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Abstract

The objective of this research was to study adaptation guidelines for the survival of hotel
and resort entrepreneurs in Thailand’s era of business disruption. The research used qualitative
methodology by conducting in-depth interviews with high-performing hotel and resort entrepreneurs
in Thailand, 152 establishments for 152 people from selecting specific entrepreneurs according to
the specified qualifications. Data collection using open end structured interview guide. Analysis of
emphasis and coherence data. The research methodology consisted of 4 steps: (1) study of relevant
documents and research reports, (2) data collection and composition, (3) analysis and synthesis of
the composition, and (4) appropriate component verification and confirmation stages using
connoisseurship based on 9 experts. The research results are showed that that adaptation guidelines
for the survival of hotel and resort entrepreneurs in Thailand’s era of business disruption had five
key components: (1) demand responsive management; (2) digital business transformation; (3)
mindset change; (4) cost-effective resource management; and (5) smart professional entrepreneur
with 11 indicators included: (1) determination of effective vision and strategies; (2) determination of
appropriate organizational structure and resources; (3) creation of an organizational culture that
supports the creation of innovation and services in all dimensions; (4) forms, processes and practices
model that facilitate demand responsive management; (5) applications of appropriate digital
platforms for services; (6) adaptive leadership team that is committed to becoming a systematic
services innovation organization; (7) team had an innovative habit of creating quality work; (8) creating
a unigue corporate climate and ecosystem; (9) innovative knowledge management and effective
learning exchange; (10) adjustment of creative mindset and behavior; and (11) motivating digital

learning throughout the organization.

Keywords: Adaptation for Survival, Business Entrepreneur, Hotel and Resort
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BONKUY kazmINMIANTUgIReUsEnauNssInalsssuwasTansnlvdnunnuaz Useangnm
aenndestunsamNgNsSAansAszey 20 U ilonsiamngmaimnssuuinsuasnsvieailen

YasUsewmalnamaly

NYINUIYYDINTIY
eRnyuarsyIIMIMIUTURLieAIMeg oA UTENBUNTSSNAlswusHuay Saesnlug ALt

nsndnlaunsgsiavesusenelvey

YBULIAVDINISIVY
YBULAAULIBNN

s

myiseedstlunmsfnwuummemsuiuiafiennueyseavesisznaunisgaialsausuuayiaosv
Tugauiimswanlaumsgsnavensumalve fnsanussduiiaenadeuasvinyauiuuummeanmsUiui
ileregsendmiumsdiugsialsusuasiaeiviulssmalnuazuunlan fvunUseiiunsise
Tutiumesnsiidussialsausuuasiae fniuszauanuduiaszneude

1. USunuazmudAgyveen1susuiivesgsialssusuwasaoin

2. aefUsznevrBIMsUT UL iorwegsenvesgsRalsIusILaL DN

3. fuppuLATNITUILNTUSURMYRN ATl sILAY SAD SISy Avis

4. masrsuazdadenisiluesdnsuisinnssulunisaniugsfalsusunaziaesvlugauns
NSNANTANN9GIRA wae

5. uwInsmsUuR e ey seavewiUsznaumsssialsusuasaesvlugauismsnanlon
Megsnaveslsmelng

vauwaRunguEidayanan

naulsitioyansn (Key Informants) Al lumsinuideadstiduiussnoumegsialsusunasiaeiv

76 Ymin MilnausznoumsasiuUsemelng 152 uva 919 152 Au NN15EeNGUSENaUMTUUR1EAS

'
wvad o

(Purposive Sampling) auAaaNTATIAmuA o (1) fuTmsvsegusenaun1sgnalsusuLaysaasy

1Y)

7lAsus19TaUszaneng o #ialasun13suIeITEuUANAINIINNTENTINTVIoLTEILasAnInTe

wuIeNsUsuRILiaANag sanvaEUTENaUNT

gsnalssusuuaziaasmlugauiinisnanlaunegsiavesUszndlne
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nsgnTIvTeantudg 4 (2) gusmsvierusezneuntsniivszaumsallunisusmsngugsialsausy
wagsaesnvuIngeu (SME) egeias 5 U uay/mie (3) duimswserusenaunisivssaunnnudusa
wardl Tedanunmidelsednylunsianngdiuunisuinslussauana sauiunsdusnndeflde vy

Y

U 9 AU

N1INUNIUITIUNITU (Literature Review)

LUIRATNITUS MTHAZAI5IANTS (Administration and managerent) 11nn31 100 T KAWL
IetAfaunmsewieaioandudfuiifuims dnivns wasinidedwasnnldwenewimuaiiogls
vTﬂﬁﬂuﬂmEJL*f]wgv'%mﬁﬁﬂssaummﬁwL%f\]LLazlﬁ’fwmmmﬁqﬁ]ﬁmamaamiﬁmﬁmmsﬁﬁﬂizaw%mw
HadNETLY Ao ngufdumsuimswernmsdamssiuunn lunAdeiifedesiuaniumsalingasing o
TueRnliAnseeuasiandunAauasguimiduniiosessunudladogesnumsafingatu
Tumu%’aﬁﬂmwﬁ%’aléﬁuﬂ%mLLmﬁmLLawqwﬁﬁLﬁaﬁaaﬁmwu%’ﬂuﬁwuﬁw 9 leuA (1) n133nnIs
ABUAUDIADAIINABINTG (Demand responsive management), (2) M34UA sukUasmagsfandsa
(Digital business transformation), (3) MsUSUNsBUANKAA (Mindset change), (4) MIIAN WS HENNTOE 1ANAN
(Cost-effective resource management) kae (5) N3 Lﬂuﬂgﬂizﬂ%miﬁaméﬁw (Smart professional entrepreneur)

neliihlldduameiiiiodiausuuininisuiuiiiiennued 58a10UsEnaun1Tgsnalsausy

wazSasvilugawiinisnanlaunisgsfavesusewmelng

"R
aa a

WWIRAUAEINE) NN U s UMIT AN MR B NABIMT (Demand responsive management)

nsadugsianouiuiianssumenisaaia {uszneunsdeudiladnanudesnisves
anfgalmideneou luvusidvafugnigelmidesnisdeiiunndsluaniduudaninilimiioulns
Taglanizegnsd snnuszaumsalanmsuilnansemssuuims Wledanusesnsvesqniigalmiuda
FedndvuadunagnsaarnidiodsidalagnélildlaeRansund Aanssunismandivinludu
denpdesiunguandtmine whiusnsuazemudeinsgndnlumean (Yang et al, 2019) MSAAALUULAL
apPs A5 Product , Price, Place, Promotion tulsliesnes naeluda il seanisauinisveslanle
wWasuwaslulna Imam%‘laqﬁa?{amiqﬂim nflunumddaiuie Sumesiin (Resnick et al, 2016)
fumediindsfimmddyunnlunisdeasmensnangelvel sihliAadunagnslnihiantdaiugly

fu 4Ps WuRe i 4Cs Usgnausme Consumer, Cost, Convenience and Communication lngvi3 4C

a

AugufgnAndudiudAny nagnsniseaaiiendnlagnd winidrlusiudunagns aps iy

1] £

it}

fazBaasulinisnanniindeuasudaunsidatu dmsunagnsnismaingalvinisazdodidunesiin
waUndndu uazunanrlosuadvia iesaniduniededdgyagyiliuszneugsivansadeasle
ag1andalnauaziiAldanen (Topleva & Prokopov, 2020) wanand alluwiAnieatunagns

nMssaadmsugsiausnsin msdaauladiiedevesgndn (Buying decision process) iansauauUseas

uwaman1sUiudiieasegsanvasusznaunsasialsausy

wagsdasnlugauisnmndnlauniegsiavasssmalne

O
Q
o))
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NIMINAIAUTNT (Marketing Mix) 30 ngui Tadudrulszamsnisaan (7Ps) masuiugsialugad
ArudaImIvesgnédiaumarnvansuaslisnin génfisiunaresesnniuninguan ilonsvaues
AeaufoInIsiinan geamsiaLarUiuUInszuumsUftAanuioandlddelumasnduen
LLazLﬁmaﬁﬂsqaqm (Wattanakomol, 2021)
wwRnuazvaEifetasiumsAsuuUamsgsiaRdia (Digital business transformation)
msfmidgeavesmsuf iRgeavnssuadsdt 4 (ndustry 4.0) shlsAmaUAsuwadluagnsduds
Tunanegsie esnnnsiasuudasuunniuagwinlasveaalulad (Technology disruption)
slsgsfaannsnaueduduaruimsliuigndldognesnds Snisovauedlditud Snviediduny
nsluinisiianas vinliesdnsannsautsiulunassialndldegsliifidedinegwiiuanluefn
(Ratchavieng et al., 2021) mﬂ{{ﬁm%a;ﬂ’u%fmianﬁmﬁuaﬁmﬁaLﬁﬂﬁaaaa'Nl%?‘?fﬁé’sﬁﬁﬁﬁﬂﬁaﬁm
finansgnunazlilannsaduiugsiaseldls Insowzosdnsuuslngivszauanudisaunumaulifndy
ilgsRvguisanansaiiunuretuld fafumseensunmawdsuandudsddaianuesdin (L, 2020)
Tngfngnsmansiiniausiurdsuuimamsvilvesdnsudasgyaddsna Inovialunuineadnsy
wlsvauaruduiaiuiaonmatinalulaidvanussy ndldegnamngan Femstisuaiianig
nsasuulasesdnseeeiiusyananin (Sriram & Vinodh, 2021) sgndlsfianu Uisesinsdslaiiinsimue

' L laa v

wrugnsenans og 1talulunsudsunugAdva (Digital transformation) araunsatesdnslug

o '
aa o (YK =3 o a

AudnsaIeRdia AsluaziiuldImsinsa suwlamsidva Buannsnenagnsinazd weu
Usgaumsallag {uslna antuisresnduingduduazusnislal malulagidwnatvauy 3ailug

Mslasuwlatn1elueafngiani1sinau 1as9as1999ans n1susn1s wazaulasaselulanloiues

o

Mdusesddey mnvnnisnenagnsidenldlinszuiunismsdountamiaidia uderaduiiies
nsAgUFURUUATTINGIUY
wuIRALAzNgENNgITasiun1sUTUNTaUANAN (Mindset change)

anmwndeumniiugsnadindmaldsuaegnaennamnsisumlawne miasegna dey

'
a «

nsiiies walulad wavudnnssy laglanized 19 answdsuwdaimisinuasygianinisudsduiy

PUNERNINTU dalVgIRAfBImENeIMINANSHAIININSAHUgSRANvI IR AN s s o sty

a

wazssyRulalesgnwiuadluszasem msdensadelmivuiuguueimsusunseurufAn (Mindset change)

o o A

Fafldruddyiignelinssniunuretensssauanudnsaegedady AUANUANLEINTANAN
Aduedesdlondslunsutasnagnsidriminiermunsosdnsungnssuaunsudmsminensuyud
(Santos et al, 2020) gAwiauinnssuiidugafimaluladnisdoasanunsadrdaldie wazduslaa
annsavherlslédenuesdmaliiinmauasuuamsiungAnssegaiiulddaau (Agyapong et al,

A, 2021) mandsuudaslugpgnavnssy 4.0 Ninasenginssuvewuilnnealul wnAnnswistuiu

wuIeNsUsuRILiaANag sanvaEUTENaUNT

gsnalssusuuaziaasmlugauiinisnanlaunegsiavesUszndlne
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Tuganguslaaiinnug vizevesmdunameanusunniuinlinginssuvesuslnalidnumzaiunsodeans
enaaanan madidenm YoumtaznIn wmnwnawanival dedidmamionineudu veunusuiniivedes

v & aa

imﬁgﬁwau‘ﬁuﬂuﬁwﬁ@yﬂuﬁmw uazAnaulacigszezauIUNINAzAnle deddvswadonisindula
veei3lnA drfuosdgsiaiuinasuivhnnudlatunginssuvesiuslaaiideuly Taedumdeya
e umesiiaviouaundiatusing q fannsadddldde fafussdnslugusdndeniodlvuins
Sudusosssuinianudlatunginssui@efiudeuly Tashmginssuvesuilaamaniluinses
wazUsuldiugsivesesdnsiiuszauninudnsa (Wattanakomol & Silpcharu, 2022)
wRauaznquiiifedasiunssanmiwennsatnedurn (Costeffective resource management)
msdamsuazmsUimadunsUsseaunutuedotodeslss dnass uadlivinennsiifogeg1edaia
Tussdnsuasduirdouliiosinaulugitimanenidesnsesdiussavs am msusmsnuidielyifiussavam
wazUssvBnanudiiinual iy duimsvieddnmafesordensuimsnuiidussuuuasmngauiy
anmwndoiesesing Talmeiidununssuunstiues s deumumsurieulous damnauls
vesffuImsTeyauazszuvAdviatuifutladeiiddn eged wenisnaunuufifnuuasnsaiunu
ieliussaTngUszasdnuusunuiiimuely (Cavallo et al, 2020) fuswsenadinanlisnnwediosirson
uaziiununadoyadenuesniuomeumneliiuineusidumanioudoya fadifiowian
T¥uszneunsdindulafigniesmnzauuaifustlonisossd nsunniiglneiawzesnad duanunisal
whmsssuemedaio-19 fuimsbwiasnsdeyafiuiunsuarsoudanndulumsuimsdansesdng
11Jajﬂ’ma‘|"u§m/if1mawmsw§ﬂiam%gaﬁ’ﬁzysuaqswuLﬂi@gﬁﬂaﬂ (Anh & Gan, 2021)
LLu'JﬁmLawqwﬁﬁLﬁ'm%’mﬁun'ﬁﬁ]upﬁﬂwnwmﬁﬁam%w (Smart professional entrepreneur)
AnuEnsavEnAvNyasansaviinsUCRuUssauanud IS fuinsiislenwanunsandn

wazaunsadulduuRnuldasgentueniisnisiaaannioddu auisavinliesdnsvemu

2 a o

UsyauAnuaLsa mmmmsmé’ﬂLLasmmLs?imﬂnzyﬁimmiumﬁaﬁjLqu'asmﬁiamiaaﬂLﬁaul,m‘umua
rolviAnAnruiosdng Walemalviosdnsannsaversindingssialn Jaduusegdefifianuduiug
wazdanansznuier @3 vt wmanglusumisiuims raenaungiinssuvesyarariannsaufuRay
TuosAnsliuszaumnudia (Nsereko et al, 2021) n1samnisadelug (Modern management)
WuismsAsuasmsuuasudmsumsyinnuresyransiiegluesdng elinsatiuayuesinsiessna
flagsilfesdnviogsfotu unsdomnisdanisluinusuldlunmsuimsesdng dosnlulaniid
naiAsuulasegunaisuasirodesngmaonnailuiumneluladfuannsmaasesia daau
AREON LLaxé’aﬁmmaSu 5 8nunue (Sadangharn, 2021)

Wun

o

sUUTBIN ST UIIMIUINSIANsd mivesdnslnesAnmilaiulifisuuuuiioneds lidiany

ssfnsTnileuiuazdeddnszuiunsinnsfimieuiudasdszavanud i mnustuegivduims

uwaman1sUiudiieasegsanvasusznaunsasialsausy

wagsdasnlugauisnmndnlauniegsiavasssmalne

O
Q
o))
0]
co



Paged

M9EATINYINITIANG Journal of Management Sciences

UAINYIRBLNYATATERS Kasetsart University

Ui 4 2l 1 unsiau - Tquisu 2568 Vol. 4, No. 1, January - June 2025

wazypanTavIalussAnTi iR msndsudongunusivlesdnamanduldnddldndeniiesls
Snuspifunisiivinliesdnsuszaunaduianuqay smnedingdfvewnesdnfife anuasindng
wesmt s eyl uesndlussrinaimuest e luesinsiusenuiung (Franquesa & Vera, 2021)
Snifemilanannin memuauendunsmsansuarasRaeunam U TRaulnemsiUSeudfisufuitmine
nsUfvRagdiiunadeliiulainanisufifnuussquadnsaudesnis uenainid nsauay
Fudunszviunissivnuuasuansiedoyadoundyu (Feedback) b ssvamansindunylugiusd
HulugrudmsumsuftRnuuasmsdsuiladdusuiandndae unumdidgueanisaaun léun
113511 (Standard) N33AKa (Measurement) M3USeuLiiey (Comparison) wagmsuu (Take action)

(Ratchavieng et al., 2021)

WMsaiunide

naideediilisuteouiitudmummuniufdniug Qualiative) Insli3smsTinssidemamm
wuUSTUS (Interactive Qualitative Analysis : 10A) Tnendumseenuuumsiseriasnsendiladdn
Aeafuusngnisalinunsaunnng uuaznsaunnguiuugdn faduismsinseaouarduiug
seinanuaHanlAsIE31wenNLNg (Creswell, 2023) WilaAnwuuIMIMsU Ui IioANLBETOR
Y0eEUsENoUNTINAl T skazTansvlugauisn1sndnlaunsgsiavessemelng

insesilafliluniside

w3 eaflef i lumsideiduuudunualuuuilassasnawuuda (Open Structured Interview Form)
Tnnsfinnsanysiiuiiaenadeaasmnzauiuuiunveamsuiuiiiiemnuogsendmiunissiu
ssfalswsuuagiaosvlulszmalveuazusunlan mnuavseiiunsideluviunvesnisaniugsia
Tsausuuaziaesniluszauanudsasenausie (1) Uiunuasanudfyvesnisy fudivesgsia
lsausuuagsansy (2) adﬁﬂizﬂausummsﬂ%’uéf’;LﬁammagiamaaqiﬁﬂsaLLiuLLaz%‘aa%‘m (3) Fumeu
LagnIzuILMIUiufesgialsasLasiaefiituszansam (4) msadauardadoniniuesdng
wisInnssulunisaitiugshalsusuwarIaesvlugauiansndniaumegsia wag (5) wameansusuda
ilernuogsenvaisznounsgsialsausuuasiaevlugauiansnanlaumegsivesUssmelng

Sumpumasiiunsise

JUABUNTANRUNTIVEASITN 4 Tumau Taun (1) TUMSANYILENESHAYTIEUANSITENN U84

7 &

(2) YumsinudeyauaeivunesAUsenau (3) %gumﬁmeﬁl,l,azﬁmmzﬁgﬂl,t,uu uaz (@) Sunsnrndey
uazdufuasduszneuiivmnzalasmsdunund i denmaiuuimsgsialsusy msvisauflsauazu3ng
szuledl uinnssu uwazwalulad (Connoisseurship) 37uau 9 AU ANMUIBUTIABITos iun
aneulsausilve aneugsiavieaiisanelulszma (@) aunesdaadugsiovieniielne e
daafumsfluinaUseme fumuannnssrsamsvisaisauasfiv uagiUszneumsssialsusuayiaesy

A o <
NUTLEUAINNEAT

wuIeNsUsuRILiaANag sanvaEUTENaUNT

gsnalssusuuaziaasmlugauiinisnanlaunegsiavesUszndlne



M9EATINYINITIANG Journal of Management Sciences

UAINYIRBLNYATATERS Kasetsart University

Ui 4 2l 1 unsiau - Tquisu 2568 Vol. 4, No. 1, January - June 2025

mafiususudoya

[

Az Ideindunaiiuieyalaensdunivaifanuveaslatuazeoulad iiudeyaseuing
WauunsIAL-una w.A. 2567

nsAATIzvitaya

mensitoyaradumuninnsiufduiusueraUdnuamdatiomideguie (Content Analysis)
wenUszinndavanangidu 5 nuan wazideilideya (Indexing) eButauazimsziauminedoya
fisunuludnuazlasaaine (Structure feature) warnumsnevastoyauiiodlugnmseuGedoyalm]
edeslonnAnuasquiildidunseunuingussasd s deymndasseidiomuamenisusui

ey senveawusznounsgsnalsasuarIaeivlugawiansnanlaunisgsiavesUsewmalneg

NAN1538
NNNIANYITLTBN WU sUT Uil ueg TonvaeE Usenounsgsnalsusuuagiassy

TugawismIndnlaunegsiavessemalng” annsauanmansiTeuasmaliaszideyanuingUssasd

v
v v A

398l
1. USUNUazANdIAYURIN1TUTURIURIgINalsILINLAL TR

PNMsAnIenansuasTBnUNTIdefifedes yudinsdunualBdngusznoumsssialsusu
LLaz%'aa%wiﬁﬁmumwmwLLazmmﬁﬁaﬂadmsU%’uﬁqLﬁammagiamé’ﬂﬁ

