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ABSTRACT

From the results of the operation of selling life insurance to protect the credit line of the
Government Savings Bank. In Sakon Nakhon Province There is a continuous decrease in sales volume.
The researcher is therefore interested in studying ways to increase life insurance to protect the
Government Savings Bank credit line in Sakon Nakhon Province. The objective is to study the causes
of problems that affect sales. and find solutions to solve the problem of deciding to get life insurance
to protect the Government Savings Bank credit line in Sakon Nakhon Province. This research is a
study of Problem Based Solving using a combination of quantity and quality. The sample group
includes customers who have loans of the Government Savings Bank. In Sakon Nakhon province,
349 cases, and 1 employee of Government Savings Bank business in Sakon Nakhon district, 1 person
per branch, and 1 assistant loan manager of Government Savings Bank in Sakon Nakhon district, 1
person per branch, by selecting 5 branches with the lowest premiums for selling insurance to protect
the maximum amount in 2022. The tools used in this qualitative research study included: In-Depth
Interview and quantitative research used questionnaires. (Questionnaire) The concepts used in the
study include the marketing mix from the customer perspective. (7Cs), fishbone diagram, TOWS
Matrix, SWOT Analysis and evaluation of Richard Rumelt (2012). The study results found that The
causes of the problem come from customers not seeing the importance of buying insurance,
employees lacking sales skills, coverage not meeting customer needs, and the bank's marketing. The
solution to the problem is to use a preventive strategy by increasing the knowledge and expertise
of employees in selling insurance and following up with every customer equally, providing services
both before and after selling insurance to make customers trust and have a good attitude, and being

able to develop the potential of employees in competition with insurance company partners.

Keywords: Payment Protection Insurance, Marketing Mix, Fishbone Diagram, SWOT Analysis,
TOWS Matrix
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ABSTRACT

The purpose of this study was to determine the levels of participation and motivation in
engaged pedagogy of students in two Thai private universities in Chonburi province who are enrolled
in their Intemational and English programs. This study also aims to establish the relationship between
participation and motivation in the context of engaged pedagogy by utilizing descriptive-correlative
quantitative research using a self-made questionnaire to survey university students’ perceptions.
An online Google form with its QR code and link was distributed to students’ online platforms
and portals, and right after their class time during a school visit. After two weeks of gathering data,
only 128 submitted their survey responses with a 23% response rate. For the statistical interpretation
of the data, frequency count, percentage, weighted mean, ANOVA with Welch’s correction
(ANOVA with unequal variance), and Pearson correlation coefficient (r) were utilized. The study found that
the respondents have an overall high level of participation in engaged pedagogy in the context of
leamning tasks, activities, interactions, and roles inside and outside the classroom with a mean of 3.05,
and a high level of motivation in involving themselves in engaged pedagogy with an overall mean of
3.18 according to the respondents’ aspirations, ideals, and support that contribute to their level
of motivation. Further, the study concluded that the respondents’ universities and fields of specialization
are not determining factors of their levels of participation and motivation in engaged pedagogy.
However, there is a significant relationship between participation and motivation in engaged pedagogy,
which implies that when students increase their level of participation in engaged pedagogy,

their level of motivation to involve themselves in it also increases.

Keywords: engaged pedagogy, international students, learmers’ motivation, learning participation
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Background and Signification of the Research Problem

Engaged pedagogy is a philosophical concept in education reform engendered by Bell Hooks
in the 90s (this paper opts to respect the author’s wishes to write her pseudonym in small letters).
In her book titled, “Teaching to Transgress,” Hooks’ engaged pedagogy focuses on students’ expressions as
she believes that they should have a voice in the classroom to become active learners. She followed
progressivism in education that resists the traditional educational model. In essence, engaged pedagogy
views education as the “practice of freedom,” “knowledge about how to live in the world,”
and bringing their “lived realities” in and outside the classroom (Tack, 2023).

Tang (2019) explained that engaged pedagogy is a liberal notion to challenge the tradition
brought to the responsibility of teachers, but it also calls for students’” commitment to participate.
To facilitate engaged pedagogy, Hooks emphasized that teachers should undergo self-care and
mindfulness as these are the realization of self-actualization, a necessary intra-process to empower
their students effectively. Engaged pedagogy was introduced 40 years ago, and much has changed
in the landscape of teaching and learning approaches so much so as the world is currently facing
the transition of human interaction interfered with by digital technology and artificial intelligence.
A crucial question on this reality is: How is engaged pedagogy manifested in our current era?

Molloy and Thomson (2023) pointed out that encouraging students to dialogue and
question is transforming their presence in the classroom from being passive to active learners.
Other than lectures, students are exposed to using multiple modalities of learning like individual,
pair, or group tasks, face-to-face, online, or video presentations, and doing written outputs using
shared documents with different apps. In this age of digitization, they recommended bringing
students outside the classroom to join open forums, workshops, training, and public forums so
they get opportunities to express their thoughts and opinions and build meaningful experiences.
Engaged pedagogy is also evident in how it is regarded as a sub-policy of educational institutions
like universities that have been instrumental in promoting critical thinking, inclusivity,
multiculturalism, communication, and openness among students as they recognized that soft skills
in the workplace are as important as one’s know-how. This current study focuses on some of
these practices that embrace the concept of Bell Hooks” engaged pedagogy in context.

In Thailand’s higher education landscape, Nilplub (2021) concluded in her study that
Thai university instructors have to rethink how they educate in order to motivate students to participate

fully in class. The findings implied that less lecturing should take place in the classroom in favor of
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engaging activities that help them leam. In order to assist them and assess what they have learned,
the instructor should take on the role of moderator. On the other hand, Yusuk (2021) found that
many Thai university students are passive learners that they are not oftentimes motivated which affects
their participation especially in cases when their subjects are taught in English despite some
Thai university instructors attempting to employ student-centered learning strategies.

On a positive note, a university in Chonburi province is leading by example as the
undergraduate students divulged that their professors acted like coaches in the classroom who guided them
through the leamning process using appropriate methods and skill development tasks to make learning
more engaging (Pengpit, 2018). In addition, professors at an international college in Chonburi province
initiated a highly interactive program for students with different cultural backerounds. The collaborative
nature of the course allowed cultural elements and diversity as the focal point for discussions,
observations, debates, and reflections among students. The learning activity empowered students
to share their input in the process through self-expression and meaningful experience (Theerasak &
Yoon, 2023; Khamung et al., 2019).

It appears that these universities consider active leaming as one of their essential core values;
thus, this study attempts to investigate how their university students in the International and
English Programs assess their level of participation and motivation under the constructs of
engaged pedagogy.

As a research gap, there is a defidiency of empirical studies on the specific area of engaged pedagogy
in a university context both in the global and local setting. The literature yielded studies that
covered related topics such as student engagement and active learning, which are not entirely
representative of the constructs of Bell Hooks” engaged pedagogy that this current study plans
to undertake. Thus, this prompted the current study to initially explore the concept of engaged pedagogy
in context to contribute some valuable knowledge on its practical application in the academe
and in educational research so that it can be further explored using different methodologies

and research frameworks by other scholars.

Significance of the Study

This studly is significant to the field of pedagogy in higher education as it provides students’ insights
on how engaged pedagogy is practiced at the university level, which is instrumental in formulating other
necessary policies that promote more active student participation inside and outside university campuses.

It is also significant to universities that offer International and English Programs as the study
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contributes to the assessment of teaching and learning practices according to the students’
point of view. Finally, the findings of this study may encourage professors and their students to achieve
a good balance of their interaction using different modalities of learning that permit students to share

their views and realities in the process confidently.

Research Objective
The research primarily aims to determine the levels of participation and motivation in
engaged pedagogy among university students enrolled in the International and English Programs

of two Thai private universities situated in Chonburi province.

Conceptual Framework

The concept of engaged pedagogy is the core of this study’s framework; Bell Hooks
contemplated that student expression in answering the questions of “what is” and “what must
be” signifies a process of allowing students to find their voices and capture their experiences
(Hooks, 1994 as cited in Guajardo, 2023). However, the process of students’ active participation
starts with their motivation. Motivation is categorized as either intrinsic or extrinsic, but it needs
to be contextualized in the area that this study aims for; thus, the following indicators of
motivation are based on the broad practices of engaged pedagogy as debunked by Glass and
Wong (2003) which are then transformed into realistic practices.

Under the level of motivation, it seeks to discover how university students’ aspirations,
ideals, and support in the realms of inclusivity, multiculturalism, and empowerment are
perceived. Inclusivity in engaged pedagogy refers to the learning opportunity that all types of
students and their needs are considered, and that each student contributes and grows
collaboratively regardless of their abilities. Multiculturalism in engaged pedagogy elevates
students’ voices and perspectives despite having different historical and cultural backgrounds.
Finally, empowerment in engaged pedagogy prefers dialogical approaches, where students’
languages, thoughts, and ideas are linked to actions that uplift meaningful learning experience.

Under the level of participation, it seeks to ascertain university students’ involvement in
tasks, activities, interactions, and roles following the principles of engaged pedagogy that are
identified as students’ expectations that are used as benchmarks of The National Survey of
Student Engagement (NSSE) as elaborated by Smith et al. (2005): 1) Level of academic challenge

where high expectations are set for leamers to strive for; 2) Active and collaborative learning
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where the focus is to intensely involve leamers so they can use their knowledge in various situations;
3) Student-faculty interaction where learners acquire knowledge and skills from the expertise,
modeling, and mentorship of their teachers; 4) Enriching educational experiences where inside
and outside classroom learning avenues are available such as diversity, technology, collaboration,
internships, community service, capstones for leaming enrichment; 5) Supportive campus environment
where learners’ social interaction and learning are provided.

Two approaches are, therefore, representational of engaged pedagogy. These are Problem-based
and Cooperative leaming or what Smith et al. (2005) called “Classroom-based Pedagogies.” The features of
problem-based learning include student-centered activities in small group tasks, problems identified as
the focus of organization and development of problem-solving skills, and acquiring new information
via self-directed learning. Meanwhile, cooperative learning facilitates Positive Interdependence,
Face-to-Face Promotive Interaction, Individual Accountability/Personal Responsibility, Teamwork

Skills, and Group Processing.

PARTICIPATION
(tasks, activities,
interactions,
roles)

ENGAGED

Learning and Multiculturalism.
Project-Based and

Learning P E DAG O GY Empowerment

Inclusivity,

MOTIVATION

(aspirations,
ideals, support)
Figure 1 Conceptual Paradigm

In brief, these constructs of Hooks” engaged pedagogy are selected to formulate the statements

that assess university students’ levels of motivation and participation in engaged pedagogy.
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Research Questions

The study aimed to determine the levels of participation and motivation in engaged pedagogy
among university students enrolled in the International and English Programs of two Thai private universities
situated in Chonburi province. Specifically, it sought answers to the following questions.

1.What is the respondents’ level of participation in engaged pedagogy?

2.What is the respondents’ overall level of participation when grouped according to university
and fields of specialization?

3.Is there a significant difference in the respondents’ overall level of participation in
engaged pedagogy when grouped according to university and fields of specialization?

4.What is the respondents’ level of motivation in involving themselves in engaged pedagogy?

5.What is the respondents’ overall level of motivation in involving themselves in engaged pedagogy
when grouped according to university and fields of specialization?

6.1s there a significant difference in the respondents’ overall level of motivation in involving
themselves in engaged pedagogy when grouped according to university and fields of specialization?

7.1s there a significant relationship between the respondents’ levels of participation and

motivation in engaged pedagogy?

Research Hypotheses

In alignment with the research objectives, the following hypotheses were formulated
to guide the empirical investigation of this study:

Hypothesis 1: There is no significant difference in the respondents’ overall level of participation
in engaged pedagogy when grouped according to university and fields of specialization.

Hypothesis 2: There is no significant difference in the respondents’ overall level of motivation
in involving themselves in engaged pedagogy when grouped according to university and fields
of specialization.

Hypothesis 3: There is no significant relationship between the respondents’ levels of

participation and motivation in engaged pedagosgy.

Literature Review
This review focuses on some previous studies that are related to the constructs of Bell Hooks’
engaged pedagogy, particularly those that tackle university students’ participation and motivation inside

and outside the classroom.
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On Motivation. Cabraal (2022) and Carrasco, et al. (2020) observed that students interact
meaningfully when they feel belongingness and being heard in a non-threatening classroom
atmosphere especially when topics attempt to bring out the narratives of students. Further,
inclusion in education means students are aware of the learning process, reflect on their learnings,
and learn equally with the rest of the class. While the research of Morifa (2022) does not directly
concern students’ views, it showed that inclusivity is very beneficial to students, especially those
with disabilities as trust is one of the values that the faculty should have. Student-centered
learning approach using practical leaming, various strategies, and consistent feedback is also found
as a source of empowering students to actively participate.

Moreover, university students are well-motivated if they’re given the autonomy to choose
their focus and case studies when they are asked to write on a topic. Encouraging them to attend
seminars is also one of the ways to increase their interactive skills. Inclusion is also demonstrated
when students are allowed to determine, create, and evaluate course content (Lomer & Anthony-
Okeke, 2019; Erickson et al., 2019).

In one of the studies conducted in Thailand, multiculturalism has been actively promoted
especially in teaching English as a second language among marginalized students in the border areas
where poverty and drug use are a common reality. In encouraging students to share their circumstances
as a learning experience to gain English literacy, they have to be guided cautiously to build their
self-confidence and motivation as they are not just learmning to open up, but expressing themselves
in a foreign language that they don’t see as a priority (Khamratana & Adunyarittigun, 2021).

On Participation. Trinidad, et al. (2020) identified four classroom practices that were found
to be engaging and effective are recitations, lectures where the teacher engages with the class,
the use of real-life applications and examples, and the use of exercises and drills in the classroom.
Slow and repetitive lectures were viewed as unengaging yet helpful in learning; meanwhile,
those that were found to be both unengaging and ineffective were pure memorization, student
reporting, graded recitations, and boring lectures. While the study was able to identify the preferences
of students to learn, it lacks detailed contextualization on how they were done in the classroom,
for instance, student reporting can be engaging when they are asked critical and reflection questions
while other students can give comments or write their takeaways which can be used for other
learning opportunities to discuss further those information that the teacher may find necessary

to talk about.
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Cooperative learning is evident when students are involved in curriculum enhancement
for higher interactions. In physics and online classes, the interaction went beyond curriculum
involvement as the professors who avoided the lecture method utilized contextual learning,
historical approach, media technology, interactive teaching, and other student-centered teaching methods
such as just-in-time teaching (JITT), engagement software, Socratic questioning, sharing experiences,
revealing about one’s self through their choices like poems, videos, art, etc., and providing support to
one another using a self-made strategy called, “Check-in Meditation” (Hinds, 2021; Salaoru, 2020).
Cooperative learning in a dance course also yielded highly interactive activities where students
create their pedagogies by doing immersive and experiential learning with the aid of activities
that promote collaborative, collegial, and cooperative learning values (McCabe, 2023).

Project-based learning in a form of community involvement also contributes to active
participation among students. In a social work course, students go through three assignments.
The first is to allow students to understand their involvement by getting them aware of the local
context of their learning and field placements. Second, they learn how the research process is conducted
including the use of interviews and observations, in class and assignments. The final requirement is to
communicate their research to the community by disseminating information useful to the cause of
the community. In between these requirements involve writing their reflections, attending
community meetings, talking to the locals, and sharing their observations, to name a few (Postan-
Aizik & Shdaimah, 2022).

On the other hand, project-based learning using social media can trigger both intrinsic and
extrinsic motivation among students as divulged in the study of Oh et al. (2020). By requiring students
to create their e-portfolios via Facebook, students’ competence, autonomy, relatedness, and interest
are heightened. Another interesting application of project based leaming that exemplifies the construct of
engaged pedagogy in industrial courses is fusing technical designs to that of social justice and causes.

«

Donovan (2020) required students to “...imagine how a smart city designed for social justice
could help re-present and re-work uneven flows of wealth, power, and privilege.”

Needless to say, only a few recent studies conducted in Thailand on cooperative and/or
problem-based learning that are indirectly conceptualized from the principles of engaged pedagogy
are reviewed.

In cooperative learning among university students, Buaphan (2023) imparted that students

in the English reading class interact better in group activities that allow them to exchange opinions,
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share ideas and knowledge, help each other, and unpack problems. The same results were found
in the studies of Khampool and Chumworatayee (2023) and Li, et al. (2023) on English reading
and Mathematics pedagogies, respectively. The use of cooperative learning in its essential purpose
encourages student-to-student interaction; however, the level of interaction about critical thinking
and self-reflection depends on the academic objectives of the subjects, which sometimes do not exemplify
how teachers and students deeply and freely engage for their self-actualization and social empowerment,
which is the intention of engaged pedagogy.

