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Marketing Mix for Purchasing Decision of Halal Instant Noodle
of Muslim Consumers in Bangkok
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ABSTRACT

The objectives of this research were (1) to study the important level of marketing mix
for purchasing decision of Halalinstant noodle of Muslim consumers in Bangkokand (2) to
compare the importance of marketing mix for purchasing decision of Halalinstant noodle
of Muslim consumers in Bangkok by purchasing behavior. A sample of 396 consumers who
bought Halalinstant noodle of Muslim consumers in Bangkok was drawn through convenience
sampling method. Questionnaires were used as research instrument and data were analyzed
by statistical program. The statistics used in this study were percentage, arithmetic mean, and
standard deviation. T-Test and One-way ANOVA were used to test the hypotheses. The results
showed that 1) The important level of marketing mix for purchasing decision of Halalinstant
noodle of Muslim consumers in Bangkok was at medium level. 2) Consumers with different
purchasing behavior had no statistically significantdifference in the importance of marketing
mix for purchasing decision of Halalinstant noodle of Muslim consumers in Bangkok.
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