1.1 malula8Adiia (Digital technology) funumddglunisidudnszdunsivasuudas
susuunRfiugsia viliesdnasn 4 awnsorevauedliogeing wazausalinswensidviavemy
§egnafiuszansam ilosnnnadeudediindu auadow uazieietnensdsauiifinisliny
wialuladfdvia mmaaLﬂﬁaquaﬂssuLLazmmmwi’wmgﬂﬁ’ﬂé’asm??ul,%a NMINUMIUITIUNTIN
Jnuin ssdnsmadlanudiduseinlumsmeuaussiennuenaniwesgnd liud §ismasumalulad
fifpsnshanlifuesdnsilisunmsasundamisidiauasgninfifiarwausamsiinalulad
aninasdnsannsafmmumeluladlug q 16 ielesdnsinuanansamensugedy e
gafvansmsniidundsransznusegaseunsesmaanaddemniimmumnlunsuamsnminens
wazududnswammaluladlnd Weanulduseulunisusdu Fededuiadeddalunisdudu
nsuasuulamsgsiandviauagnsuiuivessdnsssnadnde Uedynak et al, 2021)

1.2 u¥Anssu (Innovation) MsthanuAalal BmsUfualml viedwseuslmi visenaazlisy
mMaUiusnds Rl uesmgantuanunsel Aaadldsunmamesesfigaiuasimuduneu

TiAemnnidedeldiinadnsnfniwfumuusavisuasufiRmudusaiivissdsnme sty

uwaman1sUiudiieasegsanvasusznaunsasialsausy

wagsdasnlugauisnmndnlauniegsiavasssmalne
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2. 99AUTENAUVRIMIUTUAUNBANUBYTOAYRITINALTIUTILATHR SN
MNMIFNEIeNATHAEBNUNMTITeTN o mimsdunwalldedngUssneunisgsalssusu

wagaesniionvuneIRUTENaUYRINITUTUAILNOANLDY TRARARIFININT 1 Aall

. N15IANTITADUAUDIRDAIUADINTS
29AUsznau 1 .
(Demand responsive management)

. n9asuLUaMNgINARIVEA
asAUszNaU 2 . . .
(Digital business transformation)

. N15UTUNTBUANAR 29AUszNaUARINTSUSUAIEA UL aATBY
29Adsznau 3 *

(Mindset change) fusznaunisgsnalssusuuazisasm

. N133IANIINTNYINTDENIAUAY
asaUsenau 4 )
(Cost-effective resource management)

<) v - a
. nstugusenaunisiiaann
23AUszNaY 5

(Smart professional entrepreneur)

2.1 N15AANITNDUEUDINBAIUADINTS (Demand responsive management) N15ALHU
g3nalugravnssuNIsvieimNUIEan AoudzEuyinianssunan1snatn gusenaunsdeadiladn
PARBIN Ve NAAlNwanelUNGY wlantval liwileules InswweUsvaunsalannisuslog

=

Wemssuuing AsluussneumsdesdimsuiunagnsiauesegnAgalvl yngshaidngnAnannmls

Y Y

[

fsasausraunsaifinlitugnénldiundetu Sriamegninfissdssiulasufnduagnitusas i
unaefugnsznetmmsvesduduasuinsaeludngudy Ssgaateiinisdearsooulatvildieg
il ynan Wegndezidsuidenimeunsussaunisaluanidsuiuii eudsnuesulayid auin
(Andersson et al., 2020; Kumar, 2021)

2.2 Mswdsunlamiegsiafasa (Digital business transformation) N13LUAELLUAMNS
ganeRaviasensltinalulad flosulssssavB amnsidunuesesdnaiieliussqmanemagsia
FamsiAsuuameiavardadulssiufiunauladwmiuesdnsdng 4 sialan (Alamaki & Korpela, 2021)
maffusmslugmamnssunsviesfisanazuinsldmnuinmimedadia wu milenzsiaiundesd
dodenuonular] msliierasuuaseudiniudiugni nssurunsmely uasdeiauesing q fiflyan

aa o

fusmnsdnivgmaiuiwelula8advalidwmdnlaumiwemmamnsuusnswaensviendienog 195 miE,

uwImemsUiuduiiaauagsanvasgusEnauns

gsnalssusuuaziaasmlugauiinisnanlaunegsiavesUszndlne
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23 msufunsauauAn (Mindset change) nsdnmsasiolysiuuiiugiuesnisuiunseuanufn
vijewgingsy dnddyiivelinsiiunuesesdnsuszauanudiseesndsdu mugiuanuaanse
wanidued el awﬁﬂuﬂmlﬂaaﬂawﬁ‘%ﬁ grimivsaid mingesnIug NIEUNTUSINSAU (Santos et al,,
2020; Agyapong et al., 2021) v‘ha&iN"Lsiﬁlﬁidmﬂmﬂsmum&muﬁmmmmsmﬂﬁlﬂmmﬁaaﬁﬂsmw’s’q
wazdensesdUsznevlafifinadeniiuanunsafifiog deaziduusmdnduazaivayulsiifianasy
Famarumosiiomumisnuuarignanulussiuesng

24 miﬁ'ﬂmiﬂ/l%'wmniathﬂﬁ:uﬁ'l (Cost-effective resource management) NM3IANTHAZNITUIIT
fanadumsuszanunuiduedotedesles aass uaslinswensiidegoduiinlussdnsuaziuindou
’LﬁaqﬁﬂﬂﬁulﬂzjL{]mmm?’iéfaamiasmﬁﬂisﬁw%mw (Cavallo et al, 2020) msuSmsnuiielsiusEavsAm
wagUsyAvSuaniui fvuality fuimsviofanstesordensuimsmiiifussuuiasmnyauiy
AnmWIndoNTe03FnT Tmdamsdudununiunssuiunstusgisissidsuuuuumunioulsu
Felunsdndulavesfuims deyauazszuuledituidutiadefidfydsienmsnunuljifnuuas
n1saauRuit el usTa T Uszasdniuunueud fuuald Uaved et al, 2021) Viadl it oviunld
Uszneumsdndulafigndfeamnzauuazidulsslovidessdnsinniian fuimsiesnsdoyaiifioanss
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Kairisto-Mertanen, 2020; Ratchavieng et al., 2021)
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wazdlaussauznianlunisadugsnssulasialy (Franquesa & Vera, 2021)
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nsidussdnsuvisuianssunsuimadulsenoudae a1z udeuinnssa (nnovative leadership)
US58IMANIANTIH (INnovative climate) uazlidowinnssu (Innovative behavior)

5. wuanemsUsURailanaeg senvesjUsznaunisgsialsausunass sesvilugauvisniswanley
negsnavesUssmndlng
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5 p3AUsENOU LAk

5.1 NMSINNIIRDUAUDINBAILABINTT (Demand responsive management)

5.2 mSL‘lJa‘IEmLLUaW’Nﬁﬁﬁﬁ]a%ﬁa (Digital business transformation)

5.3 N135UTUNTOUALAR (Mindset Change)

5.4 M3Ian1sninenseeAuan (Cost-Effective Resource Management) Wa

5.5 nssluduszneunsiloan®n (Smart Professional Entrepreneur)
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a9AUsZNaUTRIN1TUTUA 29ANIUMIUTANTIUN1TIRA (Business innovative organization)

NMI3ANNINDUEUDIBAINNRDINTS |n'nw§1§'w?nu'“a’ﬂnﬁu (Innovative leadership) .
([ A

. szuufitaAudnanssy

(Demand responsive management)

|

|U‘i$t:l’ln’1ﬁu"fﬂn‘i‘i%l (Innovative climate)

(Innovation ecosystem)

LR ERICERIENRRLER ]

|ﬁ"&lu"iﬂniiu (Innovative behavior) .

(Digital business transformation)

> a o, 4 =
nsUFunsaumAuAn 1) mafmuaddeviadiaznagnsisiussdusnim

(Mindset change) 2) msfvualassaduaznineInsesnsiiianzeay
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o - . . 4) 3UuUU N3TUIUNTS wazmsUfuAniBasanisinnsnauauasaAuiaINs
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5) msUszgnaliuwanwasuddviaivanzaudimiunisuiong

6) fiuginBeuiuiaiisjsiulugmsiduesdnsuvisudanssunsusnisegnaiuszuy

7) inndildeuisuinanssuluntsadsassAnaaunfinanin

(Cost-effective resource management)

dav o

= = =
nsiugusznaunisiionndn 8) MsaiuTIIIMALazszUUinaAvasesAnsfisndnuaiiawizia
(Smart professional entrepreneur) 9) wianssun1siansanuiuasnisuaniUasuiieuiifiussaniua
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10) MsUFunuIAALAZNOANTTUTIAT9ATIA

v anw & Y
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Abstract

Acquiring a foreign language presents significant challenges, particularly for individuals
with limited exposure in their daily lives. Motivation, therefore, plays a crucial role in facilitating
effective language acquisition. This study examines the internal and external motivational factors
influencing Thai university students leaming English as a foreign language (EFL). The sample consists of
150 Thai freshman students. Data was collected using questionnaires and semi-structured
focus group interviews. Findings from both questionnaires and interviews were in the same line
by indicating that, on average, participants exhibit a stronger orientation toward extrinsic
motivational factors than intrinsic ones. However, both types of motivation are predominantly rated
at high to very high levels. Future research is encouraged to investigate further motivational differences

based on gender or English proficiency among Thai EFL learners in higher education.

Keywords: Motivation in Learning English, Thai EFL University Students, Internal Factors,

External Factors

Background and Signification of the Research Problem

1. The Importance of English and Motivation in Language Learning

English, recognized as the most widely spoken language globally, functions as the international
lingua franca. It is acquired by millions of individuals, either as their native language or as
an additional language. In Thailand, English is taught and used as a foreign language and holds
significant importance across various domains, particularly in education. In the contemporary context,
students utilize English not only in face-to-face interactions but also for communication via

diverse digital platforms and websites. Moreover, during the educational process, students are
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frequently required to read and comprehend textbooks or supplementary materials to enhance
their knowledge and fulfill academic requirements. Given the increasing globalization of the real
working world, proficiency in English is now regarded as indispensable (Nishanthi, 2018).

For these reasons, it is essential for learners in higher education to develop English
language skills, as these competencies will be crucial for their future careers. A key factor
that significantly influences the teaching and learning process is motivation. Motivation is closely
tied to success in learning English language, since students' performances are mainly determined by
their motivational levels. When students are motivated to learn a foreign language, they have goals
in overcoming challenges and understanding the language (Seven, 2020; and Nat, 2022).
Conversely, a lack of motivation can result in reduced engagement with the subject, thereby hindering
their success. Thus, it is reasonable to state that the motivation students use when studying English language
is the most critical factor affecting their success in learning English.

However, it has been observed that many EFL students in higher education do not exhibit
a genuine interest in learning English (Lai, 2014) or do not have positive feelings regarding
classroom instructions (Ahmed, 2015), as they do not perceive it as a central component of
their academic major. Nevertheless, upon graduation, these students frequently come to recognize
the importance of English in advancing their careers or pursuing further education.

2. Statement of the Problem and Significance of the Study

Recognized as one of the primary factors of success or failure in second language acquisition
(Richards & Schmidt, 2010), the present study aims to explore internal and external factors
influencing motivation in English language learning among Thai EFL university students.
Although many learners, educators, and administrators are aware of the challenges related to
learning English language among Thai students (Tantiwich & Sinwongsuwat, 2021; Tahe, 2020;
and Chuanpongpanich, 2021) there remains lacks comprehensive understanding regarding
the role of motivation in this process, as well as up-to-date research on the issue.

Furthermore, by examining EFL learners' perceptions and the significance of motivation
in English language learning, researchers can gain deeper insights into what learners consider essential
for their motivation throughout their language learning journey. This understanding, in turn,
enables an evaluation of whether these factors have been adequately addressed in current

educational practices.

Research Objective
The objective of the present study is to explore and compare internal and external motivation

factors perceived by Thai university students when learning English as a foreign language.
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Scope of Research

The study focused on the freshmen at Kasetsart University Sriracha Campus, Thailand,
in academic year 2024. They are those who enrolled in a fundamental English course, namely
“English for Everyday Life,” which is a compulsory course.

Literature Review

1. Definition of motivation in learning EFL

Gardner (1985) describes motivation as a combination of effort, aspiration toward a goal,
and positive attitudes toward achieving it. Crookes and Schmidt (1991) further characterize motivation
as the learner’s orientation concerning the objective of acquiring a second language. Broussard
and Garrison (2004) interpret motivation as the attribute that influences our decision to act or refrain
from action. Additionally, Richards and Schmidt (2010) define motivation as the force that
propels action in any given context.

2. Types of motivation

2.1 Intrinsic vs. Extrinsic motivation

Cahyono and Rahayu (2020) propose that intrinsic motivation arises from “the internal feelings of
a person”, while extrinsic motivation stems from “factors external to the individual's concerns”.
Similarly, Richards and Schmidt (2010) note that “intrinsic motivation refers to the enjoyment
derived from the language learning process itself, whereas extrinsic motivation is driven by
external factors, such as parental pressure, societal expectations, academic requirements,
or other sources of rewards and punishments”.

2.2 Integrative vs. instrumental orientation (motivation)

Firstly, Gardner and Lambert (1972) describe integrative motivation as being “rooted in
the desire to become a more valued member of a society”, whereas instrumental motivation is
“driven by the goal of securing a good job and gaining social recognition”. Later, Dornyei (1994)
suggests that motivation in the context of English language learning can be categorized into
three primary dimensions: the language, the leamer, and the leaming situation. The language dimension
is associated with two key components of motivation: instrumental motivation, such as the desire to
secure a well-paying job, and integrative motivation, which involves an interest in learing about
the culture of native English speakers. The learner dimension encompasses factors like the need for
achievement, self-confidence, language use anxiety, perceived competence in the second language,
causal attributions, and self-efficacy. Lastly, the learning situation dimension comprises three elements:
the course, the teacher, and the group. Lastly, Richards and Schmidt (2010) explain that integrative

orientation is defined by a desire to assimilate with valued members of the target language community,
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while instrumental orientation is centered on practical objectives, such as obtaining employment
or passing exams. Additionally, they emphasize the importance of maintaining a positive attitude
toward both the target language community and the language learning environment, as well as
demonstrating a strong commitment to learning the language.

2.3 The importance of motivation in learning a foreign language

According to Lapadat and Lapadat (2023), motivation plays a crucial role in both teaching
and learning foreign languages. Motivation pushes individuals to engage with and persist in
achieving a goal—in this case, leaming a new language. This emphasis on motivation is well-founded,
as numerous studies consistently show that motivated students tend to excel in language leaming,
displaying greater persistence, resilience, and engagement. Language learning is inherently challenging
and requires sustained effort, so motivation becomes a key ingredient for long-term success.
Students who are motivated are more likely to put in the necessary time to practice and to work
through difficulties, while those who lack motivation may become discouraged and lose interest.

Another view towards the importance of motivation from Thohir (2017) stated that as
the leamners are distanced from the culture and everyday context of the language. Without immersion
in an English-speaking environment, learners lack the natural exposure and reinforcement that helps
intemalize language concepts. This logistical and psychological distance can make it harder to stay motivated,
as language learning may feel less relevant or applicable to their daily lives. In this context,
motivation becomes especially important, acting as a bridge that can connect leamers to the language
even when they are removed from their native cultural setting. It can keep them engaged and
willing to overcome the many challenges involved. Motivation helps learners maintain interest
and a sense of purpose, which can be powerful drivers of progress. In other words, motivation is not just
a helpful addition; it is essential for language learmers to remain invested and engaged,
particularly when logistical and cultural separation can otherwise make learning feel distant or disconnected.

3. Previous studies

3.1 International studies in motivation on learning English as a foreign language

First of all, there are various intemational studies (Husna & Murtini, 2019; Nevisi & Farhani, 2022;
Wallace & Leong, 2020) emphasized the distinction between intrinsic (internal enjoyment and interest)
and extrinsic (external rewards or pressures) motivations. Findings suggested that while both types
are essential, extrinsic motivation often outweighs intrinsic motivation, especially among beginner
and intermediate learners.

Secondly, many studies identified instrumental motivation (learming English for practical benefits,
such as career opportunities) as predominant, though integrative motivation (desire to integrate into

the target language community) was also significant for some leamers (Nguyen, 2019; Wallace & Leong, 2020).
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Then, Multiple studies (Respati et al., 2022; Hosseini & Shokrpour, 2019; Ortega-Auquilla
et al,, 2022) highlighted the influence of teaching styles, teacher characteristics, and leaming materials
on motivation. Effective teaching practices, engaging materials, and a positive teacher-student
relationship were commonly linked to higher motivation levels.

Next, Factors like socioeconomic background, parental expectations, students’ academic year,
and parents’ English proficiency were shown to shape motivation (Nguyen, 2019; Mahmoudi
& Mahmoudi, 2015; Al-Zaareer, 2019).

In addition, some studies (My, 2024; Hosseini & Shokrpour, 2019) highlighted how external factors,
including peer influence and classroom environment, play crucial roles in sustaining leamers’ persistence.

Finally, Nevisi and Farhani (2022) found variations in motivation based on learners'
proficiency levels, with beginners relying more on extrinsic motivation, while advanced learners
showed a stronger intrinsic drive.

3.2 The motivation for learning English as a foreign language in Thailand

First of all, several studies investigated the integrative and instrumental motivation among
Thai students. In integrative motivation preference, Hendrajaya (2023) found higher integrative motivation
among both liberal arts and engineering students, though liberal arts students displayed
higher scores overall. Intakum & Phonwanpongsa (2022) also revealed slightly higher integrative motivation
than instrumental motivation, with both levels considered high. Chomthong & Chaichompoo (2015)
then identified English majors as more integratively motivated, although their instrumental motivation
was slightly higher. In instrumental motivation preference, Esteban (2023) showed significantly higher
instrumental motivation among participants, with students believing that English proficiency
aids job prospects and confidence abroad. Oranpattanachai (2013) then reported instrumental reasons
as more significant than integrative reasons, emphasizing their influence on academic achievements
and students’ desire to continue learning English. Assavanadda & Tangkiengsirisin (2018) also highlighted
that while motivation was high in both types, students were predominantly instrumentally motivated.

Secondly, some studies explored the factors influencing motivation. In socio-cultural influences,
Gyamfi & Lai (2020) found that socio-cultural contexts influenced students’ grit, adaptability,
and learning goals, with future careers, societal needs, and life purpose being key factors.
In teaching and peer support, Intakum & Phonwanpongsa (2022) emphasized the role of teachers,
school services, and peer support in fostering motivation. In social interaction, Hendrajaya (2023)

confirmed that the students’ social interaction played a vital role in shaping their motivation.
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Moreover, in disciplinary and gender differences, students in liberal arts consistently
displayed higher motivation scores compared to engineering or other faculties (Hendrajaya, 2023;
Esteban, 2023). Then political science students exhibited high motivation, leaning toward instrumental goals
(Assavanadda & Tangkiengsirisin, 2018). Moreover, female students were generally more motivated than
male students (Assavanadda & Tangkiengsirisin, 2018). By focusing on the majors the participants studies,
there is no found those that studied in the faculty of Management Sciences, and Economics.

That is why the present study should be conducted.

Research Methodology

1. Data collection

Participants will be asked to complete questionnaires to gather quantitative data, and then a subset
will be purposefully selected for interviews to collect qualitative data. The study will involve 150 freshmen
from the Faculty of Management Sciences, Engineering, and Economics at Kasetsart University
Sriracha Campus, enrolled in the 2024 academic year. Of these 150 students, all will participate in
the quantitative phase through the questionnaire, and 60 will be purposefully chosen for the qualitative
phase involving interviews.