The use of problem-based learning among university students has been gaining recognition
despite only some Thai professors opting to add them to their teaching methodologies as implied in
the study of Chaiyasit, et al. (2023) where they found that problem-based learning suits well for
self-directed learning as they observed that students who were given the autonomy to choose
their learning pathways increased their efficiency, collaborativeness, and problem-solving skills.
To increase students’ learmning management skills, the problem-based learming approach was used to
design activities that allowed students to engage in the leaming experience to solve real-life problems.
In the process, they freely exchange ideas and critique each other’s perspectives (Ranmechai &
Poonputta, 2023).

In summary, the literature review reveals that different active learning strategies and
teaching methodologies are pivotal to engaged pedagogy as its application to education is multifarious.
It also points out that the implications and parts of the findings of the previous studies are merely
reflections of each construct of Bell Hooks” engaged pedagogy. Further, no specific study deals with
assessing university students’ level of participation and motivation in engaged pedagogy. Thus,
this current study reiterates the importance of establishing what engaged pedagogy is in relation to
university students’ self-assessment on their level of motivation that covers statements of aspirations,
ideals, and support in the realms of inclusivity, multiculturalism, and empowerment, and their level of
participation that seeks to ascertain their involvement in tasks, activities, interactions, and roles

that are representational of problem-based and cooperative learning of engaged pedagogy.

Research Methodology
This section covers the study’s research design, respondents, data gathering procedures,

statistical tools, and data analysis.
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Research Design
The study utilized descriptive-correlative quantitative research using a self-made questionnaire

to survey university students’ levels of participation and motivation in engaged pedagogy.

Respondents

The respondents of this study were a total of 128 students from the two Thai private universities
in Chonburi province that offer International and English Programs, which were coded as TPU1
and TPU2. The response rate was only at 23%. The frequency and percentage of distribution of

the respondents who voluntarily submitted complete survey forms are presented.

Table 1 Frequency and Percentage Distribution of Respondents at TPU1

Specializations F %
Accounting, Finance, and Investment 12 17.65
Digital Marketing and Branding 5 7.35
Hospitality Industry Management 5 7.35
International Business 18 26.47
Logistics Management 28 41.18
Total 68 100.00

A total of 68 students of TPU1 in the Faculty of Management Sciences (English Program)
submitted their survey responses voluntarily. Some specific degrees were grouped accordingly
to facilitate concise statistical analysis and interpretation. The majority of the respondents are taking

Logistics Management degrees.

Table 2 Frequency and Percentage Distribution of Respondents at TPU2

Specializations F %
Digital Marketing and Branding 4 6.67
Hospitality Industry Management 15 25.00
International Business 16 26.67
Logistics Management 14 23.33
Other Management 11 18.33
Total 60  100.00
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Sixty students of the Interational College of TPU2 submitted their survey responses voluntarily.
Some specific degrees were grouped accordingly to facilitate concise statistical analysis and interpretation.
The “Other Management” category refers to the Bachelor of Business Administration Program
in Holistic Health and Wellness Management, the Bachelor of Arts Program in International
Human Resources, and the Bachelor of Arts Program in Global Business Communication.
No respondents for the Bachelor of Business Administration Program in Finance submitted any

survey forms. The slight majority of the respondents are from the International Business group.

Instrumentation

The 20-item self-made questionnaire had two major parts. Initially, a checklist was provided
for students to mark their university and specializations (programs). Thereafter, the questionnaire
provided a 10-item indicator for the level of participation followed by another 10-item indicator
for the level of motivation. The indicators were designed in the context of students’ participation
and motivation in engaged pedagogy. The level of motivation covers statements of aspirations,
ideals, and support in the realms of inclusivity, multiculturalism, and empowerment, and the level of
participation covers involvement in tasks, activities, interactions, and roles that are representative of
problem-based and cooperative learning of engaged pedagogy.

The reliability of the questionnaire was examined using Cronbach's O coefficient. The questionnaire
was pilot-tested among university students across Bangkok who are enrolled in any related courses

that use EMI. Table 3 presents the result of the internal consistency of the pilot-tested questionnaire.

Table 3 Result of the Internal Consistency of the Instrumentation

Variable Cronbach's Alpha Interpretation
Participation 0.94 Excellent
Motivation 0.97 Excellent

Cronbach’s Alpha was used to measure the internal consistency of the respondents’
level of participation and motivation in engaged pedagogy. Each variable consists of 10 statements
which can be answered using a 4-point Likert scale where 1 is the lowest and 4 is the highest.
The table above shows that both participation (0t=0.94) and motivation (0l=0.97) have excellent

levels of internal consistency based on a sample of 67 respondents.
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Data Gathering Procedures

The procedures for gathering data started with seeking the approval and permission of
the University Council, and the Ethics Committee to use the questionnaire and administer the survey,
which were collected for tabulation. The questionnaire was digitally accessed via Google Forms.
The survey QR Code and link was distributed in different ways by putting the link in the students’
online platforms and portals, and after their class time during school visit. For ethical considerations,
the respondents were reminded that the survey was voluntary and they could withdraw anytime.
They were also informed that all information provided in the survey was strictly confidential
and that the data were used solely for the study. Those filled-out surveys would be discarded
a year after the conduct of this study. The researcher then collated the results of the survey

using statistical procedures.

Statistical Tools and Data Analysis

Appropriate statistical tools to address the specific problems of the study were used,
and the data obtained were organized, tabulated, computed, analyzed, and interpreted. For the
statistical interpretation of the data, frequency count, percentage, weighted mean, ANOVA with
Welch’s correction (ANOVA with unequal variance), and Pearson correlation coefficient (r) were utilized.
The SPSS was employed to ensure the validity of the results. The respondents’ levels of participation

and motivation were determined using a 4-point scale.

Relative Value  Statistical Limit Interpretation
4 3.51-4.00 Very High
3 2.51-3.50 High
2 1.51-2.50 Moderately Low
1 1.00-1.50 Low

Results

This section presents the findings of the study on the respondents’ level of participation
in engaged pedagogy, their level of motivation in involving themselves in engaged pedagogy,
their levels of participation and motivation when grouped according to their universities and
fields of specialization, significant differences on their levels of participation and motivation
when grouped according to their universities and fields of specialization, and significant

relationship between participation and motivation in engaged pedagogy.
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Respondents’ Level of Participation in Engaged Pedagogy
Table 4 Level of Participation of Respondents at TPU1

Indicators Mean Description Rank
| ask questions and clarifications about any subject-related
3.07 High 6
topics to my teachers.
| share my ideas and experiences in class discussions. 3.15 High 35
| share my views in pair or group discussions. 3.28 High 1
| express my ideas and experiences freely in any essay writing task. ~ 3.15 High 35
| talk about the assigned topics that | researched, and | can
also share my opinion and experience about them during oral ~ 3.06 High 8
presentations.
| talk and/or consult my teachers or advisers about my
3.12 High 5

concerns related to my subjects whenever possible.
| give feedback on my learning expectations and experience

2.84 High 9
to my teachers in any way possible.
| join forums, seminars, clubs, and other outdoor learning
opportunities to share my views on topics and issues openly — 2.82 High 10
and freely.
| interact openly and freely with my teachers and

3.25 High 2
classmates inside and outside the classroom.
| collaborate with the community to complete any assigned

3.10 High 7

projects if needed.

The respondents at TPU1 have a high level of participation in engaged pedagogy
particularly on two indicators that were ranked first and second: “I share my views in pair or

2

group discussions.” and “I interact openly and freely with my teachers and classmates inside
and outside the classroom.” On the other hand, in terms of ranking, two indicators were rated
lower than the others: “I join forums, seminars, clubs, and other outdoor learning opportunities
to share my views on topics and issues openly and freely,” and “I give feedback on my learning

expectations and experience to my teachers in any way possible.” While these two indicators
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are at a high scale, it implies that the program has to encourage its students to attend and
participate actively in any outdoor learning experiences.

While giving feedback to teachers can be cultural like in the case of Thai culture where
Thai people usually avoid giving negative feedback so as not to “lose someone’s face,” it is necessary
to provide a non-threatening and embarrassing avenue where both teachers and students can discuss
improving the teaching and leaming process. Cabraal (2022) explained that a healthy and open discussion

in a comfortable leamning atmosphere supports students’ confidence in expressing themselves freely.

Table 5 Level of Participation of Respondents at TPU2

Indicators Mean Description Rank

| ask questions and clarifications about any subject-related

3.03 High 6
topics to my teachers.
| share my ideas and experiences in class discussions. 3.07 High 4
| share my views in pair or group discussions. 3.32 High 1
| express my ideas and experiences freely in any essay writing task. ~ 3.13 High 2
| talk about the assigned topics that | researched, and | can
also share my opinion and experience about them during oral ~ 3.02 High 7
presentations.
| talk and/or consult my teachers or advisers about my

3.10 High 3
concerns related to my subjects whenever possible.
| give feedback on my learning expectations and experience

277 High 9
to my teachers in any way possible.
| join forums, seminars, clubs, and other outdoor learning
opportunities to share my views on topics and issues openly 2.57 High 10
and freely.
| interact openly and freely with my teachers and classmates

3.05 High 5
inside and outside the classroom.
| collaborate with the community to complete any assigned

2.98 High 8

projects if needed.
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Journal of Management Sciences

Kasetsart University

The respondents in TPU2 have a high level of participation in engaged pedagogy
particularly on two indicators that are highest ranked: “I share my views in pair or group discussions.”
and “l express my ideas and experiences freely in any essay writing task.” Interestingly, the same indicators
that are ranked the lowest among the respondents at Kasetsart University are found to be similar
among the respondents at Burapha University. This finding supports the earlier established implication.
Nevertheless, the respondents’ high level of engaged pedagogy through writing supports the findings of
Carrasco, et al. (2020) that allowing students to give their points of view about issues facilitates

reflective learning.

Respondents’ Overall Level of Participation in Engaged Pedagogy According to University
and Fields of Specialization

Table 6 Overall Level of Participation According to the University

Universities Mean Description
TPU1 3.08 High
TPU2 3.00 High

Overall 3.05 High

The respondents from the two universities exhibit an overall high level of participation in
engaged pedagogy according to the ten indicators although it appears that the respondents at
TPU1 demonstrate a slightly higher level of participation compared to their counterparts in TPU2

Table 7 Overall Level of Participation According to TPU1’s Field of Specialization

Fields of Specialization Mean Description
Accounting, Finance, and Investment ~ 2.58 High
Digital Marketing and Branding 3.42 High
Hospitality Industry Management 3.26 High
International Business 3.18 High
Logistics Management 3.15 High
Overall 3.08 High

~
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The results showed that the respondents who are taking Digital Marketing and Branding degrees
perceived their level of participation in engaged pedagogy as higher than those in other fields of
specialization. Although all respondents showed high levels of participation, respondents who specialize
in Accounting, Finance, and Investment require more opportunities where they can be more engaged

with their peers and teachers.

Table 8 Overall Level of Participation According to TPUZ2's Field of Specialization

Fields of Specialization Mean Description
Digital Marketing and Branding 3.38 High
Hospitality Industry Management  3.05 High
International Business 3.11 High
Logistics Management 2.84 High
Other Management 2.85 High
Overall 3.00 High

Similarly, the respondents who specialize in Digital Marketing and Branding have the
highest level of participation in engaged pedagogy as perceived; however, those who specialize
in Logistics Management and Other Management need more learning opportunities where they
can enhance their active participation by way of freely expressing their ideas, feelings, and

experiences in any ways possible.

Significant Difference in Respondents’ Overall Level of Participation in Engaged Pedagogy
According to University and Fields of Specialization
Table 9 Significant Difference in Respondents’ Overall Level of Participation in Engaged

Pedagogy When Grouped According to University

Universities Mean p-value Decision

TPU1 3.08

0.4416  Accept Ho
TPU2 3.00

The obtained p-value of 0.4416 indicates the acceptance of the null hypothesis. This means that
there is no significant difference in the respondents’ level of participation in engaged pedagogy
when grouped according to university. It implies that regardless of the respondents’ universities,

such a variable is not a determining factor of their perceived level of participation in engaged pedagogy.

Assessing Participation and Motivation in Engaged Pedagogy: A Study of

Two Private Thai Universities’ International and English Programs in Chonburi

geo8ed



(*)}

M9EATINYINITIANG " Journal of Management Sciences
WMINYIFBLNATAERS KU Kasetsart University
TJ'*?’i 3 aﬁuﬁ 2 NINYIAN — S 2567 gk Sirsas ety Vol. 3, No. 2, July — December 2024

Table 10 Significant Difference in Respondents’ Overall Level of Participation in Engaged Pedagogy
When Grouped According to TPU1’s Fields of Specialization

TPU1 - Fields of Specialization Mean p-value Decision
Accounting, Finance, and Investment 2.58
Digital Marketing and Branding 3.42
Hospitality Industry Management 3.26 0.0661 Accept Ho
International Business 3.18
Logistics Management 3.15

The gamered p-value of 0.0661 results in the acceptance of the null hypothesis. This means that
there is no significant difference in the respondents’ level of participation in engaged pedagogy
when grouped according to their fields of specialization. It implies that regardless of the respondents’
field of specialization in TPU1, such a variable is not a determining factor of their perceived level of

participation in engaged pedagogy.

Table 11 Significant Difference in Respondents’ Overall Level of Participation in Engaged Pedagogy
When Grouped According to TPU2’s Fields of Specialization

TPU2 - Fields of Specialization Mean p-value Decision
Digital Marketing and Branding 3.38
Hospitality Industry Management 3.05
International Business 3.11 0.3607  Accept Ho
Logistics Management 2.84
Other Management 2.85

The obtained p-value of 0.3607 shows the acceptance of the null hypothesis. This means that
there is no significant difference in the respondents’ level of participation in engaged pedagogy
when grouped according to their fields of specialization. It implies that regardless of the respondents’
field of specialization in TPU2, such a variable is not a determining factor of their perceived level of

participation in engaged pedagogy. Consequently, this result supports the finding with that of TPU1.
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Respondents’ Level of Motivation in Involving Themselves in Engaged Pedagogy

Table 12 Level of Motivation of Respondents at TPU1

Indicators Mean Description Rank
| am motivated to join class discussions as | can freely and openly — 3.22 High 8
share my views and experience on any subject-related topic.
| am motivated to express my ideas and opinions as | am also  3.26 High 55
given the freedom to express them in writing.
| am motivated to interact with my teachers and classmates 3.12 High 10
inside and outside the classroom so | can develop the
confidence and freedom to express my thoughts.
| am motivated to participate in group tasks as my opinions, 3.28 High 4
ideas, and experiences are accepted by my classmates.
| am motivated to learn as my teachers provide different 3.26 High 5.5
methods of learning my subjects (i.e. problem-based and
cooperative learning).
| am motivated to gain new knowledge as my subjects 3.31 High 3
combine leamings from different subjects and fields of interest.
| am motivated to take on big projects or assignments as | 3.15 High 9
can get support from the community.
| am motivated to learn as | am academically challenged to 3.35 High 1
meet the high standards of my university.
| am motivated to stay true to myself whenever | learn as my — 3.32 High 2
university supports inclusivity.
| am motivated to learn at my university as it supports 3.25 High 7

multiculturalism.

The respondents at TPU1 demonstrate a high level of motivation in involving themselves

in engaged pedagogy. The top two indicators are “I am motivated to learn as | am academically

challenged to meet the high standards of my university.” and “I am motivated to stay true to myself

whenever | learn as my university supports inclusivity.” These findings imply that the respondents

are highly motivated by their university’s high academic standards and policy on inclusivity.
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On the other hand, the two lowest-ranked indicators that may require attention are: “I am motivated
to take on big projects or assignments as | can get support from the community.” and “I am motivated
to interact with my teachers and classmates inside and outside the classroom so | can develop
the confidence and freedom to express my thoughts.” Despite the respondents’ high level of
motivation as perceived, getting more support from the community and having more interaction
inside and outside the classroom have to be put into consideration when designing worthwhile
activities that facilitate not just knowledge acquisition, but also establishing connections among
the community members and stakeholders of the university.

Postan-Aizik and Shdaimah (2022) suggested three assignments to enhance students’ involvement
with their communities: understand what it means to involve the community in their field of
specialization, use research procedures like observation and interviews to tackle aspects of
community involvement, and communicate their research findings to the commmunity. In other words,
conducting research that is highly significant to the local community has to be fused with

selected subjects.

