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Abstract

This article aims to explore the decision-making behavior and satisfaction of the
marketing mix factor of tourists to purchase Indigo-dyed hand-woven fabric souvenirs in
Sakon Nakhon municipality. The data was collected from 400 tourists visiting Sakon Nakhon
Province. A questionnaire was used as a tool. Convenience sampling was used in this study.
The data was analyzed determining the percentage, average, and standard deviation. The
results found that tourists who bought products from shops called One Tambon (meaning
sub-district) One Product (OTOP), knew about Indigo-dyed hand-woven fabric products
from friends and relatives. The products that fit the needs of tourists the most are unique
products. Moreover, it was found that the primary tourist demand was for natural-dyed
hand-woven fabrics. The results of satisfaction regarding marketing mix show that the
tourists prioritize the following aspects: 1) the design of the products which must be up to
date; 2) the prices which must be reasonable with reduction strategies; 3) the promotional
marketing which satisfies the tourists with discounts and gifts; 4) the services which are
modern; 5) the distribution channels which tourists view that the shops located in the city
promote the recognition and positive image of brands; 6) the personnel who are polite
and eager to serve services; and 7) the physical appearances of the stores which are clean,
beautiful, and tidy.

Keywords: Souvenirs Buying Behavior, Marketing Mix, Indigo-Dyed Fabrics
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