The study focuses on first-year university students enrolled in a compulsory fundamental
English course which is required for their degree. These participants were selected for their level of
English proficiency, as assessed by scores on university-administered English placement tests
that were used to group students for the Fundamental English course.

2. Instruments

2.1 Questionnaire

The questionnaire utilized in this study is a 5-point Likert Scale, adapted from Gardner (2004)
and Hosseini and Shokrpour (2019) to assess both intrinsic and extrinsic student motivation.
The questionnaire comprises twenty-five items, divided into two primary sections: intrinsic motivation
(items 1-12) and extrinsic motivation (items 13-25). The specific questions are listed below

A. Intrinsic Motivation Questions (item no. 1-12)

1) I am studying English with the objective of enhancing my proficiency in the language.

2) | experience a sense of confidence when required to speak during my English class.

3) | derive considerable enjoyment and satisfaction from learning English.

)
)
)
4) | perceive my English class as an inefficient use of time.
5) I have limited interest in my English class.

)

6) | am studying Ensglish to fulfill the requirements for obtaining a university degree.
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7) | study English due to my interest in English-speaking communities and their cultures.

8) Learning English provides me with the opportunity to travel abroad and immerse myself
in English-speaking cultures.

9) Learning English can impart a sense of achievement.

10) | study English to gain the ability to comprehend content in English on social media platforms.
11) My interest in English has significantly increased due to my strong appreciation for its
music and songs.
12) For me, learning the English language is of considerable importance due to its significant
utility in contemporary society.
B. Extrinsic Motivation Questions (item no. 13-25)
13) | study English to achieve a high performance in my examinations.
14) My parents actively encourage me to practice English as extensively as possible.
15) Learning English is crucial as it enables me to engage with a broader and more diverse
range of individuals.
16) Learning English is essential for my career advancement and professional development.
17) Proficiency in English is advantageous for securing desirable employment opportunities.
18) My English lecturer serves as a significant source of inspiration for me.
19) English is a crucial component of the school curriculum and is mandated as

a com puLsory course.

20) The effort | invest in learning English is largely contingent upon the quality of the
English classes.

21) The effort | devote to learning English is significantly influenced by the quality of the
materials provided in the classroom.

22) | study English to facilitate my comprehension of other academic subjects.

23) | study English to keep pace with global economic and technological advancements.

24) My interest in English has significantly increased due to my strong enthusiasm for pop culture.

25) | study English to enhance my educational opportunities and access job prospects abroad.

Three faculty experts were then consulted to review the questionnaire items in order to
ensure content validity.

2.2 Interview

A structured, face-to-face small group interview was employed to collect qualitative data.
This approach served as a follow-up to the respondents’ questionnaire responses, with two main objectives:

1) to verify the data obtained from the questionnaire and 2) to gather specific information

Motivation in Learning English among Thai EFL University Students:
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that could not be revealed through the questionnaire. The interview questions were designed to explore
both internal and external factors influencing motivation in learning English. The interviewees were
some of the same participants who had completed the questionnaires, and they were those who
got a midterm score higher than 70 percent, resulting in 20 selected groups, three students in each group,
totaling 60 students. Each group needs to express their opinion after listening to each question.
They were allowed to spend five minutes to finish each question by writing their answer(s) on
the provided papers. Selection criteria for interviewees also included their willingness to speak openly
and their comfort in sharing ideas. Data collection was facilitated using notetaking. That is due to
the potential for interviewees to become excited or nervous when using a recording application.
The interview questions are listed below:

1) In what classroom learning situations do you feel least motivated? Please explain.

2) What teaching strategies do you consider having a motivating impact on English learning
in university students?

3) How do you encounter English in your free time?

4) How motivated do you feel to work with English at a university?

5) What is/are your goal(s) in learning English at university?

)
)
)
6) What keeps you from being motivated to learn English in the classroom?

7) What kind of learning environment motivates you to learn English?

8) What makes you interested in learning English in the classroom?

9) Do you think that motivation plays a crucial role in learning English? Why?

10) In your opinion, which type of motivation (integrative or instrumental) has a significant
impact on learning English? Why?

11) How can a classroom environment be created that positively influences your motivation
to learn English effectively in the university context?

12) What teaching and learning resources help you feel motivated to learn English
effectively while studying at the university?

13) What things do you want to achieve by studying English at university?

14) What is your motivation in learning English at university?

15) When you face a problem/difficulty in learning English, what is the motivation that

keeps you learning English?
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3. Data analysis

3.1 For Quantitative data analysis

The questionnaire data were analyzed for frequency, percentage, and mean score. A five-point
Likert scale was employed to measure the types and levels of participants' learning motivation.
This scale was incorporated in the questionnaire to quantify the degree of agreement or disagreement

according to the specified criteria.

Mean Range Interpretation (degree of motivation)
4.51-5.00 the highest

3.51-4.50 high

2.51-3.50 moderate

1.51-2.50 low

1.00-1.50 the lowest

The findings are subsequently presented in terms of frequencies, percentages, and means.

3.2 For Qualitative data analysis

The qualitative data obtained in this study were analyzed using a six-step process
commonly employed in qualitative research. These steps included preparing and organizing the data
for analysis, coding the data, using the codes to develop a more comprehensive understanding
of the data, presenting the findings, interpreting the findings, and validating their accuracy.

Subsequently, detailed descriptions were provided to enhance the significance of the findings.

Results
1. The results from the questionnaire

The results from the questionnaire were divided into intrinsic and extrinsic motivation.

Firstly, table 1 presents the intrinsic motivation results.

Table 1: Intrinsic motivation results

ltem Degree of
Statements Mean

no. motivation

| am studying English with the objective of enhancing my

1. 4.64 the highest
proficiency in the language.

| experience a sense of confidence when required to speak

2. 2.90 moderate
during my English class.

-
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Table 1: Intrinsic motivation results (Continued)

ltem Degree of
Statements Mean
no. motivation
| derive considerable enjoyment and satisfaction from
3. 4.01 high
learning English.
4. | perceive my English class as an inefficient use of time. 1.33 the lowest
5. | have limited interest in my English class. 2.37 low
| am studying English to fulfill the requirements for
6. 3.23 moderate
obtaining a university degree.
| study English due to my interest in English-speaking
7. 3.89 high
communities and their cultures.
Learning English provides me with the opportunity to travel
8. 4.07 high
abroad and immerse myself in English-speaking cultures.
9. Learning English can impart a sense of achievement. 4.24 high
| study Ensglish to gain the ability to comprehend content in
10. 4.53 the highest
English on social media platforms.
My interest in English has significantly increased due to my
11. 4.11 high
strong appreciation for its music and songs.
For me, leaming the English language is of considerable
12. 4.12 high

importance due to its significant utility in contemporary society.

The top - five highest intrinsic motivation are item no.1 “I am studying English with the objective

of enhancing my proficiency in the language.” with the highest level, followed by item no.10

“I' study English to gain the ability to comprehend content in English on social media platforms.”

with the highest level, item no.9 “Learning English can impart a sense of achievement.” with a high level,

item no.12 “For me, learning the English language is of considerable importance due to its significant

utility in contemporary society.” with a high level, and item no.11 “My interest in English has

significantly increased due to my strong appreciation for its music and songs.” with a high level.

Secondly, table 2 presents the extrinsic motivation results.
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Table 2: Extrinsic motivation results

ltem Degree of
Statements Mean
no. motivation
13. I study English to achieve a high performance in my examinations.  4.10 high

My parents actively encourage me to practice English as

14. 4.27 high
extensively as possible.

Learning English is crucial as it enables me to engage with a

15. 4.64 the highest
broader and more diverse range of individuals.

Learning English is essential for my career advancement and

16. a.77 the highest
professional development.

Proficiency in English is advantageous for securing desirable

17. 4.75 the highest
employment opportunities.

My English lecturer serves as a significant source of

18. 4.35 high
inspiration for me.

English is a crucial component of the school curriculum and

19. 4.48 high
is mandated as a compulsory course.

The effort | invest in learning English is largely contingent

20. 3.92 high
upon the quality of the English classes.

The effort | devote to learning English is significantly influenced

21 3.93 high
by the quality of the materials provided in the classroom.

| study English to facilitate my comprehension of other
22. 4.22 high
academic subjects.

| study English to keep pace with global economic and

23. 4.40 high
technological advancements.

My interest in English has significantly increased due to my

24, 3.75 high
strong enthusiasm for pop culture.

| study English to enhance my educational opportunities

25. 4.59 the highest
and access job prospects abroad.

The top - five highest extrinsic motivation are item no.16 “Learning English is essential
for my career advancement and professional development.” with the highest level, followed by

item no.17 “Proficiency in English is advantageous for securing desirable employment opportunities.”
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with the highest level, item no.15 “Learning English is crucial as it enables me to engage with
a broader and more diverse range of individuals.” with the highest level, item no.25 “I study Ensglish
to enhance my educational opportunities and access job prospects abroad.” with the highest level,
and item no.19 “English is a crucial component of the school curriculum and is mandated as
a compulsory course.” with a high level.

2. The results from the interview

Question no. 1 In what classroom learning situations do you feel least motivated?
Please explain.

In the responses provided, students express feeling least motivated in classroom settings
where there is a lack of engaging, interactive activities and too much reliance on traditional
lecture methods. Situations where instructors follow slides or textbooks too strictly, deliver content
in a monotone, or deviate from relevant topics contribute to disengagement. Additionally, rapid pacing,
a lack of quizzes, minimal classroom activities, and limited opportunities for critical thinking
further hinder motivation, disruptive noise levels from classmates and instructors who create
a tense atmosphere or lack credibility also contribute to a lack of motivation. For some, the requirement
to prepare presentations or respond solely in English adds stress and reduces enthusiasm.

Question no. 2 What teaching strategies do you consider having a motivating impact on
English learning in university students?

The responses suggest that teaching strategies with the most motivating impact on English learmning
for university students are those that foster active engagement, interactive participation, and
a supportive classroom atmosphere. Students appreciate a leaming environment where the instructor
increases interaction through questioning and active engagement, as this approach helps
maintain their focus and stimulates interest. Strategies such as question-and-answer sessions, individual
and group activities, and unexpected questions encourage students to pay close attention and
participate actively.

Additionally, using engaging instructional materials, incorporating games, and providing
online quizzes and review exercises are viewed as helpful in enhancing motivation. These methods
support varied learning styles and add an element of enjoyment, making the learning process
more dynamic. Creating a relaxed atmosphere with a humorous approach, while consistently encouraging
class participation and allowing room for mistakes, also contributes to a motivating environment.
Strategies that permit students to share opinions, engage in debates, and practice speaking in English

without fear of judgment provide confidence-building opportunities that further strengthen motivation.
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Question no. 3 How do you encounter English in your free time?

The responses reveal that students commonly encounter English in their free time
through various forms of media and casual interactions. Watching movies, listening to music,
and playing games are among the most frequently mentioned activities, highlighting entertainment
as a primary way students engage with English. Many students also interact with English while
using social media platforms and watching content on YouTube, TikTok, and talk shows, which suggests
that digital media plays a significant role in their exposure to the language.

Additionally, some students engage in English conversations with friends, including those from
foreign countries, and a few reports translating song lyrics or game content, which indicates
a deeper level of language interaction. Reading English books, novels, and foreign news also contributes
to their language exposure, although this is less commonly mentioned than entertainment-based
activities. Overall, these responses demonstrate that students encounter English primarily through enjoyable,
informal contexts outside the classroom, suggesting that popular media and social interactions
are key sources of motivation and exposure for language learning.

Question no. 4 How motivated do you feel to work with English at a university?

The responses suggest that students feel motivated to work with English at university
primarily due to its perceived value for future career opportunities, personal development, and
improved communication skills. Many students see English proficiency as a pathway to secure
better job prospects, higher salaries, and the ability to establish connections with international
colleagues and friends.

Personal factors, such as self-development, achieving good grades, and fulfilling both self
and family expectations, also play a significant role in motivating students. Social influences,
including the presence of friends with similar language-learning goals and the desire to connect
with international students, further enhance their motivation. The appeal of understanding
English-speaking artists, keeping up with global trends, and interactions with foreign lecturers or
engaging teaching techniques provide additional intrinsic motivators, making the learning experience
more relevant and enjoyable.

Question no. 5 What is/are your goal(s) in learning English at university?

The responses reveal that students' primary goals in learning English at university are largely
career-oriented, with a strong emphasis on achieving fluency for future job applications,
international communication, and enhancing employability. Many students view English as essential
for working in international companies, securing good job opportunities, and preparing for
potential internships or professional roles that require proficiency in English. This aligns with

instrumental motivation, where the language is learned as a practical tool for career advancement.
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In addition to career goals, students also aim to improve their communication skills for
daily life, suggesting a desire to use English not only professionally but also socially, enhancing
their ability to interact with friends, foreigners, and in diverse everyday contexts. Some students
seek to build confidence in public speaking and class presentations, indicating that self-improvement
and academic achievement are also valued outcomes.

Lastly, achieving high grades and excelling in English exams are recurring themes,
reflecting the academic motivations behind their language learning. Overall, these goals demonstrate
a balanced combination of career aspirations, practical communication needs, self-development,
and academic performance as key motivators for students in learning English at university.

Question no. 6 What keeps you from being motivated to learn English in the classroom?

The responses indicate that several factors contribute to students' lack of motivation to learn
English in the classroom, with a mix of personal, academic, and environmental influences at play.
One prominent factor is the instructor’s choice of language and the use of unfamiliar vocabulary,
which can create barriers to understanding and engagement.

Furthermore, external pressures, such as familial expectations and the desire for good grades,
add layers of stress that can detract from intrinsic motivation. The pressure to achieve high marks
can lead to a focus on assessment rather than the enjoyment of the learming process, as students
may prioritize grades over language proficiency.

The desire for a relaxed learning environment is also highlighted in the responses,
suggesting that an overly stressful atmosphere can inhibit motivation. Additionally, the aspiration
to build friendships and communicate effectively in English points to the importance of social
connections as motivators. However, the fear of not understanding or being unable to converse
can create anxiety that detracts from their willingness to engage in the learning process.

Question no. 7 What kind of learning environment motivates you to learn English?

The responses indicate that several key elements in the learning environment significantly
motivate students to learn English. A prominent factor is the necessity for communication with peers
who use English as their primary means of interaction.

The presence of dedicated classmates and committed instructors is another crucial aspect
of a motivating learning environment. Additionally, a relaxed and enjoyable atmosphere is highlighted
as vital for motivation. The importance of incorporating opportunities for speaking and listening
into the classroom is also noted. Lastly, the emphasis on easily understandable teaching materials
further supports the idea that a motivating learning environment should cater to students'

comprehension levels.
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Question no. 8 What makes you interested in learning English in the classroom?

The responses indicate that students' interest in learning English in the classroom is driven by
a combination of personal aspirations, cultural interests, career goals, and the quality of instruction.

Question no. 9 Do you think that motivation plays a crucial role in learning English? Why?

The responses to the question regarding the role of motivation in learning English underscore
its pivotal importance in fostering both academic success and personal development. Students
consistently emphasize that motivation serves as a catalyst for engaging with the language and
achieving proficiency.

Question no. 10 In your opinion, which type of motivation (integrative or instrumental)
has a significant impact on learning English? Why?

The responses highlight a nuanced understanding of the interplay between integrative
and instrumental motivation in learning English, indicating that both forms of motivation play
crucial roles in fostering language acquisition.

Question no. 11 How can a classroom environment be created that positively influences
your motivation to learn English effectively in the university context?

The responses reflect a comprehensive understanding of how to create a classroom environment
that effectively enhances motivation to learn English in a university context. Several key themes
emerge from the students’ feedback, highlighting the importance of peer influence, instructional
strategies, emotional well-being, and the overall classroom atmosphere.

Question no. 12 What teaching and learning resources help you feel motivated to learn English
effectively while studying at the university?

The responses reveal a comprehensive understanding of the teaching and learmning resources
that can enhance motivation for studying English at the university level. The emphasis on various materials
and techniques illustrates a multifaceted approach to language learning, highlighting the importance
of engaging resources and supportive environments.

Question no. 13 What things do you want to achieve by studying English at university?

The responses reflect a comprehensive understanding of the diverse aspirations that
students have regarding their English studies at the university level. These goals range from
practical language skills to academic achievements and career opportunities, underscoring

the multifaceted benefits of mastering English in today’s global landscape.
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Question no. 14 What is your motivation in learning English at university?

The responses reveal a range of motivations for learning English at university, reflecting
both personal aspirations and external influences. The key themes summarized from the students'
answers are career aspirations, academic success, communication and social connections,
personal interests, support systems, desire for growth.

Question no. 15 When you face a problem/difficulty in learning English, what is the
motivation that keeps you learning English?

The responses highlight various motivations that sustain students' efforts to learn English
despite facing challenges. These motivations can be grouped into key themes that reflect both
personal aspirations and external influences. Key themes of motivation in overcoming Challenges
are career aspirations, personal goals and dreams, academic success, support from external influences,

social and cultural interests, catalyst of problems.

Discussion

1. Questionnaire

1.1 Discussing intrinsic motivation results

This research result outlines the top five intrinsic motivators that encourage learners
to study English, highlighting the personal interests and self-fulfilling goals that make
the language-learning experience meaningful and engaging.

1) Enhancing Language Proficiency: Ranked at the top, “I am studying English with the objective
of enhancing my proficiency in the language,” indicates that learners are primarily motivated by
the goal of improving their skills. This form of intrinsic motivation reflects a strong personal drive
to gain mastery and confidence in using the language, often fostering a deeper and more sustained
commitment to learning.

2) Understanding Social Media Content: The second highest motivator, “I study English
to gain the ability to comprehend content in English on social media platforms,” reflects the influence
of digital media in driving language learning. With social media being a key source of news,
entertainment, and cultural exchange, learners find value in understanding English to engage
with global content directly. This motivation highlights the role of media in making language

learning personally relevant and enjoyable.
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3) Sense of Achievement: The third item, “Learning English can impart a sense of achievement,”
emphasizes the intrinsic satisfaction that learmners experience through reaching language milestones.
Achievements—such as understanding a movie without subtitles or holding a conversation—
create a rewarding sense of accomplishment, reinforcing their commitment to learning and
growth in English proficiency.

4) Utility in Contemporary Society: The fourth item, “For me, learning the English language is of
considerable importance due to its significant utility in contemporary society,” shows that learners
recognize English as a practical tool in today’s interconnected world. This awareness can fuel
intrinsic motivation, as learners see English as personally beneficial, improving their capacity
to navigate an English-speaking world and engage with global information. This is in the same
line as Alomar and Alenezi (2020) whose finding indicated that the EFL leamers were interested in
learning English because of international orientation and the globalization factor. Also, Setiyadi
and Sukirlan (2016) found that the EFL learners considered English is worth to learn as it can be
used to contact with people worldwide. In addition, Nevisi and Farhani (2020) found that
the EFL learners considered social prestige as one of intrinsically based motivational factors.

5) Appreciation for English Music and Songs: The fifth highest motivator, “My interest in English
has significantly increased due to my strong appreciation for its music and songs,” underlines the
cultural draw of English media. Music is a personal and enjoyable way for many learners to connect
with the language, blending entertainment with exposure to English. This cultural interest
deepens their engagement with language learning in a way that feels authentic and enjoyable. This is
in the same line as Wallace and Leong (2020) who reported that the EFL leamers increased
their intrinsic motivation to learn because their favorite activities were games and songs.
Also, Nevisi and Farhani (2020) found that the EFL learners rated personal enjoyment as one of
the intrinsic motivations.

1.2 Discussing extrinsic motivation results

The research result here reveals that leamers’ extrinsic motivation for studying English is driven
primarily by career, social, and educational incentives. These motivators differ from intrinsic motivation
as they focus on external rewards and requirements rather than personal satisfaction or enjoyment.