Table 13 Level of Motivation of Respondents at TPU2

Indicators Mean Description Rank

| am motivated to join class discussions as | can freely and 2.98 High 9
openly share my views and experience on any subject-

related topic.

| am motivated to express my ideas and opinions as | am also ~ 3.00 High 8

given the freedom to express them in writing.

| am motivated to interact with my teachers and classmates 3.07 High 5
inside and outside the classroom so | can develop the

confidence and freedom to express my thoughts.

| am motivated to participate in group tasks as my opinions, 3.22 High 3

ideas, and experiences are accepted by my classmates.

I am motivated to learn as my teachers provide different 3.02 High 7
methods of learning my subjects (i.e. problem-based and

cooperative learning).
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Table 13 Level of Motivation of Respondents at TPU2 (Continued)

Indicators Mean Description Rank

| am motivated to gain new knowledge as my subjects 3.20 High 4
combine learnings from different subjects and fields of

interest.

| am motivated to take on big projects or assignments as | 2.95 High 10

can get support from the community.

| am motivated to learn as | am academically challenged to 3.05 High 6

meet the high standards of my university.

| am motivated to stay true to myself whenever | learn as my — 3.27 High 1.5

university supports inclusivity.

| am motivated to learn at my university as it supports 3.27 High 1.5

multiculturalism.

The respondents in TPU2 exhibited a high level of motivation in involving themselves in
engaged pedagogy. Equally rated with the highest scales are the two indicators: “I am motivated
to stay true to myself whenever | learn as my university supports inclusivity.” and “I am motivated to
learn at my university as it supports multiculturalism.” These findings imply that the university’s
strong policies on inclusivity and multiculturalism are facilitating the respondents’ motivation
to genuinely experience a good balance between doing their studies and developing their personalities.
This finding supports the study of Morifa (2022) where inclusivity is beneficial to students with
different backgrounds and circumstances.

Meanwhile, two indicators may require attention: “I am motivated to take on big projects
or assignments as | can get support from the community.” and “I am motivated to join class discussions
as | can freely and openly share my views and experience on any subject-related topic.”
Establishing ways how to involve the respondents and the community in achieving stronger interaction
among them is one of the possibilities for creating more networks of real-life learing engagement.
Finally, providing non-judgemental sessions in sharing ideas and experiences during class discussion

has to be elevated and frequent to pave the way for more freedom and open engagement.
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Respondents’ Overall Level of Motivation in Involving Themselves in Engaged Pedagogy
According to University and Fields of Specialization

Table 14 Overall Level of Motivation According to the University

Universities Mean Description
TPU1 3.25 High
TPU2 3.10 High

Overall 3.18 High

The respondents in both universities demonstrate an overall high level of motivation in
involving themselves in engaged pedagogy based on the ten indicators. Respondents at TPU1

have a slightly higher level compared to their counterparts at TPU2

Table 15 Overall Level of Motivation According to TPU1's Field of Specialization

Fields of Specialization Mean Description
Accounting, Finance, and Investment  2.79 High
Digital Marketing and Branding 3.58 Very High

Hospitality Industry Management 3.70 Very High

International Business 3.26 High
Logistics Management 3.31 High
Overall 3.25 High

Distinguishably, the respondents at TPU1 who major in Digital Marketing and Branding,
and Hospitality Industry Management have a very high level of motivation in involving themselves
in engaged pedagogy. Meanwhile, while the respondents who specialize in Accounting, Finance,
and Investment exhibit a high level of motivation, it is necessary to determine and assess some factors
that may affect their level of motivation as the results showed that their overall mean is the lowest

among other fields of specialization.
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Table 16 Overall Level of Motivation According to TPU2’s Field of Specialization

Fields of Specialization Mean Description
Digital Marketing and Branding 3.55 High
Hospitality Industry Management  3.11 High
International Business 3.32 High
Logistics Management 2.96 High
Other Management 2.79 High
Overall 3.10 High

The respondents at TPU2 have a high level of motivation to involve themselves in
engaged pedagogy. However, it is also necessary to determine and assess some factors that may affect
the level of motivation of those respondents who specialize in the “Other Management” category
(Bachelor of Business Administration Program in Holistic Health and Wellness Management,
Bachelor of Arts Program in International Human Resources, and Bachelor of Arts Program in
Global Business Communication) as the results showed that their overall mean is the lowest

among other fields of specialization.

Significant Difference in Respondents’ Overall Level of Motivation in Involving

Themselves in Engaged Pedagogy According to University and Fields of Specialization

Table 17 Significant Difference in Respondents’ Overall Level of Motivation in Engaged Pedagogy
When Grouped According to University

Universities Mean p-value Decision

TPU1 3.25

0.1257  Accept Ho
TPU2 3.10

The obtained p-value of 0.1257 indicates the acceptance of the null hypothesis. This means that
there is no significant difference in the respondents’ level of motivation in involving themselves
in engaged pedagogy when grouped according to university. It implies that regardless of the respondents’

universities, such a variable is not a determining factor of their perceived level of motivation.
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Table 18 Significant Difference in Respondents’ Overall Level of Motivation in Engaged Pedagogy
When Grouped According to TPU1’s Fields of Specialization

Fields of Specialization Mean p-value Decision

Accounting, Finance, and Investment  2.79

Digital Marketing and Branding 3.58

Hospitality Industry Management 370  0.0582 Accept Ho

International Business 3.26

Logistics Management 3.31

The gamered p-value of 0.0582 results in the acceptance of the null hypothesis. This means that
there is no significant difference in the respondents’ level of motivation in involving themselves
in engaged pedagogy when grouped according to their fields of specialization. It implies that
regardless of the respondents’ field of specialization in TPU1, such a variable is not a determining factor

of their perceived level of motivation.

Table 19 Significant Difference in Respondents’ Overall Level of Motivation in Engaged Pedagogy
When Grouped According to TPU2’s Fields of Specialization

Fields of Specialization Mean p-value Decision

Digital Marketing and Branding 3.55

Hospitality Industry Management — 3.11

International Business 332  0.0337 Accept Ho
Logistics Management 2.96
Other Management 2.79

The obtained p-value of 0.0337 shows the acceptance of the null hypothesis. This means that
there is no significant difference in the respondents’ level of motivation in involving themselves
in engaged pedagogy when grouped according to their fields of specialization. It implies that
regardless of the respondents’ field of specialization in TPUZ2, such a variable is not a determining
factor of their perceived level of motivation. Consequently, this result supports the finding with

that of TPUL.
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Significant Relationship Between Level of Participation and Level of Motivation in
Engaged Pedagogy
Table 20 Significant Relationship Between Level of Participation and Level of Motivation in

Engaged Pedagogy

Participation

r p-value Decision

Motivation 0.80 <0.001 Reject Ho

The obtained probability value of <0.001, which leads to the rejection of the null hypothesis
means that there is a significant relationship between the level of participation and level of motivation
in engaged pedagogy. The obtained r value of 0.80 indicates a very high positive correlation,
which means that the two variables are highly and positively correlated. This means that the higher
the level of participation in engaged pedagogy, the higher the level of motivation in involving oneself
in engaged pedagogy. It further implies that increasing students’ participation in engaged pedagogy
inside and outside the classroom may result in an increased motivation to involve themselves

in engaged pedagogy.

Implications and Future Research

The findings of this study imply that students’ participation in engaged pedagogy and
their involvement in it are self-initiated rather than affected by the types of universities and
fields of specialization. However, students can be more engaged inside and outside the classroom
when the leaming tasks, activities, interactions, and roles are designed to promote problem-solving
and cooperative learning skills that do not downplay inclusivity, multiculturalism, and empowerment.
The university policies on engaged pedagogy, inclusivity, multiculturalism, and empowerment
motivate students to “find their voices and capture their experiences” in a supportive campus environment.
Further, universities that uphold the principles of engaged pedagogy increase their students’
level of participation and motivation, which suggests that university professors have to be
constantly encouraged to provide leaming opportunities that foster an open and free flow of opinions,
experiences, and ideas inside and outside the classroom.

For future research, a qualitative research methodology on participation and engagement

in engaged pedagogy is highly recommended to provide stronger evidence-based conclusions.
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ABSTRACT

This research aims to investigate the growth of total assets and the number of new student
admissions at Walailak University, which is a young university using the Logistics Model (LGM),
Exponential Model (EGM), Gompertz Model (GM), and Bass Distribution Model (BDM), including linear
interpolation for growth prediction. The study found that during the first 1-26 years of the
establishment of the university with the LGM and BDM models. In the first 1-6 years, new student
admissions increased exponentially. From years 6-21, the growth in admissions plateaued and could
be predicted with linear interpolation, with total assets showing similar trends. After the 26th year of
the establishment of the university, the university entered a new phase of growth with total assets
and new student admissions aligning with the Gompertz Model. In addition, model testing predicted
new student admissions accurately, with a percentage difference of 4.0% compared to actual figures.
Applying these results is valuable for forecasting growth in total assets and the number of new
student admissions, aiding in management planning, and understanding the development patterns

of contemporary young universities.

Keywords: Young University, Walailak University, Growth Model, Total Assets,

Number of New Student Admissions
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ABSTRACT

This research aims to study the influence of Corporate Social Responsibility (CSR) on customer
loyalty, focusing on a shopping mall in Chonburi Province. The study examines five key factors
impacting customer loyalty: (1) Economic Responsibility, (2) Ethical Responsibility, (3) Legal Responsibility,
(d) Public Benefit Responsibility, and (5) Customer Satisfaction. A quantitative research method was chosen,
using a single-method quantitative approach. Data was collected through questionnaires from 400 customers
of the shopping center. The questionnaire’s reliability was tested using the Index of Item-Objective
Congruence (I0Q), and data was analyzed through Pearson Correlation and Multiple Regression
Analysis via SPSS. The results indicate that CSR influences customer loyalty with a predictive power
of 69.1%, statistically significant at the 0.05 level. Regression analysis (Beta coefficients) revealed that
ethical responsibility had the strongest impact on customer loyalty from the consumer's perspective,
followed by legal responsibility, customer satisfaction, economic responsibility, and public benefit
responsibility. This research founded all five factors: economic, ethical, legal, public benefit,
and customer satisfaction-significantly affect customer loyalty. Therefore, businesses should consider

the importance of long-term CSR practices.
Keywords: Customer Royalty, Philanthropic Responsibility, Ethical Responsibility, Shopping Center
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a819flv3533U (Creyer, 1997) uonanil fuslnadilinzuunseiuaiesssunves CSR Wudsdiddayiian

|

o [

WilssyAuN witlendn CSR syAvdu 9 Wesmnmniansandendnsiamnnanlaeussvnidasesssudumdn

(Luo & Bhattacharya, 2006)

dnSwaszvinsANusuiinvaunadean (CSR) YasadAnTidInane

v a % s ¢ 1% P o o o
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wu2ARNUAUSURAYOULTE15150uUsElei (Philanthropic Responsibilities)
msAuuseleniliinansisae (Philanthropic Responsibilities) viunedis lurnusuiinveulnegaiingla
yosgsRales Aunarilazioufsnuaeniduiiagturesassurusoasdng Aanssuoramatasvani
Aeduldfraidemnuussoutesesdnsiiasidudielufnnssunsatvayuvosuyudilildimun
N30509UBNUNY MUY kaLlUNINITETITU A1515UBUAINNITIIUTENAsH AT ImTunsAwTuIS

a

denanea duAanssdind noRTNE Ui MR uRuasiansieaaliag nsldurevessia
vidonsmevaussiemumavimesdsaulumemassurazuesiniuuienia dufunsihygyrie
nsUinevesesdnsenaillsvannvaneguiuuiasiiduilisnanussgdlarivannvans GamsneaiBsnagns
viemsluasesdng fiagUszasdiieutlaygmumsuludnagnsvondsminiefiaauda Camoll (1991)
anlsvesusEnlignanauwiAnlid “mslilaglyiaulefmaunny” (Burlingame & Frishkoff, 1996)
Tnensnaadufuiiosinsannsntemdorummewuliessliarumnenniufeisnmsitusansam

Turban and Greening (1997) ;:JU'%Imﬁmméaulmmﬂ%ﬁ»i@%ﬂﬁﬁ%ﬁ%ﬂ; yosiamsiiladsny
Afvuavuvdnnsenuiuiinveusedsen nszuiumsiinfuulsuedinslagdsiiuaninanin CSR
fio UszAvBamwadsuvesesdnsuszneuseRanssudsnniteilauiisaiuluinadnivesnmsu iRy
(Carroll, 1991) 91ndayaves Brown and Dacin (1997) anmsAnwiuansliliu 3 szansammedsay
vos03Ans 1uBnnisdaiddglunsindulavesiuilaadmaliiuslnalinisussidiuuisvlugeun
Kotler and Lee (2005) Wetginnsvinmsnaavesesdnsiduguuuu CSR fiiunfian Tneusndiufanss
wernelifusumlaymeunis lneangnmaEnadomsneaiiisruoulitnazeglusureamsuinatiu
Ruthemdo msdavnyumsiinu msdemidasiast msliEnslaghifadldane nmsdamanuidesney
sumaalasninnureiilagbidealdane eygrelildfennemmasmnuazdemmnmsdadming
Aanssumedinuvoseddns uaztauanisld gunsalfiduvesesdns Aanssunanaadniieadasy
Aanssumsdsauiivannuanedadulseifiuddey vesesdns

0 nanudsiy asnsaagUansedrdyuesnisAuusslevdliunaisisae nuneia
musURnveUradinvetesfnsAon st Liuussalnedanidladediny yuruuazdaunndon
swisnsatuayuianssuasisadsslovding q viefulsslevdliiudsemmnsUuuvoguuiiugn
yosnsaulstlomilitudsesuaz msnaanugludunmsiaunaunm@isvesinauluesdng dady

nsasenmdnualnfsessdnsgsiaesasderugausuinuuiniundnauiauamdin i avy

WielugnsvhgsiTlivszauauduiauazasnanisegsiuiuegadebu

a a o v Y = v a Y oa
nuuasuulAnisadasiuanuiiela uazanudinfvasguilaa (Customer Loyalty)

auilanelavesulan (Customer Satisfaction) WWusduanuidnmauiniielugidmneiddgy

gannesAnsvseaudnism vilignAninanuiianelanaziinanuassndndaingnd Taeldsuain

nswaszuinsanusuiinvausadeay (CSR) Yasa9AnsAidinane
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o
¥ a [ £

NMUANAYMIOUINSInOUALBIAINABINTTYTEANUTITOUIYRIgNAVIBELEUINNT dunsasng

v

nagnsil Auavimuizauazinligndninauianelaaindafilasu tu dud1 uinis Wudu

v v v a

(Foauwa v1IUsBIasy, 2548) WegnAladulaiuduanialalduinis uagnuii duduseusnisuu

Y
Walaneandldauasebanasnsiaianiiaanuienses il avneliiinmiuassnanadu

§ a faa o

(nuudud ATanlA3ANA, 2552) Fsnnuiiaelaasistuananuidniineuauewinnislasuanugls

9
v '
a

AuaEula %'!ﬂmﬂm“qLﬁmmmi"lﬁl,ﬂ‘%sml,ﬁa‘umi%"uiuaxmmmmwﬁumaﬁméﬁumﬁé}’anmi (Kotler, 2000)

nnteyadrefuaguldinauiimelavesiuilan tinanmsiuifiondeuszaunsaiszning
dudmieuimssmfiunsldnuresiuiing FefuslanazvhmsiSeuiovauduasuinisiuinnsgu
Y3AUNMYBIAUA AT UIMITLETU viovinaiuSeuifisuAudi uagunisiunuaantinielu
vnAudvseusnsiidnuaeiinssiuanuaian s wisiiunianunenisuslaasinaudianele

faauM LirnNAININANUAINIRzinAU i laseFuAwazusNng

HUNAFIUNTIIAY

AnusuRnTeUIALATYgRa wIBd AnusuRaveuiiugIufianesuity fagdesuulai
Aanssunsgsiavesmuddululudnwariiadimadiils ierfinanudsddvidudsny uasdaasy
afaAnisveaniinnulunanfeddu eadnseng  swfesdnmuansusiuazusnmsiveinvaisuiniian
wihilasBululd Weuntesdvsuasnauslovivesdiidlfads ogilsfinu Grey (2004) wiudin
mmﬁawdahﬂﬁﬁuagﬁﬁaNamﬁm%ﬁaﬁmﬂﬂsmasimﬁsn uaimuianelagiulve Usznaudienis
fuinuA1ve90dng deastasiiiuaufianelavesuslaauasddiutaelumsimunlagsiuves dsay
LawiATYEAY nuUIRRLArNIsANwTRuTslA R muaaLs R e

suNAgIudl 1 (H1) : SvdnasevinenuiuinveusedinuiuATusiavesosdnsdamanauan

AoAufisnalavegnd: nsdlfnwaudnsiuiamildludaninsays

A v 1Y)

