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Abstract

The objectives of this research were to design the brand and package of rice
products and to study the satisfaction towards brand and packaging: a case study of Pho
Klang Germinated Rice community enterprises in Nakhon Ratchasima. This research was
a mixed method. The first phase was qualitative research by using semi-structured in-depth

interviews. Collected data from 8 community enterprise leaders to obtain guidelines for brand
and packaging development. The second phase was quantitative research. A questionnaire

was used for data collection. This study comprised of a sample population of 400 customers
in Nakhon Ratchasima municipality, using a purposive sampling method. Statistics using in
analyzing the data were percentage, mean, standard deviation, and multiple regression
analysis. The qualitative research results illustrate that adding value by branding and
packaging design make rice products outstanding, identify of the community through the
brand and, add value of the product. While, the quantitative research results of hypothesis
testing found that brand and packaging play a significant and positive effect on customer
satisfaction. The results can be applied by other community entrepreneurs to satisfy

genuine needs of consumers.
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