1) Career Advancement and Professional Development: The highest-ranking extrinsic motivator,
“Learning English is essential for my career advancement and professional development,”
indicates that learners perceive English proficiency as key to moving forward in their careers.
This aligns with the global job market’s preference for candidates fluent in English, as it opens doors

in international business, technology, and various professional domains.

Motivation in Learning English among Thai EFL University Students:

Internal vs. External Factors



M9EATINYINITIANG Journal of Management Sciences
WMINYIFBLNATAERS KU Kasetsart University
U7 4 adudl 1 unsay - Sguieu 2568 e S ot Vol. 4, No. 1, January - June 2025

2) Employment Opportunities: The second item, “Proficiency in English is advantageous
for securing desirable employment opportunities,” emphasizes the practical need for English
in the job market. English proficiency is often a requirement for high-paying and prestigious positions,
especially in multinational companies. Learners, therefore, are motivated by the belief that
English will provide a competitive advantage in securing these positions. This is in the same line
as Anwari (2019) who found that students are motivated toward the learning of English language
be its helpful for their careers and jobs in the future. Then, and Esteban et al. (2023) pointed out
that the motivation to practice English could help the learners find a job in the future. And Nevisi
and Farhani (2020) who found that the EFL learers have motivation to learn English for getting a job.

3) Interpersonal Engagement: The third item, “Learning English is crucial as it enables me
to engage with a broader and more diverse range of individuals,” speaks to the social benefits
of English. As a global language, English enables communication across cultures, which is valuable
not only for personal relationships but also for networking in professional settings. This desire
for cross-cultural engagement reinforces English as a tool for expanding one’s social and
professional network. This is in line with Nevisi and Farhani (2020) who found that source of
extrinsic motivation for EFL learners is for effectively interacting with native speakers.

4) Educational and International Opportunities: The fourth item, “I study English to enhance
my educational opportunities and access job prospects abroad,” reflects aspirations to use English
for educational and career mobility beyond national borders. Many educational institutions and
job markets abroad prioritize or even require English proficiency, making it essential for learners
who wish to study or work internationally. This is in the same line as Anwari (2019) and Esteban
et al. (2023) who found that the learns find learning English is important for using in abroad.

5) Curriculum Requirement: The fifth item, “English is a crucial component of the school
curriculum and is mandated as a compulsory course,” shows that for some leamers, studying English is
largely driven by institutional requirements. While this form of motivation is more passive, it still
plays a role in shaping learmners’ engagement with the language, as compulsory courses often provide
the foundation for further language leaming. This is in line with Nevisi and Farhani (2020) who found
that the EFL learners is motivated to learn English for pursuing education.

2. Discussing the interview

2.1 Classroom Environment and Engagement

1) Low Motivation Situations (Q1): Students often feel unmotivated in classrooms where
the instruction is monotonous, lecture-heavy, or rigidly follows slides without encouraging

interaction. Distractions, high noise levels, and stressful atmospheres further reduce motivation.
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2) Motivating Environments (Q7): In contrast, students are most motivated in classrooms
that foster communication, allow for interaction, and have a relaxed, enjoyable atmosphere.
Supportive peers and approachable, committed instructors create an environment that encourages
active learning.

3) Positive Classroom Atmosphere (Q11): A motivating classroom is built on peer support,
engaging instructional strategies, and a warm environment. Creating opportunities for social interaction
and speaking practice can strengthen motivation and improve learning outcomes.

2.2 Teaching Methods and Strategies

1) Effective Teaching Strategies (Q2): Strategies that increase engagement, such as
question-and-answer sessions, group work, games, and quizzes, make learmning English more stimulating.
Incorporating humor and allowing students to share opinions and make mistakes fosters
a positive learning atmosphere.

2) Teaching Resources (Q12): Interactive resources, such as digital tools, games, and varied
instructional materials, keep students engaged and motivated. Access to diverse materials helps
address different learning styles, adding depth and variety to the learning experience.

3) Motivating Factors for Interest in Classroom Learning (Q8): Instructional quality,
culturally relevant materials, and career-oriented teaching approaches maintain students' interest
in English, as these align with personal goals and aspirations.

2.3 Intrinsic and Extrinsic Motivations

1) Motivation Types (Q10): Both integrative and instrumental motivations play a role in
learning English. Integrative motivation encourages students to connect with English-speaking cultures,
while instrumental motivation is tied to career goals, academic achievements, and skill development.
Each type contributes to a comprehensive motivation strategy.

2) Personal and Academic Aspirations (Q13, Q14): Students aspire to improve both career
and personal skills through English learning. Career-oriented goals, like job opportunities and
public speaking skills, intersect with academic success and personal growth, showing the multifaceted
reasons behind learning English.

2.4 Career-Oriented Goals and Practical Applications

1) Career and Communication Goals (Q5): The primary goal for many students is career-oriented,
including achieving fluency for job opportunities and intemational communication. Students view

English as crucial for professional success, internships, and future roles.
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2) Role of Motivation in Career Aspirations (Q9, Q15): Students believe motivation is essential for
learning English and achieving professional goals. When facing challenges, career aspirations, and
personal dreams help students persist in their language studies, reinforcing the link between motivation
and long-term achievements.

2.5 Social and Cultural Exposure Outside the Classroom

1) Encounters with English Outside the Classroom (Q3): Students often engage with English
in informal settings, such as media, social media, and interactions with foreign friends. This exposure
suggests that language learming extends beyond the classroom, with popular culture and casual
encounters reinforcing their skills and interest.

2) Social and Cultural Interests (Q15): Cultural connections and the ability to engage with
global trends serve as additional motivators. Students who can connect their leaming to personal interests

or popular media feel a stronger drive to continue studying English.

Conclusion

This study examined internal and external motivational factors perceived by Thai university
students learning English as a foreign language by employing both questionnaire and semi-structured,
face-to-face focus group interview. Results showed that both types of motivation were generally
rated at high to very high levels, aligning with findings from Wallace and Leong (2020). The results
from both the questionnaire and interviews revealed that participants considered both internal
(intrinsic) and external (extrinsic) factors important for learning English, though external factors
were rated higher on average. In summary, findings from both methods suggest that students

value both types of motivation in learning English.

Suggestion
Future research should explore motivational differences based on gender and English

proficiency level among Thai EFL students in higher education.
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(Eastern Economic Corridor: EEC) vasussmalve Tnelduuuasununiueiesdislunsiniss wasiudeya
NnfuImssovderiidauAidedunisinnislegunlu EEC S1utu 414 anudszneuns was
Mn9IATEiaIrUsEnauLliedudu (Confirmatory Factor Analysis: CFA) Wan1s@nsnwuinesAlszneu
vosrnusudolulgaumuanaivinssuly EEC veaUsewalng Usenaudie 4 esAusznounan Laun
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Abstract

In today’s era of intense business competition and rapidly changing environments, supply chain
collaboration has become a critical strategy for enhancing competitiveness and increasing
operational flexibility. As Thailand’s major industrial hub, the Eastern Economic Corridor (EEC)
must develop effective collaborative models to cope with potential uncertainties. This study aimed to
examine the confiratory components of supply chain collaboration among industries in the EEC of Thailand.
A guestionnaire was employed as the research instrument, and data was collected from 414 executives
and supply chain practitioners in the EEC. The data were analyzed using Confirmatory Factor Analysis (CFA).
The results revealed that supply chain collaboration in EEC industries consists of four key
components: information sharing, trust, collaborative commmunication, and collaborative knowledge creation.
These findings provide a clearer understanding of the collaborative structure within supply chains for
organizations operating in the EEC, particularly for those that depend on both domestic and

international suppliers or partners.

Keywords: Supply Chain Collaboration, Information Sharing, Trust, Collaborative Communication,

Collaborative Knowledge Creation

anudunuazanudidguesdym
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AuliuiueululgaumulaniudiunTunuaduiguiu
NN TRTHuvEemnnsel 1wy winduln §nll masunsssunvedlsesa (Severe Acute

Respiratory Syndrome: SARS) wigaas ian1saiundius saulufisanunisainisunsssuinveataliia
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MALATYEN lnanansenuITuRsuaInnitluedsn Bnnazsussininlulssmamasiam Guens

JuNsnseang, 2567)

anusialulggumulugnamnsu

wARAUIRLAeAARzTUean (EEC) vasUszmdalne



M9EATINYINITIANG Journal of Management Sciences

UAINYIRBLNYATATERS Kasetsart University

Ui 4 2l 1 unsiau - Tquisu 2568 Vol. 4, No. 1, January - June 2025

geavinssuilrud Ao siulnvesasusiwsma lneusemalvedlasimsnanssidoumsegia
fimameng fuoen (Eastem Economic Corridor: EEC) Fadulassmsianniiud 3 Smialumensusen
Igun svo0s vayd wazazdans Tnsfilmneiieduaiunsanplulsemdlne Gaazidunisensedy
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(a% Dagwiznad, 2556) waziilovindlsgumuldiuransznuaninganisaling 9 azsivlidadedidamasie
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1) Useannsikalunis@nwinsel Ao @01uUsenaunIshusnmuniAenIanyiuesn (EEC)
U 136,200 wid JAsInsiuanaufiden1ansiuean — EEC, 2566)
2) NuRluMsEnwIAsal Ae waRmRFenAny Jueen (EEC) vessewilne 3 Sarinnanyiusan

AB YAUS ALTUNT) kAT TTEDN

NINUNIUITIUNTIU (Literature Review)

anusudlefululsguv mnefis msufoRnululdguniuiinsdifunusmiuvesesdns
2 uhatuly wilenaUsylovisandu (Simatupang & Sridharan, 2005) n33an1suslgaunu Sududes
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(Kampstra, Ashayeri, & Gattorna, 2006)
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WaENNIA31909A AN I Y (Cao, et al, 2010; Hudnurkar et al,2014; Scholten & Schilder, 2015;
Simatupang & Sridharan,2005) :INN1sMTATEikavd uaTRiBdANIRNa T ITeladmaand iy
(Latent Variables) 913w 4 #7 eun nswusludaya (Information Sharing), Auliangla (Trust),
ausuiielumsdeans (Collaborative Communication), nsas1eru3s i (Collaborative Knowledge
Creation) Insusiarassdsznaud §au s (ndicators) $1uau 4 i Bdldnnmesusulitermumnaidedia
Iifaonndasiuuiunvesgaanunssyluin EEC TaofsoanBondall

1) nMsudstudeya (Information Sharing)

msudsludeyarigaunmuduladeddglunmsinusuiuegefivsyansualuiidygunmu
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(Hudnurkar, Jakhar, & Rathod, 2014) Lﬁaamﬂmmiuas%;gaL‘i‘]u{]ﬁﬂﬁﬂﬁﬁﬂumﬁmmiﬁumﬂmqmﬂ%
wazaudutou Fwsdumsanemudsuasemuliiuiueu (Hsu, Chen, & Cheng, 2013; Nguyen, Barrett,
& Fletcher, 2006) Msuustudoyaviadadgumuinlviinisivuaanudesnts (Demand) ldsgramyas
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LLazLﬁmmm%wjﬂuM 9Uyu (Hudnurkar, Jakhar, & Rathod, 2014; Sandberg, 2007; Scholten & Schilder, 2015)
Fansinw1es Panahifar et al. (2018) wuin “nsuvstiudoyastrsasndy” 1uladeiiddniianves
mms’mﬁaﬁ‘ﬁﬂizam%mwﬁamaim%amﬂLLazﬁﬂ”&Jﬁwﬁ’zysfaﬂizﬁ‘wﬁmwsﬂmﬁqiﬁﬁ] Wwag Simatupang
and Sridharan (2005) 1t ArsgniesarAITuMvesayaiufiug W UMSUS LTSz AVB A
nsudsudeya

2) anul3119la (Trust)

milinsdadussddsznevddyisndulunnszduresnisdidugsianasanudusius
wlensadrmaustlenisaniu Uing et al, 2019) luilaqdungiinssuvesandnhuldgumuiidnuwasiams
Ao feulindadstuuayiu mmajaa]"u wazMsAianiy (Cheng, Chen, & Mao, 2010) %qﬁﬁdauﬁdmﬁa
wdnsadiemnalindedsedlenaninnidnitesdnsiiduslunsdniunuresissldguniu
wazraUselovisuiudmsuiusiingluiaslgouniu (Wamba, 2018; Jing et al., 2019)

anulindanagaruduiudiienuiuiugiiivselovinnmedmivuidmdnlunisussg
ﬂigﬁw%mwmﬂﬂiqﬂmuﬁﬁﬁu (Doganay & Ergun, 2017) uazdsidnsnangnaunnaonan1sa iy
fudndeuuaznisdu (Baah, Acquah, & Ofori, 2022; Jing et al., 2019; Wamba, 2018) uenani
msafnnulindavestildulddmdsardglienuduiusudunistu fwsdaasumumadany
uazAasssudmSUUIENA1 ¢ Tuaenineng (Wamba, 2018; Jing et al, 2019) uavanulinslalussinis
fisvsnaremensauasndomdudindonanissuiunislaiafindSnde (UTe1d waoiun
wag SUNFAGMN YuWIA, 2560; anN13358, 2560)

3) mnusudlelunisieans (Collaborative Communication)

nsfoans vanefly nmsudstumuauazaufiuiiuaim wenainid msdeassemineuiv
ogailUszavsnmdsdndusiomsaiinagvsianunsoareneldluanmundonmgsiafimsugsiiugs
(Chamidah, Guntoro, & Sulastri, 2020) MsAsasuazaNusIdeazduaiunsiFous muwinuzves
aundnluldgun uazaulindumsinnislggunu (Chishti & Ahmed, 2023) msdoansdndusio

audnsavesrusuiiovewfidnuiededumsinnsiuladafnduazvilgguniu lneanudisle
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Y 9

HAUNAY WaE RPN UaIRAT (Pfohl & Mller, 2015) uagn1sAnwves Lee & Kim (2021) el

U
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4) n3a19AU3AY (Collaborative Knowledge Creation)
Ausudolurrdlggunmuvinlinisisous senineesdnsannistasuwavanglouainug
(Jimenez-Jimenez et al., 2019) De Toni, Nonino, & Pivetta (2011) na1yi1 msuusluaruifenagns

o
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ANUTALIU AIUTINLS? LLasmmﬁwsjuﬁLﬁwﬁu (Scholten & Schilder, 2015) kagN3as9AILII Y
TussAnsuazuenesinsazdsHariensinnsltgunueenadsiu (Mehdikhani & Valmohammadi, 2019)
KagMsANwYes Li et al. (2017) Ssuiimmumiosneswesdng uazesmdouesn Wutladeridionandu
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resource planning: ERP) uag Rajabion et al. (2019) 1u31 nsuvstiuanuilulsgumuaztieia
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wazUSulssmuduiusseninsdnnaneieesuaziuilan

A5 liuN15IY
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v v A

filmwnianzJueen - EEC, 2566) Inon1sidoasadazifiuteyanduimsesdnsvderildiuisidos
Tunsdnnisldgumu UisRemilussduddnnistuly Tuseudssneunsluan EEC lasifutoyadus
F1UIU 300 A29879 AULNAYVOIIUITHUTELANNITILATIZWBIAUTZNDUNS BUUUTIA0IEUNTT
lassasraluseaud (Comrey & Lee, 2013) wagldismsdusinag1auuuiameiangas (Purposive Sampling)
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et al. (2019)

Rajabion et al. (2019);
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KC 3 Schilder (2015);
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Li et al. (2017)
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23AN3aU 9 Tulgauniu Cao et al. (2010)
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fuTngUszaduesn1side (index of item Objective Congruence: 100) Tnedalyiidenmaysuau 3 vinu
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lnenaasfiudoya (Try out) 313U 30 98" Wi ansvdeUATduUIEANS Loar veIATEULIA
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wuuasuaiinaidede

3. maiivTiuniudeya

maiseedsdiiutoyannnguiesdagliuuaounmudueiedielumside fideliimaiuieye
Tiaseuaquiniiuil ssvrafeufiouinsieu we. 2567 Safouliquisu we. 2567 laemsauuudeuny
ludnisvlnenss Fefimsfiadoanulssneunmausasuimdnsdwineu ntulsdsuuasualag
msmuanulszneunslagnss viedsdudlunanuussneumsusiasivs Jsavdesuvuasuaaluds
anuUszneunsibuilidoyaviniu anvhedineuuuuasuniuiedusiuiu 414 annudsenouns
TneAnudosaries vesamuuszneumsiiBuilideyaiomn waziimensaaeuanuasuiuresdeya
mnderaulaliildunismeu agvhnsasunumiedadenduludsfnounuuaeuauiieasunudoya
Tudaudivelulusiud

anusialulggumulugnamnsu

wARAUIRLAeAARzTUean (EEC) vasUszmdalne



M9EATINYINITIANG Journal of Management Sciences

UAINYIRBLNYATATERS Kasetsart University

Ui 4 2l 1 unsiau - Tquisu 2568 Vol. 4, No. 1, January - June 2025

4. MTURTwRToya
NITEIININMUAlASTET YRR UTENauYen Ll o lulg g UNuannIsnumuIT SN STy

waznauiunguanundeluldguniu Wensiaaeununsulelaseasne (Construct Validity)

£
[ Y aa

ANUERnAdasiulayaldaUsEany uideldddaiinslinseviesnuseneuldsgudu (Confirmatory
Factor Analysis: CFA) iilefinunanusadlefilulsgumiluamsingivesgmanvnssulumiauniiey
meszTusen (EEC) vowszmAlne Tneidumeuntsimszeisl

4.1 119aaNNENiieg 1N InTERANLmINEavedasAUsEnoUIdANaINNTa lun1TeY
Tudhuuutiuese 910 1) Anjminesdussneu (Factor Loading) sywinsiusdfuesuszneu asldinast
mMsgenduitmnesAUsEnauiiA1aAnIn 0.50 (Kilic et al, 2020) 2) ArAuTiBInsWeIRIRUTENaU
(Composite Reliability: CR) 111171 0.70 (Hair et al., 2019) 3) ﬁhmmuﬂﬁﬂi’gwaéEJsuméthJ'ﬁLLmﬁgﬂaﬁ’mlﬁ
(Average Variance Extracted: AVE) 111031 0.50 (Hair et al,, 2019) wag 4) AdaUsyavis weavihesnseuUA
(Cronbach's alpha coefficient) 1031 0.70 (Cronbach, 1951)

4.2 ihdeyauinseesrusgnouidsBudumelusunsudi5agudmsuinseiadi Analysis of
Moment Structures (AMOS) 1t easiaseuaus oA ululy g UniulungingAvesgaamnssy
Tumimnfirienanz iusen (EEC) v0usznelng Tnsdiinasinisuszidunuaonndoodkuuinass

(Evaluating the Data-Model Fit) fivunldlunsiansan lswmnsned 2

A19°99 2 1NTINTUTZEIUAINADAAADIUBNLUUTI1a84 (Evaluating the Data-Model Fit)

] Lnauai fian
CMIN/df <3 (Hair et al., 2019)
GFI >0.9 (Hooper, 2010)
CFl >0.9 (Hair et al., 2019)
> 0.95 good
NFI (Bentler, 1990)
0.90-0.95 acceptable
TLI > 0.9 (Marsh et al., 2004)
RMSEA 0.03-0.08 (Hair, 2019)

fiun: Ul s2md (2566)

Nan133vY
1. Teyavaluvasaniulsznaunis
NA1517 3 ngudiegrnduaniudseneunisianiunisvingsianisuinis Sevay 529

wawgsian1sudn Sevay 47.1 anuuszneunsdnlngiluanuussneunsuuain Andusesay 53.9

anusiialuldgumuluanamnssu
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sesaantaun d@aulszneunisvuinlug uavauinnans Andusesas 28.2 uag 17.9 muaifu
anulsznaumsalugdudunanisununnnia 15 U AnduSesay 34.3 wavanuusyneunisaiulng