N13UTENgALUATIQNADINUNEANITESITU WaLnaNEeINIINIEYINTTnsofasIsusuRTeIdIAY

Y

S?jﬂaﬂﬁﬂsaﬁL‘f]u%ﬁaaa%’wmm%“vﬁm%au&iaé’ﬂﬂumauﬁiﬂﬁaa (Carroll, 1991) S¥AUa38555UVDY CSR
Tunssndugstafianudndunazddyodudsinngsiansi uazgsiavzdemsrnaoulruailod
AnssuauuRnveusedsausg 9 th :ﬁmsuﬁﬁammﬁugmﬁaﬁiimaaﬁmw%aim' wissnlad
919azdenanionsdnsuara s lugdymesoniindnidsalilddmiunsingsialuszezen

PnNadTRRUsInAlinzuLsER U EsTIIURY CSR \udanddaian NuslnaliRasanlumsdendndos

N a

Ananlneusnifiasesssudundn (Luo & Bhattacharya, 2006) Wonanniuususidasesssudatiain

Weulgatuanuilanelavesgnanegaiifuddyiduriu (Ferrell et al,, 2019)

o 1Y) a

nsfnwidenidniunisluefnuandiuinguilaalianud Ayiuseauaiesssuves CSR

' ¥
o o ] o

Juduiddgansonginssunisdnduladouasanuiianelavesiusian wenanduienidasesssu

dnSwaszvinsANusuiinvaunadean (CSR) YasadAnTidInane
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wazUfoRmuusIiagunnasimsEessaovmaditey ludsiuardmalsiiguguslaadismmdng
#083FNIUINNT1 (Luo & Bhattacharya, 2006) Wiensliindvinasanmdnualfifvetesins wazdwase
yaeswesnguiuslnedmsu Camoll ssdnsiiflasesssumsazUfuiludsiignies gfisssu uaziawenia
\os1nnsfiesdnsiiasosssnd fazdmanonmdnualuazngfnssunsinavlad ovesuilaa

o W ' =%

s3esssudunsmandudfgedrmislunsegmeludny Snviadslidudislunisadaasusuaeu

7

P

woAnssumsdsanliitusewioiiles InsmenTrindmuuasesdnsgsiaazanunsodiunissmiuld
MnuAaLarnsAnniauSsldtmuaaun il

SUNRgIUT 2 (H2) : BvidnaseninanusuinveUAedinNFUISEsTTNVDIDIANTAWANNAUIN
sonwiswelavesgndn: nsdiAnugudnisiuimisluimiavays

dedanuiinslinmsseuiuuaratuayuligsiadidunulagiilsandny luvugifodtu
ganeAtmetulunuiifiensuiaveusodemamisiungmneiefiazneuwnudanalunslinisaduayu
wazpenURosIAa dnlugsRafesdinisfinmuarumantwesdsaslumanguanesisuedisaia ensaseh
Tumsdifiuanusing q vesesdng Fadadesungmnglunisivinveuredsruioiniumoud daumis
Tumsiudiunuvesesdnsiimsazsiuitensuunudsalunslvinsaduayuosdng Tneaaununsvinu
fifims¥uiiaveusiedinuvetesdnIengnesmidimsnusunMsvhauiRedestunndwitegmels
NIOUNGVLIATINANTTIIIUTIMAT AN ST AU e uTivonsuresdany TegaRa
psnsmsEnmInusuisuRnveuiedrlumsungmnelaesimsiasanam LB IINgVINg
wagyihmiinaidesiimsufiRnunguine mszidesanngunegnimualidu dofmunuay
Foulvvesdsnuiitodniuanilunanngfevunaziiidnlddudeynaumsinsujifrenisdniuau

melusazmeuenvasgsnaeg e aiusdlauandusssu (Caroll, 1991) dlefimnsantisfedinmangmung

]
v va a

figsnamsfivsUinleuds gsiafazamnsatmvuniennasiigsisasdndunuswiuiugiiisates

U

¥
vala a & 1

wazffifidnldduds andugsiatannsduasdsdaymuazuumdunisduiunuludsigsia
Mumgliundeulisusifieianssonivandsen driufienaduivgiulddn madudunmsives
Suiingeuredinuvesesdnshuiungruiedunuimaddinouninniuniangegn (Lantos, 2001)
auNRguil 3 (H3) : SvSnasenineuiuiinveuredsaufiungmNeYeIBIANTAsHANIIUIN
somufianelavesgnin: nsdiAnwgudnmsmuiandsludminuanys
Li et al. (2021) szyluduiiaenndosiuauiuiingeusunisnaainanumesulunisudn
AR dulnsreduandeuazliifetesiuinguszassanan lumanduiu sndndusonjatiului

g A

nan1sUfURMUAGEuuAInssuiAdssngundamullisuniafanssuindulunnsaduadne

a o '

auuegiia dedradu eoswindwnardiluingussasdiiierdoslunisiudiuuwianisnain

gaAYNY 3BANANTALUNSINALINILNG yuNeIsnuN1TNAaves CSR NMsUJURMU ANuSURnYeU
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A’

sofauiuianssuemmusuiaveuiomaiisjaduiauasanuduogidvesdnluneiimmusuiiavey
Fanagnstlumsfanssueuiuinteudunianaaiioyadunsuulganindnualvesesd Uszneu
wazN1sUTEAFNRUSTIUIN Carroll A.B (2016) $1W338v83 Green and Peloza History (2011) 5Ui
AanssumsnaadidiuaienuAvesualliifugnén nisAnwideunthil ves Abdeen, Rajah wa
Gaur (2016) wielifiuinmnudelunanaedwmaromufiaelavesjuilng wadwsannsAnwinanil
wansliiiuanusuiingousiiunsfulselovdbianssazdmadonufiswelaluguussvesiuilan
MnuRaLarnsAndauIdldtmue auufgiudl

sunRgIuil 4 (H4) : BvBnaszrinenuiuiiaveusiodaus A URnYeUB sENs1 S0 UR B IANS
dawavmauandenuiiswelavesgndn: nsdiAnugudnisiuimisluimiavays

arfianelavesfuilnadudddyiignililunistanrudniavesdudviorinis uenani
nsUssduilasuanguslaadianmnsalfiftedumszduenuiimelavesifuslnadedudvieusnsle
Juilnaazidnianelafleduinldsudulumuanuaianis 91nnsd@nwives Hu et al (2010)
Tanudn anuienelavesiusinaliauduiusi@suindennudnd uae Wu (2011) ladmsssydnanusing
vesjuslamduindsnisueniiinaneufiswelavesgndn fafurufisnelavesgnénannsodamals
AaruAndld wnemuduiusserierufimelaueserusnivesiiilnaduuin rrsfmelafifiugetu

rdwmaliiinanuinfvesgnanlussauigeduuiediy anuuifauagnisinudrsiuddainue

e

[

GHEHEERPIN
AuNAFIUN 5 (H5) : Anmilanelaves uslna vesesrnsiidman oauinfAvegnA: nTdldnm

Audnmseuianilsludaminsays

Wnsaiunide
UsEvInNIuazngual9eng

o 3 [%

Uszrnsuavng uiaeg 19714 lun1339s laun nquuseunnsfisanaudnisdn uwasmedldusnig

Aeugnisnn Jadongmaus 20 VAUl Mawewie nevdgs wasmeady 9 wniiisdenngull widoundy

]

o

fethanail selinadunisdudnedevesarlduinsneluaudnisiesistniau lnedidelaidenlsd
gAIAWINANIAAIBE19YBY Cochran (1977) Tun1smuunavenguieg19easiin1siunseAuaIy

Worluwiiu 95% uaveanuaaaafounseauteddtyuindu 0.05 Inedlansildluniseuim Al

ZZ
"= te?
o n = YAYeINgUAIBEATFDINNS
Z = Aaandestu 95% (edue Z = 1.96)

e = SEAUANNARINIATOUYRINTduAIRE BNl AnTULA (e = 0.05)

dnSwaszvinsANusuiinvaunadean (CSR) YasadAnTidInane
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AIUNNAYDIZNAT: nsmﬂnmguUmsﬂ%mmuﬂummmaus
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LNUAT

_ (196)®
~ 4(0.05)?
n = 384.16 ~ 384

NNNSAMaILAYRINgIUsEunT InduuUssnnawingy 384 au iedasiunnummanio

v v
YA v = o o

YIAINDURUUADUNY @J’J’«JEJ‘-NVl’]ﬂWiLﬁULLUUﬁE]Uﬂ’W%JLﬁlll,allaﬂ 15 AU FIUTIUIULUUADUNINYISEY

400 ¥n IngivuavuIneIng uuseyIng WanuieffI3eidonunAnw1ainnguuseyinsfsan

waztaelildusnsaudnisi Fellongsiaust 20 VIl N e uaginady <

Sumpumsairaaosiio

Pideasauuuasuny Mdmaludnvasmeln nowmiiluiufeyaliilluihnsmeseumaiiionss
avutideievesdommumumnrauiunuideaustooinsgivin ensraaeuniugnie
warulug1ve9 I0C (Index of Item-Objective Congruence) dauﬁ'%v‘f’]milﬁu%galﬁdﬁ%’aﬁmm
aenndosiutnguszasd uazannsadlUllumafunuradeyaldd dwaves I0C Aerunasivianun
sushmsvaaeuarudoiiufenisrrasoudeyalild Toyadeiiauazidiassan Run
Tulusunsu SPSS wielildraudesiu (Reliability) wazen Cronbach’s Alpha Coefficient Nunnally

(1978 Svadialu Usvennde weuwn, 2564) el lieyarn anuiiediuuesiuuaeuny () esiAmas 0.70 July

A1999 1 ANAULTRIIUTDILUUABUNY (Reliability)

Cronbach’s Alpha Coefficient

AauA1uae 9 Tuwuudauaiu nqunaaey  NEufeEe
(N=30) (N=400)
FAUAUSURAYBULTIE157158UUSE L8V (Philanthropic Responsibility) 849 172
FUAMUTURATOUAUATESIIN (Ethical Responsibility) 852 755
Aungvg (Legal Responsibility) 870 702
ATUANUTURATOUAULATHFAY (Economic Responsibility) 879 756
sumufisnalaveuslna (Customer Satisfaction) 842 734
auaUinAveuslna (Customer Loyalty) 869 743
394 971 944

NMIAUINAFIUTEENS Cronbach's' Alpha Coefficient :nnsnageuiuNGuNaAaes WU
Aleeglugiesening 0.842-0.879 Fsliifiaqlasianin 0.70 winduiernuwmzau warilianuunteiie

sy fIdefansaideuuugeumnilUldiunguiegnaiienvaseusaluld vdwnilituuuaeuay

nswaszuinsanusuiinvausadeay (CSR) Yasa9AnsAidinane
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Ya o =2

Tumageuifunguiaeg 1981 400 AL §3eTsliinnndnuaduusyavsuearh Cronbach's' Alpha
Coefficient avingusogsiilalsifalafidnnit 0.70 wuiy wandidiuidemanuianumngas
unnsgeusy
mafiususudoya

VRIINYININAFBULLUUABUAUSBUTREUAY Fethmnasisuuuaeunueeuladiiulusunsy
Google Form snduniosielddnfiusivsudoya Tnsldszeznalumafusiusuuuuasuniy
elufoutueneu we. 2566 S 400 g uasthdeyaiiiusunaldhlvinssiiulusunsudisogy

Y1980 Statistical Package for Social Science (SPSS)

sdaildlunafiususiuteya
nsAATzidayaiIeatinlBanssaun (Descriptive Statistics)
3Lﬂswﬁsﬁ'@;&aﬁlud’su%nLLUUafJummmﬂejuﬁaasJNﬁmﬁ’v%’a;&aﬁugm AONUNN UaENTIATIEN
waAnssunssmMsrudmsAn: nsdlfnuaud nsfuimils vesimeunuUasUAY HABMsuInLasALA
(Frequency) Aad 8 (Mean) a1 Lﬂ'mwummg’m (Standard Deviation) WagA13ouay (Percentage)
WleUszananamasUInLuUAB UL
N3ATILNA8ENALTI9YNY (Inferential Statistics)
Wunszuaumsmaadailiiiofinsanteyavesnguiesuszns aunsonuraiieneiteya
wionamisuszannsldlagldeuitagiiu F9ldun n1sUseunen (Estimation) uagnsvadouauyAsu
(Testing of Hypotheses) anansatdamaniiuldlunsedinld
T¥n1s3iasesiarnnuduius lneisaduuszans anduiusvoaieddu (Pearson
Correlation Coefficient) titenaaouauduiusiuveswiuus
T¥n1siinsnzsianaeeidannaas (Multiple Regression Analysis) LilaAiasnzvindnadusiug
sELUaiaeiiuR Ui 1 /1 wazldnsAmnasainsannesetsiie (Simple Regression)
Wi enndeusziuedfey (Sig) ﬁ'n,ﬁ'mwummgm (S.E) ArduUsyans anaesvedanensal (B)
AdulsyansnnnosluluuazuuinsgIu (Beta) ArauAIaLAdey (STD. Error) way Aradailily

MINAFDUANNFFIY (t)

NaN133Y

nausegsdulng Wnenda 284 au Anludosaz 71.0 fo1aszwin 20-30 T $1uiu 371 Ay
Anifusosay 92.8 szfunsAnuUTayns $1uru 339 au Andudosas 84.8 waziieldadseyd
10,001-20,000 v AungANssUNSITUINTAUGNIIAvBINGUFTag1aNUTIT dulng)dvanandn

Tun1sldusnns Twseedudwazusnisivainuans Asdusesay 79.3 Wud1suwsn 589a9u7A8

dnSwaszvinsANusuiinvaunadean (CSR) YasadAnTidInane
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A
o

Fed1neanuazan Anlusovayr 73.8 wavdnunfe anuiise Andudevar 66.0 SaunAonIsiusAs
vpantnny Antdusear 28.7 muaisu
=) 'S o/ o -4 . . .
N159AFITUENRAUNUS (Multicollinearity)
MIIATIEREdUITUS 58 Multicollinearity Ao MsitasgsinnududassreinnuraInLAG oy
lneldn1smaaau Pearson Correlation Fudu3sn1sniAmead i uananassnuiluzuiuuvuin
LALTANI9UBIANUFUNUSITUFUNTIVBILAaL ALY tnetunUSsuisuiuYI9veIA1duUseans

U v 5 o

ANAUNUD AN

e

A15197 2 ANUNLNEANFUUSEANTANFUNUS

AnduUsanSavduus SETAUANMUFUNUS
0.81-1.00 ANNAUNUGTEAULIN
0.51-0.80 AUFURUSTEAUUILNANY
0.21-0.50 ANUFUNUSTEAUL DY
0.01-0.20 ANUFUNUGTEAULBENN

0.00 laifipudasiug

1 o

AN5199 3 LARIANUAUNUSVRIAWUS (Coefficients) Tuls 898 MSNasEMIN9ANUSURAYRURD d9AU

(CSR) vas UTEnidanasonuinaluyunevesduilaa Tudwmin ¥ays : nsalfinw

AuUdNITA wienils
Coefficients ¢
o Collinearity Statistics
AuUs

Tolerance VIF
1 AUTURAYRUAULATHFAA 343 2.918
AUSURATOUATUIS LTI 265 3.769
ANUFURATBUAUNVNNE 374 2.675
ANNSURARULTENs1seuUTE Lo v 338 2.957
Anufisnalavewuslag 374 2.676

9NAN597 3 waneAn Tolerance sﬁaﬁmagujszmw 0.265 - 0.374 FafiAannin 0 waze VIF
fiAnogsaring 2.675 - 3.769 Fedentiosndn 10 9nd 2 wansliduilsmodgmanduiussaing
AauUsdase (Multicollinearity) W3asiawUssiu loun ANuSURAwoUAWATYENa (Economic Responsibility)
ANUTUAATOUA 11T 8555 (Ethical Responsibility) A1U5UR AtaUA 1N MUY (Legal Responsibility)

AUANTURAYRULT a5 15uUs¥levil (Philanthropic Responsibility) Aruiianalaveruilna

nswaszuinsanusuiinvausadeay (CSR) Yasa9AnsAidinane

AMuUAnAvasgnA: nsdifnwraudnishuisllsludwmiavays

Page83



M9EATINYINITIANG Journal of Management Sciences

UAINYIRBLNYATATERS Kasetsart University

I 3 atud 2 nINYIAY - Funeu 2567 Vol. 3, No. 2, July — December 2024

(Customer Satisfaction) warAusinAvewEuTInA (Customer Loyalty) Lifiaauduiusdeiuuaz iy

