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Customer’s Attitude Towards Marketing Mix in
Terms of Life Insurance Service Aspect Provided
by Siam Commercial Bank (Ltd.),

Nakhon Phanom branch
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Abstract

Objectives of this study were 1) to monitor
customer’s attitude with marketing mix in life
insurance service by Siam Commercial Bank (PLQ),
Nakhon Phanom branch and 2) to observe the
differences between personal factors and customers’
attitude to the life insurance service. 400
Questionnaires were passed to 400 research samples
who were groups of customers who cancelled their
life insurances made with the bank in 2009.

Percentage, mean, standard deviation were applied in
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data analyzing. Hypothesis was tested using t-test and
F-test. The differences between the two means were

compared using LSD test with significant level 0.05.

The study outcomes illustrated that majority
of the samples were female with bachelor degrees or
higher and more than half were married with average
age of 36 years old. 72 percent of them were private
companies’ employees with the average salary
17,171.25 BHT a month. Most of them had 4
members in their families; two of the four had their
life insurances. “Treasure Plus” was the most
selected insurance type with the average sum
assurance at 354,321.32 BHT and able to spend
5,642.54 BHT for the cost of insurance premium.
However, 47.75 percent canceled the insurance
because they were not achieved of what were stated
in the agreement and 44.00 percent considered that

the yield upon investment was rather low. In terms
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of the attitude toward marketing mix; the 4 marketing
dimensions, promotion, price, product & brand
position and people were agreed at the utmost while
physical appearance, the distribution and the process
were highly agreed. Hypothesis testing result showed
that the differences in personal factors namely
occupation, gender and income significantly affected
the attitude to marketing mix of life insurance service,
but there was no significant difference in age and
education level. The study outcomes portrayed that
occupation should be the first new customer
evaluation criteria because it can reflect their genders

and income.
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