\Jugstanflidvesauden wiselugsianseuad Anduiovas 432

M13199 3 Teyavialuvesan uUsEnauns

0
v 3

Payaniluvesaniuusznaums AL HORGH
. 33NANTHER 195 47.1
anwen15Usznaunis —

§309UINS 219 52.9

W0 (Frununtinauteenin 50 Aw) 223 53.9

YUINVDINANSG a9 (FUIUNTNIIY 50-200 AL) 74 17.9
Tty (Fruruniinguunnnin 200 Aw) 117 28.2

0-5Y 130 31.4

SEEzLIaNluNISANIY 6-10 U 90 21.7
fians 11-15 U 52 12.6
117n91 15 U 142 34.3

fanisidnvesAudel / gsnanseunid 179 43.2
- AINIVnaviuEI 33 8.0

Uszanvaananig P—

Y3ENINA 135 32.6

USENUMFUINNR 67 16.2

v
LY o

2. wansienimunsuidasaiadiefinsaninnusnzamesiaudlumadudat i
Tuuslazesdusznaundniiuais

HaNSIATIEBIAUsEnouvesANTndedululdguniulunizingfvesanainnssulu
winuiasaany Tusen (EEC) vesUszimelneiia 4 asdusznou wudrlidwinununasifiiiua

AILANILURITIN 4
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M13197 4 uandnmtinesAuseneu (Factor Loading) Ansiiennsiwetarusznau (CR)
wazAPIUTUTIURRsvesTILUSWHNgnannle (AVE) uagArduUszansueanivesnsoutia

(Cronbach's alpha coefficient)

Factor Cronbach’s
, _ CR AVE
9AUsENaU AIUIY loading Alpha
(>0.70) (>0.50)
(>0.50) (>0.70)
IS1 0.784
msuustudayasiuiy IS 2 0.822
0.877 0.642 0.867
(Information sharing) 1S3 0.804
IS4 0.793
. TR 1 0.760
asnUsznau
) TR 2 0.751
anulinga 0.862 0.611 0.861
TR 3 0.837
(Trust)
TR 4 0.775
. § cC1 0.753
ﬂ']'l&li')&l&li]ﬂluﬂﬂiﬂaﬂ'ﬁ
CcC2 0.723
(Collaborative 0.840 0.569 0.840
CcC3 0.799
communication)
cCa 0.739
) oL KC 1 0.824
ﬂ’]iﬁiﬁ\‘lﬂ'ﬂugi?&lﬂu
KC 2 0.873
(Collaborative 0.870 0.627 0.865
KC 3 0.667
knowledge creation)
KC4 0.789

NA5NT 4 @unsaasuladn esdusznavvesausiuilenululdguniulunisingfives
gaamnssululaimufiirvniang usen (EEC) veusemndlng Usenaudie 4 asAUsznaundn

LAY 16 FRUT TATHIUANLLNUSNTARINUA LaAIINTANULALNEEL

3. NANNTIATIEVDIAUTENBULTIE WY
Naﬂ’]i’?Lﬂi’]%ﬁaﬂﬁﬂi%ﬂ@uL%ﬂgugULﬁ@mi’J’*ﬂﬁaUﬂ’J’mmi\iL%QIV’WSQ&%W‘U@&N’]WJ’TO’IWU’M
A1 CMIN/JF = 3.596 @1 GFI = 0.905 A1 CFl = 0.937 A1 NFI = 0.915 a1 TLI = 0.923 wagA1 RMSEA = 0.079

wansinduuanAfInaunduiuteyaleUseding denini 1

anusiialuldgumuluanamnssu
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62

51 78

68

152 82

65 -80
S3 X

74

55 \
1S4
58
TR1 76
el TR 75
70 84
TR3
78
60
TR:
71

57

CC1 75
52
ce2 72
54 80 Communication
CC. i
55
CC4
68
KC1 82
- &7 v

Cc2
4 67 Knowledge
KC3 78

62

oy
-

i

KC4

OO ®EROOO O®OE® OE®®®

Chi-square=352.451,Df=98,Chi-square/df=3.596
GFI=.905, CFI=.937 ,NFI1=.915TLI=.923,
RMSEA=.079

AN 1 N15ASIEYRIRUSENRUWSEUSY (CFA)

(: I;:\JII%UEJ)

MAMT 1 Hamslieneviesduszneudduduiiennareunnunsaddasainweanasinnds
wuih e ssrvesUssneulsavaRiandu syAvisavduiusSuamitome uanrin 4 esUszney
fenuduiusiuluiienaieddu aguladn lumaesdusznoudsduduvesnnusiudodululyguniu
vasgaamnnssuluniauieeniangfueen (EEC) vesdsvmelny Usenaunie 4 asdUszneu

WAy 16 FUT Lawn

s

aeAUsznaud 1 nsuusludeyasiudu (nformation sharing) au13ainlaain 4 fausd
Tnesudnsidmdnuniign laun Insuddudeyaneiuleimunimnunmiugfegdaau (S 2)

v
Saa o

fAvin 0.822 warfuwniiumtnsesman lauwn dnsuvsdudeyarisuanidsutayayiians
uusglevisuiussrinesdnsuazaan (S 3) danimiin 0.804 Tuneulunsuisdoyalrmunaeds
Taigudau (S 4) Handwiin 0.793 uaziimsfindeusramunuinudeyanyneusunsuiiinussrinesdns

viseasAnsaululgauniu (1S 1) fadmin 0.784 anuadu
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v '
° LY a

p9AUsEnaUN 2 AUlIgla (Trust) @unsadnlaain 4 fusd teeflusdnduvinuinian

q

Tawn 4n15a519AURUSUVDINTNIUABDANULANAIINITAMIUAINTTUTEUINBIANSAUARAT (TR 3)

U

= v a

fAmimtn 0.837 wagduwnduminsewman laun dmsdndulansen1snunuLaynagnss iy

¥
o

5¥131904An3 (TR 4) fAdndn 0.775 Aan1siedeteyadi laanesAnsd ululgguniu (TR 1)
fAndmtin 0.760 uazianisuazarilanudedndsdonuy (TR 2) IAwdn 0.751 muaeu
p9AUsENoUT 3 Anusiudelun1sdeans (Collaborative communication) @1u15aialaain

4 U Teefufidumdnunndian leun Snsdeansyuiuszwinesdnsiioaswanuduiusings iy

v
a1 o o

(CC 3) fendwiin 0.799 wazsudifiiminsesasn Ifun fmsduilsuAniulsiuesfussrinesing
(CC 1) fientiwin 0.753 fimsAemsssrivesdnsdedayaifuass (CC @) famiwmiin 0739 uavaiuayu
nslfssuuBidnnsedndlunsdsdeyaisnieluarssmisesdng (CC 2) Sanutn 0.723 muddy
asrUsneudl 4 nsas1eAL3 3L (Collaborative knowledge creation) ansnsninlaann 4 U
Tnedusdfidiminanndian Toun esdnsluldgunmuiinisiuszaunisalfidmananyssgneld
waziandsuity (KC 2) danimin 0.873 uaziusdnduninsosamwn 1éun esdnslulaguniu

fin1sAnAuns aWAUINTZUIUNTA LT UIUTWAY (KC 1) datndn 0.824 finsunledgyuiiiiie

Tumsanfiunusiniuesinsdu 9 Tulgguniu (KC 4) dadwmiin 0.789 uaziinisuinnudannaieuen

ynusulglmiuanuusenaunis (KC 3) fannun 0.667 auanay

nsefUTENa
HaN1TIATIEsAUsEneusBudumuuliefululgaunuesanamnssuluwnimun iy

anzTueen (EEC) vesusemelng nuil lnadianuaenadesiuteyaidausydng wagaudunus

sewieoadUsznouh 4 fu ululufiemnaden Sweaunensluisiazesdusenou dail

n1suvstudeyasiuduvesesansluldguniu iduiugiuvesarusudedululdguniu

P =

TngwzegBdunmzinginimsieansiviasuardanuiinmiudfgann winui EEC axflauliiuou

a @ '

AUlATIATINUTIUATR LU T2UU 5G WazlIngna1nIsueaasey (Smart Industrial Estate)

Y o o

win1suuslutayasenintesdnsiuldgunudsnundgdednin lnsanzlunguiuseneunis SME

(Small and Medium Enterprises) 718/3lsifi5zUU Enterprise resource planning (ERP) w%asxwu%mﬁmmﬁaaﬂa

Mgeuleatugan Jsdmalinisuanasudeyalididuszuuiasrinanueraedy 91nnsanyINUIn

U

a

nsuvsduteyaifsrfudodmuaduaunmivgiegradaauidudadefianudidyuinian
Fsagviounnsudedeimuaidauielithe q lsgumudlainnsgrusasusidmiulad
Hadviiddnsesannie msuanidsuteyaiidulsslovismiu Feaztisananunquaielumsdndula
warmstiiuru vlindhevesdiuamumealildgumuassieumsensuiotummnsalldapAsldAay

Fadonnd ot uuATeues Scholten and Schilder (2015), Hudnurkar, Jakhar, and Rathod (2014),
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Hsu, Chen, and Cheng (2013) tiaz Nguyen, Barrett, and Fletcher (2006) Awuinsud stud ayasIuiy
yossinslulsgunuasiiAnmudaau umseaiu uasanrnudsuazanaliwiveulhlsgunu
uenNinMATes murmaedestlunsidhdoyadwelinsrunsiidunmlulsgumunuiui
anAuauaziiumudangu Geaenadosiuauidoves Scholten and Schilder (2015) wag
Simatupang and Sridharan (2005) finuinaras wilefululdgumuasyiliiAsanunidwasaruBaneu
Tulggunu

flufl EEC UsznaudeaniutsznounisinnvainuansUssa iy ajﬁu Ju ansyy wavelsy
Fausazesdnsifmussaumauimsdansuazmaindulafiunndeiu anuuansrsdenarilinisaing
anulindaszninsesdnafnd ulddininlussuunldguniui fdnuazaglussmeietu
Tnoaulinsdadusnundniituind euausiuie fuluszere1 (Chene, Chen, & Mao, 2010)
MnsamsAnwuandiiiuin mmeensuluanuwand e mssiuAanssTivaNnvane sz e sd ng
Dudsliidsnswaian Fomnefenisseniuuazimanluauuandisesnszuiunmsiauie
fausssuesdng viliAnanudlalunmsihaududy dufuniseeuiuauuandiansausssy
Fudugaisudurasmetaumanusniioagadsduluiiuiion EEC Jadufifinnuddysosaaldun
nsfnAulanagneusuNiuEnIesAns Jeagviouivanudetulunnuaiunsavesiunag fu
Feaenadostuauidenes Doganay and Ereun (2017) finuiianalinsdanasanuduiusiienuy
fugdmiegaam (Supplien) fUsslovdunnunedmsvuisvluilsgnirveniaslegunu wonani
ms\defiedoyannesdinsdu uazmmidedndsedd duiilian mnslusdalunsyuiunsvinnuivgly
anunsadiiunsedaiunuaslosiumndaudamelilguvmild Ssaenndesiumideves Wamba (2018)
uag Jing et al. (2019) fiwuin eomilindaszdusiuyumednuuasAassadmiuuisneng 4 luanie

ausiielumsdemsdud nnilsesruseneuddy msfeansiuusswivesdnsifieadsiusiing
Huiusndnfuandiifufemunienlunisadmnudiiudesezenssinagdi fadunisamu
Tusumuduiusiidwasonnuiunwedtiguvu Feenadostumuideves Pohl and Maller (2015)
uaz Lee and Kim (2021) Auandliisiuinnisd sasuuuirufledudunisifindszdndamves
nsuvstiudeya nsuaniUde naunay WewannmuivesgRsioly wonanil Jafedunmsuis
AuARTLsEINeIANT PredaaiunM ey nsTiannTaneUausi srNFaIN SRR azH el A
wagn1sduaSussuudidnvselindlunisdideyadivisangUassaiunauassses e inlilgguniu
annsaviauldegisiiussansnmnagiumgmsafluynaniunisel egslsiniuniseanaidsnagns
Tulggumugnamnssuves EEC mwmnalnnans i gudussanunuiudeyaviassuuiissioudimin
Tunzingd widn$gasdulovisativayu Logistics Management Lag Smart City WAN154 0a7s
seigMAANTUSWaeAINIRANAUEITUU WU NMsimuninasgIuteyas iy viemsatuayu

5¥UU EDI (Electronic Data Interchange) tiatiinanulusslanaz dosiuanuartilunisangula
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MNanUMIAIINGFAAN 9 TIdenuAuaTeasznIcsema gusgnaunislu EEC Sunseniinds

ANUEAYVDINITHAUIDIAANNITINAY LU N15INBUTUTINTENINENER dFmTosIavn (Supplier)

U

a _an 1 =3

nawdstunsdifnmanueiingiuagnisuiofuanunisaiiliaadeditiuan sgndlsfnunalnand
Fufinanizlunguuisnvualugivindu §usgnounissedesdiiaunanesuniedenas
Tumsuanidsuanud dsmaliiAnaundoudluduaamiouuasdnenmlunisiiudaain
mnuliniueurewatn Tnsnsiannanuiswiudusntadonisiiasunuudunsdulygunu
MnranFITenu msthuszaunsaliiiunldsuiuszrinesdnaidutladvdfyiian sesaanie
osrnsluldgunmuiinisAnduvdeiannnssuiumsdndunusmiu esnmsaiisesdanuiln
TulggumuartisiaSuaisuinnssuuaranuausatunsusdulvinuasnsing 9 (Rajabion et al, 2019)
uwonantinmsUsulirnurnnsuenliaenrdestumsiumluiedudailisgumuaunsniuiie
fuaruimelmi q foradntuluewanldibtusngae
msAnwesUszneuvas s nilelulsgumumelinngingfuandiiiiuinnafisszans am
Tu a s Teun msudstiuteyasiuiu mnalinda mnusuilolumsdeans wasnsairennuisuiy
\Dutladedrdyiagdrelilagumuluaianniasaiang Tusenanunsnufufuagyiausauiuld

ataiuszansan ulluanunisalnfianudssgeuasliuiuey

dalauauuy

1. Torauaunugdmiunsinaidululy

wansidedluldannsntisiasuadannuannsolunsuiuiuag anuswiieluldguniu
meldinmeingilfetnadiuszavsam lagesdnsing 4 lulsgumumsainszuunsuisutoyaiivasnsi
wazaaafiszringdluldguniu 1wy maauunanosuAIviafiausadifsteyauuuiFealsd
nslnrwddgyfunisdoasiefmunguamiidaiou waznisimunuasgiunisuanidsudeya
faenndoaty sstoifiunruilusda annruiliuviuou uaziiuarwdavguvesdguvmiluaniunisol
Adsuuvanasntian

Tushuanalinda ssdnsmsdaaiumnilindarumnalsdasasem@ednglunszuiunmmin

Wy M3TaUseguieviaudilludminewarAuAeINITIENINeIRng MIduasunisildusiy

lY A

Tumsndulauaznaunusiniy axviligadeshiluauiuie annrmdaud uazanusaiusiodu
mndesdng q 1Rty

Tushumnusaidlelumsiioans msdaasumsidiadedlouayssuumsieansitsesiumahnus iy
ogwiailles 1w mlfssuuBidnnselinddmsunisuaniudsudeya medndaiiudeansidaudoiney
ienosUszauuivgAuazinwanuduiusing samfansdaasaulviinissuilsnnudniy
wazdolausuuzsEinaiy szteliAnnsisouisenintesdnsidiussaviamuaziimsususlidni

a@01uN15allaagn9TUviaeT
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lusunsasennui iy asadielausssunmsiieusiuesdnsuazlgguniulagsiy 1wy
mstamssusumiugfiiteuanidsuamudiasszaunisalluanumsalingd viemsdadeguddoya
v3ndamuidmiunsanenenssdamg astofinanuansalunisuudliivesdnsuazd ey
mMaunuinnssufidenadesivaniizvesgnamngsy

uena1nd na¥gviontasaud A srdesdiannsadmaiseluldlunsivuaulouie

= o

wazmslinisatduauudunsiineusy W Msduasuliinuleveatvayunisuisdutdoyauwuudivia
wazmsdavhgdeuumnalidmiunsaiennuiumieniivssansanlulaguniu azvasensesu
aannsavetssnslumiaL s ane Susenlinfeusuileruanuimedieraiatulueuan

2. Forausuuglumsifonduioly

mfordsildinduitoswrnanuussneunisluiiuil EEC msfinmedarelumsueenguinoss
TaseunquyansnAgaavnTsIdiazLenon EEC ielilddeyadsinuastsudiouuumemsiuile
AngAvesurargramnisy TmieiinneiduiouiisunmssuiioveddgunuluingAnddadesnai
U AngRnssInnd mMssvuiavedise vietladuiaswgialan ilelidlatausuilowagnisianis

TegumuazUsudiegalsiannuriveiunnenei
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Abstract

This research aims to examine the direct and indirect influence of influencer-brand
congruence on consumer attitudes toward both influencers and brands. The study employed
a quantitative research methodology, collecting data through online questionnaires from a sample of
304 cosmetic product consumers in Thailand who followed influencers on the TikTok platform.
The samples were selected using a purposive sampling technique. Data analysis was conducted
using partial least squares structural equation Modeling (PLS-SEM). The findings revealed that
influencer-brand congruence has a direct positive effect on consumer attitudes toward influencers
(B = 0.550) and attitudes toward brands (B = 0.613). Additionally, consumer attitudes toward
influencers exhibited a direct positive effect on attitudes toward brands (B = 0.303).
Furthermore, influencer-brand congruence demonstrated an indirect effect on attitudes toward
brands through consumer attitudes toward influencers (B = 0.167). This research contributes to
the existing body of knowledge on digital marketing strategies through influencers and provides
practical guidelines for marketers to develop marketing communication strategies aligned with

target audience preferences.