= I a U
5L UUDATEAINAU

a1

A15197 4 LERINANTTIATIEVIFILUTDATE DA AR ILUTHY

dnSnandenananUANG

fauus B Beta t P-value
Al 197 1.485 138
AUTURAYRUADHIALAULATYFNA 172 71 3.564 .000
AUSURATDUATUATLTTY 288 282 5.173 .000
ANUTURAYRUMUNVILNY 183 .180 3.930 .000
ANNSURAvRUTSENS SUUsE BT 130 130 2.706 .007
Anufisnalavewuslag 180 176 3.831 .000

R =.8310, R Square = .6910, Adjusted R Square = .6870, F = 175.8040, P-value = .0000

1nM5197 4 lenadn Jadeiidsuasioninudng lunafianumnzaufudoyaluszduila
Tnefuusduilflunisnensaife mnusuiinveudedinuduiassgha anuiulaseudusiosssy
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ABSTRACT

The objectives of this study were to describe the roles and responsibilities accepted by
HR consultants in the Thai business environment and to examine the competencies of HR consultants
that are suitable for the stated needs of organizations based in Thailand. The research design
employed qualitative research, with a case study serving as the research strategy. The data
collection methods were in-depth interviews and document analysis. 12 people—HR consultant,
HR director, HR manager, vice president, board of executives, and general manager—were participants.
The findings categorized the roles of HR consultants in Thailand into three groups: human developers
or teachers, organization helpers or mentors, and business partners. Additionally, the competencies
suitable for HR consultants in the Thai business environment were divided into four groups,
each representing a body of knowledge, skills, attributes, and ethics. This research suggests implications
for five groups: practitioners, clients of HR consultants, the education field, HR associations,

and the theoretical domain.
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! Independent Scholar

Exploring the Roles and Competencies of

HR Consultants in Thailand:

0698ed



Page9l

M9EATINYINITIANG Journal of Management Sciences

UAINYIRBLNYATATERS Kasetsart University

I 3 atud 2 nINYIAY - Funeu 2567 Vol. 3, No. 2, July — December 2024

Background and Signification of the Research Problem

Since 1994, consulting services have been in high demand among business, non-profit,
and governmental organizations in western countries. Every year, many experienced workers
join the management consulting profession to provide consulting services (Barcus & Wilkinson, 1994).
This book notes that management consulting marked the beginning of consulting firms; however,
it asserts that these companies must continuously incorporate new services.

In Thailand, the consulting profession has emerged as the most challenging job for workers
with extensive or moderate experience who seek a new career where they can apply their knowledge
and experiences to assist individuals or organizations in resolving their problems or enhancing
their operations. The number of consultants in Thailand has recently risen, as evidenced by data
from the Thai Consultant Database Center (TCDC, 2024), which reports 10,115 registered consultants,
including HR professionals.

A business consultant is expected to possess a diverse array of qualities. In the book
"The Definitive Guide to UK Consulting Firms" by Restell & Kumar (2008), a study that included
interviews with prominent business executives outlined the following characteristics of a consultant:
entrepreneurial, intellectual, curious, resilient, knowledgeable in their field, academically well-rounded
with diverse interests, problem-solving oriented, capable of quick thinking, proficient under pressure,
adept at managing uncertainty, effective commmunicators, attuned to the needs of entrepreneurs,
possessing emotional intelligence and interpersonal skills, proactive, eager to learn, cheerful, dynamic,
and flexible. The fundamental competencies that a consultant must possess, as demonstrated
by Caluwé and Reitsma (2010), include the ability to create a favorable atmosphere, listening,
sensitivity, communication, presentation, persuasion, integrity, reliability, loyalty, and the ability
to generate a vision, as well as flexibility, analytical skills, conceptual thinking, learmning orientation,
creativity, balanced judgment, awareness of the external environment, and vision generation.

Research reveals that despite the recent surge in the use of consulting services, the quality of
these consultations remains largely unknown. The competency of the consultants is the most important
factor that influences the quality of consulting services. Some people or organizations that have
experience using HR consulting services are still not confident that the HR consultants who gave them
advice were qualified or had suitable competency to help them. Meanwhile, most consulting firms
aim to satisfy their clients by either recruiting and selecting qualified consultants or developing
their own to effectively serve them. Therefore, both parties find themselves in a precarious situation:
the companies require the services of consultants, and the consulting companies require metrics

to evaluate the quality of their consultants. As someone who has worked in personnel management
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and HR for over 40 years and as the previous president of the Personnel Management
Association of Thailand, | decided to study this issue to find solutions to these problems.

The researcher has proposed the following study questions:

1. What are the roles and responsibilities of HR consultants in Thailand?

2. Which HR consultants' competencies produce good results in the Thai business environment?

Research Objectives

1. To describe the roles and responsibilities accepted by HR consultants in the Thai
business environment.

2. To examine the competencies of HR consultants that are suitable for the stated needs of

organizations based in Thailand.

Literature Review

Human Resource Management (HRM)

“HRM is the utilization of human resources to achieve organizational objectives” (Mondy
& Noe, 2005). As stated by Cascio (2016), the evolution of HRM has four growth stages. The first stage
of HRM emphasized employee concerns such as screening applicants, conducting orientation
for new employees, collecting and storing personal data on each employee, planning the company picnic,
and circulating memos. The "Personnel Department” was the department responsible for these functions.
The second stage of HRM began after the Civil Rights Act of 1964 was passed. This stage was considered
“the government accountability stage." HRM functions during this stage were emphasized on
antidiscrimination laws, pension laws, health and safety laws, federal regulatory agencies and
their interpretive guidelines, and court rulings affecting virtually every aspect of employment.

The third stage was referred to as "organizational accountability”. During this stage, the HR
department's responsibilities related to social trends accelerated demands for improving the quality of
work life, managing cultural and ethnic diversity, and continuing training and retraining.

In the 1990s, HRM evolved to the fourth stage. We can refer to this stage as a "strategic partnership.”
It focused on the roles played in the struggle of both large and small firms to gain and sustain
a competitive advantage in the worldwide marketplace. Top management. This stage emphasized
the roles of top management and line managers in looking to the HR department to control costs,

enhance competitiveness, and add value to the organization in everything.
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The functions of HRM include: HR research and information systems; union/labor relations;
employee assistance; compensation and benefits; organization and job design; human resource planning,
performance management systems; and selection and staffing, as stated by McLean (2006, p. 11).

Human Resource Development (HRD)

McLagan (1989) introduced the MclLagan HR wheel, illustrating the connection between
HRM and HRD, as seen in Figure 1. This model points out the integration of three principal functions
within human resource development: (1) training and development to augment employees' knowledge,
skills, and attitudes; (2) organization development to enhance the effectiveness of the organization
through systematic change processes; and (3) career development to assist employees in navigating

their career paths.
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Figure 1: McLagan’s Human Resource Wheel

Source: MclLagan (1989)
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According to Gilley, Eggland, and Maycunich (2002) the HRD mission is composed of four

areas as shows in figure 2.

Short Individual Performance
Results term Development Management
Long Career Organization
term Development Development
Individual Organization
Focus

Figure 2: Principles of HRD Model
Source: Gilley, Eggland, and Maycunich (2002)

The principal components of the HRD mission are: (1) individual development, which aims to
augment employees' knowledge, skills, and attitudes to enhance their current performance;
(2) career development, which focuses on long-term advancement by evaluating individual interests
and abilities to strategize for future roles; (3) performance management, which addresses the organization
collectively, ensuring employees possess the requisite skills and motivation for optimal performance;
and (4) organizational development, which seeks to enhance overall organizational efficacy
through structural modifications, cultural shifts, and strategic planning.

Organization Development (OD)

Between 1940 and 1960, organizations and people began to benefit from the sharpened
philosophy and methods of organization development (OD) (Swanson & Holton, 2009).

“OD is any process or activity, based on the behavioral sciences, that, either initially or
over the long term, has the potential to develop in an organizational setting enhanced knowledge,
expertise, productivity, satisfaction, income, interpersonal relationships, and other desired outcomes,
whether for personal or group/team gain, or for the benefit of an organization, community, nation,
region, or, ultimately, the whole of humanity” (McLean 2006, p. 9).

Spector (2021) defines OD as a family of techniques designed to help organizations
change for the better. It entails the application of behavioral science principles and procedures

to help employees improve performance and interact more effectively with coworkers.
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The entire organization, or a significant portion of it, participates in OD, which aims to bring about
significant changes in the organization's operations.

HR Consultants: Roles and Responsibilities

According to Gilley, Eggland, and Maycunich (2002), many consultants enter the consulting
profession from the ranks of the HRD field. In HRD, there are two primary types of consulting:
performance and organizational development.

Snell, Moris and Bohlander (2013) stated that many HR managers go outside their organizations
for professional assistance from qualified consultants. HR managers expect consultants to solve
a variety of HR problems.

There are various issues and problems that HR managers expect consultants to address
and solve. According to Snell, Moris, and Bohlander (2013), most consulting firms specialized
in one or two areas of expertise. The areas for which consultants are used most frequently
are pension plans, executive recruitment, health and welfare plans, psychological assessment,
wage and salary administration, job evaluation, and executive compensation. Those enlisted consultants
can assist organizations in areas such as selection, training, employee motivation and satisfaction,
performance appraisal, and the design of organizational structures and working conditions.

As stated by Elaine Dickson in the book Handbook of Management Consultant Services
by Barcus and Wilkinson (1994), “the human resource functions are broad. The human resource
functions encompass a wide range of activities related to the human aspect of an enterprise,
and they can take on diverse forms within different organizational settings.

Competency Concept

Human resource management history has documented the competency method for
approximately thirty years. In 1973, David C. McClelland published a research paper ‘Testing for
competency rather than for intelligence’, which has been credited with launching the competency
movement in psychology (McClelland, 1973).

According to Rothwell (2005), the term competency can refer to "an underlying
characteristic of an employee that results in effective and/or superior performance in a job."

Spencer and Spencer (1993) defined competency as the combination of an individual's
underlying attributes, skills, traits, knowledge, and motives that have been casually related to

superior job performance.
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According to Cooper, Ken (2000), “competency is a cluster of knowledge, skills, and attitudes
that affects a major part of one’s job.”

Study of HR Consultants Competencies in Thailand and Other Countries

There are a few studies concerning HR consultant competency. Most studies regarding
this topic focused on HR professionals or management consultants. For examples: Ulrich
(1997, p. 251) suggested a three-domain framework of HR competencies, which includes
knowledge of business, delivery of HR, and management of change processes, as shown in Figure
3. He explained that competencies in each domain contribute in different ways to the overall
performance of HR professionals.

In 2006, the Personnel Management Association of Thailand (PMAT), a professional association
of personnel managers, personnel officers, labor administrators, academic professors, and
lecturers in Thailand, reported that they had set core competencies for HR professionals from

their study of HR professional competencies, as shown in figure 4.

Knowledge of Business Knowledge of HR Practices
(financial capability, strategic capability, (staffing, development appraisal, rewards,
technological capability) organization planning, communication)
18.8% 23.3%

Management of Change
Creating meaning, problem solving,
innovation and transformation,
relationship influence,
role influence)

41.2%

Figure 3: Relative competencies for HR professionals as business partners (data from 12,689 associates)
Source: Ulrich (1997, p.251)
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Figure 4 Competencies of HR professional

Source: Personnel Management Association of Thailand

Thai Context and Culture

As said by Williams, Dobson, and Walters (1996, p. 24), culture is a significant factor in the success
of strategic implementation. Because organizational culture is a significant contributor to strategic analysis
and the development of strategy, it influences what other members of the organization attend to,
how they interpret this information, and how they react. “If we wish to change organizational culture,
we will need to influence the thoughts and behavior of individual employees" (Williams, Dobson,
and Walters, 1996).

The significant of teacher in Thai Context

In Thai society, the term "kroo," or teacher, has many meanings and influences Thai people
from birth until they grow up. Thai people are familiar with various metaphors, such as "Mother is
the first teacher in our lives," "Teacher is the mold of the nation (Mae Pim Khong Chat), "Teacher is
the candle light," and "Teacher is the leader of life." Teerasak Akarabavon (2001, p. 10-27)
defines the term “kroo” as a person who has a career concerning teaching and supports the learmers
in many ways. He explained that “Kroo” has four important roles: (1) build a new generation;
(2) develop human resources; (3) maintain the nation's culture; and (4) cure society. Summery defines
"Kroo" as an individual within society who assumes the role of a human resource developer,
aiming to elevate the soul's level in accordance with societal norms. In order to achieve this, "Kroo"

must recognize the worth of humanity and suide the student towards the correct perspective.
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Research Methodology

For the research design, qualitative research was used, as was a case study for the research strategy.
The researcher selects an in-depth interview and document analysis as the main data collection methods.
The research process entails emerging questions and procedures, data typically collected in
the participant's setting, data analysis inductively building from particulars to general themes,
and the researcher making interpretations of the data's meaning.

Data Collection and Analysis

The data for this study were collected from documents and in-depth interviews with
14 participants from these three groups:

1. HR consultants in Bangkok and its surrounding areas who have at least ten years of experience
in HR consulting.

2. HR managers that have experience using the services of HR consultants.

3. CEO or M.D. in the organizations that have used HR consultants' services before

Table 1 displays a list of the participants along with their backgrounds. To keep it confidential
for these participants, the researcher used codes instead of their names. As this research is
case study research, the researcher divided these participants in the table into two groups: the first group
includes PO1-P07, who work and reflect their views and experience as HR consultants, and the second group

includes P08-P14, who express their opinions and experience as HR consultants’ clients.

Table 1: List of the participants

Working HR Working
Code Position Age Gender Nature of Business
years Years
HR Consultants

P01 HR Consultant 69 Male a8 Freelance 40
P 02 HR Consultant 59 Male 36 Freelance 36
P03 HR Consultant 52 Female 32 Consulting Company 25
P04 HR Consultant 40 Male 20 Consulting Company 20
P 05 HR Consultant a2 Male 22 Consulting Company 22
P 06 HR Consultant 62 Female 41 Freelance 41
P o7 HR Consultant 45 Female 25 Consulting Company 20
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Table 1: List of the participants (Continued)

Working HR Working
Code Position Age Gender Nature of Business
years Years
HR Consultants ‘Clients

P08 HR Director 58 Female 36 Construction Company 36
P09 HR Manager 59 Male 35 Trading Company 20
P 10 HR Manager 50 Male 28 Finance 26
P11 HR Manager 48 Male 26 [T Company 26
P12 Vice President 59 Male 39 Public Enterprise 15
P13 Board of Executives 59 Male 39 Public Enterprise 20
P14 General Manager 60 Male 40 Industry 20

Quality of the Study

Triangulation of data sources was applied in this research. This research uses the technique of
comparing and cross-checking the consistency of information derived at different times and by
different means. This has been achieved by comparing the perspectives of individuals from
diverse backgrounds and points of view, as represented in the participants' selections.
Furthermore, written evidence in the form of individual e-mail reports, documents, and
interview transcription reports can be incorporated.

Ethical Protocol

According to Creswell and Poth's (2018) suggestion, the researcher asked the participants
to sign an informed consent form before they participated in this study and gave each participant
an opportunity to ask questions. Moreover, the researcher maintained participant privacy and
confidentiality by using a code to represent each participant instead of their name. All research-
related documents were kept in a locked filing cabinet to make sure that they remained
confidential and secure.

Limitation of the Study

This research collects data from three groups of participants: HR consultants, HR managers, and
CEOs, or M.D.s, who work in Bangkok, and parameter only.

Finding and Discussion

In this paper, | have presented and discussed the findings concerning the roles and

competencies of HR consultants only.
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Finding about the roles of HR consultants in Thailand,
From the findings concerning this point, | concluded that the roles of HR consultants in
Thailand are divided into three groups: the role of human developer or teacher, the role of

organization helper or mentor, and the role of business partner, as shown in figure 5.

