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(Economic Valuation of Hua Hin Beach Scenery by Hedonic Pricing Model)
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ABSTRACT

This study aims to 1) explore marketing environment of rubberwood sawn timber industry
2) study technical aspects of rubberwood sawn timber factory processing plant in Changwat Buri Ram
3) perform financial feasibility and 4) test the ability to sustain changes of rubberwood sawn timber
factory plant in Changwat Buri Ram. The study uses primary data obtained from participatory
observation and in-depth interviews and secondary data obtained from academic papers of various
sources including the internet. Both types of data are used in descriptive and quantitative analyses.
Financial tools are weighted average cost of capital (WACC), net present value (NPV), profitability
index (PI), internal rate of return (IRR), modified IRR (MIRR), and switching value test (SVT). The
study result shows that in 2014 Thailand have 54 rubberwood sawn timber factories producing 3 million
m?® of rubberwood which is insufficient to meet demand of 8 million m>. Furthermore, Changwat Buri

Ram does not yet have rubberwood sawn timber factory. Presently, there are rubber tree plantation
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for over 1,400 acres in Changwat Buri Ram which can be utilized as timbers in order to increase the
product value. The estimated production capacity is 10,200 m® per year. The factory plant required
area of 10 rais and production technology of factory by using the Band Mill saw followed by Chemical
Treatment and Vacuum Pressure Impregnation Process and the final process is drying in the stove in
order to get rid of humidity. The financial result under project life of 10 years In case with BOI and
Non-BOlI WACC as discounted rate of 10.74 and 10.61 percent, the project is feasible for the
investment since NPVs are calculated to be 18,528,388 and 30,106,403 Baht; Pl are 1.35 and 1.57;
IRR are 17.01 and 20.45 percent, and MIRR are 14.13 and 15.73 percent. The project risk is quite

low.

Keywords: Feasibility Study, Rubberwood Sawn Timber Factory
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