Keywords: Cosmetics Industry, Influencer-Brand Congruence, Consumer Attitude toward Influencers,

Attitude toward Brand

anudunuazanudidguesdym
nsutstulunainddsia (Digital market) Andauguusstuegsiaiflosldasannuimie
TrifuesdnsgsAslunstrstemulsiuseumemsusstu uvaedfulaalutiagduiimadeniivannvans
wazannsadndsieyaldegnering vareesinsiwsrautymlumsainruuansiuasfgannuauls
nngudinung G@eng8¢WMng,2023;DeVemﬂanetaL,2017)ﬂaqm§ﬂ1§uﬂﬂﬁuuuuﬁﬁLau
st msusius st aitesliiiemedndely Gwihlugasmsusimiihaneilsvemnrie
Tuvazideadu msdeasmsnaauuuifinAfiussansamanaunzguilaaisulidefonslavan
finnuususlaenss vilriesdnsdeamannagndls wu nmsldimsdvinaniannufn (nfluencer)
WsamsnanaLiom (Content marketing) (v
HvsdvsnamannuAnioindunildunagysnsnainadviafiatiuayuussavsnmuesnsdoans
n1smannlugARIvia (Lou & Yuan, 2019) tlesannanuanansalunsadismuyideiiowaynsimun
ﬂawuﬁaﬁuéﬁhéiﬁlﬂﬂﬂqﬁnﬂwwuﬂa(De\kﬂwnaneiaL,2017)%ﬂdqmaﬁaﬂwsﬁhﬁmﬂauazwqﬁﬂiiuﬂwstﬁlnﬂ

mﬂ‘*ﬁ'a;ﬂamﬁﬂmmm Business Insider Intelligence (2024) wu31 Qmammiuﬂ’ﬁma’lm’mé’wiqﬁwﬁwa

BNENATIANHINATRIIININENIBNTNATIAMUAALATIUTUR

vuunanasu TikTok Nilkadeviruafvasfuilnalugnavnssnazadians

9993ed



Page67

M9EATINYINITIANG Journal of Management Sciences

UAINYIRBLNYATATERS Kasetsart University

Ui 4 2l 1 unsiau - Tquisu 2568 Vol. 4, No. 1, January - June 2025

M9AUAA (Influencer marketing industry) mMefvlseg1snnnszlan Imammmiﬂhwzﬁgaﬁﬁmmmﬁﬂaﬂ
asy 22 Wudupoaansansslul aa. 2025 Usingnisaldfnanazeulifufunumiiiug ues
FnsadvEnansemAnlugurfnasidenlosszrisuususiuazguilaelugadda
fmsadvEnananuAafiunumddglunsiuindounaUszneunismagsianagnsamn
AudaniusiBedniuguslaangaidmane Tnedl Djafarova and Rushworth (2017) lefseyinmstnaue
domiiaenrdasturmuaulauarauioinsuesuilaatzansonssdumsinaulate wazademming
souusuAlFaEsisEAvEam venanil madndendwsdvswamemwAniidauaenadoatusdnual
YBAUUTUA (Brand identity) WHeieuasdviinmsidefiouaranalindaannauFanns (Lou & Yuan,
2019; Schoten et al,, 2020) Im8114ﬂ’15ﬁmszmnﬁam@’mﬁw%waﬁmmzamﬁ’umammﬁuﬁﬂfu Kadekova

o v,

and Holien¢inova (2018) lﬁf{hLLuﬂUizmmaqﬁmaaw%wamammﬁmmummu@mmu (Followers)

oo

gonidu 4 szdu ldun 1) fnssdninaszauunnia (Mega-influencen) fififAnn1uunndn 1 d1uau
2) wssBywaszunans (Macro-influencer) 7ASTEfRamal 100,000-1,000,000 A 3) fnsadvnaszaugana
(Micro-influencer) #flE{Ainn 3 10,000-100,000 AY ua 4) FnssdnEnaszdvuily (Nano-influencer)
AfgAamuTendn 10,000 Ay NMsuUssERURINaNYILlInsgsAvanTaILRUNAgNSNTHaTA
HugnsBvSnalaegnumineaunuingUssaifiuagauyseunvedndAns

TugnanunssuLA3 8sd1e1s (Cosmetics industry) nsl4EmsadnEnanismuAafietaiuaing
NSFUSUUTUA (Brand awareness) uaznsziumssindulate (Purchase decision) I¥unsiiesneauniviane
(Casalo et al, 2018) IneUadedAaylumsafiunagnsnisnanmu UM ByEnamInuAn fe Nsdnden
) “‘Iﬁmmaamﬂa”mswdwaé’ﬂwaia'auqﬂﬂa (Personal image) AUANANWAIYDILUTUA (Brand image)
Faaztaoaiuaiuanuidedeuaziiunsdoulosiunguiuslaaitmaneg (Freberg et al, 2011)
#ail De Veirman et al. (2017) Fliftuin msdugsemirednsadvinatunwdnuaiuusuddvnga
hjLﬂmwimzﬁumi@fmau%%a widsduasunsildiusiuveiuslnm (Consumer engagement) 8nmae
TunuAdoves 351009 Auau (2566) eButeinanutdeievesimsdninanmeniudn lnslawz
Tuduanudeaviny (Expertise) wazAILAaAAdodTULUTUA (Brand congruence) 38nSnaideuan
m'aﬂmm‘igﬂa%amaacguﬂm IﬂEJLQW’]%@EJWJEQfQIUHiajﬁBEVliJE]QVI%WﬁLLﬁﬂﬂIﬁLﬁuﬁﬂﬂﬁm%ﬂ’J‘mw

Turdndniiesosdentu q Frzdwaligusinalssduaudeduwareulindasenindnsiiugdu

o
aAav aa

WAINNSNUMUNIEARENAetdllnuddednulinninigadunsfinwmauaenndesiu

3

TEMINENIBNTNANWANUAALALUUTUA (Influencer-brand congruence) MidlkasaviruARYaEUTIAA

'
Y a aa

NilfoRMIdnInan1AUAnLazyiALARTIRBLUTUA (De Cicco, lacobucci & Pagliaro, 2021; Tseng

Y

& Wang, 2023) luusunvesgaainnssuiaiesdnens leswigludagiudmsdninanisanudniy
fiunumethanniensiindulavesiiilnm Fenuaenadeiuse i manualUe NS YENaTNIAYT AR

waznmanualveususdnnliuisnduledendniidundeulifuilnadevimeAnnnesivsdvina

V]']ﬁﬂ']’?llaﬂLLazLLUi‘H(ﬁ

BVEWAVDIAINFINATDITENINNIBYENAIAUAALATIUTUR

vuuwanwasu TikTok Nilkaderiruafvasuilnalugnavnssanaiasdions



M9EATINYINITIANG Journal of Management Sciences

UAINYIRBLNYATATERS Kasetsart University

Ui 4 2l 1 unsiau - Tquisu 2568 Vol. 4, No. 1, January - June 2025

v
=

nfinaninieiu mAdelfddmnumideinadanusenndesseinnsdvinamnuan
warhusUR Az saRanA WU InAR aviFuARIBUINARR N @Y HANIANLAR wardlviruARduIN
douusudluviungmamnssuaiosdrendldviels dufu muAdedislfiumanmiuaonadastu
TN NIBNINAN1IAUAARAZLUTUA (Influencer-brand congruence) Wi unsaulunisife
Tnemsfinyidensaiisjsiufissvensesdanuiludunagnimananfararuivsdrinamsaiudn
dieduumsdmsuinnsmanalumsiannnagnénisieansnisnanaiifussavs mmuazaenndoei

ANURBINsvenauidvng

s

nQUszaaAn15IY
1) ilofnwBviEnaninssvesnmaBARdeIsE NI IBYENAMSINARLAT LUTUATITINAsS
viruadvesiuslnaiidsenssdvinamaniuanuazviruasidouusudlugnamnssuniesdions
vuwwanasy TikTok
2) \lefnunBviEwansoNveImLADAAA BTN YENANIA AL LUTUA T HAsE
vimunAidseuusus Ineruviruadvesfuslnafifivednssdvinamnienudalugnamnssneiosdions

yuwnanasy TikTok

YDULYAVDINTSIVY

VBUWARUUIZYINTWAZNGUADE19

Ussnsuaengusiaedn fie Juslaalulsemdlveniieny 18 VulU wasdudifianudvsidnina
P19ANUAANIIA1ULAT I NanNBSY TikTok agnetios 1 578Tum39 6 LauABUNTA

v X

YBULWARTULLBNN

fRdelamumuenamussnAdeineeantmuniunseunufinnside Tnedmualiduusdasy
AD MNUABARSBITEVINENTBVENaNNANUAALSLLUTUS wardaulsny Ae VirmaRvawuslaaiidise

EVS8vEnaneAuAn LasirupRTinouuTuR

N1INUNIUITIUNTIY (Literature Review)
naqwﬁ‘miﬁamsmima'ma%ﬁamuﬁmﬁwﬁwawqmmﬁﬂ
NagVISMIAeaSIaMRRVIRE LN SBYENaNIANAR viSen3iniuluteves Influencer Marketing

Duguuureinsdeansmsnaneiisaiunisliuarafifidvanansnufauuunanniosuadvialunisduady

wardeansneazidenneniuauavseusnsiudingudmne lnserdeanuunded owasanuduius

=i

AnsedvEnaliiugugfnniuvesny RT1un Auaw, 2566) Msgsiadendnsdvsnalvansay
Jsdadutadeddglumsninagnsmenmseaa lnsgsnadesilsdenudenndassyninenien yaannm
wazgRam Ui uLusWkazngunedeansidnds (Tores et al, 2019) visll auudetie tedndu

WladAgyreinsdemsnmisnain g nsdvina lnenisasalemnianusidauaraenndeiuiny

BNENATIANHINATRIIININENIBNTNATIAMUAALATIUTUR

vuunanasu TikTok Nilkadeviruafvasfuilnalugnavnssnazadians

g9o8ed



Page69

M9EATINYINITIANG Journal of Management Sciences

UAINYIRBLNYATATERS Kasetsart University

Ui 4 2l 1 unsiau - Tquisu 2568 Vol. 4, No. 1, January - June 2025

v =

eI NTdNTnazdIlinisinaueduavsouinisiiauindeiioninduluaigniveuilan

(Freberg et al,, 2011) Tauis MIasuilomfdauaiuenmdeannislavandudilaenss wu nsliaug

q

Anutuiia vieussiumala astoifiumsiidusmuazaugniuiungudivane
Tutgduiiunanviesuvananeilddmsumsdeasmsnanmsinuinsdvina Sausazunaniosy

wildnuameneiivanzauiugiuuudevnuasngud manefiunsety f1e819 iy Suamunau (nstagram)

Wuwwaseuiingdnsunsiauenmuasifledu vie Annen (TkTok) AiirTeduiasuassd

wazidtanguauguivid [usiu (Tseng & Wang, 2023) shewin il msfigsiavsanunsaimuanagvisnsdosns

q
' £ a

NSAANARITBHUE NTIBNTNAMIANNAAN UszauanudsalaadudasonfunisuaunaIuag19assa

Y

sewiamadendnadvinafivenyan msadadomifamueidassdaud sadmsdenunaniady
AnsafungAnssuveanguitimang
AUADARFBITENINHNIBVENANANUAAUAZIUTUA (Influencer-brand congruence)
ANNADAAGBI5ENINENTIB VTNt MUAnuar wusUA WuwAndAglunisnisnain

Nesuneiissraunudniulasenin i Nur YU TR UA AN UAve 59813 Na (Fleck et al, 2012)

q

I@mmmaamﬂa”anﬁﬁwasiaﬂ'ﬁ%fuiuasﬁmﬂaﬁﬁsiaLLUium‘LLasmémﬁmeﬁﬁ?u q szfUTeInINADnAS DT
gesruUTuiuasfiauedudduiuuliufardsaresedumimindefoveswan st ian
avdsnaluganusslatovosfuilan (Till & Busler, 2000) lusu3dsvas Belanche et al. (2021) ¢
wandliifiuinnwaenadosszuintsuusuduazinsdvsnadutadodflunsiivyszananees
nsAeansnsmaauazmsasumsgnitutungudiane i madendnssdvinafiiaruasnades
funvsusazansafiumssuiuuuduarauidladevosfuslnnosilifoddy (Balaban et al, 2022)
ueNTNT Ju and Lou (2022) uaw Torres et al. (2019) §ildBuduinnuaonadosszmiteyadna o]

NSBVENaMEILARLaTIUTUA I NARBYIFUARYR W USINATISIRaR VS BNE NN eANHARLATLUTUA

" v a

ﬁ'ﬂuﬂa‘uael’a’u%bﬂﬁﬁﬂaw‘wsea%%wamdm'mﬁﬂ (Consumer attitude toward influencer)

v

'
A Y a a a

VirmaRves U tnAndn o nsBvEnan1mnuAn vanefia msussdllusalaesaludsuinviielisay

Y
[ v a

soausmdeszninyarafiuinsdvinanisanudaduuusudluuiunvesnisidudinauedud

(Bergkvist et al,, 2016) MsUsziluueveglugUuuLTBIAMUARKAY 1T vR US AT AaEMs@viawa

Y

RPNUARLEIRSN 9 0171 PuAetie (Credibility) Prnuanisalunsas U duius (Engagement capability)

waznmanual (Image) (Lou & Yuan, 2019) Ing Freberg et al. (2011) la@nwnuin virupRisviswalngnss

o v a a a

AUARLTNUINADNNTIDNENANIIAINA

Y

AonsyuIuMsiuiuaznsinaulagevesuslag Tneduslnaidl

'
a

LAY ANTTUNSAAMULAzTldT i uennluseduign I uslnaniivinuadideay wenanil

o w

NUATBYes Casald et al. (2018) wag Torres et al. (2019) Fawansliifiuinviaupivfidutladoddy

lunsnseRungAnssuNsPatasnMsiawANuinfsiewusun aulufsnsiiviaunfnfsdowusuanlasy

nstdaueHIUABEMIIBNENaNIAUAR

BVEWAVDIAINFINATDITENINNIBYENAIAUAALATIUTUR

vuuwanwasu TikTok Nilkaderiruafvasuilnalugnavnssanaiasdions



M9EATINYINITIANG Journal of Management Sciences

UAINYIRBLNYATATERS Kasetsart University

Ui 4 2l 1 unsiau - Tquisu 2568 Vol. 4, No. 1, January - June 2025

ada ¢

ViruaRnlidauusuA (Attitude toward brand)

viruaRTiileuuTud snefs MaUszdulnesamvestiuilnaiifsonususlauusuivils (Tores et
al,, 2019) ?qumaﬂmﬁammaqﬁﬂisﬂauﬁﬁiy oA NMsSuinnmAveusUn (Perceived brand value)
PG efiovesiusust (Brand credibility) wazanadusiusszezemsyminegfuslaafuuusus (Long term
consumer-brand relationship) (Keller, 2013) n15@n®¥1U89 Chiou and Pan (2009) kanaliiiuig
faunflduanvesuilnaiifsouusudlimuduiuslanssfuaruinideuusud nginssunsdenn
wagnsdeansuuuinaeUin wena1niin1sdinuves Lemon and Verhoef (2016) Wui1 ASWAIN
FiauaRuandeuususasnsafistudunalnd Woaansems éud (1) mefemsnisraauuuysanms
(Integrated marketing communication) (2) ﬂ’]iﬂ%’ﬁﬁﬂ'ﬁsaumiajqﬂﬁ%‘?ﬁﬂmﬂ (Positive customer experience)
uaw (3) mawannanalindalunusus Brand trust) Tnenalnieniidsastenisassemsgnitumsensued
seminafulnafuuusus Seamsiigshaneeuinunagnsmsdeasmsnanaiieassealindaliiiu
fuslneiiu envegludnunvesmslitmsdviwanenufafivunyaiundnsusivi suusudfiazanunso

' 3

FreadaiAunRfidnewUsus (Tores et al, 2019; Tseng & Wang, 2023)

v '
= =

wenINtl MsnguUslnasuslatermennd e s g NI B YENEIALAAUATIUTUA Y WAl Ud
nsilviruadiifdednsadvinanieudn Fuineiganaziilugnisaiairuafidauinaesusud
(Torres et al, 2019) na@1A8 o UTINATUFIENTBNTNATANUNINTANLALAOAAR DT UKUTUA

Huslamasiinanuidnideuindednsedvinanau Wy wesdanuundeie dauaisda vie

q

farudenmaais anduamuidnidaindasgnarelouluguusudidnsdvisnaativayu iliuslae
fiiruaRTiAsouusuimlUae (Tseng & Wang, 2023) Ay euuildenndasiunsyuiunms
ns3useaEARAn (Endorsement Process) FaeSueiAaid nuaiiazanuA wosyaraiiveidossgnanelon
TuSmansaifimnaduayu Tasomeiilefuslnaueaiumnudeulouazarmaenndesyning
uﬂﬂaﬁﬁ%aﬁmﬁ’mwiuﬁﬁu (De Cicco et al, 2021) fati anudiudsnaniiuunliufiaztsatne
anuliuIsumanisudsdusaziasuasisenuudunssdunmdnvalliiuwusud

MNMSUMUISIINSIURIansad s uautRigiunsiTouaznseuLAnn1sITe
Igiwannd 1

auAgIudl 1 (H): A maenndeeszninagmssdvinansnnufnuay wusuaisnsnanianss
sovimuaRvesiuslnaidnogmsdvinanisnuan

'
a =

AUNAFIUN 2 (H,): AINUABAATDITENTNENTIBNTNANNAIUAALAE LUTUATBNTNANIMTS

<3

Y ada I3

AeviruARNTisauuTUA
AniRg 3 (Hy): VienpRvesfUslnailder s v navnaaRnl 8vEnamwsweviraR Nlseuwusus
AUNATIUTN 4 (Hy): ANUABAAGDITENI NN NTIBNTNANIAIUAALSE WUTUATBVE NN 9T oy

soviAuARTIRowUTUAlRERUTIFUARYaIEUSInANTIROA NS BVENaN19ALAR

BNENATIANHINATRIIININENIBNTNATIAMUAALATIUTUR

vuunanasu TikTok Nilkadeviruafvasfuilnalugnavnssnazadians

0/98ed



1

~
Q
[o70]
©

a.

M9EATINYINITIANG Journal of Management Sciences

UAINYIRBLNYATATERS Kasetsart University

Ui 4 2l 1 unsiau - Tquisu 2568 Vol. 4, No. 1, January - June 2025

NSOULUIAANISAY

WiaupRvesEuslnaid
AofnIIdVENaN1

ANAR

ANADARRDITENIN

AuARTiADLUTUA

Ansadvinanma

AUANLAZLUTUR

AT 1 AUUAFIULAZNTOURNAANTTIY

]
=

u: {37

AWMUy

ATeTIunATedasina Quantitative research) medsmsdmaunsifiuniunudeya
a1 Frananlananila (Cross-sectional survey) Tnganunsaesuieseasdenieafiudsmssiiunsisels
Fastaluid

UsEvINIUaznNguA29En9

Ussmnsuaenguinesns fe duiladlulsumelneiifiony 18 Ul uandugiidnnugnssdrine
ymamAn (Influencer) Masnuip3asdnondluunanmosu TikTok agstios 1 518 Tuts 6 1ieufikiusN
Tnoiigssdviwamemufssuesesdendumid il flo yaraTiddyvBnauazeITE R luMAI
FearadomiAnatundntasiguainssadfaulneidud1wes (Wusus Mizum) iudedsnuseulat
uaesougFanluwmanmiosi TikTok faust 10,000 fRanmiuly dsldnuduiuresssmnsiiuiase
msfmns nuvesnuiet s iduidenlimsinneilumasumslassaiauuuindaesosiiamunsdou
%3 Cohen (1992) I#5zy1vurnveeng ufieg 19asfiet1aies 156 #1814 waz Hair et al (2017)
uusimnanguinetnsiivenzanmsiiswauetsesring 100 - 200 fets viellsmarmnnnguiaegie
i 20 wiwessuusuysdunald FamAseiivsnoudaesudsdanalddm 11 fauds (11 x 20 = 220)
feiu sunndusegnatusivesuideninty 220 fegre uarliiBnisdungusiegnauuuliende
A1u19zLdu (Non-probability sampling) f9n1581699819uUULaZa8 (Purposive sampling) wail
wuuasunwldadunsnsyangluginguiiegiutamsesulatl (Goosle form) Tnewiudeyaszming
Weusumeu 2567 s unsiAu 2568 Ttiieliulridreusuuaeumudungufiet it manevesn3de

¥

TRalAmuAnnsasdnuau 3 9o loun 1) 91gvewiusini 18 Uvdeli 2) Iuiuvesvsdvsna

o

Y
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a o 4

ynsrnaAniivinuAnmaluunasmesa TkTok uag 3) iugdnuansiasiguaiimssa wusus Mizumi viels]
viannszaneuuvasun N neunduuuuasunuiasuiuaysaiasnsmilUlflunsiesesideya
111 304 e Fefiodregluseiuiivanga

nswaLAsesilon1sise

wuvaeumunAdeilineusulsmnamAdenouni Usenauludae 4 dau ldun 1) euaenades
s nsaBvSavnemARLAzLUTUS 110U 3 T FeUSuUgnIneideves Dwived et al (2015)

(P a

2) vimuaRvesiuslaniisiedusdvsnansanudn $1uu 4 ¥o FeuFuussnnaiAdeves Ooi et al. (2023)
3) ViruaRfiddouusud S110u 4 T Uulgannaidoves Tomes et al (2019) Tngdaraildunsin
LUU Likert’s scale 5 53U Ao 1 muneds liiudieeg198e uag 5 nunefls viudieegeda was
1) Yeyaviiluvesneunuvasuay Uszneude e a1y oldledeseiieu sefunisdnungan
AuAlunisly TikTok szaznaededildy TikTok detu uazd1urugnsedvsnansaudndifnaa
Fadudemauuaeln (Checklist wuuaunUE N SUTZAIURNE Lﬁ?j'anﬂuml,mzmaamﬁ 93U (Pre-test)
nnnguyanailalinguiegnadiuan 30 18 Famanisussfiufiiiunusiunassiianansniluly
Tunsiiunusideyaseluls

aoAkazn1sAATIzidaya

ﬂ’]ﬁﬁﬁﬁéLﬂiﬂsﬁ%@g@lﬂﬂiﬁﬁﬁﬁWiiﬂM’] Usznaudag A1aud (Frequency) wazAniosay
(Percentage) ilpaBunsdnuwaizvesimeunuuasuay uazldriads (Mean) wazdudoauuannsgu
(Standard deviation) LleugnssziuanuAnTuvesReuLUABUAL Tnsitsnsulareenidy 5 sz
#ail 1.00 - 1.50 sedutiosiian 151 - 2.50 sedutios 2.51 - 3.50 sEduUNAN 3.51 - 4.50 SeduNn
uaw 451 - 500 sEAUINNTian uasveseuasAgumATlaliaiReynusomalinreiluraainslasei