Teacher or Human Developer

HR Consultants’

Organization Helper or Mentor

Roles

Business Partner

Figure 5 Roles of HR consultants in Thailand

As a human developer or teacher, the responsibilities or activities that are done
by HR consultants are: to transfer knowledge; to train the employees; to coach; to suggest or
supervise the executive, HR staff, and employees. The interesting concept that was picked up
from the informants is the role of a "teacher,” or “kroo” in Thai. The meaning of this term
seems to be the common meaning, but for Thais, it gives a feeling of Thai context and culture
as the statement of the informants: PO1: “ We will have a good chance to be a line manager.
I mean, suggest a line manager.” P02: “Actually, the role of a consultant is to assist. We think
that they are people who have some problems and need help. | think it should be like,
"Teacher.” PO3: "HR consultants are like teachers who teach students who fail. It is like we train them
to pass the test”. P09: “The important thing is to transfer knowledge that customers can do
by themselves.” In the Thai context, teachers have more roles than teaching students in the classroom.
This accorded with the statement of Teerasak Akarabavon (2001) mentioned in the literature review.

The second category of roles involves serving as an organization's helper or mentor.
This concept refers to the activities of HR consultants in helping clients find a way out of
their problems or solve them. In other ways, the consultants may guide or propose alternatives
to manage or practice for their clients, as the following statements emerged from the interview:
P06: "We just guide the best; however, the duty to make decisions belongs to our clients, not us.”
PO7: “For me, the role of HR consultant is to be a mentor, teacher, or the one who helps

the organization solve its problems.
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Finally, when discussing the role of HR consultants as business partners, it's important to note
that there are two distinct statuses for HR consultants. Firstly, as employees of the consulting company,
HR consultants are responsible for achieving the business goals of their company. Therefore,
in their current role, they must establish relationships with their clients and promote their company
to potential future clients. Meanwhile, as the consultants of the clients, HR consultants have to work with
their clients concerning the business goals of their clients’” companies, as the statements expressed
by the informants” P05: “As the employee of a consulting company, | have to find new projects
for our company and also manage the obtained projects. Every consultant has to try to achieve
the assigned targets every year.” P09: “At present, HR consultants’ role has changed into
that of business partners and will become more so in the future. The consultant will provide services
from a customer perspective and try to use their knowledge to enable the client's business."
This concept accords with Ulrich (1997) and PMAT (2006), as mentioned in the literature review.

Finding about the competencies of HR Consultants in Thailand,

This finding allows for the division of competencies suitable for HR consultants in
the Thai business environment into four groups. They are a body of knowledge, skills, attributes,

and ethics, as shown in Table 2.

Table 2 HR Consultants’” Competencies

Body of Knowledge Skills Attribute Ethics
Human Resource Presentation Maturity Keep clients’
Management Communication Personality confidential

Human Resource
Development
Organization
Development
Scientifics
Business

Consultancy industry

Team working
Life and Work
experience
Listening
Conclusion
Question and
answer technique
Analyzing
Problem solving
Apply knowledge

Time management

First impression
Friendly

Open minded

Be patient

Human relations
Understand Human
Nature

Have own idea / own

words

Honesty

Trust

Tell the truth

Tell clients the best
way

Positive thinking
Optimistic

Express idea directly
Concern clients’

benefits
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These competencies emerged from the informants’ opinions. For examples from their statements:

P03: "The initial consultant may have a unique approach to problem-solving." "One competency is

"o

analyzing and making decisions on the problem." "They should have experience in every HR
and consulting loop." PO1: “The second important thing is interpersonal skill. For example,
Question and answer: how to ask, how to answer, how to make a conclusion, how to communicate”
PO4: “Sometimes characteristics and dressing are important. Especially, we should improve
our dressing to reflect the organization'’s culture." PO5: “The first core competency is the knowledge of
the consulting industry, such as competition, competitive goods, or services.”

The first three groups of competencies mentioned above provide many details that
readers can learn from the research. However, in this section, | will focus on the topic of ethics.
Some informants expressed their desire for an organization to be in charge of organizing the code of
ethics for HR consultants, as indicated in their statements. P08: “/ believe that in the future, the demand
for using HR consultants will increase, and | expect that there should be an association to control
the quality and ethics of HR consulting services as well as other consulting fields." PO6: “In other countries,
wherever in western or Asia, they have accreditation for HR professionals that includes HR consultants,
so | think that this study will be very useful for our country to develop the accreditation for
HR consultants in Thailand. It may be done by PMAT (Personnel Management Association of Thailand).”
This aligns with the findings of Joungtrakul (2010)'s study, which asserts that a code of ethics is
a crucial element of any profession or occupation. It is a set of guidelines for conducting oneself
in performing and discharging his or her duties and responsibilities according to such professional
competency standards."

Implications and recommendation

The researcher would like to propose implications for five groups.

Implications for Practitioners

The practitioners in this section are HR consultants. The study's findings could serve as a guide
for HR consultants, enabling them to understand roles and competencies from the perspective of
experienced HR consultants, as well as from the perspectives of executives and HR managers
who serve as their clients. This will be the information they need to develop themselves in order to

meet the expectations of their consulting company and clients.
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Implications for Clients of HR Consultants

The researcher has two points of view for this group.

First, HR managers and executives may use the information presented above as a tool
to measure qualified consultants.

Secondly, understanding the roles of HR consultants can serve as a valuable guide for clients.
For instance, we should anticipate that consultants will assume the role of a teacher rather than
an employee. This implies that effective consultants should empower our company's staff
to independently perform tasks, rather than relying on consultants to do so. As parents,
we should expect that the teacher will teach our children to do exercises by themselves,
not for them. The concept of using consultants is the same.

Implications for the education field

Future studies can utilize the findings of this research. Any institute that wants to create
a program for developing competency for HR consultants may use these findings as a guideline
to design the curriculum.

The implications for HR associations

The findings of this study can serve as criteria for HR consultants in Thailand to receive
accreditation from the Personnel Management Association of Thailand (PMAT) or other HR associations.

Implications for theoretical

The study's tentative competency model for HR consultants in Thailand serves as a basis

for future development in the academic process.
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Abstract

Artificial Intelligence (Al) represents an innovative tool that enhances the efficiency of
business administration by accelerating processes. Due to its capability to rapidly analyze data,
Al enables precise business solutions and decision-making, thereby increasing the effectiveness
of firms' online activities. However, consumers are increasingly concerned with the ethical
implications of businesses utilizing Al. This research seeks to investigate the impact of Al-related
ethical concerns on the consumer perception of corporate image. The researcher employed
a purposive sampling strategy, selecting a sample of 483 individuals who have recognized and
experienced businesses utilizing Al. An online questionnaire administered served as the research instrument.
The statistical analysis included multiple regression analysis and Pearson’s correlation
coefficient. The data were analyzed to assess the influences of independent variables associated
with ethical issues in Al utilization—namely, Privacy, Trust, Agency, and Security—on the dependent
variable, Corporate Image. The result identified that the ethical factors influencing corporate image,
in descending order of impact, are Security (0.308), Trust (0.221), Agency (0.124), and Privacy (0.112).
These research findings provide valuable insights for businesses considering the implementation
of Al technology in their administrative and marketing strategies. By establishing guidelines or policies
that address ethical concerns, organizations can effectively safeguard and enhance their

corporate image.

Keywords: Ethics, Artificial Intelligence (Al), Corporate Image
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fafaniunsaluazasuiiiuyanavesesdnsgsia 1wu vidvvudienvu unanesudnouifise
eviaenlsiwid olouiuly (@ 3Rywun ARnws, 2565) Wil Useidiuguasesssy Al fanan dewanseuluwsay
sonmdnuaiuaranuideiiovesssdns dafedlinaregrannlunsiieidsndufuin
Usuiduilymduasesssulunisléonu Al Swmadudeanidemesdintlunissensuededio Al 1
wiltlumssidiumamngsio dafu ssdnsgsindiuaunniadimadeuemeduadesssy Al fleuntes
dldnuldlifnaundmieninudna lnsnmsasianudasadeliiudldenu dvuauinsnisinm

£

Joyadiuiivewlinu Mzlignmeunsvietluldlnglildsuouga ieassmnudeduiasaugla

Ya v

Tifudu3lne (Miyazaki et al,, 2024) 91nAnudIFUeIUsHAUAUITEETIN Al TinTu {38189

o '

Wigerindunsfnwiisiiuamiuduiusszminsssifiudinansenindnvalvesesdns eswin
msfneniendulvgiduns@nuidadsnumansuasngfnssuasins laeldsslouisiveidmanm
Hunsiessillemanndeyaniend uwiddliiins@nunanuduiusvesiuuusinuasesssunmsldanu A

funménualesing Welimedsan s deuisidodaBnasumanuleyalgugdl (Zywiotek et al, 2022)

Uszhuatesssumsldlyaiussivg

Tfidenwanwaigsialuyuussvasduilag



M9EATINYINITIANG Journal of Management Sciences

UAINYIRBLNYATATERS Kasetsart University

I 3 atud 2 nINYIAY - Funeu 2567 Vol. 3, No. 2, July — December 2024

iall wamsAnwaneAdeiiazdulstlevdnessdnsgsiafildmalulad Allunisdndugsia dWeowmu

LUINNAIURTEFITY Al NneUnTadasdnasun ndnualNfveeInnste

AYMAUYVBINTIIY
wWeRnwdviswavestladuaududiuda (Privacy) aulingla (Trust) mswnuiiluayed (Agency)

wazAUUEAAY (Security) 10983ANSLY Al Ndanasanndnuyalvesgsia (Corporate Image)

NINUNIUITIUNTTY
a a a v
wuIRRLAzNge)ITEsIIUTUNSTY Al
Yyayseivg (A) vanedis n1sldesasdnsnanauiiamesiduuwuuanuansanssandyan
VoY HumnsWeulusuny nsruumsuidamlaedaneiiy (Algorithm) visessuudfifniseng o
asumsiseuiveuaIawinsnanauitumesivileunisiSeuzvesyud (Machine leamning) (Huang & Rust,
2021) walulag Al ligniluldegaumnsvangluesdnggsia lnawmnglununmaneeulat nsdeduls

v

PANLUUNAYNS NMsasuauduiusiugnA saufsniseenuuulsraunsalifviiugndn (Davenport et al.,

Y

'
a =

2020) 103910 Al anunsauszsnanateyaumaldegisain san157 uaziideRanainiiveuiuld
vl Al gninanldlunisesnuuuduiuazuimsiinssuanudesnisvesgniseyanaldiduegied
ﬁgﬂumﬁwﬂwmwmémﬁmw‘iﬁmmsﬁmﬁugﬂﬁwLwiasﬂu nMsUsnatayavemginssumsldnuealag
YAty  MNUsEAVB N mwEY g svansadiusenue fils ureuiiaelavesgnd iRty
(Hermann, 2022) agdlsfiona wiiszuudaluifues Al wquiiowinfislowmituiesinsgshuargndn
waififinssedouiefusiossaludsaumning Lidnzdunisinvideyadiusiivesgnédn (Privacy)
eusziteyadenadluli AlSeuiuariiaszinagns anuindefevesdoyad AlLSouiun
(Trustworthiness) N15ATI3ABUBARLUATTIYIU (Bias) Nsasisiaznseduaudean1siinugnen
Taglaigia viliAnaudesnisusiaasuAusudu (Consumerism) saudensld Al
nsvhanuvesyed bigsiaviannulusssumfvasgnAuiau fduiusiuuywdass (Rai, 2020)
MNMsMUMTTUNsIIAedesiuatesssumsld Al wuin fvdnnisinnuneldssylingsia
msdadewlold Al Tumssduiiue lidasfumnulussla (Transparency) arugfsssunagiiiossssy
(Justice and faimess) N13lainszyiAsire (Non-maleficence) Awilnnisssu (Beneficence) Mslyianm
Tumsandula (Autonomy) Msilame (Explicability) A1m5uRiaweu (Responsibility) A2alidla (Trust)
Aunaung o und wd en (Solidarity) wazAU ud1usm (Privacy) (Floridi, 2019; Glikson & Wolley,
2020; Hermann, 2022; Jobin et al,, 2019) uenanil Ssfimhsnuszduanasgesdnsifion1sfing,
Wemansuay TanusTIIWEsENYIA (UNESCO) Amundauuriinuasesssunsiy Al vau 10 Ussms

Al AuzaNLazUaonie (Proportionality and safety) mauiasnsisaziuag (Safety and security)
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auinfisusazlidutswen (Equity and non-discrimination) Augadu (Sustainability) dnSanu
Jududuaznisunlesdeyadiuyana (Right to privacy and data protection) nsffiuguasindula
Imauw&&j (Human supervision and decision) AulUs slawagaduela (Transparency and explainability)
PUTURAYEU (Responsibility and accountability) m3mseviin3aznislyinius (Awareness and education)
LLazm‘ﬂJ%"UL‘IJ?{EJumifT’lﬁ'U@jLLaLLazmmiwﬁaai‘jLaua (Adaptive governance and collaboration)
(Morandin-Ahuerma, 2023) @195 UUsSunn1shd Al Tuuseinalng d18naunauIingd1answay
wielilauien (2565) I8t vmauuaUfoResesssudu Al isau 7 udnms Ao eoundudusi (Privacy)
AusTuAsazUasnste (Security and safety) a11ul3a191a (Reliability) aa1ulusslawazeSuiele
(Transparency and explainability) NM5zAUSURA (Accountability) Armtdusssy windlen uagliuvaien

(Fairness and non-discrimination) uasuywdilugauandyagivseivg omnudiduvemyveni

v
o

(Hurnan oversight and human agency) 714 31nA1sMUMIUISIAUNSIUAINGT JIeldiden Useinu
fuasysIIulunslY Al efnwinansenuiinennanualueseans aemeludl
(1) anududiuda (Privacy)

euludiuidedudvsisinmuesyaranawinsfediinras lnswnnzmsunleeyadius

] o

nsideyadiudlumeunsnseldnu sufinisldussloviainnsussinanatoyadiuiivesgnai

[
v 3 £% v

Tngld Al 19Tl aeAnsdosdsliidvestoyaniuarmiuaylasunisBuseuneu (Zhang et al., 2021)

athalsfinu wifldnuuazgndasadidaleuisanududiiviovun uideyadinandndu

o

nansfimme s diangmeiioailiidnuiseuduadludom dudlmAmadaaula
fidmainanmsiniuianssusinegle wazliidileidnsideyadiuyanavosmuazgrifunaziiluly
1ne8IAns (Kerry, 2020)

e ﬂiﬁqsﬁﬂﬁ'me@mﬁu&y’ﬂﬂ%’nwﬁﬂamLﬂuf%’;uﬁ’ruaagﬂé’ﬁ Biweiivsyiimsaediadeyadiuimineu
ﬁﬂﬁa”ﬂﬁﬁuﬁﬁq%mﬁmﬁﬁ ?jaﬁﬂﬂajmwé“ﬂwaiﬁﬁmaaaﬂﬁﬂsﬁw (Tapanainen et al, 2019) A1NKNANISITY
989 Zywiotek et al. (2022) wui1 ns¥nwamdudiuiivesflfiud ofenussulatidwaly

nmdnvalvesuEnaty WedldnudessulatidiBenvuuuwnannesuvatesnssuitimssnwany

¥
P

Judwdvesfeyamine ldnumaiiinegldnaeguuunanesuenundu wasiivnliuiiay

NANAUNVBIRIANT YA UNSYINAlSuard LU amaInunTu (Al-Gasawneh et al, 2022) Ms i aya

RV

o

H1unnsesuladuegnAtunnd199Innisdersuuuntndent iesndldnulildfnsenansiu

] o

wywdlaemss viiliemuenaniafeiumsinudeyadiudilunistereddgunn ineadudeyadiuda

Y

a

oy wosnsdny dwa swdsleyatnsnsinfigndlililuunanvesy daiu n153nnsu1nsnis

rududiuiegninddmaegBwensinduladeluewian (Kim & Oh, 2017) Anuddglunisdii
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Toyadauynnalaonsly Al Sedwasionmdnualesdnsesiann Tnglanglutiagiuiifvnnssilva
Foyadrusifldnuiailugensanssussulatsuuann
(2) anulingla (Trust)
annnglav (2561) Idnanli “anailindadunngrudosiudmivayveniuasdan
Tunsiawn Ysuuss wagldau A Tngunfdudadauaiunsainanusantingdayana anuduius
fnndsues anunizal deyatnians uiessdeusldunndetuly dedu drderuves “enalinde”

fﬂe\‘lﬂ'au‘UNﬂ’J’NLLaSL‘LJuu'WZJSSilI 0 EJﬁiilI‘U’]C‘]LLa’Jﬂ’J’WiJVL’J’JN&L%ﬂJB\‘IiJHHEJMﬂ mﬂmﬂmmauwuﬁmumaq

visouauiiuly egndlsfinn Womelulad it mdlindedwSuiatuinde viounamiasusiag 4
sunanardudsingnisalanulinsdsluvsundidnnseiind (etrust) (Ferrario et al,, 2019) luguues
voslaa “Arulinde” mneds mnuidedifuilaafidegsisinezduiununeldanunands
st rufuidinuaanse aeldienuiuasauusisauiia nieutsilaanud edndaselunsan

