIUlugeavnssuassassAtauduiusluiamafetussAuNfnyigau
wardiasimnuduiusnsuIniuUsEaunsallunisyinaukaasiiutulusns 1 Nanas ALaNNISAIY

¥89 (Mincer Wage Equation) hagaudeaunfivessasdinvesnelanldla@ulawuuasiniodu
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Wunse wineulugeamnssuaivassadedddifowasanudiungiidsauanussaunisallunisyinau

17

NYNAIAUNTANY LLGiEJEj’NliﬁGHlI ﬂ?iﬁdﬂu%?ﬂﬂ’]‘iaﬂ‘l‘ﬂ geimudn L{]‘LJIG]‘EJN@G]EJU WAUUDINITANEN

dudanduuan lnenansvunuluszdvaaudnudeiiganinanouunuszaudszoud nwiuaz

v W £%

Tseudnw aesgdinsdadiunumdidglunisamuiiunsne wasimuinuefsndudmsu
wsanulugeamnssuaseassa lnsanizegeddungulusenauandnlunguiumasiassauasnay
ARUWUALAEARAT19ATIA LTBandAmauununauasegiangningudus dulsdselovilugns

WaLATygiaasassAkasNsasy vl maasugnavesseine wenanil Amouwnuwsauly

va o v

QGlﬁ?ﬁﬂiiﬂﬁ%’]ﬁﬁﬁiﬁ%@ﬁﬂuﬁ@?ﬁﬂ@E‘JJISLULETI‘EN (LupnAaug) ZLIﬂ’]’ddﬂ’j’]r}\lﬂ/l‘wﬂEJ’]ﬂE’JEJEJUEJﬂLGUG]LVIﬂ‘U’]a

U

fatu mnusaziundlanta vsedanuaiyiulaniuasygia wasladeuinaeusis iaiguiu
9199898UsIIMUgymanuwesnuedinuiios Jymmdruiasdanndousiiag Inesgaunsoasng

danneanuasainfisilulunisusznever@n uasnmsms@inliuiussvivy Weliegerdeldogns

'
=

wihienlunnivudn

daiausuuzdmiunmsfnuluaesaly
Wesandedinvestoyafisdu Pooled Cross Sectional Data tufifl n1s@nwilueuinnena

fnsanlddeyagnduidu Longitudinal Data iensfnwsiely
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