51’183%‘5’15@?18&13’88%3%’1&5% (Partial Least Square Structural Equation Model: PLS-SEM)

WNan1539e

v o 1%
mauaw%‘lﬂ%mmauLmuaaumu

v

°

AmeuiuuaeuayE Ul dumevdga S1uou 179 au (58.9%) Hengegsening 18-24 Y dmuu 236 Au

(77.6%) Teldiadedaiiou dosnda 15,000 um 1wy 143 AU (47.0%) seAUNMIANIgegaUTyans

¥

$1uau 225 A (74.0%) Saudlunisldou TikTok nnTu S1uau 198 eau (65.1%) szevaindeiiliy

Y

TikTok siefuagsening 30-60 W7 971U 108 Al (35.5%) WaeilinaunsRAMLE NSBYENaNINANUAR

Tu TikTok 985¥1I19 6-10 AU F1UIU 104 AU (34.2%) ANMEIAU
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FZAUATINANTILYBIAIINADAARDITENINNNTIBNTNANIIAMUAARAZLUTUR TIAUARYDS

v a0 v a a a o ada ¢
Huilnanisagnsedvinan1enudn uaziiruaRndnouuTuA
HANITIATIETEAUANLAATILYDIRILUIAILAONAGDITENINNENTBVENaN AU ARKAZILY

o a v a a a

sud fAedswiidy 4.22 (S.D. = 0.625) viruadvesifuilaniiivernsdvinanisanudn daade
Winffu 4.37 (S.D. = 0.495) wagvirupdsenusus faadewintu 4.23 (SD. = 0.618)

nsAATIzidaya

PAfelduumamsiinsgilunaaunislasiaineves Anderson and Gerbing (1988) sUszneusiae
2 fumou 1fun n1sUssdiuluinamsin (Measurement model) iiensaaounmauasdeyaidosdy
gaslnnaneuen (Outer model) kéa3ssifiulunalaseadna (Structural model) Wil ofuduauufsiu
voslanmanslu (inner model) Tnediseazidondsil

HansUsEulaeanisin (Measurement model)

KansinsIgiamaenndesnslu (Intemal consistency) §3dufinnsanainaimidniade
(Factor loading) westionam namsitesevinuinaogseming 0.792 - 0.865 FwinuinausianAsgLA 0.70
Armudeiuwesiaro leRasananadulssavsueannesnseuunn (Cronbach’s alpha coefficient)

HANITIATIEANUINTAIDE 52N 0.803 — 0.845 FINIUWNAINUINITFIUT 0.70 4agAIAINLT0IIUTI

Y8R UTUHS (Composite reliability: CR) @338A131INAT7 0.7 #AN1TILATIEYINUINEA10E 58NN
0.803 - 0.846 srminmuainmsgu Kaiu Fsasdldhuuvaeunuresnuideiinuaeaadesnely
(Hair et al., 2017) MsnAdaUANLATTRMIIDU (Convergent validity) InenadaunisAlA ULl TUTIU
fiarwlfinde (Average variance extracted: AVE) masiifnuinnin 0.50 (Hair et al, 2017) nans3aszs

WUINTiAN9EE1MIN 0.672 — 0.717 FINUNUTNINTFIY TIEALBEARINNTIN 1

B

A15197 1 wan1snegaulunanisIn

” o Factor Cronbach’s
UVBaAIaU CR AVE
loading alpha

AUFDAARDITENTNHNIIDNTNANNANUAALAZLUTUA (IBC) 0.803 0.803 0.717
IBC 1: §n348vEnan19nuAnizis Mizumi 1Jusn
- (% fia Y 0865
WNUINE A AULUTUATUA
IBC2: {N398vIENaN19ANUAATTII Mizumi 8
cal v ¢ 1 0.841
AEnyaiNaenATBITULUTUARUM
IBC3: {n598vidnaniannu@niizdd Mizumi Ju
0.834

Al onTiau e auna lun1TwugwUTUAGUA
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A15199 1 HaN1sNAERUlLRanISIn (e)

v o Factor Cronbach’s
VAU CR AVE
loading alpha

iruaRvasuslnandinagnssdnsnanisndnuda (ATI) 0.837 0.837 0.672
ATIL: FUARIENTIBNENGNANUAANTIY Mizumi
, 0.844
Waula
ATI2: FUARTIEVTIBNTNANWANUAANTII Mizumi
o 0.792
REERH
ATI3: FUAAIEMIIBVENGNIANUAANTIY Mizumi
. o 0.811
Wseivla
ATId: FUARTIEMTIBNTNANWANUAANTII Mizumi
4 o d 0.830
flypdnindage
VirunRTAaLUTUA (ATB) 0.845 0.846 0.684
ATBL: Mizumi \Juuususdudiiinganis 0.861
ATB2: Mizumi \Juuususdudiinaula 0.799
ATB3: Mizumi \Juuususdudiigduen 0.827
ATB4: Mizumi \Juuususdudiiginaunin 0.819

va o

fu: LIy

NIVARDUANNATATIT MU (Discriminant validity) HuaziasanaInAl Square root AVE &9a233
ANINNINAIENAUNUTTZII 19 ILUTIATIATIE HANITIATIZUNUINAT Square root AVE dALAUAIAY
anduius syrinedudslassase Wulunnunasinsuseidiuves Fomell and Larcker (1981) Langin

wuugeuniaUnsegluNATININTIIU T19821BARIRNNTIN 2

M1519% 2 Fornell-Larcker criterion

fiauUs IBC ATI ATB
IBC 0.847
ATI 0.550%** 0.820
ATB 0.780*** 0.640%** 0.827

VINeWe) ATTULLIVIKESH AB AN Square root AVE , ** p-value < 0.05, PR MIABARGITEVI NI VENG
MePUAALATIUTUA (BO), ViraRvawusinanilnedms@vsnaveen@n (AT, iraRisisdouusus (ATB)

un: {39
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nan1sUssluluwalAsEs ez sAdeUANLAgIY (Structural model and hypothesis testing)
mymswiliwaaumslasaiegismaseeniseigaudin gnldinldneimneanuduiug
SEWINAUIABUeN (Exogenous variable) wazdakusneli (Endogenous variable) Tunseunnanmsivy

Ineagyn@aUAI8I5n1T Bootstrapping 5,000 resample hagUseiluaianuanansalunisvinugveslung

" v

meAEmduTusITmenidsaes (R) vedinanigly (irupivewiuslnaniisegvsdvinansaudn

Y]

LazviruARTIsiFoLUTLA) namsAlAsIETinuIn AmnuaenadesyIeENsBVSNAMIALARLATIUTUA

K%

f8nSnanenssierirunfvesuilnanddednssdninaniaaiiuda (B = 0.550, p < 0.001) uaz

@

VirupRndseuusus (B = 0613, p < 0.001) sgiidudFeadf uavirupRveUslnaTTiservs@viva

o o

MIAMUARTTBNSnanIn TR oiAuARRlsoLuTus (B = 0.303, p < 0.001) sgrsiitedAyYNIEdf

<

WANINU L aNAABUBVENAN9E DY WU AIUABAAG BITENT 1 NTIBNTNANWANUAAUALLUTUA

{5V eusomunRTil souusudlneriuvirupRvesiuslneiiisensdviwananuda (B = 0.167,

' '
aa A 1 o aada 1

p < 0.001) egiivddyniadnddiodiruaandredyanaiidnlunisnseduliguslaaiaviauad

v
'

VRfakUTUA IANLEONAT 093N VISB VNN ATNARLAzLUTURINISaYIeiFLARve I USInA

fiflsiernsidninanisenudn li¥esas 30.3 (R? = 0.303) deogluseiutiunas (Hair et al, 2021)

P

WAEANILABAARDITENINENIIBVENANNANUARLaTIUTUAkALTIAUARYRIUSTnA TR o N T8 nENa

U

MRSV NeTRUAR T sauUTUR e S eeaz 672 (RE = 0672) FeoglusgAuluna (Hair et al, 2021)

a

Imwwﬂuﬂmmmmﬂmd Troensdninanisaufnien Predictive relevance aglusgAuuiunang

ada

(Q” = 0.290) wazsiruART InBLUTUATAT Predictive relevance g luseAuge (Q° = 0.602) Al

nnassRguIdlaFunseensu fnmi 2

=0.303,Q° = 0.290

fimuafvariuilnaid
slognssBrdnane

AUAR 0.303***
0.550%**

___________________________ R? = 0.672, Q° = 0.602

ANUADARRDITLAIN
0.613***

AmsaBvwanms TiruaRNdALUTUA

ANUARLAZLUTUA

AN 2 NANINAFBUANNRFIY
VUBWA: > p-value < 0.001

w: 5338
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Y

a a 3

Avsedninanazuusud lnemnuaenndosianananduladefgalifuilaainanuaulavazimu
viraRfin el msBvEnammuAn Faileguinmginssuguslaelulssmdlneildunaniosy TikTiok
wuih minderas 60 FadulatedudannenTimesnsdvinamemuRefifimwdnualenadoatuuud
Fadumsairsszaumanifelvituduslnndndumils (sunensngamm, 2568; Marketingoops, 2567)
namsiTeiiaenndasiunuidbves Tores et al. (2019) finuiy ANUABAAGDITENINYATNAINYBA
frsdvinansnnufnuaziususinaderimunivosuslnafiirensnsadudne uonanissatuayy
NAMSI3Bv04 Belanche et al. (2021) fiuandifiuinnsdnidendmsdvsnaninnuasnadosiunusud
anunsaiunsuiuvsuduazanuisladovesiuslaaldegnaiidedndny dedunutrasuidlnfus
AR Y UDINNIRANTUNIANUADAAS BITEWI N NTB VB NALALUUTUA LN TYNUHANAYNENSIANARAT TR
HIUENTIBVENANANUAR

ARzl 2 AnudenndessEuinunIBYETaTIM AL LUSUATIBYE WA IR TS B TiAAR

| '3

NFABUUTUA NANFITENUTT A UADART DTV NEN B VENAYNAYT LA ALAERUTUAT B VS WAV ST auIn

ada '3

sevtruaRTisirewusus Hallsumensandlvedu defuslaanuingnsdvinadaumenndostunusud
Tudusne 9 1y yeBnamm anflen wazguuunissdudin asilimeiiauedudshuinsd ety
famnindefiouandussamfuntu dmaliuslnaiafmunfiiadenusud venand nisfiuusud
denliinssdvinaiiianuaonadesiunmdnualuazaurveausud Sauandlifiuiennldle

lunsiearsiuguslan derivadanisi@eulesnmanvalidanululaguilaa vinliiAnnisanda

Y

[N v

wazANSANNRFaLUTUALAMETY Bnan s LaueAUAN LN TBNENaTTANNAeRAT I TULUTUR
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£

szpiinnunidanazlifunslavaniiflusssund nansideliaenndesiunuideves Freberg et al (2011)

=

fnuhanuaenndesszuiegmIdyinansmuAnauaziuTuATBvENaN1ImsIreviruAR T deuUTUA
fftuliiuiavdwastenasirdladeuasmaiiausaumost3Tna uonuni wams3deues Tomes et al (2019)
ﬁﬂaﬁuauudﬂﬁﬂuﬂaﬁﬁLﬁuﬂﬁaé’ﬁm‘tumsﬂssﬁquaﬂﬁmmi%uaLLasm'ﬁvT@ummmﬁﬂﬁﬁiaLLUiu@‘
MiauerUEmsBvENaMImLAn %’aﬁuwuﬁﬁﬁaﬁﬁfgﬁiami’ml,l,wuﬂaqwéﬂﬁmmma%ﬁamuﬁmaawﬁwa
ynsnuAn lnetinmsnanamslianuddayfumsdndeninsdvinaniauaonndosiunusudlunanedia

dieafansuinfuariimuviruafiidauinvessuslaaiiseuusud
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anufAniiAaingnssdvsnanisnnudaluguusudiimnivitiiaus uenani Wefuslaaiiviaundiia
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dsnalviduugimionsiidudwesivssdvinansnrwAniauindefio uastnaulaundy
Tuanemesfuslng Teasilugnisianvimnfiifdenususdlésumauusi namaidedaonndasi
uAToves Belanche et al. (2021) Auandlsiiiiuin AnuaenndosseminauusuduaznsBvnamenuin
Sodulladoddniiviesnsesulsydvs mmeesmsdeasmmsnana Sneddiunumddalumsiasiads
viauaRvosuilnafifiderouususvesnguitimeneldosidintuasddu wasdmenadostunanisiduves
Till and Busler (2000) A@eAARDITENINUUTUA LazEnTidvEnadalaensianisiuiiasinuai
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Abstract

This research aims to reduce steps and time waste in the T-shirt production process of
the case study company. The study applies ECRS principles, time study techniques,
and flow process charts to analyze and improve production efficiency. Data collection was conducted
through field observations, in-depth interviews, and time analysis of each step in the production process.
The findings indicate that the number of production processes was reduced from 28 to 24, and
the production time decreased from 364.21 minutes to 340 minutes, representing a 6.65%
reduction per 50 T-shirts produced. Additionally, daily production increased from 65 to 70 units,
leading to an annual production increase of 1,560 units and revenue growth of 7.69% using
the same labor hours. The results of this study demonstrate that implementing waste reduction strategies
can enhance operational efficiency, minimize production time, and improve the company's
competitive advantage in the garment industry. Furthermore, the proposed methodology can be
applied to industries with similar production structures to optimize processes and improve

overall efficiency in the future.
Keywords: Waste reduction, Process Improvement, Garment Production Process, Time Study, ECRS
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Abstract

This article aims to apply Artificial Intelligence (Al) to enhance financial excellence at
the Faculty of Environment and Resource Studies, Mahidol University, in the digital era. It analyzes
the role of Al in financial resource management, trend forecasting, and risk management,
which contribute to financial sustainability and transparency. The article presents a strategic framework
integrating Big Data analytics and Data- Driven Decision Making, along with examples of Al
utilization in cost reduction, efficiency enhancement, and creating long-term positive value for
the university. This study serves as a crucial approach to advancing sustainable financial management
and boosting global competitiveness for the Faculty of Environment and Resource Studies,

Mahidol University.

Keyword: The Faculty of Environment and Resource Studies, Strategies for Applying Intelligent-

Al Technology, Developing Financial Excellence in the Digital Era Towards Sustainability
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AUABINITVDIFIANLAZY AAIMNTTY (Harris & Cooper, 2024) satansut stulusesulanvinle
uminededesy sutmunlassaiiei ugiu n33de wagnisuimsdansmineInsnianisiu
TiuseAvB N ge dwsuemavneynemsRuanmsiisiuvia suiisnin iy s enuvasiuuannsguna
wiersssudonnsfnwenlismelussevem uwillanudemnislumsamugdumsianmalulag Advia
Imqa%ﬂqﬁugmﬁﬁuaﬁaLLazmﬁ%’aL%ﬂﬁﬂ stenafiaudsminsdunnmsuimsdaniswiiau
vsensamululasanisvunalvg (Lee & Park, 2023)

Tumsuszgndldimeluladsaaios Al feimunmmdudmminmsiu Uszneuse 1) melnsgi
UayaLBEin (Data-Driven Decision Making) laga1u13053usiu Jnsgvikazdunsigideyavuinlvgy
WeadauuudaeasmAMsaivemsiy (Predictive Financial Models) A%alyisminedeansnsanuny

mslinewazmsamuldetiauwiugt 2) nsdansninensenlusia (Automation of Resource Management)

wwamemsuszgndldimaluladanses Al lumsiawianududamensidu

lugandviagainudsduvasansiwindosuasnineinsaans uninerdeusina
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shomsld Al ileandumilunsuiins Wy msuszananatoyametal nMsnaumIUUsEN Wy sAnma
iﬁﬂdﬂﬂuU1n§ﬂa1wﬁ'3)ﬂﬂiU%WﬂiﬂaﬂuLﬁaa(RsklManagenqent)(RodnguezgiGarda,2023)LWiwz
weluladsanioy Al aunsadinssianundssminsuiioaint uasiusiwnmaiioantanseny
Tnsummivendaglausylovdannmsiasuaswanuaninsalunsiesdi (Enhancing Global Competitiveness)
wsznsiimaluladsaaive Al urdreliumingrduaiunsausnisminginsuazaiduaulaegig
fisedvam vilFanunsaudedutuaminededuilussiulanlduanfiurnuadladmsuindnm
uazainidemniialan (Zhang Liu & Chen, 2023) Tnslamnzlugunseduayuyissuaslasamsuinngsy
FsazLumsiamunnrmdadumanisiu (Financial Sustainability) 91nnsteandunuluszezen 1oy
nsannnugdelunssuiunsuims meansuyundaruuagmslivinensidgue suiafuaeld
semsieneilenialumsainnusiuiorumaensuniensamululasinisiisifnenin
unamaatiuifslniiaueteumnrasmsszndliineliladsanies Al elauesiusznousig o
PiReartussuunmsiuuesane Iud madeseiuazeamsaiuliinamsiiv (Predictive Finandal Analytics)
M39REsIIUUsTISIaS ey (Smart Budget Allocation) n153an1sAudsadeainnisal (Al-Driven
Risk Management) 8N 1385 194uus 1889 19n 150 3ufineuauesoanun15aja39uuy Real-Time
Tnemsrnuavouini svlifisusnsouaquianalnnieluvesesdnisvidy uddmedlugnisasig
funuudaleus (Policy Prototypes) waznisenseiuavminendelmdugudnaumisuinnssunsiudaaies
Tusgdumfuaruuind yunesiililunisiiesesilunuisnistuineguugiuuanves
n13duaTgndiumans (Interdisciplinary Synthesis) Iagysan1seaAnuiINAEASHU Al,
\sYgFNansATYa (Digital Economics), MIUEMIMSNEINTMINSRL uaswinRnaudsy (Sustainability)
ddmefuegaluszuu Weasddeimilsessuumsivlurasmeldusumenmivendelusmsswii 21
msUszgndliimaluladdandes Al ermududamemsfulilvifeusnsiudanssmmaun
sruuRuwiniy widumsmennguenslifivainguasianuasnsalumsueenalussduileus
wazsEduNMsUIINIIAMITesesinsgaudnm Tneravoansdansesiesdausluunanuis il
wunslnilfinasdwndonuaznsnensmans univendeuiing annsaduduwuulunisian
Al-based Financial System fifiauusiugn Wisla S8 uazanunsaudsduluseduanaldagiaiuna
W%@Mﬁ’m’mmeﬂﬁﬁﬂﬂsusnamafgjmim'éEJuLLUaaL%ﬂmaa%”uﬂussuumsﬁwaawﬁwmﬁaﬁu q Tausene
wazviilan
venmniluuneudasdumaiiauei easuumdmlumauszgndlfnalulad Saases A
diodsuaswenududeamnsiuasmsusmsdansiuanedwnd euwaensnensmans svmivedesdina
AlflFdudsmmadon wislaudndulugaddia deuavdisaieanudduluszozenuasSadaesy