(Chen et al,, 2021) mmﬁmﬂﬂaﬂﬁ@’uﬁmLLasﬁsﬁaﬁ%ﬁumuimﬁulﬁaaiNamaﬂﬂ Tenudesulilala

Fuslaanuesgsiaitnlindainfinménusinf daudeivsg uasinusssy (glesias et al, 2018)

Aulindalugsiafild Al wiian1sldnuvedssuy Al @1015009UANBIAIINABINTVD

v a a

Huslaald ssuu Al vesgsiafinuaudinundeds danuanansalunisiiuiniseas danuvivadiowiniiu

U q q

anumsal laifideyatmanssia (Al hallucination) awniiszuuldlunstiuinshifanudni Wileld
fedmiudlinu fuslnaiufduiusiugsfedild Al deumanTeimsdadulaveswaniunaziilug
msussadhmneiicdaliognesuiu lihesdunssuaumeahouiaskadnsiiinlindavesssuy Al
Tumsvingsnssusing q ermgndfedumstiuagnsznedeyaimans WielilAsanuidlafinvievvasy
(Fake news) Tunmsnssiudng mnguslanddnfseundesidemmuduaulugsiaiild Al aaslinde

Tugshadenaniazanas uazdwmanenmanvalluBsauvesgsnalufiandie (Peukert & Kloker, 2020)

o o

sty anulindanduslnadselugsianild Al fuhdgsonisasanindnunivesesdns

(3) nsunuitlunywd (Agency)

a

Wesnanuauisavesnalulad Al Tunsviausnsglaeg1asinsa ulud wagiiusyansnm

°

wnndayed ivaieeddAnsuesdn Al ansadianunuiinisitauresyudls lnsanznulsedn
wazuiiigadesiugiudeyadiuiunin (Frey & Osborne, 2017) Aatiu Fusuiinsandsuszinu
AUATEEITUALINUNITT NG N IUTDIY Y Feorvdwmaliilasugianaintsulasy

nansynuldsaula ashﬂsﬁmm UBNNWANTENUIUTIFIAULAY ANUEIINATE L INUANITVINU

' DN 1Y

VBRI Al U 9198wmaNsENUADANNFNTUTTEnIN uTinAfueeAnsgIAalaeIY LHle9an

U
o

\Hun19IAUN19e9gnAT (Customer journey) MUduusAugIRaludunaumi199 AzgnUNINULIAEY

]

1514 Al unuindnaundunywdifinandu (Hoyer et al., 2020) dawalvinauninvesussaunisal
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gnAlasuanmshivimadsuuwladly Tnganeliimesudeuwararsuainnuidn 1 Al liawnse
weuliiugnAlsteeneinnnuliusnig :nemiddeves Luo et al. (2019) wuin degnAnSufiminanuwie
ffdnedeiuduuen (Bot) vievuewd Al gndesliuuliufidaunawungs Imsdndulatetosas
vee o o " My &
wazsandmdnanunenituvenbivihlakagldlaviveniiulananien
nansAnwUszIusEsssulunisld Al unuiuyed Ine Soderlund wag Oikarinen (2021)
WU Al fianansavimiiunuaysdle (Agency) 1ilaesuninuanvesuywd (Emotionality) kag

o o v Y.

finausssu (Morality) 2zl Suu3nissusasanuanasslunsifuuyud (Perceived humanness)

Y a

Farzdwalig Suuinisvsegnaninanuianela uavanunsadewarenmanualinvesgsianty Al

Y

o

fananadae wenanil ailnuitedundsiivsuenduyudansaviinusiudu Al lugueditu
uan1s¥iau (Murray et al, 2021) §3Aaild Al Fsaaslianudrdgyiuanuduuyudvesiuilaa
dosantladonsunuilusysdues Al aunsndsanssnuiadainuasifeauenmdnuaivosganald
(@) anuvasany (Security)
anuvasadovesunanleudutiadefifuslaalutiagtulinnuddyediann lumsdaduls
yhgsnssumsesulay arwasadensesulatisenssdumimiesiuuarlindavesfuslnafinty

biduilnasdnauelanasiianalalunisldauunannesuseaulatl (Subramaniam & Andrew, 2016)

Ao a

anuvasafoiduiiadefidisaiemnnindedevessiefisniunisooulay ewnguilaades
Frszduesulatl nsendeyaseulay waveygnligsiuiudeyadidymsesulail fuslanTsiodlasu
msﬁué’u’jflqinismaqmnLsznagjmaluswuﬁﬁmﬁﬂmmmﬂaamﬁasﬁu’uqa Wy maisiadmiuteya
(Data encryption) n1s8ududnu (Authentication) n1sgudususedlaenulissiunigusn (Third-party
certification authority) svuumstesiuteyadnsinsia (Credit card protection) uagszuudesiudeanan
nnstdueaulall (Firewall) (Alhitmi et al., 2024)

iWosmnmslénu Al iflssuudfiRmsusznanannmsiudeyadiuauann vlildnuidndna
fennuvasaselunisldonld Snfemstaufinediomeunalulad Al vilddesgnssulowes
(Cybercrime) finelsiiAnrnudemevansUwuy Wy mslafszuunesfiames (Cyber attack) msvluedeya
(Hacking) @1vynssulatuasaudaia (Biometrics in cyber crime) #3an15ld Al asiginn 1des
uazAirlevosyena ilevaenan Dawdoutmans uaenszeyruiia (Deepfake) \Wusiu sl anuideme
fuindusinifumamingduniodmarednlavosfldon wmsguaudaendelunisld Al vesgsfa

=

Juduanusuiinveuiugruiiduilanaianisainesdns gsienfinnsnisanudasadeiinagyinli

Auslaasuitensldlaimuaiesssvesesing dwabiuslaadulaldniluimasviesy aswassAnaas 9

U

' o

Suduunannesy suiaisyuuenfsennanuaivesgsnamiy (Nadeem et al,, 2021)
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wurAanqufeatunwanuaigsia

adnuniesding (Corporate Image) Mianeils N vunvesessnsgRafiyaaaneludseuivg
Andnwalfananenaine1nnisuinng msdudueu msussnduius wdndwe uinis asdvie
Yot viewnamiesueouley flesdnsgsialsiainnszaumsnl Wiennws uasuoummsziivla

uyi s suvwinauidnluduInniolgauseatAnsgsNatug (Tapanainen et al, 2019)

'
al

msaudumsvsenisdeasesdnsilunwavieuligsiadufivansu mnesdnslasumseeniulusiiud
sriliAnanulsiuSeuneanisudadu mndnvalssiennlulededdglunisdndulatonsduilan

v a

fdwdeiweauslnaselvl aseanuiulalinudfidwladude wesdiefinlssansamminisiy

a

Titugsiialdsae (Al et al, 2020) nmdnualvesgsafild Al luniieunsdsdayaraiuduilaasuii

q

£y

wAnssuLaz A dunuiiusnvesesinsfuetnils fuslaraunsamanisalldinlusunangsia
agsudunislunumaiy denngsfadamdnwalia Avuneaudn Adunesdnsliined
masiunisla q ivliassmuidoadtludosnsesss fafu Talunliluewangsfafiazdeng
sufunslunumsiilidniuadesssusioly (Matten & Moon, 2020)

MNMINUMUTTUNTIL WU MIUIMIInnsssiatagnsioasnensnainog1elasess
dmaluduInFan e Nyalredgsna (Su et al, 2015) msliruddasunnududnuiuasanuUaende
vostoyarlinudedsanesulatl dwmadenndnuaiiifvesuion (Zywiotek et al, 2022) Nan1sfnw
94 Chen et al. (2021) wuih analinslavesfuslnadufudsdunansseminanisvinianssuiiiodny
fifla3us39u (Ethical CSR) uaznminuaifiivesesdng uenanil SeflamAdeientunald Al umiisgud
wui MseenuUULIUBNTidenadesiunmdnvalvesm AU dsasieviruafirvesiuslanlsise

Yo o =2

(Li & Wang, 2023) QaaamaaﬂLLUUﬂiaULLmﬁm‘Lumﬁﬁa 9NN 1

AUNAFIUNITIVY
auuAgIud 1 (H1) : enandudanda (Privacy) dssasenimdnwaivesgsia (Corporate Image)
auAgIUT 2 (H2) : anallindla (Trust) dssasenmdnwaivesysia (Corporate Image)
amagmﬁ 3 (H3) : mnmuﬁiuquﬁ? (Agency) aiqmasiamwé’ﬂwzﬁsuaqqiﬁa (Corporate Image)

AuNAgIUN 4 (H4) : AuUaensie (Security) dsmasian nanualvesgsia (Corporate Image)
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NSAULUIANIUNISIRY

[ ] @ . Hl
ANUJuaIus (Privacy) >
- H2
Aulingla (Trust) > v . -
AN BAVRITINY
o . H3 (Corporate Image)
nswnuinlunyed (Agency) > P :
- H4
ANNUaennY (Security) >

MW 1 aUNRgILLaYNIBULNANIUNITIY

WBn13Anliun1sIvY

N159NUUUIUIIBUALNENADDE

n53duasilifumsifodeusina TasT8madisa (Survey research) amnussmnsiiidnuas
inefiszaumsaifugsiafild Al esmnngideliaunsansuswaulssnnsiwueuls 3d438msimun
YUINRINGUFIE18s Cochran (1977) e muaseiumnuidesiuiisosas 95 Amnunanadou
gagnd 0.05 Fafeduanudaldsiuiungudiegne 385 au Iseidenld35nsqudaog1suuy
LaN1#L191234 (Purposive sampling) lngdA1n1uAnnsegnoukuuasunIuiagduszaunisaliu

ganefild Al viell windreuliivedivsvaunsal wuuaeunuivzdugrasiuil debiuiladingudiegn

[ o

Miudeyannsuinguszasiniside

1A509laN Y lun1sIe

wisallenideldluiuugeunuldusuUTININVIgES] MINUYNIUISTSANTIN WassmAdeiiietes

U

funseulAnN$IdY Tneldau 4 diu deil 1) AMaudansesineuiuuaeunufeliulssaunisal

v
£ ]

FugsAanld Al 2) Yoyafi ugiuveneunuuasun 3) Usslaud1ua3oss5uvesgsnadily Al
Usznaunie Jademnuduadiud (USuU5931n Al-Gasawneh et al., 2022; Nadeem et al., 2021)
Yaduanuilinda (USuuzaain Chen et al, 2021) Yadonsunuiiluuyed (WSuuseann Soderlund &
Oikarinen, 2021) wagaduAnuuasnds (U3UU5991n Nadeem et al,, 2021) fnnanieafunindnual

¥83g350197 17 Al (USUU39910 Chen et al, 2021) uag 4) A1audateidaliy neuwuuasuniy

Ya o

Weudalauauuziiuiiu il Aanuludiun 3 §33eldinaminisliazuuiluzuuuy Interval rating scale

Y

HszAumnudAny 5 5EAU AB 5 = WIUAEUNTIER 4 = A8 3 = WiuseU1unans 2 = Wusietey

q

wae 1 = Liudetoeiign
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[y
o A =

wuvaeun1ulunsIdeaseliiunisnsisasuaduisansaduiont (Content validity)
Ingtiauanofl¥eIn AU TITEREIAY 91WIU 3 v Wefinsanaumgauveleniuay
nsldnw Tneduaridvianuaonndosuesdaniniy (Index of item objective congruence: 10C)

1NN 0.8 nte BehoddANUTemIEIUAIUINTIVEY Hair et al. (2014) wenandl §I3elivaaeu

I3
=

ALY L UTRILUUABUAY (Reliability) laglaidnianduussdnsioanivesaseuln (Cronbach’s
alpha coefficient) lanasz®ing 0.701 - 0.733 geilA1fizeusulaniuinasives Cronbach (1951) @

laideendt 0.7 datiu wuvaeunuisdinnuundeiieuaraunsattoyaluliaszinadalula

mafuTuswdoya

va o

AIdglansranguuvasuaueaulat H1utewe Google Form ludingusiegnasiu 500 aty
Hugensesulay wu Aedsnuesulay Instagram, X(Twitter) uazuaUuam Wi LINE, Messenger, Discord
uarldsumsmeunduuuuaoumuiiannsai dinseinaldiomn 483 aty Andusrmnismoundy
fiSovay 96.6 fiail §3duldRndunuuuIMN1TITefiTasessan Tnedinnsduasteyaesunsudau

v

ThasnmlunisBugenlideyauazendnnisdhsuiddelinnna §ideldiiuinudeyauasliUnme

9 U Y

Joyaveanguitegne Tuuddlalivemiinderideiioaeuniuiedfiunuideiiaiy

aad a 5
ananldlunsieszidoya

N

WeldadAdanssaun (Descriptive statistics) Usznaunie A13aeas (Percentage) A1AIINA

e

(Frequency) Anade (Mean) duidgauuuinsigiu (Standard deviation) A1Adailas (Kurtoris) uag
AR (Skewness) uaglaldalifiiBouunu (Inferential statistics) N1334AS1¥RNTOARORE NV AN
(Multiple regression) WazMyATiAdUUsEAVBadunuSINeIdU (Pearson’s correlation) Lienadoy

ANUALNUSVDIF MU TAURALFIIMUTAIUIINAUNFFINNTINY

NANITINY

AnoukuuaUnINTIY 483 AU drusnnlumemds 1w 267 au Andufeeaz 553 nausiegns
drlngTe1gfiszning 18 - 29 U 91uru 458 au Andusesar 94.8 szaumsdnudiaed
d1uu 455 au Andusosar 94.2 fer@wmdudniSeu/dndnwidiuiu 455 audnlusovas 90.7

TeldvesEnouLUUABUNNAILINN BET¥NIN 5,000 10,000 U 13U 355 Au Anduseuas 73.5

nsiaszsiauidudaszainiuvesarmaaiaiedeu (Autocorrelation)

NMIATIRADUAIALAIALAG puTesduUTI T uBaszandunTelal 91nmsed 1 wud
A1 Durbin-Watson fiewiniu 1.843 Feflrnegszwing 1.5 - 2.55 uanadn annsaesuisanuduiugves
Haduenuidudansia eomilinda maunuihungud wesenuaends detiadoamanuaiysiadild Al ld
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A15197 1 Model Summary

Model Summary

Model R R-Square Adjusted R-Square Std.Error of the Estimate

Durbin -Watson

1 .820 673 670

.55896

1.843

Foyalumsnedl 2 uanmasuszivauAniureInguiteg i e fulssinui A EsTIUTes

3399 ld Al wudn Jadeanududiui dnasiwanuAaiuluszauiin Anadelnesansindu 4.368

Taduanulingla Suasawanudniiuluszauun anedelaesiuyiiu 4.162 Jadenmsunuinluuyed

= a < v ' al' [N v v a a <
Jrasiuanuaadiuluseavann atadslagsiuwinnu 4.213 Yadeauvaonie GnasiuanuanLiiu

Tusesiuann Anedslaesauminiu 4.293 wasladenmanualneswnsild Al dnasiuenuAaviuluseauinn

Adelaesanwiniu 4.247 §ideldinawinsularmumnesziuamuAniiuees Likert (1967)

A15197 2 Aede AdudonuunInsgIu wazn1sulanassRuAUALiLYDIRILUIN15ITe

Aaudsn133de Mean SD. sziiumAMAALiY
tadudruanududiuda (Privacy)

gsRafld Al fanmsnnsundesdeyadusvewinuuegeh 4.42 0546 FEAULN
gsRafild Al senuuuszuuilesiuteyadiusveaituegieian 431 0715 SEAUNN
gsRafild Al vommiBusenanvinu Aewihdeyadiuiluliuselowd 426 0.758 JEAUNIN
FRle Al Uimsdansdeyadiusvawihumungmnevessy 431 0712 FEAULN
gsRedld Al lignasuldinalulafueuudadieiudeoyadufwemiy - 432 0.730 FEAULN
A5 (Cronbach’s alpha = 0.718) 4368 .5231 FZAUNIN
Tadeduanuliangda (Trust)

gsRefld Al Snwdynuazvhaudonnasiiliiuiu 421 0895 FZAULIN
gsRafle Al dudlunisedisgniies 93¢la uagmsdlunsen 419 0929 FEAULN
gsRefld Al didumslneAndausslovivesvinufuvdn 421 0858 FEAUNN
gsRafld Al dudunsedisdinunmuazandefiananslosiian 411 0937 FEAULN
N5 (Cronbach’s alpha = 0.733) 4.162 7776 TEAUNIN
Jaduduntsunuiilunywd (Agency)