UNUIMBINmIneIdulugugAugnasn sHRuIkasuinnssuseaulan wuInan1suseynaly

o« U

a

walulagdaas ey Al NHUsEaNS A ezt gl INeNaen 1T ILANUNIMENIINITHY @519nnUlusdla

wuwamemsuszgndldinaluladdandes Al lumsiawianududanensidu
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LLazszTULﬂ?{aummé’aﬁﬂunﬂﬁa %éﬂﬁ]%jL"T]umiﬂﬂi%ﬁUﬂmﬂ’]W‘UaﬂiJ‘t/iTQJVlEJ’]éJEJ wmmﬁﬁaﬁalﬂummmﬁﬂ
wwamalvdlunmsussenaldvelulagidanses Al WiesnsysuMsUSmMImSnennsMInTRusasad 19Uy
Tamrivende Jwvdmanonmsianneuasnselumug ulussdulanuastedaasaunummeam i nendy
Tugruzaudnansvesnnuiuasuinnsaulugeddvia MilviAnusslomisomsaindlifauaigiomih
agnedadusely

LLmﬁﬂLLaquwaﬁLﬁm%'m (Theoretical Framework)

RN}
ada a

1. npufiineatasiumalulagdantes Al uasinalulagdaiesluuiunnistiu

mUssgndldnaluladsaaies Al uasvelladsaaterluuunmsRulsiAeuaismauimsdams
wazmsdpdulavesmineds welulaBimaiannsousuusemuuiuduasdssans amlunsuims
VTN NI IRUAIUNTLUIUNTIATIVTBYE MINEINTAUAZMITIANITIULIMNG 1INNTIATIEN
Fuemwiuazay vuuasunumeaaluladsaaies Al luuiuvnsiu Weasvesdanuslmifiduiidete
uaweuUlusER U RkazLR Sfsialuil (Thomson & Walker, 2024)

1. nufiiiedosiumaluladseaiey Al uazalulagdaados 1dun 1) Machine Leaming (ML)

= & = o & Y o N a A o a ¢ v Ao v
sIJQLUUﬂrﬁﬁEJ‘UESUENLﬂi@ﬂLUu%’ﬂﬁ]WﬁﬂSUENW]ﬂIuIaEJE)g\]QiEJS Al w%aﬂiﬂﬁixuuaﬂuﬁmlﬂiww%amaVISIJU"ZjEJu

Y

v a

wavasrsuuuiaesiildlunisnensaluazdndulannenisiiu 2) Bie Data Analytics Faudunufnues
mAengidenaunalngfiiumssius dafu uarUssnanadeyalutiinaanema Wead ety aldedn
ffuuselomilumsdansnsiiu 3) Predictive Analytics Saduniswennsaluunltumanisdusasanundes
Tuswanlagedoguuuumaadauasimaluladdanios Al 4) Resource Optimization Theory Sadumaui
msdamsvinensidederiunmsiimaliladsases Al fadulsedvanmlunmsdasminensmnsdu
Tmngauiian (Chen & Wu, 2023)

2. unmumveavelulagganser Al uuSunmsiu Usenausae 1) myiesievideya (Big Data Analytics)

[ ]

wiszaunsndnnisivteyanifivsinannuarnainvate 1w Jeyavnaia® nisldansuateyasiela

U

a = 1

neeneideyadeindisssysunuuiivousydadululildlunsiieseiuuudafin degradu
nslémaluladdaaies Alluuvinendeod eusziiulszans nmnslins nennsuaznausunisasmu
2) mawensal (Predictive Analytics) nszimeliladsanios Al amnsaiiaesidoyaluednil eneinsal
wulifuluawan wu seld nsAsuuasulssann uasatlddeflerafaiu fegiau nswennsal
Junuinfnwibmivieneldanyunisdng 3) msdansmsnensmanisiu wssmealulagdaaioy A
aunsaifislssavsamlumsdanisulssinalasmaausuusmaUiuanduyu uazmsiadiduauddny
yoansldane fegradu nsdanmuidelagldveluladsaaioy Al lioanauidssvedlasinns
Alallana (Bennett & Richardson, 2024)

wwamemsuszgndldimaluladanses Al lumsiawianududamensidu
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3. UnuIMBamuInIeaaluladsaase: Al luusunnisiu laun 1) msasuaiianisdadula
a3ty innzmaluladdaaios Al azeduimslunsdadulaidudou 1wy msdaasmmineins
msdamavifAusarnsamululasimslu 2) madumaividausssanivg masweluladsaaioy Al
zPwanANLRANAIATUNTUTININTRULazas1eAulUsslar T uTEUUN TR TIRdR UL UULS Balnil 3)
mMstansanudes mszmaluladsaaios Al asteaanisaivarUestuanudsmianisdu 1wy
NTAANANTZNUIINANUNUNIUVDIRAIN (Miller & Davis, 2024)

4. mimaumquw{jLﬁaa%waqﬁmmflmiﬁaamil,%amim Big Data Analytics AUN199ANNT
ninens sznsiesgideyarnalvgamnsadiluldlunsianissuussinaunasinaununisld
nSwennsosedsiu N3ty Predictive Analytics Tumsnaunuszeavem msgmswensalfiuiugrazd el
unAnendvannsoairaununniuiinevauessonisiudsuuadiueuian sastennsuszgneld
Resource Optimization Theory fiumelulagdansoy Al lunsdnaiduaud1AneInsamunienisity
el Al LﬁaiﬁLﬁﬂﬂisﬁw%quaqm (Yang & Zhang, 2023)

Tunadeulsanguiuazunumvesmaluladsanios Al luvTunnisduiidunsinge
Fuawinaznsussgnaltiiloadisesdanuilng wu msfauedesfiomaluladsaaios A7

a = ¢

A111503LA1EMTDUALTIAN AIANITAILUIILUNI9N1TEY wardAN1SNSNeInsineg19gagu d1usu

U
v

nansgnulusziumAduazunuamaiildanusadiefuusamsuimsinnsuminedenazaing
Funuudmivesdnisd ulutsemalne drlussdunnmauaadaunsodiludszgndldly
uAngrdeniossdnisluszdulan ietfindamnuannsolunisudedu feiamadlusuiaslunsld
waluladdaasos Al luusunnsiudsnsfidnenmgsdmiuniswanndelies iwu nsld Machine
Learning Aifianuaninsaidouiuuudilusififiedamemeidluanmminsdoniiduowsnndduumemuiiie
fodumuyndnmadnmsfitiensngudmiunsldmaluladseier Allunsiauarudude
e sdulusminendouazesdnisiiieates

2. nuiATEgAENSAANE (Digital Economics Theory)

ViOufsugeansAivia (Digital Economics Theory) luusunvesnsiaunanuudamanisdu

o 1

Tumminenageduned awaﬂiwwaamdﬂa@a%wamaﬂismumia%ﬂgam mMsaniUasy Mdaassvswenns

o

waznsiaunlassasaasygialugafdia lngluvSunvesunminends nsimgufdundssendls

ansagatuluinsimuazdnnisssuunsiuiierudiduluszaulan desaluil

faa o v

1. 3dUsENoUMINTeMg Ul AsugAanindvia laun 1) Teyaluniwensd Ay (Data as a
Key Resource) fiaslu "Aunindadvia’ inssaalugandvia mslnmeidayauuinive (Big Data Analytics)
gl Ing deaunsaUTuUTen1sInN1IMIaNITaY Wy MIRuIusEInalagdinteya

sglafansou NUITe kazn1sUTMININEINT sanLiuUsEanEamnisatan1salannnisty Al

wuwamemsuszgndldinaluladdandes Al lumsiawianududanensidu
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I's

iedianzsinualduselduazanldsnglusuinn 2) tasugiauuunanwosa (Platform Economy)
winannesuAITaYIrasEuUNMsINus ik suUsTuninenTsEmI uvInendy W nsiann
uwnasveunsdnnisinensvnanisdu Adeulosmenungluuminedouaznisldunaniodu
iWead1asoldln 1y ndngnseoulatiuy Micro-Credentials 3) #uvusi1uazn1sUTUTLIA
(Low Marginal Costs and Scalability) szmalulagfdviassyrvanduyunsadunuluuminede
wunsanduunsimiuteyadieszuu Cloud Computing wenisanaildaneymainsuiunisld
walulagoaasey Al Tuauenans wu n1snsIadaun1stinang (Wilson & Roberts, 2024)

2. M3UsEyNANg U iATugMansATauUTUNYBvINeNde laud 1) Msiaunseuunsdnnis
NINLINTNTRU WU Msdmaluladsaaiey Al uag Machine Learning sntigiiasigilaseasnesela
wazATldIeveumMTINENdt ¥SeMIWALNSZUU Predictive Financial Planning iftesessumssindula@awuanms
2) mavinaulusdlalunisdnniinisdu wunisld Blockchain Technology lunisdnnisgsnssu
1anN193u LU NImTadeuALgnestasuite autensld Digital Dashboard LilaliEuims
ansaRanuan ugnsRuLUUSEalngd 3) Msadegladdvialval Wy madadmdngnseeulad
n3onswautunanosy EdTech fiannsaiuseldliuminerds sausfansiauiszuy
Crowdfunding dusunisatuanulaseniside 4) n1sdnassnsneinsegredusednsaim aenisls
welilaBsaaiey Al ledndrfumudWamesmsliane wu madenlasmsiinansenugeionnudsiu
uazMEASZUY Dynamic Resource Allocation ileuSmsviwensmuanudesmsiiudsuuasliud
(Thompson & Williams, 2024)

3. mudenleafunudsdu (Sustainability Linkage) 1éun 1) msatiuayuidivane SDGs
(Sustainable Development Goals) Ingavingrdeazannsnlduuifnasugamansadvaioannisly
ningnsluilessuszuudagierlumsinnsmdsnunaralivayunAdeigatiu isvgianuiou
(Circular Economy) 2) MsasRanseyiusodsinden fMeonmsandunuuazninensildlumsdnduay
W NMsaan1sinienans waznnsldszuu Al-Driven Carbon Tracking HiensivaaunisUaesnsueu
YBIUNINY1AY (Kumar & Sharma, 2022)

faa o v

nouiirsugaansasvadlnduniedieddglunsaduayuuninedliussganudube

'
o | o a aa o

mansiulugeddauasssganuddulusyaulan nmsiuwnAaieltuasugiandviauusuld wu

a aa o

n15l8lunag s Inalun1sdan1Imine N ImTen15UsELEUNaADUUNUN AT UIINAITAIYUY

'
a

Tuwalulagdanses Al Wy nsiiudsydvsnmlunssuiunmsnianisiu dwsumaluldasiinsamu

Tussuunaluladdanes Al wasidviaegududunou nsasindldsrnyimuasugransadviaway

WAUlATLAYNNTINA MU IBII TN D AT IEMNANTENUST L e BINS [wmAlUlag a3 ey Al Tun1stu

wwamemsuszgndldimaluladanses Al lumsiawianududamensidu

lugandviagainudsduvasansiwindosuasnineinsaans uninerdeusina
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3. NBYNITUITINIIMINGINININISIRY (Financial Resource Management Theory)

mqwﬁﬁﬁhwﬁauuuaﬁmﬁwﬁmﬁiﬁhnnswmumuﬁhaiﬂwWQaU@uw%wUWﬁmwwniﬁuLﬁaﬁﬁﬁm
UszAvBamgeaeuavadsrnssiunsmemsivluszerem ledloussyndldfumminendsluuiungandia
wazmsimeluladsansey (A) wld Tneduwmaietellil

1. 9IAUTZNDUNANVDINGBHN1TUTUIINTNEINTNIINITRU DAKA 1) N1FIINUNIINITIU
(Financial Planning) tdumsiumuaununssansnelauasaildangesradussuusemsidwalulad
Saadey Al leTeneideyamenaiuluefauazmanisaiuliilusuian (Predictive Analytics) 527k
n13AILSEUU Dynamic Budgeting fianansauduldsunuaniunisainaasusianazaudomnis
VI INGNAY 2) NMIIRATINTNEINT (Resource Allocation) tun1susmsninenslimunzaniu
WvneuazawuaudAy Wi A-Based Prioritization azilunsldimelulagdanses Al Tumsuseiiiu
AMUEIAYYRILATINTG U TATINITITEnTVUNISANY Hsonsinasseulssanaludnume Zero-
Based Budgeting (Z8B) i edinverinildineet1sasdon 3) MsAUALALAAALNG (Control and Monitoring)
Tunnsldmsnensmnenisiu wu nsld Digital Dashboards Wiefnmuaniuznianisiiuwuusealng
M eMINAILN A-Powered Auditing Systems @S unsiaaeuMsitaeee19lUs dla 4) msuszdiuna (Evaluation)
AIEAITTANAAILANTATDINITUTUITNSNEINT 1WU A1531AT1EY ROI (Returmn on Investment) U9
TA59n15119n1553uns 0314 Key Performance Indicators (KPIs) 4t aUsziiiu manssnuvesnisld Al
Tusguunsidu (Gonzalez & Fernandez, 2023)

2. Mm3vszgndldngunisuimsmsneinsnansduluaningrds laud 1) n15anuny
auUsEaNLBILLaNg (Strategic Budget Planning) tiunsldimalulagdaasey Al diasigvinuildy
5181ANUNEWNT 9 LU AnEITEU NUITBLETRUATUAYLIINAIEUBNUIBN1IAIMUA Scenario-
Based Financial Models it 81a3 san% aud M35 UANIUE suuUaImnaasygia 2) n1sand uyu
waziisAvisnm (Cost Reduction and Efficiency) sen1siamalulad Robotic Process Automation (RPA)
17IEan MIENUENA IR St idinellagsans ey Al lumssansndnluimivende
i oanAldd1edundsay 3) n1saseseldlng (Revenue Generation) Wy MsWAWISEUU Digital
Learning Platforms Lﬁaa%malﬁmﬂmilﬂm‘wﬁﬂqmaaulaﬂ samslimeluladenses Allumsinssi
Fnenmvosnisasu 1wy Tasamsifinansenugasieannudsdu 4) msdanisanuidemnanisiiy
(Financial Risk Management) 1y nsldfinaluladdanies Al fienansaluastastuilgmmanisitu
WU MR B TUENTNAG DY TIINTHAILTYUY Real-Time Risk Monitoring 7i%2efnn1y
#01UN15IN15RU (O'Connor & Murphy, 2023)

3. anuduitusiumaluladdaaios (A) uazgaddsia laun 1) msld Alifelfinyszansam

TuNTZUIUNITNIINITIRU LBU NI1SWAILI Al-Based Decision Support Systems Ll 992861805115

'
a a1

AndAulalBIuLINIMIoN193ATI2Y Big Data Litan1nn1salladeniuasugiandnadeuniine1dy

wuwamemsuszgndldinaluladdandes Al lumsiawianududanensidu

lugaddiiagainudiduvasnnziawindonuasninensmans uninerdeuding



M9EATINYINITIANG Journal of Management Sciences

UAINYIRBLNYATATERS Kasetsart University

Ui 4 2l 1 unsiau - Tquisu 2568 Vol. 4, No. 1, January - June 2025

2) Msadesruunsdanisminensiidanudsdu (Sustainable Resource Management) #aennsld
weluladsanios Al iflolinnesinansznuvesmsanululasesnsiiiedosiud wmnennudsdu (SDGs)
WemsannszuunsRuiiannsEmsnenns 1wy nsdamssuussanaiing Cloud-Based Finandial Systems
(Patel & Desai, 2024)

0. sedwsTmavianmsUszandlivguid Tiun 1) anududenmansiu (Financial Excellence)
wu msiiuselduazanduuuenmanendeuarmslininensidegliiAnuselovigean 2) analusdla
warAuUdefie (Transparency and Trust) 1y nsdnvhssaumanisiuilysdariuszuuiaa
viomsaiamnudediulunguiildlddmds 1wy fuina dndnvuessumy 3) anudsuluszeren
(Long-Term Sustainability) #8n15a31alunanisiiuiisessunisiasunvaslueuinnvienisan
HANTENURDAIWINGDUNIUTZUUN TSNSV NeINsTiTiuszAnSnan (Anderson & Taylor, 2023)

5. foweuouuzdmumsiannlumineds 1Wu msaaisBomainaumanuanudiunmsiu
wazmalulad msiaunszuumsiansminensmamsiuiifimaluladsanios Al Huqudnatsuay
msdnevsuifioiisinuryaainslumsltineluladfdsa

mstmguinsuinsminenamamstundszgndld Tasanglugeddviaimeluladsno: A
funumdndny sstieatvayuliminedoannsaussannududemansiiu wieussganuddy
Tusziulanegrafugusssy

4. ngufiiieadesiuarududananisiiy (Financial Excellence) uazn1s9anisiunu
TuvnAnedeiierisdsyansnmuazairsansauluidauan

Aududamensiiu (Financial Excellence) WuuwiAndiunsusmminensmansiiu
olUszAvBn il eussquimnaduLmaaraismanssnudsuinlusseren luuumesmivends
LLu’;ﬁmﬁyLﬁ"msimﬁ‘umﬁ’mmsﬁunuaemmiyamm Wioauayuiusiadunmaifeunisaou n131de
wazMsUIMsdenn nauiuaswnmeufuanosysaiesdanuslmifansailuussgndldludisms
uazdndnluszaunAlazuIuw@ Usznausme (Thompson & Williams, 2024)

1. i iAsrtesiuanuidudanamsiu ldun 1) Resource-Based View (RBV) uwnaniiitiu
mslinsnensiifiogosaiuszansamuasd By Taouminendodesssyuaeinnn "mswennsiidaaa’
L numsﬁwmaximaa%’ Nﬁyugmmqmiﬁu 2) Financial Planning and Control Theory Wunsnauau
wazruANnsRulimAnedannsadaassvinensliaenadostuimmnoduumms ananuides
waztfinaulussla 3) Value-Based Management (VBM) 1un1suimsiissaisyarluszozen
Tnemsfansvsnensmnsiuiiasenssvuludannsedfdnlddudoriom Brown & Smith, 2023)

2. Yadddglunsdanistunuluuvinede Tawn 1) nmsdnasssudszana (Budget Allocation)
dumstenesiaudosnslusumsidsunisaou n1537e waemswanlasedeiugu delinsld
sulszanaaenndeafuifusAsvemmine ds 2) msumsanudssnanisiu Wunsamanisaiuay

Josiudaduides iy n1swdsuwdamasseldnnanasey vion1sanasesduaiuayuainniny

wwamemsuszgndldimaluladanses Al lumsiawianududamensidu

lugandviagainudsduvasansiwindosuasnineinsaans uninerdeusina
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3) maanuvaeeldlvd mnmsduaSulasinsidandyd Wy nsiWavdngasiiiay mMIdansnindady
VRIWMINGHELAZNTATANUTIT DA UNAGAAMNTTY (Kim & Choi, 2023)

3. eonuvrnelumsdamsiunuilusmivends eun 1) nimensidsiimmmnzsulsanaildfuanniy
wietnAnwenaliiiemedmiumsiannminerdelusseze 2) nsudeiulussiulan imnewamineds
doddvsnennsidedadiuszavsmmitefisdarnuannsalunisussiu 3) msmeuauesionsiAsuulas
maasugianasimaluladdmaliunivendusiecusuiegasng (Silva & Santos, 2023)

Tunsussynaldmguianududamenistuluuminends Yssneudaes 1) nsysannis RBY
U VBM iiteifinyadnszezenilaglininensiifey 1wy yuns@nwinazanusaudediuniside
hAssansenugegn msyjsaiayariidiemumnesedsnn 1wy mawawmiiasuinnssufinevaues
AUADINITVDIYNYY 2) N1TINUNUNITRUTIUUIMNG (Strategic Financial Planning) Aaen15WaIL

a

WHUNNTRUSTIEEIT TRTUNSIUA suLUaslusuinauaznsidnalulagdaaies Al wag Big Data

N

iiodmszsiuunltunazsindulaegsideya 3) nsasanrudidumanisiusemsasmululasams
fafreelfszoron Wy msaiugquiideifganisanuanmaenvuwasmsadessuuilsdauas
fsssunavialunmsdnniseulssana dnsusumslmilunsdanstuyuluumiinetds Ysenoudoe
1) MsRasEUURITaiion st emsldunanesuadnalunsdanissulsvana msnTaaeutyd
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