Al figshaldvhauunuiiuged Sidhwneidao 4.17  0.942 JEAUNIN
Al figshaldvhauunuiiuged TszuvmnuAnduresmuies 422 0.866 JEAUNIN
Al gsAaldvhanuunuiiiged Tnisnusazasdiodmenuies 425 0863 FEAULN
Al figsRalivinuunuiigud annsadilamuidnuyudls 411 0915 JEAUNIN
A5 (Cronbach’s alpha = 0.702) 4.213 7803 sEAUNIN
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M19199 2 Aede AdudsnuuLINTsIU waznsLUaNasEAUAINARLTILYDILUINNSITY (se)

faudsn159e Mean S.D. s¥AuUANAAIIY

Uadeiunisaauuaendiy (Security)

ganafild Al fiszuunmsvhauiivaendeseriiu 430  0.687 JEAULN
gafafild Al fanmsnisnistiestusdeanauliiuvin 434 0.688 FEAULN
gaRefld Al aliiadslymmiesunsosoving 429 0713 FEAUNN
gsRafld Al liunisiusesnnasndvanmsnuiundede 429 0704 FEAUNN
A5 (Cronbach’s alpha = 0.715) 4.293 5952 FEAUNIN

UadeRunmanuaineasdnsilyd Al (Corporate Image)

gsRadld Al damdnualfidlumeniviu 427 0838 FEAUNN
gaRefld Al adreanuusgilafdlviiuvinu 428 0825 FEAUNN
gatadild Al uiuduarlvinnuddyfuanivesing 424 0798 FEAUNN
qanafild Al dewougnAlivinuegiefiuszansam 423 0839 FEAULN
A58 (Cronbach’s alpha = 0.704) 4.247 7088 FEAULIN

¢

finlnsginanisnageunisuaniadlaaduun® (Normality) @519 3 wuln 91An1sRANTAUN

o—

SN o o W

| . | A v "o v o o w o v <
AIAINNNUBAIATY (Slg) Iﬂﬁlﬂ’]‘ﬂ‘lﬂllﬂ’]LV]’]ﬂUiEWUUUEﬂWﬂQJ} b11NU <0.001 LLﬂWQ'J']GUGQJUaLIJUﬂ'ﬁLLQﬂLLf’N

o

wuuUn@ Fsenunsaldadiinnsunin (Parametric statistics) naaeuaNuAgula

A5199 3 HansnageunskaniadldaduUni (Test of Normality)

Variables Kolmogorov Smirnov® Shapiro-Wilk
Statistic df Sig. Statistic df Sig.
Corporate Imageb Privacy .457 152 <.001 .439 152 <.001
Trust .493 156 <.001 414 156 <.001
Agency .482 154 <.001 .410 154 <.001
Security .487 158 <.001 411 158 <.001

a. Lilliefors Significance Correction
b. Dependent Variable:

PMNANTNT 4 @1015085U18AMIY (Skewness) WagAiaalas (Kurtosis) F9A1MUAA1ITE NI
-3 fig +3 g 0 mneaudn deyadinisuanuasund lagduusndandrlndnuduniign Ao

& '

AuAIUaBAsiY (Security) AR (Skewness) Bgffl -.266 wazilAnAules (Kurtosis) og#l -.715
AUsNanauduniian e Aunisunuitunyed (Agency) fiA1Aud (Skewness) ag -

1.356

wazdiinaulss (Kurtosis) agiil 2.583
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A15199 4 APy (Skewness) wagAAulee (Kurtoris)

. oL Awfeauu dwead Avarles
AU ALARY
UINTFIU (Skewness)  (Kurtosis)
sudadomnududiuda (Privacy) 4.368 5231 -.266 -715
sutladuanulinga (Trust) 4.162 7776 -.834 409
sutadenmsunuiluuyd (Agency) 4.213 7803 -1.356 2.583
sutlademudasnde (Security) 4.293 5952 -.298 -675
sutadunwdnualsogsiaiild Al (mage) 4.247 7088 -1.003 1.230

=Y 6 o/ a a o/ L ¢ & o/ 9 . o o
N5AATITNANFNU I ENSANFUNUSINESEU (Pearson’s correlation coefficient)

INA5199 5 Fanlsnanuaiadudseansnianudunusiulussautsenaziiunane As 10

98581119 0.546 §11 0.478 nu8ANI MuUsBaseiauadanuduiusiuedussduiiseusuld

nagliifndgymnnesidunsaraisdiuys (Multicollinearity) @99z dnasian1sne NNy

v v
v o Y o

Aty AuUsiauedsanansathludesgvinisonneenvaaievaaeuauuAguls (Best, 1977)

AN5199 5 AduUsyanSandunusiilesau (Pearson’s correlation coefficient)

Correlation

avududidn  anwlinda nswnuiiluimed eudaeady amdnuaivesgsia

pnudusdius 1

aulinga 485** 1

nsunuilusye 4617 515% 1

AUUasnse 514%* 5a46%* 478 1
Andnaiveagsia 435%% 539 437% 5a6%* 1

** Correlation is significant at the 0.01 level (2-tailed)

N1NAFBUANNAFIUNITIVY

9115197 6 wudn daudstadeamuenududausia (B = 0308, p = <001) Jadesumnailingda

[

(B = 0221, p = <001) ﬁaﬁaﬁmnmmuﬁhmqwé (B = 0.124, p = 0.006) uazladesuanulasnss (B

= 0.112, p = 0.012) AWALTIUINABANSNYVRGIN 81l uAAYN1NadANsEAU 0.05 MuaIRY

v
s o 4

TuaAuduRusiisuamsweInsalsosay 67.3 (R2 = 0.670)
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M19199 6 NInAdRvANNFAgIU H1 - H4 Tngldnsiwsieinisanneenynns (Multiple regression)

Auds B Std. Error B t-value p-value
Al (Constant) 695 232 2.999 003
Anulanse (Security) 367 .055 308 6.628 <001
aalinngla (Trust) 202 043 221 4.738 <.001
nsunuiiluuyed (Agency) 113 .040 124 2.788 .006
Ansdudlud (Privacy) 152 061 112 2.508 012

R=0.820, R’=0.673, Adjust R°=0.670, P=0.05

a. Dependent Variable: mwﬁﬂwa}umqsﬁﬁ] (Corporate image)

M990 7 aguNanIINAFRUANNRFIUNNTITY

AuNAgu Advswa (B) p-value  HanIIMARBUANNAZIY
H1 - pndudiuidamasion wdnuaivesgsia 112 012 gouSUANNAgIY
H2 : anubindadmadanindnualvedgsna 221 <.001 gouSUANUR Y
H3 - Msunuiiluuyvddaaienimanualvegsia 124 006 goUTUANNR Y
H4 : anuUaendydimananingnualvedgsia 308 <.001 gousUANNAgIY

a a

INUANINAFOUANNAFIUN 1-4 Tup3199 7 wudn Aawdsauianued dvnsnadauinsiafiiwlsny

'
a o [ aa o

pgalitudAynsadanseau 0.05 Fsagulidn nsvegeuiinmseenSuaNNRgILIIN.

o

N1AUTIONE
amsAnyssiuiuasessulugsiafild AlTumsdfiunu uazaanssvusienwdnualuesening

nul Usznusnuasesssulumslinu Al iemedadsuinsenmanvaizsnae lneladeiidswanniign Ao

=

aaaenste (Security) 3denad petuNaITEves Nadeem et al. (2021) waz Zywiotek et al. (2022)

PNNgEANFeINIITuTuguTeMmyudlag Maslow (1987) wui1 anudaendetuilunusesnis
TUIN 9 Veau Faanudaensiuenvegluuiunvesdin nindau Inla vieanuduiug Jagtuliing

s nssueeulatiiisanniululsamnedlne Sfaugadsiuiuiuannannislafissuuarinaende

a =

2045335017 vilifiaandnlisuteyauldvasnaiunie sudansigsnssumsesulalinudnsiasin

wienszihRuadvianvilinislendeluazainsings gldnueaidninaluszuvesuladiliansa

o

JUFDIIRULAATY WiuNawATIavluNTN9D F39UAT8Ue Mishra (2023) WU AISHAILITEUUSNN
mmlasndvresanntunstiu Inglddanes Audswauuunuii (Enhanced Encryption Standard: EES)

imnudeinmsiine1wenssuanas wagdldnuddnfiuesinsiiudu daiu gsfaild Al §1dusiea

[y

fsvuudnwinnuaendetugs uazdinsiaundmanimalulagJesiueanssussulailviviualivegiaue

Ao a

awyeliguslaaidnUasnsdouaiyuuemasessiauindy

q
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aulinga (Trust) Wudssifiuduasosssuvesgsnaiild Al fifladvsnaundudidudaun
FeaonnaoiiunuiTeves Chen et al. (2021) uay Peukert and Kloker (2020) n1slda1u Al #ililald
w38 Al igldnuansafianls viligldnudnlasunisguanazlafuuinisedned uag Al iinlindda

arlaviligldnuduauiedualalunisitgsnssumsesulatl (Ryan, 2020) Weguilnaiaulindda

<

Tumsldnuuuunaniesuvesgsiafild Al udlsdsunsuidgmlsesimse fuszansam sanis
uazgndes fuilnavsiinaruddntingde vlvdulalunisnduanlduinisesulatvesgsiasdn
mneulindlaldimuniutuluFes  fuslaaaeduwaliunafian (Subscribe) wioasinsaudn
iioaseaddldauluunanvesuvesssialdias (Sign up) Megradu uilaafitinanulinds

luszuunmsdedunveiunannesudaeidss WU Shopee, Lazada Weowinlasuanuagaingauiy

Tunsdduiuadseduluusedn fuslornquilfivuilivegwnnlunisadasUnyTuassndeyad sy

o '

vasnuwadlituunanesudanand ieinminiunsuidnndnealifuar lilalvgsiadinaigua
M3BeduA N3l denndeiiueideves Haudi et al. (2022) NAnwAulIdlavesgnAsensdua

Tuwnanvesulydeaiiife Ndwmadennudnddensiduaiuluiian §3nanld Al Jeieainanulinga

£% o d‘

Tifuglltanu iumshideya USns wasanuiemide TaswnuaaRssIwaeyiuRa Mg lfnusasms

caa a

wieasanudseilalafuglde Fagyiligldnuinmanvaindsessia

]

a

Ussifusnusiessauiiiiaviwasenmdnvaivesgsfadidudaly fe nsunuilusywd (Agency)
o Al iinuumusumisnuresyed giafesiulat Al fiautunduiianuauselunis
Tusmsdldnulainduuyedaie Tnsameinueaunsdadula n1ssuansuagyseaianadnn
daiildaudoans mslidoyaiinssmuanudesnisiiuvieiwosldau msuansnnudaiiunie
iauouuzuumeiaduly Suinvemanislinnis anudilaensuaimnddnvesldan mauang
arandueniiulaglfonu nmsianuniideu amga nwine nwauas vit dides wiednth

vou e Fetademaldud wasayusey feuiinegsia Jwenaqediunauideves Luo et al

o w A

(2019) war Soderlund in Olkarinen (2021) ULy wdaaNsauenuezlaviuiimadeasivuen Al

a v

vsenywdey warnsiuinsillavdwmarenmdnualnminnisegsiame Jagtuseuu Al unuviavue

q

greoniutinetninemansnasfiaunes Ssmsiauuardeudoyarieniu wnirldinannisysuns
eanseing o ey ileeenuuy Al litirued esyesiniian uteedsfons Sfvnsensunivosnueiu
Fudowinninfivsuenuezldlag Al 1wy Lﬁa;ﬂ%&mmmh?aﬁlﬂﬁiﬁﬂﬁﬂ6] vsalauadildinaliauas
vedelinuenationsunilng wildldfarngsia Wufleriufnommmeniue 4 Gufu sonumsalenil

WUI1 URASe Al §eldannsafimnuuazaevausd lauldegradusssuwd Weweuiisuiv

v

Ufduiusseninauyudaieiu fan1seduselaenndesiuauideves Stark and Hoey (2021) Aatiy

%
°o o [

nsdgrinsgninedidanudu Al Faduriiad Ay dadndldnuazeseusunisuinisein Al

7
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wntfeaiieda vn Al vesgsiafilianunsaunuiuyudld dldnuissddadendnnuiiduuyvdlnenss
WU N3uGRURSIATAR Nanunsavimusyuululeundndu viselnsdnianiunisiiuuen winin
gldnudeddnladiulalumvanunsoves Al Tunsvhauuudmhfigiuinig winwifezdessenss

AuiULYBdRuRN datu nsiaw Al fiflanuauase WWusssuend waztaliounywdunnign szdieli

v

guslnaiiyusesifnisaniunuuagnislivinisvesgsiald

U

e s3Il wut Hadedummanudinus (Privacy) dumasionmdnyaiveagsiaild Al du
AonARRITUNUITETIN LIS WILINA (Al-Gasawneh et al, 2022; Nadeem et al,, 2021; Tapanainen
et al, 2019; Zywiotek et al,, 2022) Foyadorduduninsiiiyargdlutiagiu fudu msfglfnuuey
Foyadnmliiugsialy wminwidesnsanuuiladgsiessiniivinudeyadinaneged llvdeya

$lvagmeuen suddiideyaddesnnanivldnulaglildsueygyin mngshanld Al duliun

ngrinevisedennasifesiuaududnsivesldnu wu wsesmlygAdunsecieyadiuynana (PDPA)

o

= =

lneflu1nsnisinauediunsiase agvilvguslaaiyuuesitgsialinnudednd lUsda uasilissuy
Snwaruluduiivedldiueded lumemsaiudn mngshafivsyiRlunisazdinanududiui
vl 1wy deandnivsingrendundneuuesssia wasannsabiswasdendoyadiudivegni
uarTensdsieduiriumsgsinedtegniasnsudiu ulindldruarlildandumie winwinwaii

a «

U3lnaflsegsiafasivasunuadly dualidldnuensaglindlideyadiudiiugsidnaely vie

]

e

e <

fegnsaigldaulideyaduunaniosuvesgsiaiauladsweduiussunnnils deudlodldanuld

U U

'
a a

THmiludniuleddadailifedosivunanresuvesssiafineliteyaias uivsnginiuleddanatn
nduiiilFruidaulaiudivssinnle anunsaigldaueatuidinmsasiinarndudiuia
Tnsuasiunamiosufinlidoyadiumludy ddoyaludmeunioveselitudniuleivildaglaild
vomuBugonanuIieu feantunisaianddaudmalifusinafyuuemisausonindnyal
¥9355Al FensafunanuiToves Xie and Karan (2019) Atufisrmuddyuesnssnuaanudiush
vosijusTnaluunaniesuladeadiie fudu lugavesioyauiin (Big data) gaaediirmuldlatunisundes

anuluduiivesuslnnegiunn enmdnvaifidetovesgsialussezen

JoLduBLu

'
a =

nansAnwUszinuiuasesssulugsnaild Al uasdvninaifidenndnvaluesgsia awnsai

93AANsudaganoRAmLILLININTLY Al Tugsha sauiaidoiauouwurlunsviniduassinly Al

o a

1. 557l Al TunsAndunuasAn¥INgMuNeLagUIATTIUATLITESTINVINUNTIRLIINGIAT

Jueeged esmnudazginiandsudeudededuiisneu wu wuljufasesssudygussAvgues
Useilne (Thailand Artificial Intelligence Ethics Guideline) wona1nil gsiansfinwmginssuvesjuslag

Mdnudumesidalidngs vhanudilafrnunssninduaiesssuveausaznguyana Wioazause
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gaNLUUTTUU Al fisnwanuvaensdie Jeaduanududid Thusnmsiuilaaliednsd wazldladile
wa & ¢ A Yy a a Ao v a ywy
AavantRnnuluuyed Welifuslnaliyuuetifdensls Al vesgsnials
2. lumainmideaswisly annsaldsuleuismAdewuulmild Wy Msddedmanmmeinuinsduniual
Faanfugfuslaa M3dedadaunn (Observation) tiveAnmungAnTsuvaw 1TY i TITeldmaaes
(Experimental research) il asUSeuiisussninanguiusiaaiivasiomneiu Wusu el Saluszdu
Yadeiuasesssulunsldanu Al Bu o wu anulusda Anugfsssy amnuwindlen Arufag udwus
aunginssuguslaa wu anudanela arudnd uwasnisddlavensde danuisadiundudiuys

ms@Enuluswralane
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